International  Paper  Stabilizes 
Newsprint  Price  to  April  1,  1941 


largely  to  unprecedented  co¬ 
operation  of  United  States  news- 
2per  publishers  in  maintaining  a 
=Sular  monthly  flow  of  orders  to 
?vel  out  the  peaks  and  valleys  of 
■Ruction,  Canadian  newsprint  manu- 
-^orers  have  announced  continuance 
1  the  $50  per  ton  price — ^based  on 
-elivery  in  New  York — for  another 
-ix  months  to  April  1, 1941,  thus  keep- 
'■ig  the  same  tonnage  price  for  paper 
>er  one  of  the  longest  periods  in 
'-Ti’spaper  history — three  years. 

International  Paper  Company’s 
r*esident,  R.  J.  Cullen,  made  the  an¬ 
nouncement  for  his  concern  Aug.  12. 

Canadian  manufacturers  are 
??«cted  to  follow  this  price  as  did 
^I'own  Zellerbach  Thursday. 

Although  domestic  new.sprint  manu- 
f 'rturers  had  not  made  a  price  an- 
•^-ur.ccrnent  this  week  and  were  not 
;^’9ected  to  make  one  until  Sept.  1, 
T  generally  felt  in  New  York 
I'Wsprint  circles  that  the  current  $49 
pr  ton  price  would  be  maintained. 

i  North  American  newsprint  manu- 
‘^lurers  are  now  experiencing  one 
business  periods  in  their 
^tory.  Because  of  the  war,  all  the 
is  looking  to  this  continent  for 

sper. 

North  American  production  was  up 


Sets  Pace  for  Other  Canadian  Manufacturers 
.  .  .  Domestic  Mill  Plans  Unannounced  but 
Increase  Unlikely  . . .  Production  Records  Set 

By  ROBERT  U.  BROWN 


19%  for  the  first  six  months  of  this 
year  over  the  same  period  in  1939. 
It  was  up  21.5%  for  the  first  seven 
months.  According  to  official  figures, 
July’s  production  was  the  highest  on 
record — 445,287  tons.  Canadian  plants 
during  July  operated  at  slightly  more 
than  90%  of  capacity.  U.  S.  news¬ 
print  consumption  was  up  7%  for 
the  first  half  of  1940. 

There  is  still  a  comfortable  margin 
between  supply  and  demand,  one 
newsprint  authority  told  Editor  & 
Publisher. 

Mr.  Cullen  voiced  the  sentiment  of 
the  industry  in  his  statement  saying 
“that  increasing  volume  since  the 
war  has  contributed  largely  to  the 
company’s  ability  to  absorb  increas¬ 
ing  costs  of  labor  and  material.” 

All  quarters  gave  credit  to  the 
American  Newspaper  Publishers  As¬ 
sociation  and  Editor  &  Publisher  for 
their  work  in  advising  publishers  to 
take  regular  monthly  newsprint  ton¬ 
nage  instead  of  holding  off  for  a  price 
break  in  the  Fall  and  thereby  causing 
a  peak  demand  which  the  manufac¬ 
turers  would  not  have  been  able  to 
meet. 

It  was  also  stated  in  New  York 
this  week  there  is  an  increased  feel¬ 
ing  of  goodwill  on  the  part  of  Canad¬ 


ian  businessmen  toward  all  U.  S.  pub¬ 
lishers  who  have  helped  to  quash 
rumors  affecting  the  Canadian  tour¬ 
ist  trade  and  war  financing. 

Revealing  one  of  the  reasons  why 
an  increase  in  newsprint  price  was 
unnecessary,  was  the  International 
Paper  and  Power  Company  financial 
statement  published  Wednesday.  Net 
profit  of  IP  &  P  and  subsidiaries  for 
the  June  quarter  was  $5,938,859  after 
all  charges  and  present  income  taxes, 
but  before  provision  for  possible  ex¬ 
cess-profits  taxes.  This  was  equal, 
after  preferred  dividends  require¬ 
ments,  to  $2.62  a  share  on  1,823,269 
common  shares.  In  the  same  period 
in  1939  the  net  profit  was  $77,739  or 
8  cents  a  share  on  the  preferred  stock. 

For  the  first  half  of  1940,  net  profit 
was  $8,899,433,  equal  after  six  months’ 
preferred  dividend  requirements  to 
$3.61  a  common  share,  compared  with 
$90,167  or  9  cents  a  share  on  the  pre¬ 
ferred  stock  in  the  same  period  of 
1939. 

One  of  the  reasons  given  by  New 
York  newsprint  men  for  believing 
there  will  not  be  a  rise  in  the  do¬ 
mestic  paper  price  was  the  financial 
statement  released  by  the  Great 
Northern  Paper  Company  this  week. 
Great  Northern  has  heretofore  set 


the  pace  in  price  for  domestic  mills. 
Net  profit  of  Great  Northern  for  six 
months  to  June  30  was  $1,426,155, 
equivalent  to  $1.43  each  on  997,480 
shares  of  common  stock. 

Other  paper  companies  reported 
similar  good  business  this  year.  Bath¬ 
urst  Power  &  Paper  Company  re¬ 
vealed  that  its  volume  of  business  for 
the  first  six  months  ended  June  30 
was  the  highest  in  the  history  of  the 
company.  Earnings  for  the  six  months 
without  providing  for  taxes  are  es¬ 
timated  to  be  $506,295,  compared  with 
a  deficit  of  $90,525  for  the  corre¬ 
sponding  six  months  in  1939. 

Donnacona  Paper  Company  re¬ 
ported  its  mill  operated  at  capacity 
during  the  second  quarter.  Minnesota 
&  Ontario  Paper  Company  reported 
net  profits  for  six  months  were  $1,120,- 
787  as  compared  to  $238,936  for  the 
same  period  in  1939. 

Newsprint  price  from  Canadian 
mills  has  been  $50  during  1938,  1939, 
and  1940.  Domestic  price  was  $48 
during  1938  and  1939  and  was  raised 
to  $49  Jan.  1,  1940.  Great  Northern 
had  announced  another  $1  per  ton 
rise  effective  April  1,  1940,  but  this 
was  later  retracted.  The  only  news¬ 
print  plant  selling  at  an  announced 
lower  price  is  the  St.  Croix  Paper 
Company  of  Maine,  which  stated  early 
this  year  it  would  maintain  a  $48  per 
toh  price  throughout  the  year, 

Canadian  newsprint  shipments  the 
first  six  months  of  this  year  were  up 
19%  to  the  United  States  and  45% 
overseas.  Exports  to  the  United 
Kingdom  were  43,000  tons  less  dur¬ 
ing  the  first  half  of  this  year  than 
last,  but  there  was  a  gain  of  20,000 
tons  in  shipments  to  New  Zealand 
and  Australia,  a  gain  of  74,000  tons 
to  South  America  and  considerably 
more  paper  shipped  to  Mexico,  Cen¬ 
tral  America,  China  and  other  parts 
of  Asia. 

Exports  of  newsprint  paper  from 
(Continued  on  page  33) 
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Dailies  Fight  NLRB  Order 
To  Submit  Their  Books 

Easton  (Pa.)  Express  and  Free  Press  to  Show 
Cause  Aug.  28  Why  Wage-Hour  Authorities 


EDITOR  &  PUBUSHER 
CALENDAR 

Aug.  23-25 — Northwest  Daily 
Press  Assn.,  Summer  meeting, 
Breezy  Point  Lodge,  Pequot, 
Minn. 

Sept.  16-17 — Interstate  Cir¬ 
culation  Managers  Assn.,  Fall 
convention.  Hotel  Claridge,  At¬ 
lantic  City,  N.  J. 


Should  Not  Examine  Records 

PHILADELPHIA,  Aug.  13 — A  far-  John  M.  Gallagher  and  Robert  M. 

reaching  precedent  on  the  interpre-  Anderson,  attorneys  for  the  Wage  and 
tation  of  the  Wage  and  Hour  Law  as  Hour  Division  who  filed  the  complaint, 
applied  to  newspapers  may  be  set  said  that  this  was  the  first  suit  order- 
on  Aug.  28  in  Federal  District  Court  ing  any  newspaper  to  show  their  books 
here  when  Judge  J.  Cullen  Ganey  and  records. 


Sept.  16-17 — SNPA,  Eastern 
Division,  mechanical  conference. 
Hotel  Tutwiler,  Birmingham, 
Ala. 

Sept.  18-20 — National  Indus¬ 
trial  Advertisers  Assn.,  18th  an¬ 
nual  meeting.  Hotel  Statler, 
Detroit. 


will  hear  arguments  on  why  two 
Pennsylvania  publishing  companies 
should  not  permit  the  examination 
of  their  books  and  records. 

Judge  Ganey  today  issued  an  order 
requiring  the  Easton  Publishing  Com¬ 
pany  and  the  Plain  Dealer  Publishing 
Company,  publishers  of  the  Easton 
(Pa.)  Express  and  the  Easton  Morning 
Free  Press,  respectively,  to  show 
cause  why  they  should  not  appear 
before  the  regional  office  of  the  Wage 
and  Hour  Division  Department  of 
Labor,  in  answer  to  a  subpena  to 
produce  their  records. 

Held  Violation  of  Free  Press 

Part  of  the  record  in  the  complaint 
filed  by  attorneys  for  the  Wage  and 
Hour  Division  were  similar  letters 
sent  to  Philip  B.  Fleming,  adminis¬ 
trator  of  the  Wage  and  Hour  Division, 
by  Elisha  Hanson,  attorney  for  both 
publishing  companies,  who  said  that 
the  purported  subpenas  violated  the 
freedom  of  the  press  provisions  of 
the  First  Amendment  to  the  Consti¬ 
tution  and  also  the  Fourth  and  Fifth 
Amendments. 

One  Hanson  letter  said  in  part: 

“I  have  also  advised  the  company 
that  the  purported  subpena  is  a  nullity 
of  itself.  On  the  basis  of  this  advice, 
the  Plain  Dealer  Company,  will  not 
comply  with  the  purported  command.” 

According  to  attorneys  for  the  Wage 
and  Hour  Division,  government  agents 
attempted  to  procure  information  on 
wages  and  hours  of  the  employes  of 
the  Morning  Free  Press  and  the  Eas¬ 
ton  Express,  but  were  denied  permis¬ 
sion  to  see  the  records  of  the  com¬ 
panies  or  interview  the  employes. 

Attorneys  for  the  complainant  said 
that  this  permission  was  denied  its 
agent,  Joseph  Landow,  on  April  2, 
1940.  The  Wage  and  Hour  Division 
charges  that  this  action  was  taken  by 
William  T.  Dodge,  general  manager 
and  secretary  of  the  Morning  Free 
Press  and  J.  L.  Stackhouse,  secretary 
and  treasvurer  of  the  Easton  Express. 

NLRB  Subpenas  Ignored 

The  complaint  said  further  that 
Landow  was  not  permitted  to  inter¬ 
view  employes  of  the  two  newspapers. 


Fighting  "Fishing  Expeditions" 

A  statement  headlined  “Elaston  Ex¬ 
press  Proposes  to  Defend  Itself  Against 
Any  Fishing  Expeditions”  appeared 
in  the  Elxpress  Aug.  14.  It  said  in 
part: 

“The  proceedings  brought  by  the 
Wage  and  Hour  Division  against  The 
Easton  Express  and  The  Morning 
Free  Press  raise  certain  fvmda- 
mental  questions  affecting  the  rights, 
not  only  of  newspapers,  but  of  all 
citizens  of  the  United  States. 

“The  First  Amendment  to  the  Con¬ 
stitution  of  the  United  States  guar¬ 
antees  to  the  people  of  this  country 
a  press  free  from  restraint  by  Gov¬ 
ernment,  whatever  the  nature  of  the 
restraint  may  be. 

“The  Easton  Express  has  never  been 
informed  as  to  the  details  of  any  com¬ 
plaint  made  against  it  or  of  the  em¬ 
ploye  or  employes,  or  of  the  depart¬ 
ment  or  departments  involved.  When 
it  asked  for  such  information,  its  re¬ 
quest  was  ignored  by  the  adminis¬ 
trator. 

“Upon  advice  of  coimsel  it  declined 
to  permit  a  fishing  expedition  into 
its  business  for  the  purpose  of  devel¬ 
oping  information  to  be  used  against 
it.  Along  with  many  other  news¬ 
papers  it  does  not  believe  the  Wage 
and  Hour  Act  applicable  to  those  en¬ 
gaged  in  a  newspaper  publishing 
business. 

“In  accordance  with  that  belief,  it 
will  meet  the  issue  precipitated  by 
the  Government  suit  and  defend  it¬ 
self  with  every  resource  at  its  com¬ 
mand.” 

"WILLKIECRATS" 

A  new  word,  “Willkiecrats,”  short¬ 
ening  “Willkie  Democrats,”  began  to 
appear  in  the  press  recently  with 
Democratic  defections  to  the  Repub¬ 
lican  candidate.  One  of  the  first  to 
use  it  was  the  Little  Rock  Arkansas 
Democrat,  where  the  word  was  coined 
by  James  L.  Verhoeff,  assistant  city 
editor,  for  use  in  a  headline. 

BOB  PAINE  REPROVES 

Steady  gains  are  being  recorded  by 


Sept,  23-24 — PNPA  Classified 
Clinic,  Penn-Harris  Hotel,  Har¬ 
risburg,  Pa. 

Sept.  24-25 — Central  States 
Circulation  Managers’  Assn., 
meeting,  Stevens  Hotel,  Chicago. 

Sept.  27-28 — Interstate  Ad¬ 
vertising  Managers  Assn.,  Fall 
Convention,  Abraham  Lincoln 
Hotel,  Reading,  Pa. 

Hartford  Times 
Will  Hold  Jobs 
For  Conscripts 

The  first  definite  move  to  assure 
re-employment  after  conscription  if 
the  Burke-Wadsworth  bill  is  passed 
in  Washington  within  the  next  few 
weeks,  was  taken  on  Tuesday  by  the 
Hartford  (Conn.)  Times,  which  an¬ 
nounced  in  a  special  page  one  box, 
that  “The  Times  will  hold  the  jobs 
of  employes  taken  for  conscription 
service.” 

The  message  went  on  to  say  that 
this  policy  will  be  followed  to  the 
fullest  extent  permitted  by  existing 
labor  laws  and  by  the  regulations  of 
any  labor  organizations  to  which  the 
Times  employes  may  belong.  The 
newspaper  “hopes  that  all  of  its  em¬ 
ployes  summoned  for  duty  in  the 
country’s  cause  may  return  safely  to 
civilian  life  and  resume  the  public 
service  which  they  render  through 
their  employment  by  the  Hartford 
Times.” 

This  policy  will  be  made  clear  to 
any  employe  hired  during  the  time 
of  a  regular  man’s  service  with  the 
conscripted  forces. 

Ward  E.  Duffy,  managing  editor  of 
the  Times,  said  that  the  decision  to 
adopt  such  a  policy  was  not  a  general 
one  made  by  the  management  of  the 
Gannett  Newspapers,  of  which  the 
Times  is  a  part,  but  was  made  by  the 
Times  management  itself.  He  declined 
to  say  who  had  written  the  box,  pre¬ 
ferring  to  “let  it  speak  for  itself.” 


Subpenas  were  served  on  the  two  ex¬ 
ecutives  on  June  21,  ordering  them  to 
appear  before  the  regional  office  of 
the  Wage  and  Hour  Division  in  Phila¬ 
delphia  and  to  bring  the  books  and 
records  of  the  companies  with  them. 
The  Wage  and  Hour  Division  charges 
that  the  subpenas  were  ignored. 

A  statement  issued  today  by  the  re- 


R.  F.  (“Uncle  Bob”)  Paine,  editor  He  added  that  he  thought  the  Times’s 
emeritus  of  the  Cleveland  Press  and  announcement  of  a  definite  policy  in 
editorial  associate  of  the  San  Fran-  this  matter  was  the  first  one  made  by 
cisco  News,  who  was  recently  taken  ill.  any  newspaper,  certainly  in  that  part 


He  is  85  years  old. 


of  the  country. 
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gional  office  of  the  Wage-Hour  Divi¬ 
sion  said  the  subpenas  were  issued, 
“pursuant  to  an  order  of  investigation 
made  by  Frank  J.  G.  Dorsey,  regional 
director,”  under  power  given  the  Ad¬ 
ministrator  of  the  Wage  and  Hour 
Division  by  Section  9  of  the  Fair 
Labor  Standards  Act. 

“These  subpenas,”  the  statement 
said,  “were  served  upon  the  officers 
of  both  companies  on  June  21  and 
they  refused  to  appear,  claiming  such 
subpenas  violated  their  rights  under 
the  First,  Fourth  and  Fifth  Amend¬ 
ments  to  the  Constitution.” 
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3-Man  Committee 
To  Operate 
Chicago  News 

Knox  Takes  Leave  oi 
Absence  as  Publisher  .  .  . 
Foreign  Stall  Changes 

Chicago,  Aug.  13 — At  the  request 
of  Col.  Frank  Knox,  Chicago  Daily 
News  publisher  and  U.  S.  Secretary 
of  the  Navy,  a  three-man  committee, 
headed  by  Lynn  E.  Aldrich,  Daily 
News  treasurer,  has  been  named  to 
direct  operations  of  the  newspaper 
during  absence  of  the  publisher.  Serv¬ 
ing  with  Mr.  Aldrich  are  Paul  Scott 
Mowrer,  editor-in-chief,  and  George 
F.  Hartford,  advertising  director. 

The  committee  was  named  at  a 
meeting  of  the  Daily  News  board  of 
directors  attended  by  Col.  Knox,  who 
explained  his  present  cabinet  duties 
require  his  full  time  and  attention. 
He  requested  a  leave  of  absence  as 
publisher,  stating  he  had  no  time  to 
devote  to  the  paper.  Subsequently, 
Col.  Knox’s  name  was  dropped  from 
the  Daily  News  masthead  this  week. 

Leaves  Active  Directorship 

While  no  announcement  was  forth¬ 
coming,  it  was  evident  the  1936  Re¬ 
publican  Vice-Presidential  candidate 
who  entered  the  President’s  cabinet 
two  months  ago,  had  stepped  out  of 
active  directorship  of  the  Daily  News, 
leaving  it  free  to  malfe  its  own  choice 
between  Roosevelt  and  Willkie  in  the 
presidential  campaign. 

Mr.  Aldrich,  who  joined  the  Daily 
News  when  the  late  Walter  A.  Strong 
was  publisher,  was  named  treasurer 
after  Col.  Knox  assumed  control  of 
the  paper  in  1931.  He  is  a  member 
of  the  board  of  directors  and  has  been 
active  in  the  recent  re-financing  ac¬ 
tivities  of  the  newspaper.  Immedi¬ 
ately  following  the  board  meeting 
of  last  Friday,  Mr.  Aldrich  was  stricken 
with  appendicitis  and  was  operated 
upon,  Aug.  10,  at  Presbyterian  Hos¬ 
pital,  Chicago.  He  was  reported  to¬ 
day  to  be  recovering  satisfactorily. 

Mr.  Mowrer,  former  Paris  corres¬ 
pondent  for  the  Daily  News  and  re¬ 
sponsible  for  the  editorial  policy  of 
the  paper  since  his  return  here,  first 
as  associate  editor  and  later  as  editor- 
in-chief,  is  an  experienced  news  ex¬ 
ecutive.  Mr.  Hartford,  likewise,  has 
been  one  of  the  colonel’s  trusted  lieu¬ 
tenants,  having  served  as  advertising 
manager  of  the  Daily  News  since  Col. 
Knox  became  publisher. 

E.  A.  Mowrer  Back 

Edgar  Ansel  Mowrer,  dean  of  the 
News  foreign  correspondents  in  Eu¬ 
rope  and  former  chief  of  the  Paris 
bureau,  has  returned  to  Chicago  on 
leave.  Mr.  Mowrer  left  France  when 
the  German  army  captured  Paris.  He 
and  Mrs.  Mowrer  fled  from  France  by 
motor  car  through  Spain  and  eventu¬ 
ally  into  Portugal.  He  plans 
a  short  vacation  before  being  assigned 
to  a  new  post. 

Carroll  Binder,  foreign  editor,  re¬ 
ported  Robert  J.  Casey  is  en  route 
to  Ireland  and  Leland  Stowe  has  left 
Bucharest  to  assist  Wallace  R. 
in  Berlin.  A.  T.  Steele  has  reh^ed 
to  Tokyo  and  Frank  Smothers  is  o'* 
the  high  seas,  returning  from  the  Fw 
East.  Richard  Mowrer  is  with  the 
British  forces  in  the  Near  East,  while 
John  T.  Whitaker  continues  to  cover 
the  Italian  phase  of  the  war  fro® 
Rome.  William  H.  Stoneman  and 
Helen  Kirkpatrick  are  in  London. 

460  BOYS  TO  FAIR 

The  Philadelphia  Evening  Bulkti* 
entertained  460  of  its  carrier  boys  *• 
the  New  York  World’s  Fair  Aug. 
and  8. 
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How  the  London  Times 
Is  Meeting  Woes  of  the  War 

Newsprint  Price  Doubled,  Supply  Licensed, 
Circulation  Up . . .  Government  Uses  Advertising 
. . .  Staff  Has  Many  War  Duties 
By  CAPT.  F.  D.  BONE 


LONDON,  July  12 — “Whatever  hap¬ 
pens — no  matter  what  happens,  the 
Times  will  be  published.  If  Printing 
House  Square  be  knocked  out,  we  will 
publish  elsewhere  in  London.  If  that 
should  be  rendered  impossible,  we’ll 
publish  somewhere  in  the  country. 

As  long  as  there  is  a  suitable  printing 
plant  in  England  the  Times  will  be 
printed  and  published.  And  if  you 
can  imagine  such  a  thing  that  we  are 
blown  out  of  Britain,  then  we’ll  cross 
the  Atlantic  and  publish  the  Times 
there!” 

In  that  declaration  you  have  the 
spirit  of  the  Times. 

The  manager,  C.  S.  Kent,  and  the 
assistant  manager,  F.  P.  Bishop,  in  a 
quiet  room  high  up  in  the  Times 
building,  were  telling  me  the  condi¬ 
tions  under  which  they  are  working. 
And  it  was  while  they  were  giving 
factual  material  that  they  made  that 
inspiriting  statement. 

Newsprint  Assured  for  All 

They  told  me  that  a  vital  problem  is 
the  supply  of  newsprint  and  pulp, 
which  became  acute  when  supplies 
from  Scandinavia  stopped.  “Now  we 
must  rely  entirely  on  Canada  and 
Newfoundland.  To  insure  this  the 
principal  newspaper  proprietors  have 
formed  a  Newsprint  Supply  Company 
which  is  organizing  the  purchase, 
shipping  and  distribution  of  newsprint 
for  Ae  use  of  all  newspapers  in  Great 
Britain.  Ships  are  being  purchased 
and  chartered,  and  there  are  three 
companies  which  will  supply  news¬ 
papers’  requirements.  Most  news¬ 
papers,  however,  have  still  consid¬ 
erable  stocks  of  paper.  By  halving 
our  present  size  we  could  carry  on 
for  eight  or  nine  months.  Arrange¬ 
ments  are  being  made  to  help  every¬ 
body.  No  newspaper  in  the  country 
shall  go  without  its  share.” 

Mr.  Kent  said  that,  at  the  beginning 
of  the  war,  voluntary  rationing  was 
introduced.  In  April  the  Paper  Con¬ 
troller  took  charge,  and  reduced 
newsprint  to  60%  of  the  pre-war  con- 
smnption;  later  to  30%.  Now  there  is 
no  general  ration,  and  paper  is  ob¬ 
tained  from  the  home  mills  only  by 
special  license. 

This  sounded  drastic,  but  Mr.  Kent 
added  cheerily:  “In  spite  of  that 
there  is  no  immediate  anxiety.  We 
have  good  stocks,  and  the  Newsprint 
Supply  Company  will  insure  imports 
from  Canada  and  Newfoundland  so 
long  as  that  is  humanly  possible.  We 
are  confident  about  that.” 

Sixty  Paget  Weekly  Limit 

Still,  it  is  essential  that  the  sizes  of 
all  newspapers  be  smaller.  The  nor- 
”ml  size  of  the  Times  is  32  pages.  For 
wme  weeks  it  has  been  12  pages.  On 
auly  1,  the  ration  was  60  pages  for  a 
Week;  but  within  this  limit  the  man¬ 
agement  is  at  liberty  to  print,  at  its 
*hscretion,  each  day,  the  number  of 
P®ges  wanted  to  cover  requirements. 

A  large  number  of  the  Times  staff  is 
cn  active  service.  But,  of  course,  the 
jorig  service  of  the  Times  people  is 
haitional,  and  this  makes  for  a 
>gher  age  average  than  on  many 
•newspapers.  At  the  beginning  of  the 


war  at  the  instance  of  the  trade 
unions,  a  system  was  evolved  by  the 
Newspaper  Proprietors  Association 
whereby  the  number  of  working  days 
was  reduced  so  that  the  men  should 
share  and  share  alike.  Thus  a  large 
number  of  dismissals  was  avoided.  On 
some  papers,  the  loss  of  days  for  each 
man  is  considerable,  but,  so  far,  on 
the  Times,  it  has  not  been  sacrificial — 
not  more  than  two  days  in  a  fortnight; 
sometimes  only  one.  The  majority  of 
those  remaining  are  doing  national 
service  in  their  spare  time. 

Elaborate  arrangements  have  been 
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made  for  air-raid  precautions.  Much 
money  and  care  have  been  devoted  to 
adapting  the  spacious  basements  for 
sheltering  a  large  staff,  possibly  for 
hours,  when  air  raid  warnings  are 
sounded.  This  shelter  was  tested  for 
the  first  time  a  few  hours  before  my 
visit,  and  it  took  the  strain.  In  ad¬ 
dition  to  other  amenities,  a  specially 
installed  catering  department  sup¬ 
plied  600  cups  of  tea — an  excellent 
substitute,  by  the  way,  for  your  ice- 
water.  Not  for  the  first  time  I  re¬ 
gretted  I  was  not  one  of  that  good 
community,  for  I  was  still  limp  and 
achey  as  the  result  of  three  hours’ 
purgatory  in  a  lone  cellar. 

War  Na  Good  for  Press 

How  well  equipped  the  Times  is  to 
deal  with  the  effects  of  bombs  can  be 
pictured  from  the  fact  that  no  fewer 
than  400  members  of  the  staff  havo 
been  trained  in  air  raid  precautions — 
fire  squads,  anti-gas  squads,  decon¬ 
tamination  squads;  and  first  aid,  in 
which  many  of  the  women  are  now 
experts.  Mr.  Kent  told  me,  too,  that 
at  all  times  there  are  adequate  squads 
constantly  on  duty  to  meet  any  emer¬ 
gency. 

At  this  point,  I  think  you  should 
know  that  a  high  percentage  of  the 
elders  on  the  Times  served  in  the 
fighting  forces  during  the  last  war, 
and  all  hands  rallied  round  Major  J. 
J.  Astor,  M.P.,  principal  proprietor, 
when,  in  the  canteen  at  the  top  of  the 


Times  building,  we  formed  the  Fleet 
Street  branch  of  the  British  Legion. 
Major  Astor  is  president,  and  200  of 
all  grades,  including  Mr.  Bishop,  are 
members.  I  happen  to  be  the  organ¬ 
izing  secretary  of  the  branch,  and  this 
gives  me  the  chance  to  pay  grateful 
tribute  to  the  Acting  Secretary,  Mr. 
C.  H.  Hoar,  and  his  representatives  in 
the  various  departments. 

Something  like  that  was  dashing 
through  my  head  while  I  watched  a 
whimsical  smile  flit  across  Mr.  Kent’s 
face.  He  said:  “I  think  that  this  war 
has  destroyed  the  fallacy  that  war  is 
good  for  newspapers.”  That  fallacy 
began,  I  suspect,  when  Delane 
dragged  “Russell  of  the  Times”  from 
the  reporters’  gallery  of  the  House  of 
Commons  and  sent  him  to  the 
Crimean  war  to  tell  the  world,  and 
afterwards  to  the  Indian  Mutiny  and 
to  your  Civil  war,  to  tell  the  world 
again.  Then,  indeed,  on  great  occa¬ 
sions  soared  the  circulation  of  the 
Times.  Mr.  Kent  said  that  despite 
news  reports  by  wireless,  six  times  a 
day,  the  circulation  is  not  affected. 
People  still  want  newspapers  which 
verify  and  amplify — and,  yes,  to 
steady  themselves  with  the  views  of 
the  newspaper  in  which  they  put 
their  trust. 

Returns  Eliminated 

On  April  29  the  system  of  dis¬ 
tributing  newspapers  was  consider¬ 
ably  jolted  by  an  order  that  there 
should  be  no  returns.  This  meant 
that  newsagents  in  shops,  kiosks, 
bookstalls,  and  the  newsmen  in  the 
streets,  had  to  estimate  as  accurately 
as  may  be  the  number  of  papers  thev 
hoped  to  sell  each  day.  With  some 
papers  this  was  an  insoluble  problem; 
but  the  British  public  have  nearly 
overcome  that  difficulty  by  giving  a 
standing  order  for  the  papers  re¬ 
quired,  and  Mr.  Kent  said  that  the 
circulation  of  the  Times  had,  if  any¬ 
thing,  increased. 

Another  jolt  was  the  abolition  of 
contents  bills  which  newspapers  have, 
since  the  days  of  Waterloo,  supplied 
liberally  to  newsagents  and  street 
.sellers,  all  of  whom  surrounded  them- 
.selves  with  posters  containing  allur¬ 
ing,  enticing,  and  occasionally  witty 
announcements — all  calculated  to  sell 
rhe  paper.  Now  the  boards  contain 
a  permanent  bill  assuring  us  that  the 
paper  concerned  has  the  “latest  war 
news.” 

The  custom  is  dying  hard,  however, 
for  the  street-sellers  and  many  news¬ 
agents  have  procured  blackboards, 
and  chalk  up  on  these  their  own 
“contents,”  not  always  devoid  of 
humor. 

Before  Mr.  Bishop  was  appointed 
assistant  manager,  he  was  advertise¬ 
ment  manager.  Ten  years  ago  he 
.showed  me  how  that  side  of  the 
Times  worked,  and  he  told  me  again, 
today.  He  said: 

“Advertising  has  been  hit  by  two 
factors: 

1.  Contraction  of  size  of  papers. 

2.  Reduction  of  normal  business, 
caused  by  the  Government  campaign 
to  check  unnecessary  consumption. 
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especially  of  imported  and  luxury 
goods. 

“But  there  is  still  a  good  amount  of 
advertising  business,  and  one  out¬ 
standing  development  in  this  war  is 
the  extent  to  which  the  Ministries  are 
advertising,  in  order  to  advise  the 
public,  and  to  publish  instructions. 

“A  fine  example  is  set  by  the  Minis¬ 
try  of  Food,  giving  frequent  advice  to 
housewives.  There  is  also  the  cam¬ 
paign  for  national  savings,  which  is 
a  gratifying  success,  recalling  the 
great  Liberty  Loans  in  the  U.  S.  A. 
in  1917-1918.  The  principal  medium 
for  our  savings  campaign  has  been 
ihe  newspapers,  with  which  the  pro¬ 
moters  are  highly  satisfied.  Then  we 
have  advertisements  from  the  Minis¬ 
try  of  Information,  the  Ministry  of 
Supply,  the  Ministry  of  Agriculture, 
the  Ministry  of  Labor,  the  Depart¬ 
ment  of  Home  Security,  and  other 
Government  departments.  All  have 
used  newspapers  very  successfully 
to  give  the  public  guidance  and  ad¬ 
vice. 

Goodwill  Advertising 

“It  is  noticeable  too,  that  many 
firms  which  are  no  longer  able  to  in¬ 
vite  the  public  to  buy  their  products 
are  maintaining  their  advertising  in 
order  to  retain  goodwill.  Two  out¬ 
standing  examples  are  the  Ford  and 
Rolls-Royce  campaigns.” 

“The  strength  of  our  advertising 
organization  is  shown  by  the  way  all 
sections  of  the  business — and  I  think 
especially  of  the  agencies — have  stood 
up  to  the  war;  and  tell  our  American 
friends,  too,  that  our  standards  are  as 
high  as  ever — we  are  not  going  to  let 
them  down.” 

Concerning  the  price  of  newsprint. 
Mr.  Kent  staggered  me  with  figures. 
“Before  the  war  it  was  $45  a  ton; 
after  war  began  it  went  to  $49;  then 
to  $68.  After  a  pause  it  rose  to  $87. 
Another  pause — $91  and  on  July  1, 
the  Paper  Controller  fixed  the  price 
at  $97.” 

Mr.  Kent  mentioned,  incidentally, 
that  in  the  case  of  one  group  the 
difference  between  $49  and  $68  a  ton 
for  newsprint  cost  them  $32,240  a 
week.  So  it  would  be  a  safe  bet  to 
say  that  they  were  not  praying  for  a 
war. 

The  last  words  said  to  me,  as  I 
was  leaving,  were: 

Promise  for  the  Future 

“Tell  them  that  we  will  send  the 
United  States  a  VICTORY  COPY  OF 
THE  TIMES.” 

In  that  you  have  the  spirit  of  Great 
Britain  and  its  Empire  beyond  the 
seas. 

In  the  editorial  department  I  had 
an  interesting  talk  with  Alan  Pitt 
Robbins,  the  news  editor.  He  holds 
the  position  once  held  by  his  brother, 
Gordon,  and  paved  his  way  in  our 
House  of  Commons  as  the  parlia¬ 
mentary  correspondent  of  the  Times. 
L.ike  his  late  father.  Sir  Alfred,  he  has 
served  as  president  of  the  Institute  of 
Journalists,  and  now  has  the  uneasy 
seat  of  its  Hon.  Treasurer. 

“Although  we  are  now  restricted  to 
ten  pages  a  day  or  sixty  pages  a 
week,”  he  told  me,  “we  shall  retain 
as  many  features  of  the  Times  as 
possible — the  crossword  puzzle,  wo¬ 
men’s  articles,  agriculture;  the  Satur¬ 
day  morning  religious  article,  which  is 
an  institution  now;  gardening;  stars 
of  the  month;  the  magazine  section. 
The  public  insists  on  reading  other 
matter  than  that  about  war;  and  with 
us  it  is  now  rather  like  that  simile  of 
.squeezing  a  quart  into  a  pint  pot.  So, 
with  each  successive  reduction  of 
space  we  shorten  the  features,  but 
hold  on  to  them.  But,  of  course,  we 
have  to  give  space  to  the  honors  and 
casualty  lists. 

“The  news  activities  have  been  pro- 

(Continued  on  page  14) 
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Union  Strikes  as 
Publisher  Puts 
Son  in  Stereo  Dept. 

Rufus  Woods,  Wenatchee 
World,  Claims  Right  for  Son 
To  Learn  Operations 

Wenatchee,  Wash.,  Aug.  12 — When 
union  members  of  the  stereotyping 
department  of  the  Wenatchee  Daily 
World  went  on  a  sit-down  strike  here 
last  week.  Publisher  Rufus  Woods  and 
his  son,  Wilfred,  took  over  the  job  and 
got  out  the  regular  edition. 

The  sit-down  occurred  after  a 
lengthy  dispute  between  the  publish¬ 
er  and  the  union  as  to  whether  the 
publisher’s  son  could  work  as  an  ap¬ 
prentice  in  the  stereotyping  depart¬ 
ment,  and  over  wages  and  hours. 

Harold  Langham,  head  stereotyper, 
refused  to  allow  Wilfred  Woods  to 
work  in  his  department  in  spite  of 
the  fact  that  the  younger  Woods  had 
worked  on  previous  summers  in  the 
composing  and  editorial  departments. 

Langham  and  his  assistant,  George 
Read,  sat  and  watched  Woods  and 
his  son  work. 

Union  Stereotypers  Discharged 

When  the  tmion  stereotypers  re¬ 
fused  to  work  as  long  as  Editor  Woods 
and  his  son  were  on  the  job,  they 
were  discharged.  The  union  has  not 
yet  indicated  what  action  will  be 
taken  although  handbills  have  been 
distributed  in  Wenatchee  presenting 
the  union  side  of  the  dispute. 

The  stereotyping  department  is  now 
being  operated  by  a  makeshift  crew, 
non-union.  Other  departments,  in¬ 
cluding  the  composing  room,  are 
also  open  shop. 

Presenting  his  side  of  the  dispute 
in  his  “Own  World’’  column,  Rufus 
Woods  wrote: 

“For  years  I  have  urged  that  all 
young  people  learn  all  about  the  busi¬ 
ness  in  which  they  are  engaged.  In 
accordance  with  that  program  the 
young  man  worked  in  the  composing 
loom  two  years  ago  and  last  year  in 
the  news  room,  and  this  year  was 
placed  in  the  stereotype  room.  Every 
ether  young  person  in  the  bu.siness 
is  encouraged  to  learn  everything  he 
can  in  every  department,  for  assur¬ 
edly  each  one  is  going  to  need  it  in 
the  future. 

“It  is  all  wrong  for  anyone  to  get 
into  a  narrow  groove,  and  to  become 
helpless  anywhere  except  in  that 
narrow  groove. 

“But  the  Seattle  committee  in  this 
Soviet  of  Washington,  as  it  was  de¬ 
nominated  by  Jim  Farley,  demands 
that  my  own  son  shall  not  work  in  the 
stereotyping  department. 

Unwanted  Worker 

“Nor  is  that  all.  Comes  now  this 
week  a  man  uninvited,  unwanted,  a 
trespasser,  and  plants  himself  in  the 
stereotyping  room  of  the  Daily  World. 
He  comes  from  Seattle  at  the  behest 
of  the  Seattle  committee  of  the 
stereotyping  union. 

“The  question  arises  whether  any 
man  is  to  be  planted  into  a  business 
organization  where  he  is  positively 
unwanted,  and  where  he  has  not  been 
asked  for.” 

The  stereotypers’  union  answered 
Mr.  Woods  in  a  handbill  alleging  eva¬ 
sion  in  the  question  of  wage  increases 
for  the  stereotypers  and  explaining 
the  union  practice  of  apprentices.  The 
union  charged  it  received  assurance 
from  Mr.  Woods  not  to  discharge 
apprentices  and  “in  11  months  this 
promise  was  violated  by  putting  his 
son  in  the  stereotype  room.”  The 
imion  said  a  committee  called  on  Mr. 


Woods  and  “he  volunteered  to  take 
the  boy  out  of  the  stereotype  room 
and  repromised  partially  to  respect 
the  promise  of  last  March;  that  is,  to 
resume  negotiations  for  an  increase 
in  pay.” 

The  imion  charged  the  “unwanted 
trespasser”  referred  to  by  Mr.  Woods, 
is  an  unemployed  stereotyper  who 
went  there  to  relieve  another  appren¬ 
tice  for  a  two-week  vacation. 

■ 

Rae  Quits  NEA  to  Join 
Illinois  School  Staff 

Arne  Rae  will  resign  as  executive 
secretary  of  the  National  Editorial 
Association  early  in  September  to  as¬ 
sume  new  duties 
as  Associate  Pro¬ 
fessor  of  Jour¬ 
nalism  in  the 
University  of  Il¬ 
linois  School  of 
Journalism. 

Leslie  W.  Mc¬ 
Clure,  former 
publisher  of  the 
Barrington  (Ill.) 

Review,  will  also 
join  the  faculty 
for  the  1940-41 
term,  according 
to  R.  R.  Barlow, 
chairman  of  the  School’s  administra¬ 
tive  committee. 

Mr.  Rae  has  been  secretary  of  the 
National  Editorial  Association  for  the 
past  two  years.  For  the  10  years  be¬ 
fore  that  he  was  an  assistant  profes¬ 
sor  of  journalism  in  the  University  of 
Oregon  and  field  manager  for  the 
Oregon  Newspaper  Publishers  Asso¬ 
ciation. 

Mr.  McClure  was  publisher  of  the 
Barrington  (Ill.)  Review  from  1931- 
39.  He  is  a  graduate  of  the  University 
of  Wisconsin  and  earned  a  master’s 
degree  at  Northwestern  University  in 
1940  while  serving  as  an  assistant  in 
editorial  administration  and  news  ed¬ 
iting.  He  has  been  on  the  staffs  of  the 
Milwaukee  Journal;  LaPorte  (Ind.) 
Herald;  St.  Cloud  (Minn.)  Daily 
Times,  and  Hampton  (la.)  Recorder, 
m 

Hatch  Warns  Party 
To  Drop  Ad  Book  Sales 

Washington,  D.  C.,  Aug.  13 — Be¬ 
cause  advertising  for  the  Democratic 
Convention  book  was  solicited  before 
passage  of  the  Hatch  Act,  that  enact¬ 
ment  may  not  have  been  violated,  but 
the  enterprise  is  an  evasion,  if  not  a 
violation,  of  the  Corrupt  Practices 
Act,  Senator  Carl  Hatch,  Democrat, 
of  New  Mexico,  has  warned. 

The  publication,  which  brought 
huge  revenues  to  the  Democratic 
Party  in  1936,  and  which  is  being  re¬ 
issued,  should  be  discontinued  at  once 
“regardless  of  what  the  cost  may  be,” 
the  Democratic  Senator  counselled, 
adding:  “Whether  a  sale  is  made  by 
the  national  committee,  by  a  state 
committee,  or  by  a  local  or  county 
committee,  every  person  who  buys 
one  of  the  books  is  violating  that 
provision  of  the  law.  I  do  not  think 
the  national  committee  of  my  party 
or  any  other  party  wants  to  sponsor 
sales  which  subject  the  purchasers  to 
penalties  consisting  of  fines  of  as 
much  as  $5,000  or  five  years  in  the 
penitentiary.” 

Wendell  L.  Willkie,  Republican 
Presidential  candidate,  at  Colorado 


Springs,  called  upon  the  Democratic 
National  Committee  Aug.  13  to  pay 
back  immediately  $640,000  which  he 
said  had  been  collected  from  corpora¬ 
tions  during  the  last  four  years  for 
advertisements  in  campaign  hand¬ 
books.  He  said  $140,000  had  been 
collected  this  year.  Earlier  in  the 
week  Mr.  Willkie,  warning  all  cor¬ 
porations  and  their  officials  that  ad¬ 
vertisements  by  them  in  the  Demo¬ 
cratic  book  would  be  in  violation  of 
the  Corrupt  Practices  Act  and  the 
Hatch  law,  gave  notice  that,  if  elected 
President,  he  would  “relentlessly 
prosecute”  all  such  violations. 

■ 

Westrick  Stories  Lead 
To  Rieber  Resignation 

The  resignation  of  Captain  Torkild 
Rieber  as  chairman  of  the  board  of 
the  Texas  Corporation  and  its  sub¬ 
sidiary,  the  Texas  Company — a  $100,- 
000  a  year  position  he  had  held  since 
1935 — was  announced  Aug.  12  after  a 
seven -hour  meeting  of  the  board  in 
New  York.  His  resignation  followed 
publicity  concerning  his  relations  with 
Dr.  Gerhard  Alois  Westrick,  trade 
counselor  to  the  German  Embassy, 
whose  activities  in  this  country  were 
first  investigated  by  the  New  York 
Herald  Tribune.  (E.  &  P.,  Aug.  3, 
pg.  28.) 

“It  was  with  real  regret  on  the  part 
of  each  individual  member  of  the 
board  that  under  existing  circum¬ 
stances  it  seemed  advisable  to  accept 
this  resignation,”  a  Texas  Corporation 
statement  said. 

In  the  disclosures  attendant  upon 
the  discovery  of  Dr.  Westrick’s  activi¬ 
ties  at  his  Scarsdale,  N.  Y.,  home  it 
was  reported  that  Capt.  Rieber  had 
met  the  Nazi  agent  several  times,  had 
placed  a  Texas  company  automobile 
at  his  disposal  soon  after  his  arrival 
in  New  York  four  months  ago,  that 
the  company  later  bought  a  car  for 
the  counselor  and  that  Capt.  Rieber 
had  performed  many  other  friendly 
services  for  him  because  he  consid¬ 
ered  it  “simply  good  business”  to  do 
so. 

Capt.  Rieber,  in  a  statement  issued 
on  his  behalf,  was  represented  as  say¬ 
ing  that,  so  far  as  he  know.  Dr.  West- 
lick  “was  here  only  in  the  interest  of 
promoting  business  between  the  U.  S. 
and  Germany”  and  that  in  further¬ 
ance  of  that  end  he  had  seen  many 
prominent  business  and  professional 
men.  He  was  also  quoted  as  saying 
that  the  Texas  Corporation  has  had 
no  permanent  investment  in  Germany 
for  20  years  and  that  the  corporation 
and  its  subsidiaries  had  not  delivered 
a  single  barrel  of  oil,  either  directly 
or  indirectly,  to  the  German  govern¬ 
ment  since  the  present  war  started. 

■ 

OUSTED  FROM  PARIS 

Sherry  Mangan,  Paris  correspond¬ 
ent  for  Time,  Life  and  Fortune  maga¬ 
zines,  has  been  ordered  to  leave  Paris 
and  other  parts  of  German-occupied 
France  because  his  presence  was  no 
longer  “desirable.”  He  was  allowed 
until  Aug.  12  to  arrange  his  affairs 
before  leaving.  At  Time  offices  in 
New  York  Aug.  14,  Editor  &  FhiB- 
LisHER  was  told  no  word  had  been  re¬ 
ceived  from  Mangan  in  some  time  and 
that  they  had  no  idea  where  he  was 
at  the  moment.  Mangan  is  the  first 
U.  S.  correspondent  formally  ordered 
out  of  German-occupied  France 


N.  W.  AYER  GETS  $250,000  RECRUITING  ACCOUNT 

WASHINGTON,  D.  C.,  Aug.  15 — The  advertising  agency  of  N.  W.  Ayer  &  Son, 
Philadelphia,  has  been  selected  by  the  War  Department  to  handle  a 
$250,000  newspaper  promotional  campaign  to  encourage  voluntary  enlistment 
in  the  U.  S.  Army.  Copy  to  be  placed  in  505  newspapers  in  the  locality  of 
army  recruiting  stations,  will  be  drafted  immediately  and  placed  “as  soon 
as  the  mechanics  of  the  job  can  be  put  in  motion.” 


Fleming  Seeks  to 
Dismiss  Dallas 
News  Test  Case 

Wage-Hour  Administrator 
Asks  Restraint  of  Newspaper 
from  Violations 

Washington,  D.  C.,  Aug.  14— The 
wage-hour  administration  has  moved 
for  dismissal  of  suit  brought  by  the 
Dallas  (Tex.)  Morning  News  to  en¬ 
join  application  of  the  Fair  Labor 
Standards  Act  to  that  newspaper,  and 
has  entered  suit  to  restrain  the  pub¬ 
lishing  company  from  violating  provi¬ 
sions  of  the  law. 

The  action  was  filed  in  the  Federal 
District  Court  of  Dallas,  in  the 
name  of  Administrator  Philip  B. 
Fleming. 

Named  as  defendant  was  A.  H.  Belo 
Corporation,  publisher  of  the  News, 
the  semi-weekly  Farm  News,  and 
The  Texas  Almanac.  All  three  pub¬ 
lications  are  involved. 

Violation  of  the  overtime  provision 
is  charged,  but  it  is  not  contended 
that  wages  paid  are  below  the  mini¬ 
mum  required  by  law.  Employes  are 
worked  more  than  42  hours  a  week 
without  the  benefits  of  overtime  pay 
through  the  use  of  a  “fictitious”  con¬ 
tractual  agreement,  it  is  asserted. 

Asking  dismissal  of  the  publisher’s 
suit,  the  wage-hour  administration 
argues  that  the  litigation  does  net 
afford  a  proper  basis  for  testing  the 
law  and  would  not  result  in  a  clarifi¬ 
cation  of  the  issues. 

■ 

Jr.  Aviator  Movement 
Scope  Expanded 

Scripps-Howard  Newspapers’  Ju¬ 
nior  Aviator  movement,  launched  na¬ 
tionally  in  1933,  has  been  extended 
within  the  last  month  to  include  the 
New  York  World-Telegram,  San  Fran¬ 
cisco  News,  Houston  Press  and  Den¬ 
ver  Rocky  Mountain  News. 

Its  membership  of  more  than  400.000 
boys  and  girls,  who  build  everything 
from  the  smallest  balsa  wood  glider 
models  to  gasoline  powered  planes 
of  eight  to  ten  feet  wingspread.  is 
aiming  at  the  half  million  mark  as 
additional  public  schools  plan  to 
make  model  building  a  part  of  their 
curricula. 

The  World-Telegram,  in  launching 
it  in  the  New  York  territory,  is  de¬ 
voting  half  a  page  to  it  each  Mon¬ 
day,  tying  it  in  effectively  with 
senior  aviation. 

The  Rocky  Mountain  News  is  de¬ 
voting  a  full  feature  page  to  Junior 
Aviator  in  each  Sunday  edition.  San 
Francisco  and  Houston  are  following 
the  New  York  plan. 

Junior  Aviators  this  week  are  com¬ 
pleting  their  local  and  district  con¬ 
tests  pointing  to  the  finals  in  the  an¬ 
nual  National  Scripps-Howard  Ju¬ 
nior  Aviator  races  at  Akron,  0.,  air- 
pc^rt,  scheduled  for  the  last  week  in 
August.  Entries  thus  far  indicate 
that  lest  year’s  list  may  be 
doubled. 

Seventeen  states,  67  cities  and  some 
467  finalists  in  twelve  divisions,  par¬ 
ticipated  in  the  1939  meet. 

The  Junior  Aviator  service  is  sent 
out  weekly  from  national  headquar¬ 
ters  at  the  Cleveland  Press.  It  b 
being  used  by  several  newspapers  out- 
.‘.ide  the  Scripps-Howard  group. 

■ 

NORTHWEST  MEETING 

The  Northwest  Daily  Press  AsM- 
ciation  will  hold  its  summer  meeting 
and  golf  tournament  at  Breezy  Pomt 
Lodge,  Pequot,  Minn.,  August  23> 
24,  25. 
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French  Censors  Relaxed; 
Transmission  Improved 

Writers  in  Vichy  in  Cramped  Quarters  .  .  .  Very 
Little  Material  from  Information  Section  .  .  . 
Living  and  Food  Conditions  Poor 
By  PERCY  NOEL 

Of  the  United  Press  Staff  at  Vichy 


VICHY,  France  (By  Mail) — ^The  trans¬ 
mission  difficulties  American  corre¬ 
spondents  have  encountered  since  they 
left  Paris  on  June  11  or  a  few  days 
later  is  history  which  need  not  be 
retold  now,  but  the  actual  conditions 
under  which  they  have  to  work  are 
probably  not  known  outside  of  Vichy. 

In  the  first  place  everybody  is  ap¬ 
preciative  of  the  help  and  courtesy 
shown  by  the  highest  officials  and  the 
lowest  of  the  Ministry  of  Posts,  Tele¬ 
graph  and  Telephone — the  P.T.T. — 
and  for  the  persistent  devotion  to  the 
task  of  moving  copy  shown  by  Press 
Wireless  men. 

Praises  Press  Wireless 
Press  Wireless,  everybody  agrees, 
has  always  done  the  impossible  to 
transmit  the  news.  Even  when  Louis 
Huot,  the  American  manager,  left 
Bordeaux  for  Madrid  in  the  hope  of 
making  better  transmission  arrange¬ 
ments  to  cope  with  the  terms  of  the 
Armistice,  his  assistants  carried  on. 
They  never  admitted  defeat,  and  not 
long  after  the  Petain  Government  was 
established  in  Vichy  they  began  trans¬ 
mitting  again. 

The  Wiesbaden  Armistice  Commis¬ 
sion  finally  agreed  to  let  the  French 
use  the  wireless  station  near  Lyons 
for  transmission  abroad.  But  they  re¬ 
stricted  its  use  to  manual  Morse. 
Even  this  did  not  daunt  Press  Wire¬ 
less.  which  stenciled  its  tapes  as  usual 
but  kept  transmission  speed  down  to 
the  manual  rate,  or  abAut  30  words 
a  minute. 

The  French  authorities  at  first  al¬ 
lowed  the  press  one  hour,  then  two 
hours  a  day.  and  now  three  and  one- 
half  hours  a  day.  or  about  4.000  words 
a  day.  This  wordage  is  shared  by 
Associated  Press.  United  Press.  Inter¬ 
national  News  Service.  New  York 
Times.  Herald  Tribune.  Chicago  Trib- 
xnc,  Chicago  Daily  News  (the  lat¬ 
ter’s  correspondent  being  recently  re¬ 
stricted  to  airmailing). 

Relay  Routings 

Before  Press  Wireless  was  working 
and  since,  the  P.T.T.  strove  hard  to 
?ive  the  American  press  the  best  re¬ 
lay  routings  out  of  France,  but  the 
<lelays  at  first  were  enormous.  The 
routes  which  now  prove  best  are: 
(1)  from  Vichy  to  Barcelona,  then 
Spanish  Radiar  to  South  America, 
thence  Commercial  Cable  to  New 
York.  (2)  From  Vichy  to  Geneva 
and  thence  by  Swiss  Radio  to  New 
York.  The  wire  delays  on  account 
of  limited  circuits  and  heavy  traffic 
are  severe  by  both  routes,  especially 
the  Swiss  way. 

Press  Wireless  and  the  P.T.T.  have 
^ntly  combined  to  help  further. 
News,  after  being  authorized  by  the 
censorship,  can  be  telephoned  on  the 
sender’s  responsibility,  to  Press  Wire¬ 
less  at  Berne.  It  is  there  transcribed 
n^n  reception  and  afterwards  put  on 
the  air  for  America  direct.  Messages 
^  also  be  received  this  way.  Press 
Wireless  can  telephone  messages  from 
New  York  to  the  American  Press 
noom  at  Vichy,  where  there  is  nearly 
always  someone  to  take  them  down. 

This  press  room  is  a  crowded  place 
pceause  Press  Wireless  has  one  of 
■ts  receiving  instruments  in  a  corner 


and  its  aerials  overhead,  while  on  the 
mantel-piece  is  the  New  York  Times’ 
radio  set  and  from  which  another 
aerial  strings  out.  The  room,  which 
measures  only  about  14  by  16  feet, 
contains,  as  the  correspondent  writes, 
four  Press  Wireless  engineers,  one 
wife,  one  secretary,  two  AP  men,  two 
New  York  Timers,  one  Chicago  Tri- 
buner,  and  himself.  The  Press  Wire¬ 
less,  or  at  least  three  of  them,  are 
talking  simultaneously,  the  receiving 
apparatus  is  whistling  Morse  in 
squeaky  falsetto.  The  New  York 
Times  man’s  pipe  emits  an  odor  which 
quarrels  with  the  Press  Wireless 
tobacco  and  the  wax  from  the  wooden 
floor — an  excellent  sounding  board, 
by  the  way — freshly  done  this  morn¬ 
ing.  And  this  is  Sunday. 

To  Get  Larger  Quarters 

However,  John  Lloyd  of  the  AP  has 
just  announced  that  we  are  promised 
larger  quarters  somewhere  else  near¬ 
by  in  a  few  days,  maybe.  From 
present  headquarters  Press  Wireless 
is  only  about  300  yards  and  the  seat 
of  the  Government,  the  Hotel  Parc, 
is  only  another  100  yards  away.  Ir 
this  same  hotel  is  the  Information 
section  of  the-  government,  and  the 
censorship. 

The  Information  .section,  the  reader 
may  fondly  imagine,  serves  out  the 
news  to  the  American  press,  with 
handouts  and  conferences  to  direct 
the  correspondents  in  their  work.  But 
the  honest  truth  is  that  they  furnish 
the  American  pre.ss  with  little  mate¬ 
rial  for  news.  Snot  news  is  obtained 
only  by  chasing  it,  watching  for  it,  by 
being  constantly  on  the  alert.  There 
is  no  press  service  for  the  Americans 
and  even  the  French  are  none  too 
well  served. 

This  point  is  made  not  as  a  com¬ 
plaint,  because  American  newspaper¬ 
men  are  glad  to  be  free  to  collect 
their  own  news  instead  of  having  it 
ladled  out  to  them,  but  simply  to 
make  it  quite  clear  that  they  are  not 
being  used  as  instruments  of  French 
propaganda. 

Even  the  news  issued  by  Havas, 
which  now,  as  the  unique  French  news 
agency,  is  practically  an  official 
agency,  is  not  issued  to  the  American 
press. 

Interviews,  But  No  Copy 

Ministers  receive  the  American 
press  from  time  to  time  and  answer 
questions  with  frankness, — the  more 
important  they  are,  the  more  frankly 
they  talk.  Then  when  the  interview 
is  over  they  are  apt  to  say  that  none 
of  it  can  be  used.  This  happened  the 
other  day  after  an  hour  with  Monsieur 
Laval.  But  it  is  something  to  be  in¬ 
formed  as  to  the  real  state  of  affairs. 

After  a  story  is  ready  for  filing  it 
must  go  through  the  hands  of  the 
censors.  For  several  weeks  this  was 
trying  work.  The  writer  remembers 
spending  an  entire  day  trying  to  get  a 
few  lines  past  the  censorship,  and  suc¬ 
ceeding  in  the  end  after  rewriting  the 
story  three  times.  But  now  it  is  dif¬ 
ferent.  The  censorship  is  intelligent, 
fair,  almost  indulgent.  Almost  any 
correspondent  would,  in  the  present 
circumstances,  just  as  soon  have  some¬ 
body  share  the  responsibility  for  what 


he  sends,  as  to  chance  it  all  alone. 

There  is  not  much  that  cannot  be 
told.  Sometimes  stories  are  held  up 
for  a  few  days  because  their  publica¬ 
tion  would  interfere  with  govern¬ 
ment  policy,  or  project,  and  then  let 
pass.  But  on  the  whole,  given  condi- 
ditions,  there  is  considerable  freedom 
to  write  what  you  know. 

Living  conditions  here  are  still  far 
from  agreeable.  Hotel  quarters  are 
not  what  American  correspondents 
are  accustomed  to  in  Paris  or  at  home. 
The  restaurants — Vichy  was  never  a 
good  place  for  restaurants — are  over¬ 
crowded  and  uncomfortable.  Too 
much  is  charged  for  too  little  food. 
There  is  no  butter  for  your  bread, 
even  at  breakfast.  Sugar  is  scarce, 
and  sweet  desserts  unknown,  although 
there  is  plenty  of  candy  in  Vichy,  and 
plenty  of  fruit.  But  other  places  in 
France  are  less  pleasant  than  Vichy. 

■ 

Charleston  Staff 
Gets  Out  Paper 
During  Hurricane 

Power  Failure  Delays 
First  Edition  .  .  .  Men 
Work  by  Candle  Light 

The  Charleston  (S.  C.)  News  & 
Courier  appeared  after  a  slight  delay 
as  a  100%  local  edition  last  Monday 
morning  when  a  hurricane,  blowing 
in  from  the  West  Indies,  crippled 
power  and  telephone  lines  and  dis¬ 
rupted  wire  services.  The  storm, 
which  did  much  damage  in  the  coastal 
city  and  nearby  cities  and  towns,  sup¬ 
plied  far  more  than  enough  local  news 
to  fill  the  edition  and  space  was  at  a 
premium. 

Wire  services  and  other  South 
Carolina  dailies  sent  reporters  and 
photographers  into  the  area  to  sup¬ 
plement  the  later  resumed  wire  cov¬ 
erage.  Newspaper  deliveries  over  a 
large  area  also  were  interrupted,  with 
streets  and  highways  flooded. 

Edition  an  Hour  Late 

The  News  &  Courier  had  no  power 
until  almost  midnight  Sunday,  an 
hour  past  first  edition  press  time. 
The  local  staff  worked  by  candles  and 
lanterns  to  have  enough  copy  writ¬ 
ten  for  the  composing  room  to  set  in 
a  hurry  when  power  was  restored. 
All  telephone  and  telegraph  lines  were 
out.  Fred  Minshall,  telegraph  editor, 
and  James  D.  Parham,  state  news  edi¬ 
tor,  listened  to  automobile  radios  to 
get  a  digest  of  outside  news. 

Local  staff  men  were  on  the  street 
during  the  height  of  the  storm.  T.  R. 
Waring,  Jr.,  city  editor,  who  had  to 
flee  his  summer  home  at  Sullh'an’s 
Island  a  few  hours  before  the  hurri¬ 
cane  arrived,  changed  clothes  at  his 
desk.  Leroy  M.  Want,  political  re¬ 
porter  and  desk  man,  cruised  about 
the  city  during  gale  winds  to  give  an 
early  report  to  the  Associated  Press 
as  the  hurricane  approached.  Thomas 
P.  Lesesne,  managing  editor,  directed 
staff  coverage  from  his  residence  until 
Waring  arrived  to  take  personal 
charge  at  the  office. 

S.  A.  Cothran,  reporter,  wrote  the 
lead  story.  Ernest  Cutts,  reporter, 
ventured  out  on  a  collapsing  dock  to 
inspect  a  tide  gauge.  J.  V.  Nielsen, 
Jr.,  was  in  Georgetown  during  the 
storm  and  returned  the  next  day  with 
a  story  of  how  that  community  fared. 

Tom  Peck,  staff  photographer, 
cruised  about  in  an  auto  during  the 
height  of  the  storm  to  get  the  first 
pictures.  He  went  to  Beaufort  Tues¬ 
day  and  obtained  the  first  photos 
there. 

Charleston  Evening  Post,  with  no 
Sunday  edition,  published  as  usual 
Monday.  No  editions  of  either  paper 


missed.  No  plant  equipment  was 
damaged.  There  are  no  other  dailies 
in  the  storm  area  of  South  Carolina. 

The  News  &  Courier  came  off  press 
about  6  a.m.  Monday  and  made  de¬ 
liveries  by  truck  and  mail. 

WTMA,  newspaper  affiliated  sta¬ 
tion,  was  off  air  most  of  Sunday  be¬ 
cause  of  power  failure.  Monday  it 
broadcast  family  messages  until  tele¬ 
graph  service  was  restored. 

Other  newspaper  men  here,  most 
of  whom  had  to  travel  over  danger¬ 
ous,  almost  impassable  roads,  were; 
William  King,  Associated  Press 
photographer  of  Washington;  Dinky 
Williams,  Columbia  Record;  Daven¬ 
port  Steward,  Acme  Newspictures, 
Atlanta;  Harry  Ashmore,  reporter, 
Greenville  News;  Frank  Simpson, 
photographer,  and  Murray  Bonnoitt. 
telegraph  editor,  Columbia  State,  and 
Phil  Pollard,  Greenville  radio  man. 

King  of  Associated  Press  drove  50 
miles  to  St.  George  through  high 
winds  to  telephone  his  story.  AP  pic¬ 
tures  were  sent  to  Columbia  by  taxi 
for  transmission  over  a  portable  Wire- 
photo  set.  The  taxicab  was  damaged 
on  the  way  but  the  driver  made  it. 

Don  L.  West,  Spartanburg  (S.  C.) 
Herald  managing  editor,  was,  b'  -oin- 
cidence,  in  “the  thick  of  things  ’  when 
the  hurricane  broke.  West  was  in 
the  city  on  vacation.  He  covered  the 
story  and  then,  with  communications 
down,  drove  to  Spartanburg  where 
he  resumed  his  duties  Monday  night 
and  wrote  a  special  first-hand  ac¬ 
count.  Herald  reporter-photographer 
Owens  Wood  also  was  in  the  storm 
area  on  assignment. 

Rut  Samuel,  sports  editor  of  the 
Augusta  (Ga.)  Herald,  used  five  auto¬ 
mobiles  to  bring  out  reports  of  the 
extensive  storm  damage  at  Beaufort, 
S.  C.  Starting  out  at  5  a.m.,  Samuel 
reached  Ellentown,  S.  C.,  at  1:30  p.m. 
He  was  visiting  his  sister  at  the  coast 
resort  when  the  storm  broke. 

■ 

War  Tax  on  Dailies 
May  be  Paid  Monthly 

Montreal,  Aug.  12 — Revenue  Min¬ 
ister  Gibson  announced  Aug.  10 
new  regulations  to  facilitate  the  de¬ 
livery  of  imported  newspapers  and 
periodicals  that  were  delayed  in  de¬ 
livery  by  customs  inspection  because 
of  the  new  10^  war  e.xchangc  tax. 

To  date  these  newspapers  and  pub¬ 
lications  mailed  to  individual  sub¬ 
scribers  have  had  to  have  customs 
revenue  stamps  affixed  and  delay  has 
been  occasioned  while  the  publishers 
were  being  notified  and  while  the 
customs  awaited  their  remittances. 
Daily  newspapers  are  being  released 
in  batches  of  three  or  four  twice  a 
week  and  weeklies  are  being  deliv¬ 
ered  from  a  week  to  two  weeks  late. 

The  ANPA’s  Canadian  director, 
F.  I.  Ker,  editor  of  the  Hamilton 
(Ont.)  Spectator,  succeeded  in  mak¬ 
ing  arrangements  for  U.  S.  dailies  to 
pay  the  10%  war  tax  monthly  on  the 
basis  of  a  sworn  statement  of  circu¬ 
lation  mailed  into  Canada.  On  Aug. 
8  the  Assistant  Commissioner  of  Cus¬ 
toms  at  Ottawa  advised  the  ANPA 
that  this  plan  has  been  put  into  effect 
and  that  U.  S.  newspapers  should 
make  application  for  such  an  arrange¬ 
ment  to  the  revenue  department. 

The  ANPA  has  agreed  to  act  as  a 
transmitting  agent,  regardless  of 
membership  in  the  ANPA.  Applica¬ 
tions  should  be  sent  to  the  associa¬ 
tion’s  offices  at  370  Lexington  Ave., 
New  York. 

■ 

DIRECTS  Am  PUBLICITY 

Washington,  D.  C.,  Aug.  12 — Ken¬ 
dall  K.  Hoyt  who  was  publicity  direc¬ 
tor  of  the  Taft-for-President  campaign 
during  the  past  year,  has  been  ap¬ 
pointed  director  of  publicity  for  Ae 
National  Aeronautics  Association. 
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lead  war  story  on  page  one.  This  Foods.  Inc.,  has  joined  Ivey  &  Elling- 
would  indicate,  the  memorandum  ton,  Inc. 

points  out,  that  the  normal  interest  of  Carl  A.  Toepfer  has  been  named 
women  in  retail  advertising  was  vice-nresident  of  the  H.  C.  Mulberger. 


omotional  manager  of  General  ment.  have  incre.asiiiRly  more  to  say  about 
)ods.  Inc.,  has  joined  Ivey  &  Elling-  advertising  and  increasingly  more  that  ij 
T  hostile  and  prejudicial  regarding  methods  of 

’  ■  modern  newspaper  advertising,  as  well 

Carl  A.  Toepfer  has  been  named  other  advertising  media, 
ce-president  of  the  H.  C.  Mulberger,  3.  Texts,  pamphlets  and  other  publications 
C.,  Milwaukee  and  Chicago  adver-  on  consumer  education  arc  on  the  increase  « 


IV/Tiiot  ^  many,  or  more,  women  than  read  the  promotional  manager  of  General  ment.  have  incre.asingly  more  to  say  about 

**CIS  iTlUSl  lead  war  story  on  page  one.  This  Foods.  Inc.,  has  joined  Ivey  &  Elling-  advertising  and  increasingly  more  that  is 

^  X  X  would  indicate,  the  memorandum  ton,  Inc.  Z  “"‘LsZer '' 

points  out,  that  the  normal  interest  of  Carl  A.  Toepfer  has  been  named  other  advertising  media. 

.  --  1/101  women  in  retail  advertising  was  vice-president  of  the  H.  C.  Mulberger,  3.  Texts,  pamphlets  and  other  publications 

SfllfiV  i\| O.  I  H  their  interest  in  war  inc.,  Milwaukee  and  Chicago  adver-  on  consumer  education  arc  on  the  increase « 

*  news  0VGn  on  Juno  7,  wh©n  roddin^  tising  s^cncy  H  C  ^^ulbcrgcr  presi—  reference  work  in  social  studies  and  vou- 

Cincinnati  Post  Surrey  AuL“t  bS'  S'"'-  "> 

_  _  _  ciiScIStroUS  dGlCHt  or  tiiG  AHIGS  in  dGI”  Hiq  npw  dutiPQ  T\^r  Tnpnfpr  pnntiniip<!  *•*  *•  .x.  *  *t  *  • 

Fire*  Mrrrlo  j  tt  n  j  r\  i  *1.  f  iU  auuGb  ivir.  loepier  Loniinueh  „nniic  institution  necessary  to  the  Amcncaa 

neleased  .  .  .  rirst  iviaae  gium  and  Holland.  Only  three  of  the  jy,  j^is  work  as  account  executive  and  way  of  doing  business. 

In  a  Competitive  Field  ten  best-read  stories  for  women  in  space  buyer  in  Milwaukee.  The  firm  4.  Tor  the  most  part,  those  who  fumi!' 

the  entire  issue  were  about  war  sub-  has  also  announced  that  Edward  G.  texts  and  other  materials  in  con-timer  educi 
The  Continuing  Study  of  Newspa-  jects.  For  men  readers,  however,  six  Ball_  formerly  with  W.  W.  Garrison  which  attack  .America’s  high-geared  ee, 

per  Reading  provides  the  first  survey  of  the  ten  best-read  stories  were  e,  Qq  Chicago  had  been  aoDointed  sysie™-.  attack  advertising  on  tit 

of  a  newspaper  in  a  competitive  field  about  war  developments.  nroduction  manager.  i“‘ 


womGn  in  rGtail  advGrlising  was  vicc-presidGnt  of  th©  H.  C.  Mulb©rg©r,  3.  Texts,  pamphlets  sint!  other  publications 
greater  than  their  interest  in  war  Milwaukee  and  Chicago  adver-  on  consumer  education  arc  on  the  increase  is 

news  even  on  June  7,  when  reading  tising  agency,  H.  C.  Mulberger,  presi-  reference  work  in  social  studies  .and  vou 
of  war  news  was  at  a  peak  after  the  dent,  has  announced.  In  addition  to  ^n'f°*ndvertisi’nra‘"® 

disastrous  defeat  of  the  Allies  Bel-  his  new  duties  Mr.  Toepfer  continues  „nmic  institution  necessary  to  the '.\meriw 
gium  and  Holland.  Only  three  ot  the  jy,  his  work  as  account  executive  and  way  of  doing  business, 
ten  best-read  stories  for  women  in  space  buyer  in  Milwaukee.  The  firm  4.  Tor  the  most  part,  those  who  {nmi!- 
the  entire  issue  were  about  war  sub-  has  also  announced  that  Edward  G.  texts  and  other  materials  in  con-timer  educi 


m  Study  No.  19,  of  the  Ci^mnati  “without  the  benefit  of  a  study  of  jqhjj  w.  Teale  has  been  appointed 
Post  s  June  7  issue,  released  last  week,  diis  type,”  the  report  comments,  “it  account  executive  with  Ronalds  Ad- 
The  Post  an  evening  paper  with  148  -  jjjjght  have  been  surmised,  quite  nat-  vertising  Agency,  Montreal. 

50o  circulation,  is  one  of  the  largest  urally,  that  nearly  every  man  and 

dailies  studied  to  date  by  the  Adver-  v'oman  reader  would  have  perused  " 

tising  Research  Fo^daUon  of  the  ^he  important  war  news  on  a  day  71 

ANA  and  Four-A.  T^e  Study,  how-  vvlien  it  seemed  the  attention  of  the  x*ilXl“xiQ VdTXlSlIiy 
ever,  makes  no  mention  of  the  com-  ^hole  world  was  focused  on  France.”  vw  m  ■ 

Comparative  reading  of  individual  PrOPaOCtnCla  111 


503  circulation,  is  one  of  the  largest 
dailies  studied  to  date  by  the  Adver¬ 
tising  Research  Foundation  of  the 


ever,  makes  no  mention  of  the  com¬ 
petitive  situation  in  Cincinnati. 

The  Publication  Research  Service 


.  _ . _ .  _  war  stories  by  men  and  women  in 

report  on  editorial  content  accom-  1  j  i  j  *  u  i. 

£\\rai»XT  CTiirlxr  t/\  rlotA  Koot*  /mit  fno 


panying  the  study  emphasizes  that 


every  study  to  date  bear  out  the 
“perfectly  apparent”  fact  that  most 


‘advertisers  worrying  about  positions  ...... 

can  find  solace”  in  the  figures  show-  thousands  of  extra  copies  of 


lug  above  95%  readership  of  some-  ,  .  . 

thing  in  each  of  the  four  sections  of 


newspapers  sold  in  every  city  are 


the  Post. 

Adf  Must  Stand  on  Own  Feet 

The  memorandum  on  retail  adver- 


Study  No.  20,  released  Thursday 
based  on  the  Wheeling  (W.  Va.)  News- 
Register  issue  of  June  11,  carried  in 
the  memorandum  on  retail  advertis- 


j  *’  ®  theory  that  it  is  an  economic  waste  and 

production  manager.  not  to  the  best  interests  of  those  who  leia 

John  W.  Teale  has  been  appointed  more  toward  a  communistic  view  of  society, 
icount  executive  with  Ronalds  Ad-  s.  That  perhaps  the  most  effective  way  for 
irtising  Agency,  Montreal.  publishers  and  business  interests  graerallT 

to  deal  with  this  proltlcm  is  to  work  in  close 
■  .  CO  operation  with  the  state  department  of 

,  ,  ,  education  and  the  Arkansas  Kducation  Asi(- 

ciation.  That  the  names  of  new  books  cot- 
XXVX  V  wl  IXOXiXy  sidered  for  adoption  for  high  schools  froo 

-  -  a  year  to  year  be  studied  with  a  view  to  ferret 

in  '"K  “Vt  “fy  unfair  attacks  upon  advertisim 

X  XXX  publishers  of  bonks  be  it- 

^  ,  w  I  ■  ■  formed  of  any  unfair  treatment  of  the  sub- 

Oytj^oolrs  Kicincf  ject  with  a  view  that  other  books  be  adople! 

^  or  those  selections  deleted  from  their  bools. 

6.  That  it  should  he  the  concern  of  every 
Arkansas  Press  Assn.  Re-  publisher  to  ascertain  what  reference  mate- 
.  „  I  I  it  »■  rials  are  used  in  his  public  schools  in  social 

ports  Results  ot  Investigation  economic  studies  and  whether  an  increas- 

In  Schools  of  That  State  "’“'7*“'  .['"■"‘*>’''1.  ^y  o 

sumers  Research  and  similar  organizations  is 
A  AXTTSA  L  11  .•  •  J  A  made  available  free  of  charge  to  instructors 

An  ANPA  bulletin  issued  Aug.  U  y  ,j,ere  are  cot 

n  anti-adVGrtising  propaganda  in  paratively  few  texts  in  use  which  treat  ad 


Propaganda  in 
Textbooks  Rising 

Arkansas  Press  Assn.  Re¬ 
ports  Results  of  Investigation 
In  Schools  of  That  State 

An  ANPA  bulletin  issued  Aug.  12 
on  anti-advertising  propaganda  in 


tising  seeks  to  show  that  what  the  ^  reminder  to  advertising  man-  school  text  books  reported  that  the  vertising  unfairly,  the  future  will  see  mac- 

advertiser  does  with  his  own  space  „  c  rea„est  for  criticisms  results  of  an  investigation  by  the  "’"'•e  of  these  theories  in  textbooks  and  tha 

determines  what  he  gets  in  terms  of  sSgestionror  adviS  thev  mav  h^ve  Arkansas  Press  Association  this  year  it  l-comes  the  duty  of  the  newspaper, 

_ _ »“gge&uoiis  01  duviLe  iiiey  may  nave  ^  _  others  interested  in  preserving  .-tmerican  eec- 

readers,  not  what  the  editor  puts  in  offer  regarding  the  supplementary  disclosed  a  more  critical  trend  in  ntimic  life,  to  be  more  vijfilaiit  in  regard  tc 

the  contiguous  srea.  I  his  point  is  repoi^ts.  **SincG  w©  ar©  contemplating  tb©  newer  text  books  on  advertising  what  type  of  instruction  is  being  given  ou: 

made  in  the  comment  on  the  ad  of  a  „  chanee  in  their  form  coincidental  subjects  which  have  been  proposed  youth.  Instructors  are  innocent  of  thost 

credit  jeweler  on  page  10.  tith  the  twenty-fiftr^^^^  for  use  in  Arkansas  schools.  theories  in  their  texts  and  other  material. 

“Advprtissprs;  hotb  loral  and  na-  twenty  iiitn  report,  we  are  ,  ,  ,  so  the  investigation  and  activity  must  come 

.iT".  anxious  to  learn  your  wishes,  The  Arkansas  investigators  learned  from  business  and  social  interests  of  Ok 

slate  and  nation.  The  committee  leaniec 


j  with  the  twenty-fifth  report,  we  an 

Advertisers,  both  local  and  na-  ^  anxious  to  learn  your  wishes,’ 
tional,  frequently  contend  that  posi-  .u  noti„p  stated 
tion  is  a  most  important  factor,”  the 
memorandum  says.  “In  other  words, 

that  the  editor  has  the  ^wer  to  lead  Amoug  Advertising  Folk 

readers  by  the  hand  to  the  space  im-  _ z _ ^ 

mediately  adjacent  to  the  advertiser’s 

copy  and  that  by  so  doing,  the  adver-  UUANE  JONES,  executive  vice-presi 


for  use  in  Arkansas  schools.  theories  m  their  texts  ana  mner  mjteni,. 

so  the  investigation  and  activity  must  omie 
The  Arkansss  investigators  learned  from  business  and  social  interests  of  the 
that  some  40  texts  are  used  which  state  and  nation.  The  committee  leaniei 
deal  with  advertising,  some  being  ®  concentrated  drive  for  membership  beini 
i7n  made  by  the  Consumers’  I’nion,  among  col 


tiser  will  obtain  an  advantage.  This  aent  oi  me  isiacKett-oampie  m 
advertisement  would  seem  to  fly  in  ^ert  advertising  agency,  announ 
the  face  of  that  theory,  since  four  out  12  his  resig-  — 

of  five  men  and  two  out  of  three  from  that 

Women  looked  at  pictures  right  next  organization  ef- 
door  to  the  ad,  and  yet  the  advertise-  festive  Aug.  15, 
ment  itself  was  read  by  only  1%  of  become  asso- 
men  and  2%  of  women.”  dated  as  a  part- 

“There  seems  to  be  almost  unlim-  with  Maxon, 
ited  opportunity  for  improvement  in  Jones 

retail  jewelry  and  retail  furniture  been  in  the 
copy,  judging  from  the  examples  advertising  busi- 
which  have  been  turned  up  in  these  ^oss  since  1921 
studies  to  date,”  the  report  adds  in  when  he  was 
pointing  out  that  another  ad  by  the  graduated  from 
same  firm  on  page  12  “isn’t  much  bet-  ff'®  Wharton 
ter”  than  the  page  10  copy  and  doesn’t  School  of  Busi-  Duane  Jones 
get  much  better  reading.  u®ss  Administra- 


used  in  as  many  as  170  schools  and  ,  “  .  ^  i,-  !  o'!  t  wi.^m  mb 

Among  Advertising  Folk  others  in  but  one  or  two  schools.  sCTib<Ts''to''the  service " 

-  Harold  Rugg’s  “Introduction  to  Prob- 

DUANE  JONES,  executive  vice-presi-  of  American  Culture”  was  found  ■— 

dent  of  the  Blackett-Sample  Hum-  'ise  only  in  Texarkana.  The  com.-  CamoaianS  C 

mert  advertising  agency,  announced  nuttee  believes  the  future  will  se“  ^  ^ _ 

Aug.  12  his  resig-  _  "'uch  more  of  the  anti -advertising  t  mrci- 

theories  contained  in  the  newer  books  ri'-'i--ijriNtjar 

and  publishers  and  advertisers  are  den,  N.  J.,  mar 


Campaigns  and  Accounts 

R.  M.  HOLLINGSHEAD  CORP.,  Cam 
den,  N.  J.,  manufacturer  of  Whiz 


urged  to  take  action  to  meet  this  household  and  automotive  products, 
“serious  problem.”  B.  B.  LeQuatte,  Inc.  The  a^nej 

last  year  was  appointed  by  the  Cam 
Vigilance  by  Publishers  Urged  jen  organization  to  handle  advertising 


Both  high  schools  and  colleges  arc  of  Whiz  Self-Polishing  Floor  Wax. 


now  making  a  more  thorough  study  of  Fall  campaigns  for  Omeca  watches 
advertising,  which  should  cause  nev.'=-  and  Lockheed  Aircraft  Corp.  will  be 
papers  and  other  advertising  media  released  this  month  through  the 
to  exercise  even  more  vigilance  as  to  Johannesburg,  South  Africa,  office  of 
advertising  copy  accepted,  to  see  that  the  J.  Walter  Thompson  Company, 
it  is  truthful,  unobjectionable  and  not  Philadelphia  Milk  Exchange,  horn 
exaggerated,  the  committee  observed,  nst^nized  milk,  tn  Dnnnvan-Armstrong 


Philadelphia  Milk  Exchange,  horn 

ogenized  milk,  to  Donovan-Armstrong 


get  much  better  reading.  *^®ss  Administra-  “There  is  a  growing  trend  towards  Newspapers  and  radio  will  be  used. 

“The  power  of  the  newspaper,”  says  of  University  of  Pennsylvania,  off^cks  on  all  advertising  wherein  the  Van  Camp  Laboratories.  Termina 
the  memorandum,  “lies  in  the  fact  Be  entered  the  Lord  &  Thomas  agency  90%  of  good  advertising  is  made  to  island.  Calif.,  manufacturers  of  Sei 
that  it  offers  the  advertiser  an  oppor-  i"  Bos  Angeles  in  1923,  becoming  man-  suffer  for  the  10  /c  which  is  bad,  and  pgp  Standardized  Sardine  Oil,  to  Emb 
lunity  to  place  his  story  before  all  of  that  office  in  1928.  He  went  the  committee  believes  that  this  is  ?.  Brisacher  &  Staff,  San  Francisco.  Pl^*' 

the  potential  customers,  which  is  pos-  New  York  in  1930  as  vice-president  serious  problem  which  warrants  the  ^o  use  farm  journals, 
sible  in  no  other  medium.”  of  th®  Lord  &  Thomas  office  in  that  serious  consideration  of  and  action  by  Met-L-Top  Tables  Inc  Milwaukee 

Gaad  Ad  Examples  Cited  f  \  In  1932  he  left  Lord  &  Thomas  ^  manufacturers  of  metal  ironing  Ubles 

A  1  r  .  1  .IS  to  be  vice-president  of  the  Maxon  report  says.  It  becomes  the  preroga-  iTs-occplt  Co. 

An  easy-to-read,  attractively  illus-  agency,  resigning  to  join  Benton  &  five  of  the  newspapers  to  acquaint  Jf.Y®  ^  ! L  anc 

trated  department  store  ad  on  page  2,  Rowles.  Keh^ame  vice-nresident  their  merchants  and  other  advertisers 


covering  a  variety  of  products  in  of“  BkcketV-Sam^le"  HummVr^^^^^^  with  the  importance  of  good,  honest,  X 

which  women  naturally  are  interested,  .^d  of  1934  and  has  been  with  that  cl®an  copy  not  only  for  the  protection 


attracted  12%  of  the  Post’s  women  agency  ever  since.  Among  his  ac-  ®f  A®  newspaper  but  of  the  adver- 
readers  who  saw  some  part  of  the  counts  will  be  the  B.  T.  Babbitt,  Inc.,  tiser.”  After  the  public  becomes 


copy.  Another  instance  in  which  the  account  wl 
advertiser  rose  to  his  opportunity  to  week 

reach  his  potential  customers  in  large  .  „ 


agency. 

City  of  Miami  Beach  has  appoiutK 


counts  will  oe  me  ts.  l.  UaDDltl,  me.,  •  zxiici  me  tzuom;  ueeuiues  - -  - . .  — — ---7  t 

account,  which  was  acquired  by  Maxon  aware  of  such  a  move,  the  committee  Parsons,  Dorr  &  Hume,  Miami 
this  week  believes,  the  press  generally  can  agency,  to  direct  its  advertising. 

Al  Hodges  and  Walter  Fenton,  both  logically  and  more  effectively”  Papers  and  magazines  are  scheduled 


numbers  was  cited  in  a  men’s  clothing  ,  xiodges  ana  Walter  tentoi^  oom  jp  the  tvoe  of  advertisine 

store  ed  on  noee  3  “The  diCL  ns.n  formerly  associated  with  the  Ravett 


store  ad  on  page  3.  “The  41%  man 
leading  is  about  tops  for  this  classifi- 


Advertising  Agency  as  account  execu- 


cation  that  we  have  found  to  date,  and  ^^®  ^®o''®  *  Bamm 

the  two  panels  of  this  advertisement  "Sency. 

additionally  attract  the  attention  of  Bale  Fisher,  copywriter  for  Aubrey, 


instructions  to  be  given  students.  sjiq 
Seven  general  conclusions  were 
drawn  by  the  committee  as  follows;  Washington,  D.  C.,  Aug.  12 

Paul-Boncour,  press  chief  at 

1  The  oUIer  texts  now  in  use  for  the  most  French  Embassy  for  the  past  month 


one  out  of  four  women  readers,”  the  Moore  &  Wallace,  Inc.,  Chicago,  has  !:7,‘  has  been  ordered  bv  the  Vichy  Gov- 

_ _ .  ’  Irvinorl  tho  I'Ule  of  that  which  is  said  is  criti-  uiucicu  uy  uic 


report  says. 

Fifteen  advertisements  of  local 
stores  in  Cincinnati  were  read  by  as 


joi^d  the  Chicago  copy  staff  of  Young  ^m^'  'to”;r^r"lo  ' 

local  ^  icam.  2  newer  texts,  those  submitted  to  the  China,  to  take  post  as  counselor 

FdWARD  T.  SajOUS,  formerly  sales  State  Department  of  Education  for  indorse-  the  Embassy. 


Er|fo  R  AUGUST  17,  1940 
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The  ADVERTISING  SURVEY 

By  ROBERT  U.  BROWN _ _ 


A  PERFECT  example  of  what  an  ad¬ 
vertiser  can  do  in  small  space,  if 
he  has  to,  is  provided  in  the  Aug.  3 
ssue  of  the  London  Daily  Telegraph 
Sc  Morning  Post,  copies  of  which  were 
flown  to  this  country  last  week 
•hrough  the  courtesy  of  the  publisher. 
Lord  Camrose,  aboard  the  British  fly¬ 
ing  boat  “Clare.”  The  war  motif  is 
visible  in  all  copy. 

With  newspapers  restricted  to  six 
pages  in  England,  advertisers  are 
necessarily  forced  to  keep  their  copy 
small.  The  classified  technique  is 
being  used  considerably  with  small 
:)T)e  and  no  cut-off  rules. 

London  editors,  copy  writers,  space 
salesmen,  et  al,  are  probably  having 
pangs  for  the  good  old  days  this  week 
because  of  the  New  York  dailies 
which  were  sent  on  the  return  voyage 
of  the  “Clare”  by  Alex  H.  Faulkner, 
the  Telegraph’s  New  York  corre¬ 
spondent.  Our  24,  36  and  48-page 
papers  with  their  lavish  treatment  of 
editorial  space  and  full-page  depart¬ 
ment  store  ads  undoubtedly  will  make 
the  Londoners  cry  in  their  stout. 

The  English  paper  had  approxi¬ 
mately  325  advertising  inches  in  1,080 
total  column  inches,  or  less  than  one- 
third  in  paid  space. 

Utilizes  "Ear"  Space 
The  first  thing  to  catch  the  eye  in 
glancing  at  this  issue  of  the  Telegraph 
is  the  inch  and  three-quarter  ad  in 
the  right  hand  “ear”  of  the  front  page 
for  “Air  Raid  Shelters  in  precast  re¬ 
inforced  concrete  to  hold  6  to  50  per¬ 
sons— immediate  delivery”  with  a 
small  illustration  of  same. 

Left  hand  “ear”  is  also  utilized  by 
an  ad  for  “Clark’s  College.”  “Is  yours 
a  permanent  appointment?  You  cars 
achieve  such  a  position  if  you  take 
an  intensive  Course  of  Training  for 
Business  or  Matriculation,”  the  small 
ad  reads. 

The  largest  display  ad  in  the  paper 
b  eight  inches  on  two  columns. 
'You’ll  never  be  without  your  bread 
if  you  get  in  a  store  of  Ryvita,  the 
bread  that  keeps!”  it  says,  adding  the 
number  and  types  of  vitamins  in¬ 
cluded. 

The  good  old  British  humor  pops 
up  on  page  three  in  a  four- inch  one 
column  ad  saying:  “Try  Hovis  with 
jam  and  you’ll  never  miss  the  but¬ 
ter." 

A  home  for  soldiers,  sailors  and 
?“TOen  blinded  in  the  war  uses  a  4- 
inch  display  to  say:  “Please  remem¬ 
ber  St.  Dunstan’s  in  your  will.” 

Ad<  far  Wamen 

Numerous  schools  teaching  secre- 
^ial  training,  physical  training, 
dressmaking,  millinery,  etc.,  for 
Women  utilize  the  classified  columns. 
Yarious  resorts  advertise  themselves 
as  a  safe  place  to  spend  the  war.  One 
^ys:  “Notice  to  all  those  vacating 
seaside  areas — come  here  at  once  and 
stay  for  the  duration  of  the  war  ” 
Another  features  approved  A.R.P. 
sbeltere.  A  third  says  “a  safe  air- 
conditioned  air  raid  shelter  is  as  im¬ 
portant  as  a  good  hotel.”  Practically 
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pect  to  find  amusements,  resorts,  etc. 
Here  are  offered  patent  medicine 
gland  tablets,  bunion  banishers,  and 
rupture  controls  along  with  shatter¬ 
proof  glass,  A.R.P.  fire-resisting  steel 
boxes,  war  wools,  inexpensive  black¬ 
out  blinds,  and  “keep  your  shelter 
fragrant”  with  Ozonol. 

Publishers  offer  three  books  in 
large  display  space,  three  inches  on 
two  columns  each,  and  they  are  en¬ 
titled:  "She  Made  AVorld  Chaos,” 
“Mine  &  Counter-mine,”  and  “Journey 
Without  End,”  the  latter  about  the 
French  Foreign  Legion.  An  example 
of  British  reading  habits  at  this  time. 

Havie  Ads 

One  of  the  greatest  space  conserv¬ 
ing  exhibitions  is  the  movie  advertis¬ 
ing.  Approximately  50  theatres  ad¬ 
vertise  their  features,  address,  and 
time  of  performance  in  one  column 
9*4  inch  space. 

Various  hospitals  and  charities  ad¬ 
vertise  with  the  typical  line  “relief 
must  still  go  on,”  and  there  is  still 
money  to  buy  newspaper  space  for 
pyorrhea  panaceas  and  dry  scalp 
removers. 

Even  the  personal  columns  reflect 
the  strain  of  war  on  England.  First 
item  reads:  RA.F. — Murton-Neale 
F/0  P.N.,  Identification  No.  90401, 
missing  May  13-14,  last  heard  of 
patrolling  over  Havre,  between 
Charleroi  and  Brussels.  Any  infor¬ 
mation  gratefully  received  by  father, 
A.  G.  Murton-Neale.” 

If  the  British  planes  continue  to 
make  the  Trans-Atlantic  flight,  as  is 
planned,  London  papers  will  no  longer 
be  a  novelty  in  New  York.  They  are 
to  be  on  some  of  the  newsstands  there. 

Political 

THE  Washington  (Ind.)  Herald  has 

struck  upon  an  idea  that  might  be 
a  revenue  getter  for  other  papers  as 
well.  ’This  column  wishes  to  remain 
neutral  politically — so  this  is  merely 
an  objective  report  on  a  revenue  pos¬ 
sibility. 

Sam  A.  Factor,  advertising  mana 


of  them  mention  such  shelters,  but  ger,  reports  he  sold  10  ads,  each  three  tors”  can  add  two  inches  to 
now  and  then  one  appears  like  this:  columns  by  10  inches,  boosting  Willkie 
country  inn  ‘twixt  moor  and  sea’  for  President,  in  three  hours  actual 
witn  comfortable  beds  and  good  food,  working  time. 

^on  and  trout  fishing  in  neighbor-  Each  one  was  sold  to  a  different 
Sounds  good!  business  man  in  the  town  and  they 

will  run  on  Friday  for  10  weeks  be¬ 
ginning  Aug.  16.  The  sponsors’  names 
are  not  included  in  the  copy. 


Eighteen  inch-and-a-half  ads  are 
^uped  under  a  heading  “Weekend 
^Portunities”  where  you  would  ex- 


Each  ad  appears  the  same  with  a 
large  picture  of  Willkie  and  the  cap¬ 
tion  “The  Hope  of  Our  Country.”  A 
slugline  at  the  bottom  says,  “’This  is 
one  of  a  series  of  paid  advertisements 
supporting  the  election  of  ‘Willkie  for 
President."*”  The  body  text  selling 
Willkie  differs  in  each  ad. 

Factor  believes  other  newspapers 
can  sell  it  and  volunteers  to  send 
copies  of  the  ads  to  anyone  who  en¬ 
closes  postage  with  the  request. 

"Elevator"  Shoe 
Drive  Puts  Firm 
Back  Into  Dailies 

Successful  Advertising  of 
New  Product  Aids  Regular 
Line  of  New  York  Stores 

A  successful  campaign  for  a  new 
product  in  New  York  dailies  during 
the  last  four  months  has  placed  the 
Adler  Shoe  Stores  of  that  city  back 
in  the  ranks  of  consistent  newspaper 
advertisers. 

The  campaign,  using  modest  size 
copy  once  a  week  in  two  new.spapers, 
was  the  sole  means  of  introducing 
Adler’s  “Elevator”  shoes  for  men,  ac¬ 
cording  to  Jesse  Adler,  president  of 
the  firm.  Mr.  Adler  told  Editor  & 
Publisher  that  the  amount  of  public 
attention  attracted  by  this  advertising 
has  been  responsible  for  increasing 
the  general  business  of  Adler  Shoe 
Stores.  Sales  during  July  were  more 
than  15%  greater  than  the  same 
month  last  year. 

Advertising  Budget  at  Peak 

As  a  result  of  this,  it  has  been  de¬ 
cided  that  the  budget  for  Adler  ad¬ 
vertising  campaigns  for  the  fall  and 
winter  will  be  the  largest  in  the  50- 
year  history  of  Adler  stores. 

“The  campaign  proves  one  thing — 
that  if  your  product  is  right,  there  is 
no  better  medium  than  the  newspa¬ 
pers,”  said  Arthur  Adler,  secretary- 
treasurer  of  the  stores  and  a  brother 
of  the  firm’s  president. 

The  Adler  “Elevators,”  offered  in 
legular  stock  in  six  of  the  firm’s  20 
stores,  are  designed  to  make  their 
wearers  appear  taller.  The  headline, 
“Now  You  Can  Be  Taller  Than  She 
Is,”  was  used  in  all  of  the  advertise¬ 
ments. 

“The  shoes  were  never  displayed  in 
the  windows,  and  it  is  therefore  ob¬ 
vious  that  everyone  who  came  into 
an  Adler  store  for  ‘Elevator’  shoes 
must  have  read  a  newspaper  adver¬ 
tisement,  or  had  been  told  about  such 
an  advertisement  by  someone  who 
read  it,”  said  Mr.  Jesse  Adler.  “Week 
after  week  the  campaign  has  grown 
more  and  more  successful,  due  to  the 
consistency  of  advertising  in  New 
York  newspapers,  and  wearers  of 
‘Elevator’  shoes  came  back  for  more 
pairs  for  business,  sports  or  evening 
wear.” 

First  Campaign  of  Kind 

The  Adler  campaign  marked  the 
first  time  that  such  .shoes  were  made 
available  without  special  measure¬ 
ments  and  long  waits  for  delivery,  ac¬ 
cording  to  Jesse  Adler.  The  “Eleva- 

man’s 

height  in  his  stocking  feet,  it  is 
claimed,  and  the  newspaper  adver¬ 
tising  sought  to  popularize  the  shoe 
immediately  and  thus  overcome  men’s 
reluctance  to  appear  vain  in  asking 
for  a  special  shoe  adding  to  his  height. 

Copy  has  ranged  up  to  400  lines. 
The  ads  have  appeared  so  far  in  the 


A  140-line  ad  of  series  which  successfully 
merchandised  "Elevator’’  shoes  for  men  in 
newspapers  only. 

Herald  Tribune,  Times,  News,  Jour¬ 
nal- American,  World-Telegram,  Sun 
and  Post.  The  account  is  handled  by 
the  Raymond  Levy  Organization.  One 
magazine  was  added  to  the  list  re¬ 
cently,  and  the  same  advertising  theme 
has  been  adapted  to  a  national  maga¬ 
zine  campaign  in  three  publications, 
designed  to  expand  the  market.  A 
special  series  of  newspaper  advertise¬ 
ments  has  been  prepared  for  dealers 
in  other  cities. 

■ 

New  Advertising 
Accounts  Listed 

The  following  new  advertising  ac¬ 
counts,  their  agencies  and  proposed 
media  were  listed  Aug.  10  by  Standard 
Advertising  Register: 

Artek  P.nscoe.  Inc..  640  Madison  Ave..  Xcw 
York  City  —  “Modern  Furniture”  —  Covent 
Co..  New  York  City  F.lizaheth  Hunt.  .\cct. 
I!\ec. — usiiiR  .Magazines. 

Huffalo  Boanl  of  Pulilicity,  Buffalo.  New 
York — “Resort  I  )eveloT>nient” — Addison  Vars, 
Ine.,  Buffalo — Henry  Comstock.  Acet.  Exec. — 
using  .Magazines. 

Cro.shy  Xaval  Stores.  Inc.,  Picayune,  Miss. 
— “Xaval  Stores  iV  Chemicals” — Fitzger.ald 
.•\dv.  .\gency.  Inc.,  New  Orleans — using  Mag¬ 
azines,  Traile  Papers,  Direct  by  .Mail  & 
Sampling. 

Deep  Freeze  Division  Motor  Products  Corp., 
3.101  Davis.  Xorth  Chicago,  Ill. — ‘‘Deep 
Freeze  Frosted  FoikIs  Storage  Cabinets” — 
Joseph  R.  (ierber  Co.,  Portland,  Ore. — using 
Newspapers  &  Magazines. 

Flents  Products  Co..  Inc.,  101  Park  .Ave., 
Xew  York  City — “Flent’s  Anti-Noise  Ear 
Stopples  &  Flent’s  Eight  Shields” — Central 
.■\dv.  .Service.  Inc..  Xew  York  City — Cilbert 
R.  I.esser,  .Acet.  Exec. — using  Newspapers, 
Trade  Papers,  Direct  by  Mail  &  Dealer  Helps. 

Mail-X-Save  Co.,  Quincy,  Mass. — “Mail  N- 
Save  Pboto-Finishing" — Mason  L.  Ham  .\dv., 
Boston,  -Mass.  -Edward  F.  Chase.  .Acet.  Exec. 

-using  Newspapers,  Magazines,  Farm  Papers 
X-  Radiocasting. 

Plastic  Creations.  .Atlantic  City,  N.  J. — 
“.\er-Flo  Cake  &  Fruit  Knife” — Jack  ^■armov 
&  Co.,  New  York  City — Jack  Varmov,  .Acet. 
Exec. — using  Newspapers  &  Trade  Papers. 

Regina  Knit  Sportswear  Co.,  310  \V. 

.Adams,  Chicago.  Ill — “Women’s  Knitted  Gar¬ 
ments” — Ralph  Heineman,  Inc.,  Chicago.  Ill. 
—  using  M.agazines  &  Direct  by  Mail. 

Research  Products  Corp.,  Madi.son,  Wis. — 
“Air  Filters” — Arthur  'Towell,  Inc.,  M.adi- 
son,  Wis. — using  Newspapers.  Magazines, 
Traile  Papers.  Direct  by  Mail,  Dealer  Helps, 
Cat.alogs  &  Circulars. 

SOAP  BOX  WINNER 

Akron,  Ohio,  Aug.  11 — Before  a 
throng  of  100,000  persons,  12-year-old 
Tommy  Fisher  of  Detroit  won  the 
seventh  annual  All-American  Soap 
Box  Derby  here  this  afternoon  over 
129  other  city  champions  The  event 
is  sponsored  jointly  by  the  Chevrolet 
Division  of  General  Motors  and  lead¬ 
ing  newspapers  throughout  the  United 
States.  "Tommy  Fisher  was  sponsored 
by  the  Detroit  News. 
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NEWSPAPER  LINAGE— 52  CITIES 
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(Cem  piled  by 

EDITOR  &  PUBLISHER  1 

From  Media 

RecoiVa  r  eas’jrements) 

1940  1939 

%  of 

E.  &  P. 

Linage 

Linage 

1939 

Index 

Total  Advertising: 

July . 

_  84,440,322 

85,407,448 

98.9 

92.9 

June . 

_ 103,289,789 

105,086,044 

98.3 

94.8 

Display  Only: 

July . 

_  63,246,179 

64.837.7.54 

97.5 

90.0 

June . 

_  80,073,84:1 

8:5,.301,.388 

96.1 

92.9 

Classified: 

July . 

. 21,194,143 

20„569.694 

103.0 

102.8 

June . 

_  23,215,946 

21,7J«,6.56 

106.6 

101 . 9 

Retail: 

July . 

.  44,748,164 

45,222.418 

99.0 

94.7 

June . 

.  55,880,375 

58,885,775 

94.9 

95.1 

Department  Store: 

July . 

.  18.092, .546 

18.a39..5a3 

100.3 

97.8 

June . 

.  23,733,039 

24,432,157 

97.1 

97.7 

General: 

July . 

.  1,3,043,139 

13,999,268 

93.2 

82.2 

NLRB  Sets  Date 
For  Hearst 
Chicago  Voting 


Herald-American  Employes 
Will  Ballot  Sept.  20  to 
Select  Bargainer 
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June .  17,068,915 

Automotive: 

July .  3,627,506 

June .  5,639,490 

Financial : 

July .  1,827,370 


17,408,234  98.1  89.5 


3,495,993 

5,344,864 


101.8 

105.5 


71  3 
85.2 
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June. 


1,48.5,063 


2,120,075 

1,662,515 


86.2 

89.3 


90.2 
8:1  3 


July  Linage  Off  11%; 
Index  Trend  Is  Down 


THE  WAR,  politics,  and  national  de¬ 
fense  uncertainties  are  affecting 
newspaper  advertising  as  reflected  in 
the  July  linage  figures  for  52  cities 
reported  this  week  by  Media  Records. 
Total  linage  was  off  1.1%  for  the 
month  compared  to  July,  1939,  but 
the  Editor  &  Publisher  Index  was  off 
to  92.9,  its  lowest  point  this  year. 
(100%  on  the  Index  is  the  average  for 
the  last  five  years.) 

Automotive  showed  a  3.8%  gain 
over  July,  ’39,  but  slumped  way  off 
to  71.3  on  the  Index  probably  because 
of  jitters  in  Detroit  over  the  extent 
to  which  the  industry  might  be  called 
upon  to  bolster  the  defense  program. 
New  car  sales  were  high  during  June 
and  July  but  the  automotive  classi¬ 
fication  began  to  slump  on  the  Index 
in  June  dropping  to  83.3  after  being 
above  100  every  month  previously 
this  year. 

Classified's  3'"c  gain  in  July  might 
also  be  attributed  to  a  slight  pickup 
in  skilled  labor  jobs  due  to  increased 
activity  in  the  heavy  duty  goods  in¬ 
dustry  because  of  early  defense 
orders.  Classified  was  up  to  102.8  on 
the  Index  and  has  shown  a  gain  for 
every  month  of  the  year  as  well  as  an 
above  100%  rating  on  the  Index  for 
every  month  except  January. 

Financial  W'as  up  and  down  for  the 
first  four  months  of  the  year  but  for 


the  last  three  months  has  shown 
losses  because  of  the  continued  dol¬ 
drums  in  Wall  Street.  Financial  was 
off  13.8%  in  July  and  showed  90.2  on 
the  Index.  It  has  been  around  and 
below  90  on  the  Index  all  year. 

General  also  shows  a  considerable 
loss  and  is  following  the  downward 
trend  on  the  Index  it  started  in  March. 
This  classification  was  off  6.8%  in 
July  and  was  at  82.2  on  the  Index. 

Retail  and  display  linage  stay  close 
to  last  year’s  figures  but  for  the  last 
two  months  have  been  down  on  the 
Index.  Retail  is  off  only  1%  this  July 
but  is  at  94.7  on  the  Index.  It  was 
off  5.1%  in  June  and  was  at  95.1  on 
the  Index  after  having  made  a  fairly 
good  showing  earlier  in  the  year. 

Display  was  off  2.5%  in  July  but  at 
90  on  the  Index.  June  showed  the 
same  relative  position  for  display  and 
the  story  was  the  same  as  retail’s  for 
the  earlier  part  of  the  year. 

Department  store  has  been  second 
only  to  classified  in  consistency  this 
year.  It  was  up  only  .3%  in  July  and 
was  at  97.8  on  the  Index.  It  has  been 
above  average  and  showed  gains  for 
every  month  except  June  and  April. 

Radio  broadcasting  company  billings 
were  up  sharply  in  July.  National 
Broadcasting  Company  billings  totaled 
$3,800,438.  up  16.7%  over  last  year. 
Columbia  Broadcasting  System  billings 


were  $3,067,870,  an  increase  of  32.7%. 
Mutual  Broadcasting  System  billings 
amounted  to  $235,182,  an  increase  of 
8.6%. 

Women’s  magazines  showed  a  gain 
of  8%  in  advertising  during  July  with 
851  pages  compared  to  785  pages  in 
July,  1939.  This  represented  a  rev¬ 
enue  gain  of  11%,  according  to  Pub¬ 
lishers’  Information  Bureau  figures. 

Total  general  magazines  showed  a 
3%  gain  for  the  month  with  557  pages 
compared  to  543  pages  last  year.  This 
was  also  a  revenue  gain  of  11%. 

Special  magazines  were  off  15% 
with  385  pages  compared  to  455  pages 
last  year,  or  a  2%  loss  in  revenue. 

Weeklies,  semi-monthlies,  Sunday 
magazine  sections  and  newspaper 
weeklies  showed  a  26%  gain  in  ad¬ 
vertising  during  June  with  1,800  pages 
compared  to  1,430  last  year.  This  was 
a  30%  gain  in  revenue  for  June. 
(PIB  figures  for  weeklies  are  one 
month  behind  the  monthly  figures.) 

National  farm  papers  had  a  de¬ 
crease  in  linage  of  9%  in  July,  or  159 
pages  compared  to  175.  According 
to  PIB  this  was  an  8%  increase  in 
revenue. 

A  better  outlook  for  newspaper  ad¬ 
vertising  is  contained  in  the  Brooke, 
Smith,  French  &  Dorrance  business 
survey  report  this  week  that  there 
is  an  “improvement  in  current  busi¬ 
ness  conditions  as  shown  by  gains  in 
86  of  147  trading  areas  of  the  United 
States.”  The  National  Retail  Dry 
Goods  Association  also  reported  this 
week  after  a  country-wide  survey  that 
a  7%  rise  in  business  is  expected  by 
retailers  this  fall. 

(See  liiiafje  t-iblcs  on  .^0,  31.  32.) 


Chicago,  Aug.  12— The  National  La¬ 
bor  Relations  Board  has  set  Sept.  20 
as  election  day  when  Chicago  Herald- 
American  editorial  and  commercial 
employes  will  determine  whether  the 
guild,  AFL  unions  or  neither  shall  be 
their  collective  bargaining  represen¬ 
tatives. 

Date  of  the  plant  elections  among 
Hearst  newspaper  workers  was  an¬ 
nounced  this  week  by  G.  L.  Patterson, 
regional  director  of  the  NLRB,  fol¬ 
lowing  a  conference  with  represen¬ 
tatives  of  the  Herald-American  man¬ 
agement,  Chicago  Newspaper  Guild, 
and  AFL  Chicago  Editorial  Associa¬ 
tion  and  Newspaper  Commercial  As¬ 
sociates.  The  election  was  part  of 
the  stipulation  signed  last  April  when 
the  17-month-old  guild  strike  against 
the  Hearst  paper  was  settled.  At  that 
time  all  parties  petitioned  for  such  an 
election. 

Two  Elections 

Under  the  terms  of  the  strike  set¬ 
tlement,  the  elections  were  to  be  held 
not  later  than  six  months  nor  earlier 
than  90  days.  When  such  elections 
are  held,  all  employes  working  in  the 
editorial  and  commercial  departments 
will  be  permitted  to  vote.  The  90- 
day  period  recently  expired  and  the 
AFL  unions  pressed  for  an  early  elec¬ 
tion.  The  guild,  however,  claims  the 
Sept.  20th  date,  is  satisfactory  to  it. 

■Two  elections  will  be  held  Sept. 
20,  Mr.  Patterson  told  Editor  &  Pcb- 
LisHER.  One  election  will  be  for 
Herald-American  editorial  department 
employes,  who  will  be  asked  to  vote 
whether  they  desire  to  be  represented 
by  the  guild,  Chicago  Editorial  Asso¬ 
ciation,  or  by  neither  for  collective 
bargaining  purposes. 

The  other  election  will  be  for  com¬ 
mercial  department  workers  to  ex¬ 
press  their  preference  as  to  the  News¬ 
paper  Commercial  Associates,  the 
guild,  or  neither.  The  elections  will 
be  held  under  the  jurisdiction  of 
NLRB,  with  the  management  and 
unions  designating  observers. 


Woolworth  Places 


Correspondents 
To  Aid  Members 
Affected  by  War 


Foreign  Writers'  Group 
Proposes  Plan  to  Place 
Them  in  American  Field 


The  Executive  Committee  of  the 
Association  of  Foreign  Correspondents 
in  the  United  States  on  Aug.  12  pro¬ 
posed  a  plan  to  assist  members  whose 
jobs  have  been  affected  by  the  war 
by  offering  their  services  as  “men 
with  unique  qualifications”  to  Ameri¬ 
can  newspapers,  magazines  and  broad¬ 
casting  companies. 

The  committee,  according  to  the 
Foreign  Press,  the  association’s  pub¬ 
lication,  “will  try  to  make  it  clear  that 
the  intention  is  not  to  attempt  to 
compete  with  or  crowd  out  American 
newspapermen  on  American  news¬ 
papers,  but  to  make  available  to  any 
one  who  can  use  them  the  services 
of  men  with  unique  knowledge  and 
experience  in  specific  fields.” 


Pointing  out  that  the  newspapers 
or  news  agencies  represented  by  some 
of  the  association’s  members  have 
either  closed  down  or  reduced  their 
foreign  services  because  of  the  war, 
thus  affecting  the  members’  jobs,  the 
committee  outlines  its  suggestion  as 
follows: 

“The  idea,  which  is  now  being  ad¬ 
vanced  for  consideration  and  com¬ 
ment,  is  that  members  who  want  to 
find  newspaper  or  similar  work  in 
the  U.  S.  should  be  asked  to  write 
the  committee  and  say  what  they 
have  done  and  what  they  can  do; 
that  a  list  of  available  correspondents 
should  then  be  compiled,  and  that  on 
the  basis  of  this  list  approaches  to 
likely  newspapers,  magazines  and 
broadcasting  companies  should  be 
made  at  the  discretion  of  the  com¬ 
mittee  and  in  the  name  of  the  asso¬ 
ciation.” 

A  committee  of  members  who  are 
willing  to  work  on  the  plan  has  been 
set  up.  On  the  committee  are:  Robert 
Waithman,  London  News  Chronicle, 
association  president;  A.  Caprile,  Jr., 
La  Nacion,  Buenos  Aires,  vice-presi¬ 
dent;  Andre  Peron,  Havas,  secretarj'- 
treasurer;  Lawrence  de  Neufville, 


Reuters,  assistant  secretary;  Gunther  Color  Ads  in  Utica,  N.  Y. 
Reinhardt,  Der  Bund,  Berne,  mem¬ 


bership  secretary,  and  Alex  H.  Falk- 
ner,  London  Daily  Telegraph,  execu¬ 
tive  committee  member. 

Members  deprived  of  their  jobs  by 
recent  events  have  been  invited  to 
write  to  the  Executive  Committee  at 
Room  512.  50  Rockefeller  Plaza,  New 
York,  giving  all  pertinent  data. 


PRESS  BREAK  FOILED 

When  the  press  of  the  Bluefield  (W. 
Va.)  Daily  Telegraph  broke  down 
early  on  Aug.  6,  Hugh  Ike  Shott.  Jr., 
telephoned  to  the  Welch  Daily  Neics 
and  secured  the  use  of  the  presses 
to  complete  the  edition  of  the  Tele¬ 
graph.  The  mats  were  transferred 
via  automobile  and  four  or  five  autos 
were  used  to  carry  members  of  the 
Telegraph  mechanical  department 
who  were  reinforced  by  Hugh  Ike 
Shott,  Sr.,  publisher,  and  his  son. 
Publication  was  carried  out  as  usual. 
At  daybreak  a  representative  of  the 
Telegraph  flew  to  New  York  to  ob¬ 
tain  replacement  parts  from  the  Hoc 
press  plant  and  was  back  to  get  the 
Sunset  News  out  on  time  the  same 
evening. 


Utica,  N.  Y.,  Aug.  10 — The  Utica 
(N.  Y.)  Observer-Dispatch  yesterdry 
and  the  Daily  Press  today  used  color 
in  an  advertisement  for  the  first  time 
on  one  of  the  rare  ads  placed  by  F- 
W.  Woolworth  Co. 

Woolworths  used  a  red  and  black 
“thank  you”  advertisement,  7  x  U 
in  both  papers  to  express  its  apprecia¬ 
tion  to  the  residents  of  the  Utica  area 
who  patronized  their  new  store  here 
on  the  opening  day. 

The  advertisement,  laid  out  under 
the  direction  of  Harry  Benner,  ad¬ 
vertising  director  of  the  Press  and 
Observer-Dispatch,  drew  considerable 
favorable  comment  from  readers. 

For  the  announcement  of  the  open¬ 
ing  of  the  Woolworth  store  both  pa¬ 
pers  ran  identical  double  truck  ad¬ 
vertisements  in  black  and  white. 


GRIFFITH  RETIRES 


FC 


Guy  H.  Griffith,  65,  circulation  inan- 
ager  for  the  Mount  Clemens  (Mich-l 
Dealy  Leader  for  the  past  17  years,  h^ 
has  retired.  Prior  to  going  to  Mt 
Clemens  he  was  in  the  circulation  de¬ 
partment  of  the  Detroit  Times. 
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The  Advantage  of  Confidence 

The  fact  that  The  Evening  Bulletin  delivers  the  advertiser’s  message  to 
more  homes  than  any  Philadelphia  daily  newspaper  is  only  one  element 
of  its  advertising  power.  The  advertiser's  message  has  the  added  power 
of  a  completely  voluntary  circulation,  reaching  the  home  in  the  after¬ 
noon  and  evening  when  the  entire  family  has  time  for  thorough  reading 
of  a  newspaper  that  stands  first  in  the  confidence  of  Philadelphians  .  .  . 
The  Evening  Bulletin  brings  these  advantages  to  the  advertiser  at  one 
of  the  lowest  costs  per  reader  anywhere.  Consult  your  advertising  agency. 
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EDITOR  <S  PUBLISHER 


Rllir*!^  Torfcor  Aric  appreciation  of 

UUlV#Jx  X  WXoVI  X&VXo  the  press,  so  often  expressed,  is  giv- 

w  en  further  emphasis  by  Mr.  Curtice’s 

lH  l^CIlilOS  verbal  invitation  for  the  preview  of 

1942  models.  This  very  definitely 
Stciirt  AllCniRt  1  o  shame  any  rumors  about  1942 

^  cars  being  held  up  for  the  armament 

Hudson  Pre-Announcement  program. 

_  m  II  ft  "®r.  Curtice  made  it  very  clear  in 

Copy  Also  Appears  As  his  talks  that  any  war  contracts  which 

Previews  Get  Under  Way  the  automotive  industry  undertook 

would  be  handled  in  addition  to  the 
By  Mil  P.  Best  normal  passenger  car  production.  This 

Detroit,  Aug.  15— The  Buick  press  verifies  previous  statements  of  this 
preview — the  first  of  the  big  major  'vriter  in  Editor  &  Publisher. 
previews — was  held  at  Flint  Aug.  13.  Hudson  to  Expand  Its  Drive 

Buick  executives  headed  by  Harlow  Hudson’s  big  preview,  following  up 
Curtice  and  W.  F.  Hufstader,  Charlie  their  peek  preview  of  some  weeks 
Chann  and  H.  H.  Belfie  were  on  hand  was  staged  Aug.  14  at  the  Hud- 

all  day.  son  plant  after  which  the  party  ad- 

Two  1941  Buick  cars  were  given  journed  to  the  Statler  Hotel  for  a 
away  to  the  visiting  newspaper  men.  social  gathering. 

The  winners,  James  J.  Higgins,  De-  The  Hudson  Motor  Car  Company 
troit  manager  of  John  Perry  and  Asso-  will  substantially  expand  its  national 
dates,  and  John  Marlow  of  the  Indi-  advertising  and  merchandising  pro- 
anapolis  News  were  the  lucky  ones.  grams  for  the  1941  season,  it  was  an- 
Mr.  Curtice  and  Mr.  Hufstader  both  ncunced  by  W.  A.  James,  advertising 
expressed  optimistic  reports  for  the  and  merchandising  manager.  The  first 
coming  season.  Hudson  pre-announcement  ads.  in  110 

Buick  Adt  to  Break  Aug.  18  lines,  appeared  in  New  York  Aug.  15. 

In  accordance  with  Riiick  custom  James  stated  that  the  major  portion 


coming  season. 

Buick  Adt  to  Break  Aug.  18 

In  accordance  with  Buick  custom 


the  press  were  the  first  to  see  the  company  s  1941  appropriations 

new  cars.  This  preview  was  held  been  allocated  to  newspaper  ad- 

in  advance  of  Buick  dealers  conven-  yertising.  National  magazines  and 
tion  and  several  weeks  ahead  of  the  local  radio  advertising  have  all  been 
public  announcement  which  is  ex-  earmarked  for  appropriations  in  the 
pected  the  middle  of  September.  company  s  aggressive  merchandising 

Speaking  about  1941  Mr.  Curtice  plans  for  the  selling  season  just  start- 
saj(j.  ing,  he  told  the  press  preview  yester- 

“Buick  stands  in  a  better  position  afternoon, 

to  approach  its  goal  this  coming  year  “Newspaper  advertising  is,  and  al- 
than  ever  before.  We  go  into  1941  ways  has  been,  the  backbone  of  Hud- 
favored  by  all  the  factors  that  were  son’s  merchandising  program,”  James 
present  at  this  time  a  year  ago,  plus  told  me.  “All  advertising  is  impor- 
the  priceless  fact  of  our  1940  record  tant,  but  no  medium,  in  our  opinion, 
breaking  accomplishment.  speaks  more  directly  to  the  buyer  at 

“Whether  the  war  ends  abruptly  or  the  point  of  sale.” 
not,  this  country  is  likely  to  con-  Pontiac  launched  its  1941  pre-an- 
tinue  its  vast  defense  program,  which,  nouncement  activity  with  a  formal 
as  it  develops  further,  should  offset  preview  for  a  few  newspapermen  Aug. 
any  immediate  loss  of  foreign  busi-  14.  A  number  of  us  went  to  Pontiac 
ness  and  minimize  any  psychological  in  the  morning  before  the  Hudson 
effect  that  a  sudden  stoppage  of  hos-  meeting  to  look  over  the  1941  line  and 
tilities  might  have  on  American  sales.”  were  greeted  by  W.  J.  Mougey  and 

Mr.  Curtice  felt  that  Buick’s  ob-  B.  B.  Kimball  of  the  advertising  de- 
jective  of  300,000  cars  would  be  accom-  partment,  together  with  W.  A.  P.  John 
plished  and  stated  that  the  firm’s  of  MacManus  John  and  Adams 
manufacturing  and  sales  program  was  agency,  and  John  Bathrick,  sales 
definitely  cut  to  such  a  pattern.  manager. 

Newspaper  advertising,  long  a  very  As  Pontiac  had  announced,  the  1941 
important  part  of  Buick’s  success,  is  models  were  later  to  be  shown  to  the 
to  break  in  a  pre-announcement  cam-  press  any  day  during  the  preview  sea- 
paign  the  week  of  Aug.  18.  Two  son  rather  than  having  one  large 
hundred-line  copy  will  be  used  in  this  gathering.  It  is  too  early  to  make 
teaser  campaign  throughout  the  any  definite  annoimcement  regarding 

country — this  is  among  the  first  1941 - -  — - 

copy  to  appear  and  it  is  being  placed 

by  the  ArAur  Kudner  agency.  jyti.f'f'tntJ  g 

A  large  number  of  newspaper  men 
had  an  opportunity  yesterday  of  re-^  1  /  . 

newing  the  acquaintance  of  Arthur,  Jg 

Kudner  himself  at  the  preview, 

Several  other  Kudner  officials,  #  M  lln/ltn  /jHIL 

including  Bob  Copeland  and  Lucian^  ^  F  '"t  /  JTjrjv 

King,  director  of  the  media  depart- 
ment  from  New  York,  were  in  attend- 


/  fundtt^  Hit 
Microwpe* 


The  most  complete  advertising  pro-, 
gram  in  the  company’s  history  will 
launch  the  “Best  Buick  Yet,”| 
H.  H.  Belfie,  director  of  advertising 
for  Buick,  and  Mr.  Kudner  told  the, 
Buick  field  and  dealer  organization  at 
a  series  of  previews  in  Flint,  Michi-^ 
gan,  this  week. 

Starting  with  teaser  advertisements, 
in  newspapers  and  spot  announce¬ 
ments  on  the  radio,  the  program  calls 
for  nationwide  billboards  and  posters 
and  frequent  large-space  advertise-' 
ments  in  newspapers  and  magazines 
throughout  the  fall  and  winter. 

One  of  the  very  pleasing  parts  of^ 
the  Buick  preview  was  an  invita-| 
tion  by  Mr.  Curtice  to  the  visiting 
members  of  the  press  to  attend  next| 
year’s  preview— this  makes  Buick  an— 


It  is  eiitirol.v 
possible,  in  study¬ 
ing  this  market's 
population,  to 
KNOW,  with  mic¬ 
roscopic  certainty 
what  response  to 
advertisinp  can  be 
expected.  For  this 
reason,  it  is  con¬ 
sidered  one  of  the 
best  “Test  Cam- 
paigTi”  commun¬ 
ities  in  America. 


750  college  women  .  .  .  200  C.  G. 
Cadets  .  .  .  1500  enlisted  men  .  .  . 
150  commissioned  offleers  and  their 
lamilies.  AND — 19%  foreign  born 
population,  2%  negroes — balance — 
literate  native  whites. 


the  splendid  line  of  cars  which  Pon¬ 
tiac  has  entirely  redesigned  for  the 
1941  market,  but  suffice  it  to  say  that 
through  the  MacManus  John  and 
Adams  agency  the  public  will  hear 
much  about  this  fine  product.  It  is 
believed  the  announcement  date  on 
Pontiac  will  be  around  the  middle  of 
September. 

One  of  the  largest  delegations  of 
newspaper  men  from  all  over  the 
country  is  in  Detroit  this  year  at¬ 
tending  the  previews.  It  is  the  gen¬ 
eral  consensus  of  opinion  that  the 
1941  model  year  will  show  better 
than  a  10%  increase  and  that  the 
model  year  sales  will  be  around 
3.500,000  cars.  With  the  increasing 
interest  in  automobiles  due  to  the 
defense  program,  the  newspaper  men 
feel  quite  keenly  about  the  1941  press 
preview.  The  interest  shown  in  the 
Buick  preview  and  the  three  others 
staged  for  this  week  is  conclusive 
proof  of  the  value  of  these  affairs. 

LINN  GALE  DIES 

Washington,  D.  C.,  Aug.  15 — Linn 
A.  E.  Gale,  48.  head  of  Gale  News 
Service,  whose  opposition  to  Amer¬ 
ica’s  entry  into  the  World  War  and 
violation  of  the  draft  law  caused  him 
to  serve  three  years  in  Leavenworth 
Prison,  died  here  yesterday.  He  had 
been  a  Washington  correspondent 
since  1924. 

lOINS  R.  H.  GORE  CO. 

Dan  J.  Hanlon,  a  former  assistant 
circulation  manager  of  the  St.  Louis 
Post-Dispatch,  and  more  recently 
with  the  Interborough  News  Company, 
New  York,  has  joined  the  R.  H.  Gore 
Company,  United  States  agents  for 
the  North  American  Accident  Insur¬ 
ance  Co.,  (Newspaper  Department). 


Britain  Drops  Plan 
To  Tax  Newspapers 

A  London  dispatch  to  the  New  York 
Times  Aug.  13  said  that  Chancellor 
of  the  Exchequer  Sir  Kingsley  Wood, 
bowing  to  popular  demand,  announced 
in  the  House  of  Commons  on  Tues¬ 
day  night  that  he  would  not  persist 
in  his  proposal  to  put  a  12'/^%  tax 
on  newspapers,  books  and  periodi¬ 
cals. 

It  would  not  be  in  the  public  in¬ 
terest  at  this  time  of  the  war,  he 
concluded,  that  there  should  be  any 
decrease  in  the  circulation  of  news¬ 
papers  or  any  diminution  in  the  ser¬ 
vices  they  provided  for  the  public. 
A  press  that  was  not  only  free  but 
also  widely  distributed  was  necessary, 
he  said. 

On  behalf  of  the  newspapers  it 
was  pointed  out  that  while  the  big 
mass  circulation  papers  might  be  abU 
to  afford  to  pay  the  tax  themselves 
at  the  cost  of  cutting  down  their  ser¬ 
vices,  smaller  and  independent  pro¬ 
vincial  newspapers  were  not  able  to 
afford  that.  If  the  tax  was  to  be 
passed  on  it  would  not  be  possible, 
it  was  said,  to  put  on  less  than  a  half¬ 
penny  on  a  penny  paper  and  that 
would  be  an  increase  of  50%. 

AD  ASKS  AlllED  AID 

A  full-page  advertisement  appeal¬ 
ing  for  support  for  General  John  J. 
Pershing’s  plan  to  sell  50  destroyers 
immediately  to  Great  Britain  to  de¬ 
feat  Hitler  appeared  Aug.  11  in  the 
Charlotte  (N.  C.)  News.  The  ad  was 
paid  for  at  the  regular  advertising 
rates  by  prominent  local  business  men 
and  other  supporters  of  the  plan.  It 
was  suggested  by  CSeorge  W.  Hill, 
patriotic  Durham,  N.  C.,  citizen. 


— in  Springfield,  Illinois— 

SUPERIORITY  in  NEWS  COVERAGE 


For  First  7  Months  1940 —  I 

538  MORE  PAGES . 

.  .  than  sccomI  newspaper 

2256  MORE  TELEGRAPH  STORIES.  . 

.  .  than  second  newspapw 

3922  MORE  LOCAL  STORIES.  .  . 

.  than  second  newspaper 

6178  MORE  TOTAL  STORIES .  .  . 

.  than  second  newspaper 

gives  SUPERIORITY  in  CIRCULATION 

From  March  31. 1940,  A.B.C.  Publisher's  Statements: 

983  MORE  CITY  CIRCULATION . than  second  newspaper 

4970  MORE  TRADE  AREA  CIRCUUTION . than  second  newspaper 

5953  MORE  CITY  &  TRADE  AREA  CIRCULATION .  .  .  than  second  newspaper 
5283  MORE  TOTAL  CIRCULATION . than  second  newspaper 

proving  SUPERIORITY  in  RESULTS/ 

Of  All  Local  And  National  Advortisors 
For  The  First  6  Months  Of  1940: 


^  Plate  Lineage  In  The  STATE 
/  JOURNAL  EXCLUSIVELY. 

In  LARGER  Proportion,  Or 
Nattonal  Accounts  On  An  EQUAL  Basis. 


SlUnoia  d/ournal 

ILLINOIS'  OLDEST  AND  SPRINGFIELD’S  LARGEST  NEWSPAPER 


K«pr*t«fitpd  N«t(on«llp  If 


1^1 


WEST-HOLLIDAY  CO.,  INC 

N«w  Y*rfc  Ckicafo  Dctrait  SI.  Uwt  San  FraMnca  Ua  Auftlaa  PMHlaial  laaMla 
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VC^ithin  this  book— "The  Autobiography 
of  a  Market”— is  the  most  important  single  survey 
ever  made  about  the  living  and  buying  habits  of 
a  metropolis.  And  in  making  it,  the  New  York 
Herald  Tribune  didn’t  set  out  to  prove  anything 
to  anybody. 

Two  years  ago,  when  the  Herald  Tribune  laid  the 
groundwork  for  this  book,  it  was  well  aware  of 
the  tremendous  literature  of  newspaper  surveys 
already  in  files,  libraries,  space-buyers’  desks  .  .  .  and 
waste  baskets. 

When  this  paper  asked  thousands  of  readers  such 
questions  as  "at  what  store  do  you  buy  daytime 
dresses?”,  some  store  had  to  be  last.  Only  the  facts, 
pleasant  and  unpleasant,  came  out.  In  the  words  of 
Recording  &  Statistical  Corporation  which  handled 
it,  this  is  "the  most  complete  and  exhaustive  single 
survey  we’ve  ever  dealt  with.” 


It  took  six  months  to  correlate  the  information  readers 
gave  in  a  250-question  study  of  themselves.  No 
organization,  newspaper  or  otherwise,  has  ever 
developed  so  much  specific  information  about  an 
important  section  of  the  New  York  market— how  it 
divides  its  dollars  among  commodities,  stores,  brands 
—where  it  vacations  and  how  long— what  it  spends 
for  amusement  and  entertainment— hundreds  of  in¬ 
side,  precise  facts. 

Now  sales  managers,  advertising  managers,  manu¬ 
facturers  and  merchants  are  using  "The  Autobiog¬ 
raphy  of  a  Market”  because  it  enables  them  to  aim 
their  sales  appeal  accurately— making  their  selling 
efforts  in  New  York  that  much  more  profitable. 

Like  to  see  exactly  how  the  Herald  Tribune’s  more 
than  a  half-million  families  live  and  buy?  Here  are 
the  dollar  facts  about  everything  from  garage  to 
attic,  pantry  to  wardrobe— an  essential  book  for  sell¬ 
ing  New  Yorkers  who  buy  more  .  .  .  more  often. 


Address  requests  to  Sew 
York  Herald  Tribune,  230 
If'.  41  St.,  New  York,  on 
jour  business  letterhead. 


NEW  YORK 


3Httra(b  STnbunc 

24  HOURS  OF  W' O  R  L  D  HISTORY 


Pet  t^‘ 

'  *  * 


BALTIMORE 


Cleveland 

SAN  FPANCiSCO 


British  Release  Funds  MASS.  AFL  HITS  GUILD 

r  T  S^0*v«TTQ  ^  closing  sessions  of  the  an- 

*  or  1  ea  r\as  m  U  ■  O.  nual  convention  of  the  Massachusetts 

In  spite  of  wartime  restrictions  State  Federation  of  Labor,  AFL,  in 
drastically  limiting  the  amount  of  Boston  last  week,  a  resolution  was 
money  released  for  expenditure  out-  adopted  which  charged  American 
side  the  British  Empire,  the  British  Newspaper  Guild  members  with  “col- 
“  '  •  .  >  .1  oring  news”  and  which  advocated 

‘‘discouraging  guild  unions  in  the 
newspaper  field.”  The  resolution  was 
presented  by  Edward  F,  Sullivan,  of 
the  American  Federation  of  Reporters, 
.  .  .  Writers  and  Eklitorial  Workers, 

nounced  Aug.  13  by  Benjamin  Wood, 
managing  director  of  the  Tea  Bureau. 

Mr.  Wood’s  annoimcement  followed 
cabled  assurances,  received  from  offi¬ 
cials  of  the  International  Tea  Board 
in  London,  that  the  British  Treasury’ 
had  agreed  to  release  advertising 
funds  raised  by  Empire  tea  growers 
for  the  sixth  annual  Tea  Bureau  cam.- 
paign,  beginning  Oct.  1.  At  that  time 
detailed  plans  will  be  announced. 

“Although  the  exact  amount  can¬ 
not  now  be  specified,”  Mr.  Wood  de¬ 
clared,  ‘‘we  are  officially  assured  that 
it  will  be  sufficient  to  enable  the 
set  Bureau  to  continue  all  phases  of  its 
advertising  and  merchandising  cam¬ 
paign.” 

Mr.  Wood  was  advised  that  the 
conspicuous  success  of  the  Bureau’s 
advertising  and  promotion  of  tea  here 
had  been  one  of  the  determining  fac¬ 
tors  in  the  Treasury’s  decision  to 
release  the  funds. 


traUer  and  large  size  Irish  male.  Treasury  has  agreed  to  release  to  the 
Phone  475.  Bureau  in  New  York  funds  to 

Clipped  from  the  want-ads  of  the  continue  the  U.  S.  tea  advertising  and 
Lombard  (Ill.)  Spectator.  promotion  campaign,  conducted  dur- 

■  ing  the  past  five  years  at  an  annual 
FRANK  DOSSE,  now  of  the  Minne-  expenditure  of  $1,000^,  it  was 

apolis  Star  Journal  rewrite  staff, 
can  sympathize  with  cubs.  When  he 
was  breaking  in  as  a  reporter  on  a 
Wisconsin  daily  in  a  Polish  com¬ 
munity,  he  answered  the  phone  one 
day  and  a  woman  started  reeling  off 
a  social  item: 

“Mr.  and  Mrs.  Joseph  Wojciechow- 
icz.  .  .  .” 

“Just  a  minute,”  Frank  broke  in, 

“how  do  you  spell  Wojciechowicz?” 

“Why,”  snorted  the  indignant  sub¬ 
scriber,  “spell  it  the  same  way  you 
always  spell  Wojciechowicz!” 

■ 

WHEN  the  city  of  Utica,  N.  Y., 
its  parking  meters  in  operation  re¬ 
cently,  Louis  Paige,  Observer-Dis¬ 
patch  cartoonist-photographer,  was 
assigned  to  snap  the  first  collection  of 
coins. 

He  flipped  a  penny  in  a  meter  so 
he  could  park  for  12  minutes  at  the 
curb  while  he  went  hunting  the  man 
who  does  the  collecting. 

When  Louis  came  back,  his  assign¬ 
ment  had  taken  more  than  12  minutes, 
his  car  was  tagged  and  he  had  to  pay 
$1  at  the  police  station. 

■ 

WASHINGTON  correspondents  who 
receive  dozens  of  mimeographed 
press  releases  from  Government 
bureaus  each  day  have  made  a  prac¬ 
tice  of  tossing  most  of  them  unopened 
into  waste  baskets,  but  closer  exam¬ 
ination  now  is  the  rule.  The  Army 
and  Navy  Journal’s  correspondent  re¬ 
ported  this  week  that  he  found  a 
check  for  $70  in  an  envelope  carrying 
a  Department  of  Interior  release.  At 
the  Interior  Department  the  mystery 
could  not  be  explained  nor  could  the 
payee  be  identified. 

■ 

DISTRIBUTION  of  the  mail  is  always 
a  thankless  task  on  any  newspaper 
but  City  Editor  George  Kelley  of  the 
Youngstown  (O.)  Vindicator  was 
amazed  the  other  day  to  get  this  call 
from  the  girl  in  the  mailing  room: 

“The  sordid  mail  is  ready.”  He  asked 
her  to  repeat  it.  She  did.  “O.  K.,” 
said  Kelley  and  sent  down  for  the 
“sordid  mail”  which  had  been  sorted 
and  was  ready  for  the  editorial  de¬ 
partment. 

■ 

Editor  &  Publisree  will  pay  $2  for  each 
“Short  Take"  accepted  and  published.  Those 
not  used  will  not  be  etumeJ. 


Glorious 


of  the 
Comics 


gressively  restricted,  and  censorship 
has  been  tightening.  Up  to  the  pres¬ 
ent  this  has  been  voluntary,  and  com¬ 
pulsory  censorship  was  threatened- 
This,  however,  has  now  been  aban¬ 
doned  by  the  authorities — at  least  for 
the  time  being. 

“With  the  number  of  our  men  serv¬ 
ing  in  the  fighting  forces  our  editorial 
side  is  considerably  reduced;  but  this 
is  well  balanced  by  the  reduction  of 
space.  Moreover,  we  are  still  work¬ 
ing  on  the  old  system  of  five  days  a 
week,  and  we  still  try  to  arrange  that 
each  shall  have  his  two  days  unsplit. 
This  system  has  been  running  since 
Lord  Northcliffe’s  day,  and  for  health 
reasons  alone  we  find  it  beneficial 
“I  find  that  there  is  just  as  much 
work  as  ever  for  the  reporters,  but  it 
James  N.  Allison,  city  editor  for  the  is  of  a  somewhat  different  character. 
Southwest  division  of  the  Associated  Dinners  and  similar  social  functions 
Press,  stationed  at  Kansas  City,  has  are  finished,  but  there  are  many  nev.'s 
bought  the  Reporter-Telegram,  a  daily  news  stories  for  them, 
and  Sunday  paper  at  Midland,  Tex  “The  sub-editors  also  feel  the  strain, 
Allison’s  father  was  publisher  of  the  by  reason  of  our  having  to  get  our 
Wichita  Falls  (Tex.)  Record-News  first  edition  to  press  at  9:30  p.  m.  in- 
and  Times,  and  Allison  was  managing  stead  of  11:30  p.  m.  This  is  due  to 
editor  of  the  Vernon  (Tex.)  Record  the  revision  of  the  railway  tim.e 
prior  to  1926.  schedules.” 


AND  HER  BUDDIES 


Edgar  martin  dishes  up 

a  double-treat  every  time 
he  draws  a  BOOTS  AND 
HER  BUDDIES  strip  these 
days.  He  serves  action  galore 
with  BOOTS  in  the  role  of  an 
aviation  instructress  protect¬ 
ing  a  secret  invention,  and 
he  always  keeps  BOOTS  the 
most  eye-filling  girl  in  the 
comics. 

^HE  daily  strip  is  a  bright 


\ 


SUNPAPERS 


AN  ADDITION  TO  THE  FAMILY 


A  star  in  NEA’s  star-studded 
daily  budget.  The  Sunday 
page  is  available  in  color 
mats  or  as  part  of  readyprint 
comic  sections.  May  we  send 
proofs? 


Av»agc  302,040 
Net  Paid  daily, (m.&e.) 

200,337 

SUNDAY 

Everything  in  Baltimore 
Revolves  Around 


The  word  “growth"  will  not  go  down 
in  history  as  descriptive  of  the  turbulent 
Thirties.  In  many  places  neither  popu¬ 
lation  nor  business  nor  goodwill  grew. 
But  Oklahoma  City  was  different.  It 
had  a  fine  addition  to  the  family  ...  a 
healthy,  vigorous  increase  of  19,128  new 
citizens  which  means  more  mouths  to 
feed,  more  bodies  to  clothe,  more  gas 
tanks  to  fill  than  ever  before.  And  as 
Oklahoma  City  grew,  so  grew  its  news¬ 
papers.  Today  with  Oklahoma  City’s 
population  at  204,517  the  circulation  of 
The  Oklahoman  and  Times  has  reached 


197,817  and  the  Sunday  Oklahoman 
has  climbed  to  160,565  (June  averages). 
Don't  let  your  selling  in  this  market 
stand  still. 


The  Oklahoma  Publishing  Company 


Represented  by  the  Katz  Agency 


1 1  n  n  u  iiiiin  11 1  ill' 


F0RAUGUST1  7.  1940  15 


THE  NEWSPAPER  TO  THE  NATIONAL  ADVERTISER 

‘‘By  all  means  send  along  your  current  campaign  and 
space-contract.  Conditions  here  are  good  .  .  .  people 
spending  money,  and  you  know  the  thorough  coverage  of 
our  market.  True,  there’s  a  great  War  and  this  is  an 
Election  Year,  but  ANY  time  is  a  Wise  time  to  advertise. 
As  a  matter  of  fact,  tve  suggest  you  increase  insertions  to 
three  times  a  week  ivith  somewhat  larger  space.  Here’s 
a  territory  that  deserves  it.”  ' 


THE  NEWSPAPER  TO  ITS  OWN  TRADE  PUBLICATION 

‘‘Whats  that!  Set  aside  a  little  money  to  advertise 
our  market  and  our  circulation  and  the  reasons  why  our 
newspaper  deserves  national  advertising  accounts  in 
Editor  &  Publisher!  Well  it's  like  this:  we  believe  con¬ 
ditions  are  too  unsettled  at  the  moment — W  ar  and  politics 
and  everything.  Besides,  tve’ve  used  up  the  small  sum 
we  appropriated  for  advertising,  to  get  out  a  market 
brochure.  Come  around  and  see  us  ..  .  well,  maybe  a 
roupla  months  from  now.” 


A  RULE  THAT  WORKS  BOTH  WAYS 

Sooner  or  later,  the  newspapers  that  are  inclined  to  spend  very  little  money  in 
Editor  &  Publisher,  advertising  their  market  and  its  coverage,  as  they  expect  national 
advertisers  to  spend,  come  around  to  a  more  consistent  point  of  view.  Our  columns 
prove  this.  They  come  to  realize  how  important  Editor  &  Publisher  is  considered 
52  times  a  year  by  advertisers  and  agencies  in  making  up  schedules  for  newspaper  use. 

Then  again,  it  finally  “sinks  in”  that  the  successful  newspapers  of  America  would 
not  he  using  year-through  copy  in  Editor  &  Publisher  unless  it  pays — and  pays  ue/// 

This  is  an  exceptionally  propitious  period  for  running  your  messages:  national  ad¬ 
vertisers  are  NOW  planning  early  fall  newspaper  campaigns,  and  they  are  interested 
in  ^lORE  markets.  There  are  times  when  it  pays  to  he  a  “YES  MAN” — and  one  of 
these  is  when  we  suggest  that  you  put  our  52  issues  to  work  for  you. 


EDITOR  &  PUBLISHER 

1700  Times  Building  New  York,  N.  Y. 


16 


EDITOR  &  PUBLISHER 


21-Year-Old  Girl 
Is  Talented 
Sports  Cartoonist 

leone  Hofmann  Covers  All 
But  Boxing  for 
Hollywood  Citizen-News 

About  the  last  place  anyone  would 
expect  to  find  a  women  striving  for  in 
the  newspaper  world  is  the  first  place 
_ in  the  ambitions 


><(<1™  Bailie  on  Home  (irouiuh 


Sample  of  Miss  Hof¬ 
mann's  cartoon  tech¬ 
nique.  The  Citizen- 
News  uses  most  or 
them  in  4-column 
size,  but  gives  some 
of  them  5  columns. 


Jeane  Hofmann 


of  Jeane  Hof-  jC  M  ^  S . V 

mann,  Hollywood  Qs  : j/k  \  •f?l  "tt  1 

(Cal.)  Citizen-  I  ^ 

News  cartoonist-  i . f 

writer.  That  ^  ,, 

ambition  is  to 

land  on  the  top  years  old  and  heard  a  Coast  League  - 

of  the  heap  as  a  baseball  broadcast.  She  went  to  the  T  OrTVITlfY 

sports  writer  park  the  next  day  to  see  what  it  was  XjtwUVlXl^ 

and  or  cartoon-  all  about,  and  decided  that  sports  r  ■  T  J 
ist.  And  when  reporting  was  about  the  most  inter-  1  air#  LjaUaS 
Jeane  says  "top”  esting  thing  there  was.  ^  n  ■  1 

she  doesn’t  mean  "Originally  I  wanted  only  to  write,”  Q  Alfi 

"runner  up.”  she  says.  “But  I  found  there  were 


she  doesn’t  mean 
"runner  up.” 


she  says. 


For  about  four  quite  a  few  other  women  doing  that — 
years  now  her  cartoons  have  been  a  about  20,  I  think.  So  I  decided  to  do 
weekly,  and  sometimes  twice-weekly,  cartooning,  too,  because  there  were 
feature  of  the  Citizen-News  sports  no  other  girls  in  that  line.  The  car- 
pages.  She  also  does  special  stories,  tooning  was  to  be  a  side-line,  but  it 
straight  sports  reporting,  and  features,  seems  to  have  turned  out  the  other 


frequently  illustrating  them  with  way  around.” 
smaller  cartoons.  For  nearly  a  year  She  has  b 


_ real  co-operation  of  newspaper  men 

(Grounds  '  — Bv  Je  aue  ^11  over  the  country  and  the  fine 

/\  '  leadership  of  Harvey  D.  Gibson.” 

/  X,  Casey,  43,  who  began  his  newspaper 

/  'V  career  at  15  on  the  Burlington  (Vt.) 

^  News,  was  on  the  New  York  Doily 

1  Weics  rewrite  staff  at  the  time  he  was 
'  L  '  I  appointed  to  his  Fair  post.  Previously 

he  had  been  director  of  publicity  for 
r  ^  Republican  National  Committee 

^  "  ^*^****^^^.  I  from  1936-38.  A  graduate  of  George- 
I  University,  he  also  worked  on 

other  New  York,  Washington  and 
If  i  Hartford,  Conn.,  newspapers. 

K  -  ir^-  F  The  new  Fair  press  chief,  38,  is  vice- 

i  president  and  general  manager  of  the 

Hamilton  Wright  publicity  firm  of 
rv,  *  New  York,  of  which  his  father,  Hamil- 

J  Wright,  Sr.,  is  president,  and  his 

f  three  brothers  are  officers.  He  has 

^  been  in  publicity  work  since  he  was 

■  ■ 

Jasev#  Leovina  CNPA  to  Represent 
.  Y  ^  ^  Calif.  WeekHes  for  Ads 

air.  Lauds  Approval  of  a  contract  to  establish 

.  #  II  ■  1  advertising  representation  for  Cali- 

©WSHlGIl  S  Aid  fornia’s  weeklies  marked  San  Fran- 

cisco  sessions  early  this  week  of  the 
Soys  Their  "Very  Real"  advisory  and  the  executive  commit- 
r«  J  tees  of  the  California  Newspaper  Pub- 

Co-operahon  Helped  Association’,  The  combined 

Perform  Press  Job  groups  also  named  a  State  sales  tax 

committee  composed  of  President  Neal 
Leo  Casey,  director  of  publicity  for  Van  Sooy,  Immediate  Past  President 

o  ^Otir  V/M»lr  TTfiiw*  <-«  w  11  .  .  .  _i  tt! _ _ :J _ i.  O,...! 


Casey,  Leaving 
Fair,  Lauds 


Soys  Their  "Very  Real" 
Co-operation  Helped 
Perform  Press  Job 


she  provided  a  page  or  more  of  copy  was  21  months  old,  so  her  mother  tells 
and  cartoons  for  the  Los  Angeles  her,  but  she  had  no  idea  of  the 
Sports  Weekly,  now  defunct,  in  addi-  requirements  of  cartooning.  While 
tion  to  her  Citizen-News  work.  she  was  attending  Los  Angeles  High 

National  Recognition  School  she  began  taking  lessons  in 

Her  efforts  have  achieved  some  na 


ay  around.’’  the  New  York  World’s  Fair  since  S_  j 

She  has  been  drawing  since  she  July  31,  1939,  has  resigned  that  post  Leake, 
as  21  months  old.  so  her  mother  tells  _ to  become  na-  urra.. 


W.  S.  Kellogg  and  Vice-President  Paul 


cartooning  from  Billie  Hon,  formerly 


tional  attention,  Ripley’s  “Believe  It  a  Hearst  cartoonist,  and  ^udied  with 
or  Not’  panel  featuring  her  on  Feb.  21  ^  week  from  her  fifteenth 

of  this  year,  and  Eddie  Brietz  giving  b®*"  eighteenth  year.  She  was  a 
her  a  plug  in  his  A.  P.  Sports  Round-  member  of  the  school  paper,  the  Blue 
up.  E.  V.  Durling  of  King  Features,  *  VVliite,  did  some  drawing,  and  cov- 
and  Bill  Henry  of  the  Los  Angeles  gill’s  sports,  and  originat^  a 

Times,  are  among  other  columnists  1 -column  feature,  Sport  Snap  Shots, 
who  have  noted  her  unique  position  in  consisting  of  a  sport  drawing  with  a 
the  newspaper  business.  Recently  humorous  paragraph  of  descriptive 


Leo  Casey 


the  appointment  of  Hamilton  Wright, 


she  received  requests  for  samples  of  ** 

her  work  from  two  syndicates,  which  Covers  All  Sports  the  appointment  of  Hamiltor 

leads  her  to  hope  that  the  next  rung  In  1936,  when  she  was  17,  she  walked  J*";’  former  publicist  for  tht 
on  that  ladder  to  the  top  of  the  heap  into  the  Citizen-News  office  and  sold  Miami,  as  Casey’s  successor 


lo  ix^ome  na-  “The  CNPA  will  act  as  a  represen- 
tiona  publicity  weeklies  but  will  not 

director  of  t  h  e  ^  capacity  for  any  daily 

newspaper,”  Mr.  Sooy,  publisher. 
tor-W  1  1  I  k  1  e  (Cal.)  Herald  announced  after 

Committee 

sessions. 

it  was  announced  “The  best  insurance  for  the  dailies 
Ai^’  10.  is  to  see  that  the  schedule  D  news- 

j  papers  get  advertising,”  Mr.  Van 
Gibson,  b  o  a  r  d  gQoy  said.  “Any  time  we  can  encour- 
OTairman  of  the  newspaper  advertising  we 

Fair  Corpora-  ^  ^eal  job.” 

Casey’s  CNPA  executive  declared  state- 

tion  with  “re  selling  a  necessity  for  weeklies 

gret.”  announced  said  the  new  arrangement  would 
Hamiltnn  WrioVit  enable  easy  and  inexpensive  handling 


Wright,  whose  succession  to  the  pub- 


may  be  in  the  offing.  them  on  the  idea  of  using  her  cartoons.  Plans  Promotion  Drive 

Miss  Hofmann  sees  nothing  very  hrst  sports  reportorial  assign-  Wright,  whose  succession  to  the  pub- 

unusual  in  her  goal,  except  that  it  is  cover  the  Loyola  Uni-  Hcity  post  is  the  most  important  exec- 

not  shared  by  so  very  many  other  y^^sity  football  squad  in  practice  and  utive  change  that  has  taken  place 
women.  There  is  growing  interest  in  their  games.  She  also  began  cov-  during  the  1940  season,  promised  “a 


sports  on  the  part  of  women,  she  be- 


m  their  games,  ohe  also  began  cov-  during  the  1940  season,  promised  “a 
ering  baseball,  where  she  had  to  break  blitzkrieg  of  promotion”  in  an  effort 
the  other  writers  into  the  idea  of  hav-  to  enliven  the  last  days  of  the  Fair. 


lieves,  as  revealed  by  surveys  that  ^hc  other  writers  into  the  idea  of  hav-  to  enliven 

show  that  as  high  as  45%  of  some  ®  woman  in  the  press  box.  She  The  show 

sports  audiences  are  feminine.  Wo-  has  travellM  to  San  Francisco  to  Q^t.  27. 

men’s  interest  in  sports  could  be  in-  eover  Loyola  s  ice  hockey  games  m  In  a  “fare 


In  a  “farewell”  statement,  Casey  de¬ 


creased  still  more  if  sports  pages  were  ^hc  north.  And  she  likes  football  be-  clared:  “I  am  sorry  to  be  leaving  the 
slanted  a  little  in  their  direction,  she  colorful.  About  ffie  ^o^ly  p^jj.  gji  the  friends  and  associa- 

thinks.  The  principal  obstacle  in  her  ®PO^^  I  haven  t  covered  is  boxing,  she  tions  I  have  made  here.  Whatever  I 


thinks.  The  principal  obstacle  in  her 
way  now  seems  to  be  the  attitude  of 
papers  that  girls  are  a  luxury  in  the  Miss  Hofmann  is  a  tall,  smil- 

sports  department  blonde,  filled  with  ambition  and 

determination.  Her  main  interest  is 
If  we  were  adding  anyone  to  the  her  work.  She  has  fitted  her  own 
lorts  staff  we  might  consider  a  girl,”  room  at  home  into  a  studio,  and  spends 


sports  staff  we  might  consider  a  girl,” 


she  says  they  tell  her.  But  Jeanne  her  free  time  experimenting  w'ith 

feels  that  men  sports  writers  are  apt  new  ideas  for  panels  or  strips,  or 

to  get  into  a  rut.  ‘Women  think  of  a  writing.  “I  don’t  want  to  copy  any- 
thousand  questions  that  don  t  occur  body  else,”  she  says,  “I  want  to  be 

to  a  man,’’  she  says.  ‘  Is  the  player  original.”  For  all  her  interest  in 

married?  is  one  thing  they  like  to  sports,  she  doesn’t  participate  in 
know.  Do  women  sports  figures —  them  actively.  “I  ride,”  she  says, 
golfers,  for  instance— wear  makeup  “if  the  horse  feels  like  it.” 


while  competing?  Then  there  are  the 
sidelights  a  man  can’t  get,  the  con¬ 
versation  in  the  women’s  dressing 


room,  and  color  and  background  that  football  star  and  more  recently 

are  common  to  both  mens  and  wo-  the  Kansas  City  office  of  the  Katz 
mens  sports  t^t  are  not  ^ing  re-  Agency,  Inc.,  newspaper  and  radio 
ported  now  There  should  be  a  little  g^gtio^  representatives,  has  joined 
more  behind-the-scenes  reporting,  and  t^e  NBC  central  division  spot  sales 
not  so  much  attention  to  the  det^s  department.  Since  graduattog  from 
of  the  sport  the  fan  can  see  for  hun- 


self,  she  thinks. 

Started  at  14 

Jeanne’s  sports  ambition  was  kin¬ 
dled  seven  years  ago  when  she  was  14 


In  1936.  when  she  was  17,  she  walked  Jr-,  former  publicist  for  the  City  of  °a_error^alitorni^^  weekly  news- 
to  the  Citizen-News  office  and  sold  Miami,  as  Casey’s  successor. 
em  on  the  idea  of  using  her  cartoons.  Plans  Promotion  Drive 

er  first  sports  reportorial  assign-  Wright,  whose  succession  to  the  pub-  _ 

ent  was  to  cover  the  Loyola  Uni-  Hcity  post  is  the  most  important  exec-  MellllllflVnifilKl 
srsity  football  squad  in  practice  and  utive  change  that  has  taken  place 

their  games.  She  also  began  cov-  during  the  1940  season,  promised  “a  _ 

•ing  baseball,  where  she  had  to  break  blitzkrieg  of  promotion”  in  an  effort  Mrn||IO|||6  mi— 

le  other  writers  into  the  idea  of  hav-  to  enliven  the  last  days  of  the  Fair.  “ 

>g  a  woman  in  the  press  box.  She  The  show  is  scheduled  to  end  of  busy  executives  are  re- 

is  travell^  to  San  Francisco  to  Qct.  27.  ducedto  a  minimum  when 

)ver  Loyola  s  ice  hockey  games  m  a  “farewell”  statement,  Casey  de-  they  ask  assistance  from 

le  north.  And  she  likes  football  be-  clared:  “I  am  sorry  to  be  leaving  the  llie  Personnel  Bureau, 

luse  it  s  colorful.  About  ffie  ^only  pajj.  ^^d  all  the  friends  and  associa-  Complete  records  on  hun- 

Dort  I  haven  t  covered  is  boxing,  she  tions  I  have  made  here.  Whatever  I  dreds  of  experienced  men 

*ys.  have  been  able  to  accomplish  for  the  qualified  for  newspaper, 

At  21,  Miss  Hofmann  is  a  tall,  smil-  pgjj.  ^gg  made  possible  by  the  very  magazine,  public  relations, 

ig  blonde,  filled  with  ambition  and  publicity,  and  press  associa- 

etermination.  Her  main  interest  is  tion  work  are  on  file.  Each 

er  work.  She  has  fitted  her  own  registrant  has  been  thor- 

Dom  at  home  into  a  studio,  and  spends  ^  „  n  ■■  nri'rn  oughly  investigated, 

er  free  time  experimenting  w'ith  I OU  LM  □Gil  DU  1  n  From  tl^e  complete  rec- 

ew  ideas  for  panels  or  strips,  or  Persoimel  Bureau 

...  „  uT  J  >r  1.  i  reconunends  only  men  who 

OhiD’s  Larqesl  Market 

Tiginal.  For  all  her  interest  in  —Greater  Cleveland  spent  in  interviewing  and 

ports,  she  doesn  t  participate  m  investigating, 

hem  actively.  “I  ride,”  she  says,  For  prompt  service,  write 

if  the  horse  feels  like  it.”  or  wire — 

of  OhiD’s  Second  Larqesl  THE  PEBSONNEL 

llinois  football  star  and  more  recently  1\^a|*lrp|  DIED  V  H  II 

n  the  Kansas  City  office  of  the  Katz  DUUbnU 

Lgency,  Inc.,  newspaper  and  radio  —26  Adjacent  Counties  |  Ilnslie*  l*lli 

tation  representatives,  has  joined  01  wl||lllQ  lIvlIQ  wul 

he  NBC  central  division  spot  sales  _  i  i 

lepartment.  Since  graduating  from  with  the  Jemea  C.  Kiperi  Director 

llinois.  Berry  has  served  on  the  sports  a|  pugi  nnn  ni  ■yi  ||rB|  ed  ^5  E.  Wacker  Drive,  Chicago,  U* 

iesk  of  the  Los  Angeles  Examiner  wLtltLABU  rLAM  DcAlXn 

and  in  the  classified  and  retail  adver-  C/«v*lo»d*t  Hem*  Nvwtpoptr 

tising  departments  of  the  old  Chi-  _ 


have  been  able  to  accomplish  for  the 
Fair  was  made  possible  by  the  very 


You  Can  Sell  BOTH 

Ohio’s  Largest  Market 

—Greater  Cleveland 


BERRY  JOINS  NBC 

Gil  Berry,  former  University  of 


Illinois,  Berry  has  served  on  the  sports 
desk  of  the  Los  Angeles  Examiner 
and  in  the  classified  and  retail  adver¬ 
tising  departments  of  the  old  Chi¬ 
cago  Herald  &  Examiner. 


Ohio’s  Second  Largest 
Market 

—26  Adjacent  Counties 

with  the 

CLEVELAND  PLAIN  DEALER 

Cl«v«le*rf*t  Hem*  Mtwtpaptr 
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Canton  Repository 
Wins  First  Place 
In  Safety  Contest 

By  GEORGE  A.  BRANDENBURG 

For  the  third  time  since  newspaper 
fleets  have  competed  as  a  separate 
division  in  the  National  Fleet  Safety 
Contest,  the  Canton  (O.)  Repository 
hf.5  been  awarded  first  honors  in  the 
annual  event,  it  was  announced  this 
week  by  the  National  Safety  Council. 
The  Repository  fleet  of  20  vehicles 
captured  first  place  in  the  1939-40 
contest  with  an  accident  rate  of  .39. 
representing  an  almost  perfect  record 
for  the  year.  In  1938-39,  the  Portland 
(Ore.)  Journal  took  first  place  with  a 
clean  record.  The  Journal  operated 
with  four  less  trucks  than  did  the 
Repository. 

Newspaper  Accident  Rate  Low 

Newspapers  as  a  whole,  represented 
b>  10  fleets  in  the  national  contest, 
came  through  with  an  accident  fre¬ 
quency  rate  of  1.85,  which  is  some¬ 
what  lower  than  the  average  rate  for 
all  vehicles  in  the  contest,  it  was 
pointed  out  by  the  Safety  Council. 
Tne  newspaper  rating  is  a  trifle  higher 
than  last  year  when  the  rate  of  1.82 
accidents  per  100,000  vehicle-miles  set 
an  all-time  record  for  the  newspaper 
fleet  division. 

Newspapers  competing  in  the  Na¬ 
tional  Fleet  Safety  Contest  have  re¬ 
duced  the  accident  frequency  for 
newspaper  trucks  by  nearly  55%  from 
the  19^-34  rate,  the  first  year  that 
newspaper  fleets  competed  as  a  sepa¬ 
rate  group  in  the  contest.  The  con¬ 
stant  decline  in  the  accident  fre¬ 
quency  rate  by  those  fleets  taking 


part  in  the  annual  contest 

is  reflected 

Reading  Times, 

Reading 

Eagle  and 

in  the  following  table: 

the  managers  of  the  weeklies  distrib- 

Acciflciits 

Xi,.  i,{ 

\  ehicle- 

N.i.  c,f 

per  niO.OOO 

\  ear 

\'chic-lc> 

■Milo 

Accitient> 

Vehicle  .Miles 

.14 . 

170 

3. 427.000 

l.L'< 

4.!)3 

19.U  .Li . 

176 

3.532.000 

12!) 

3.40 

1935-.I6 . 

187 

3.809.0OO 

13'. 

3.57 

19.16  .17 . 

.KlS 

6.376.00O 

224 

3.57 

1937..18 . 

313 

6.291.00'! 

l!6 

2  64 

1938-39 . 

296 

5.883.00!) 

107 

1..S2 

19.19  46 . 

.305 

6,!1!)4.930 

111 

1 .85 

Importance  of  safety  in 

newspaper 

uted  from  this 

city  to 

supply  the 

delivery  work  is  constantly  being 
stressed  by  circulation  managers  and 
tlieir  traffic  superintendents.  Many 
papers  conduct  safety  educational 
programs  for  their  truck  drivers,  sup¬ 
plemented  by  a  bonus  system  for 
careful  driving.  Newspapers  are 
anxious  not  only  to  avoid  costly  ac¬ 
cidents,  from  the  standpoint  of  life 
and  limb,  but  from  an  economic  view¬ 
point  as  well.  A  low  accident  rate 
means  a  reduction  in  insurance  costs. 

Boys  May  Share  $5,000 

NEWSPAPER  BOYS  of  Reading,  Pa., 
and  vicinity,  many  of  whom  have 
already  been  befriended  during  the 
lifetime  of  Charles  E.  Kirlin,  local 
food  broker  and  former  newsboy,  may 
share  to  the  extent  of  $5,000  in  the 
Kirlin  estate.  It  was  Kirlin’s  custom 
foi  many  years  to  entertain  carrier 
and  street  sales  boys  with  a  theater 
party  at  Christmas.  In  his  will,  is  the 
provision:  ‘Tf  at  the  time  of  my 
death  my  life  insurance  is  collectible, 
that  the  sum  of  $5,000  be  taken  from 
my  estate,  and  this  sum  be  divided 
equally  amongst  the  newsboys  and 
newsgirls  of  this  city  and  surrounding 
suburbs,  covering  the  same  area  as 
my  tickets  of  admission  to  my  annual 
newsboy  parties  have  been  distributed 
foi  a  number  of  years. 

“The  circulation  managers  of  the 


PRESS  Readers  Pay  Checks 

UP  14.8%  #  Michigan  is  one  of  the 

"whitest’’  areas  on  every 
"favored  markets”  map 
.  .  .  and  Grand  Kapids,  with  a  |>ayroll  increase  of  14.8%. 
i*  one  of  tlie  "whitest”  markets  in  the  state.  Always  an 
ex»'ellent  test  market.  Grand  Rapids  is  now  better  than 
ever.  Ask  1.  .\.  Klein.  50  E.  42nd  Street,  New  York,  or 
.lolin  E.  l.utz,  435  N.  Miehi 
gaii  Avenue,  Chicago. 


BOOTH 


NEWSPAPERS 


names  and  addresses  of  those  who 
are  entitled  to  participate.” 

ICMA  Spent  $11,118 

SPEAKING  OF  MONEY,  the  Jack¬ 
sonville,  Fla.,  Tourist  and  Conven¬ 
tion  Bureau  has  estimated  that  dele-; 
Piitos  and  those  registered  at  the 
ICMA  convention  there  in  June 
brought  $11,116  in  new  money  to 
Jacksonville.  It  would  appear  that 
ICMA  convention-goers  were  by  no 
means  broke  and  were  fairly  liberal 
spenders,  inasmuch  as  they  stayed 
longer  and  spent  more  money  per  day 
than  the  average  convention  group 
in  Jacksonville.  To  put  at  ease  any 
who  may  have  had  trouble  in  getting 
their  expense  accounts  approved,  we 
will  explain  the  analysis  was  based 
on  replies  from  84  delegates,  who  re¬ 
ported  they  spent  $4,279  with  local 
business  houses.  On  the  basis  of  218 
cul-of-town  delegates  registered,  the 
84  replying  represent  38.5%  of  the 
total  registration. 


175  Make  3-Day  Trip 

FIVE  special  busses  carried  175 
Terre  Haute  (Ind.)  Tribune-Star 
boy  and  girl  carriers  on  a  three-day 
trip  to  Chicago,  from  where  they 
boarded  a  Lake  Michigan  boat  for  an 
excursion  to  Milwaukee.  The  car¬ 
riers  attended  a  big  league  ball  game 
in  Chicago  and  toured  "Chinatown.” 
J.  T.  Hanrahan,  circulation  manager, 
was  in  charge  of  the  party  which 
marked  the  annual  vacation  trip  for 
carriers. 

Faithful  to  Job 

ELMER  BEAUMONT,  15,  a  Delmar 
carrier  for  the  Albany  (N.  Y.) 
Knickerbocker  News,  was  tossed  over 
the  handle  bars  of  his  bicycle  when 
he  rounded  a  curve  and  ran  into  deep 
sand  while  delivering  his  route.  His 
arm  was  broken,  but  he  climbed  back 
on  his  bike  and  finished  his  route 
with  one  arm  hanging  helplessly. 
After  two  days  of  recuperation,  he 
was  back  on  his  route  with  his  arm 
in  splints. 

Trip  to  Fair 

JUNIOR  COOK.  William  Ecans,  and 
Cordell  Carter,  carriers  for  the 
Kannapolis  (N.  C.)  Daily  Indepen¬ 
dent,  have  been  selected  in  a  new  sub¬ 
scribers  contest  as  winners  of  a  trip 
to  Washington  and  New  York  City, 
with  a  complete  tour  of  the  World’s 
Fair.  They  will  be  accompanied  by 
Bill  Workman,  Independent  assistant 
circulation  manager. 


In  the  Heart  of 
Industrial  ISeiv  England 

In  Worcester  and  its  average  18-mile  retail  trading  terri¬ 
tory  there  is  concentrated  a  population  of  433.287.  Other 
Central  .Ma.>isachusetts  communities,  just  outside  this  area, 
swell  to  more  than  half-a-million  the  number  of  people 
.served  by  ^  orcester  stores,  and  influenced  hy  Telegram- 
Gazette  advertising. 

Payrolls  are  steady,  buying  power  is  con¬ 
stant,  in  this  typically  New  England  market 
where  skilled  workers  earn  good  wages  and 
live  in  modern  homes.  Worcester’s  per 
capita  savings  are  FOUR  times  the  U.  S. 
average.  Worcester’s  per  capita  food  ex¬ 
penditures  are  79  per  cent  above  the  U.  S. 
average.  In  1939,  Worcester’s  gain  in  new 
car  registrations  was  44.80  per  cent  greater 
than  the  gain  of  the  U.  S.  as  a  whole. 

Cultivate  this  rich  industrial  market  through  The  Tele¬ 
gram-Gazette.  key  to  retail  sales  throughout  Central 
Massachusetts.  There  is  no  other  tlaily  paper  published 
ill  Vi  orcester. 


Circulation 
More  than 


1  2  7.000 


Average  Net 
Paid  Dailv 


THE  TELEGRAM-GAZETTE 

Worcester,  Massachusetts 

George  F.  Booth,  Publiaher 
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"It  is  for  US/  the  living  . . 


Around  this  giant,  brooding  figure  of  Lin- 
1.  coin,  in  the  month  of  August.  1940.  the 
men  and  women  who  have  inherited  his  great 
Republic  stand  in  silence  as  deep  and  meaning¬ 
ful  as  his  own. 

For  the  Lincoln  Memorial  is  America's  most 
moving  shrine.  And  here,  under  the  spell  of  a 
personality  so  great  that  its  living  presence  can 
almost  be  felt,  Americans  are  rereading  words 
as  luminous  today  as  in  that  other  day  when  the 
nation  was  so  gravely  endangered. 

“It  is  for  us.  the  living,  rather,  to  be  here  dedi¬ 
cated  to  that  unfinished  work  ...  to  the  great 
task  remaining  before  us  . . .  that  this  nation,  un¬ 
der  God.  shall  have  a  new  birth  of  freedom;  and 
that  government  of  the  people,  by  the  people, 
and  for  the  people,  shall  not  perish  from  the 
earth.” 

►  It  is  a  touchstone  . . .  that  marble  wall  with  its 
inscription.  It  reveals  character,  purpose,  and 
attitude  in  everyone  who  stands  before  it. 

You  catch  a  fragment  of  talk  between  a  young 
man  and  an  older  woman  . . . 

“Gee,  mother,  a  fellow  should  be  glad  to  do 
something  at  a  time  like  this!” 

“Just  the  same  I  can't  bear  to  think  of  you  as 
a  soldier!  Our  only  son." 

•  •  • 

Yet  six  months  from  now,  if  her  boy  goes  into 
training,  that  mother  will  have  forgotten  that  she 
ever  grudged  his  service  to  her  country. 

The  boy  will  come  home  from  camp  a  man  . . . 
with  the  self-reliance,  the  responsibility,  the  un¬ 
derstanding  of  his  fellows  that  make  a  man,  and 
a  leader  of  men. 

She  herself  will  have  found  a  way  to  give  serv¬ 
ice  of  her  own.  And  she  will  discover,  as  a  great 
American  philosopher  long  ago  pointed  out.  that 
what  the  human  soul  wants  most  in  this  world  is 
the  opportunity  for  loyalty. 

^  What  will  bring  about  this  change  of  attitude 
“this  victory  of  strength  over  weakness,  of  the 
greater  loyalty  over  the  lesser?  Events?  The  ex¬ 
ample  of  others?  The  acts  and  words  of  great 
public  men?. . .  Partly. 

But  high  among  the  list  of  influences  that  are 
turning  passive  patriotism  into  active  loyalty 
are  the  country’s  more  farsighted  newspapers. 

Consider  this  question  of  military  training  in 
peacetime.  Public-opinion  polls  show  that  a  ma¬ 
jority  of  Americans  believe  it  necessary.  But 
no  other  part  of  our  defense  program  quite  so 
tirgently  needs  universal  support  — a  speed-up 


of  the  usual  democratic  process  by  which  the 
minority  is  converted  to  the  viewpoint  of  the 
majority. 

This  is  where  most  newspapers  are  doing,  and 
will  continue  to  do.  a  great  job.  Not  by  editorials 
primarily— nor  by  any  “coloring”  of  the  news. 
Simply  by  digging  out  the  facts  and  telling  them ... 

►  Reporting  the  extent  and  immediacy  of  the 
national  peril  — and  so  dispelling  the  compla¬ 
cency  which  has  been  the  ruin  of  so  many  other 
free  nations  . . . 

Reporting  the  number  of  trained  men  needed 
to  make,  service,  and  operate  the  war  machines 
we  have  ordered  — and  thus  getting  rid  of  the 
dangerous  notion  that  we  can  defend  ourselves 
with  machines  alone  . . . 

Reporting  the  government’s  projects  for  hous¬ 
ing.  feeding,  training,  and  doctoring  its  new 
soldiers. 

"With  us.”  wrote  Lincoln  to  a  friendly  French¬ 
man.  in  1862,  “every  soldier  is  a  man  of  charac¬ 
ter,  and  must  be  treated  with  more  consideration 
than  is  customary  in  Europe.” 

It  is  still  true  today.  The  three-fold  task  be¬ 


fore  the  press  is  to  show  us  that  Uncle  Sam  will 
take  care  of  the  boys  the  best  he  knows  how; 
that  their  talents  and  abilities  will  be  used  with 
as  little  disruption  as  possible  of  normal  civilian 
lives  and  careers;  that  if  war  comes,  they  will  be 
far  safer  trained  than  untrained. 

►  To  the  Weekly  Newsmagazine,  the  man-power 
element  in  defense  seems  of  the  most  crucial  and 
urgent  importance.  And  whether  recruiting  is  on 
a  volunteer  or  a  conscription  basis,  as  soon  as  it 
begins  in  earnest.  TIME  will  present  to  the  nation 
an  organized  week-by-week  report  on  progress. 

►  In  time’s  new  department— National  Defense 
—the  converting  of  civilians  into  soldiers  will  be 
examined,  checked,  and  totalled  as  often  as  it  is 
practical  to  do  so.  Nor  will  time’s  report  stop 
with  mere  numbers.  It  will  probe,  impartially 
and  thoroughly,  the  caliber  of  their  training— 
and  pass  its  conclusions  along  to  you. 

Men  and  machines;  machines  and  men.  In  a 
modern  war,  one  is  useless  without  the  other. 
TIME  will  keep  an  eye  on  both  . .  .will,  as  always, 
tell  the  truths  gathered  by  the  world's  best  re¬ 
porters  about  this  issue  which  is  so  vital  to  the 
lives  and  liberties  of  all  of  us.  * 


In  these  days  of  crisis,  the  free  press  is  more  than  ever  a  vital  force  in  making  our  democracy 
a  living,  working  success.  Therefore,  TIME  is  seeking,  in  this  series  of  advertisements,  to  give 
newspaper  and  magazine  readers  a  clearer  picture  of  what  the  press  in  general,  and 
TIME  in  particular,  are  doing  to  keep  the  people  of  this  nation  safe,  strong,  free,  and  united. 
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NEWSPRINT  PRICE  STEADY 

SEVERAL  FACTORS  iiiKioiihttHlly  coritriluited 

to  tlie  (iocisioii  of  the  jmiieipal  man u fact iirers 
of  newsprint  t<t  maintain  their  jiresent  price  until 
tlie  end  of  AEarch.  19 H.  Reliance  of  (ireat 
Rritain  niM»n  Canadian  and  Newfoundland 
sources  to  replace  the  snpi)lies  lost  from  Scan¬ 
dinavia  and  increased  demand  from  other  nations 
cut  off  from  normal  European  sii|)plies  has 
hroiifjlit  Canadian  production  np  to  i)rofital>le 
capacity.  The  exchange  difference  In'tween  C'an- 
adii  and  the  Cnited  States  has  netted  Canadian 
mills  a  profit  that  they  did  tiot  have  a  year  ago 
this  time.  Tho.st*  elements  alone  have  brightened 
the  Canadian  newsprint  picture. 

Just  as  important  and  much  more  likely  to  he 
overl<M»ked  is  the  part  jdayed  hy  the  newsj)aiK‘r 
p.ihlishers  of  the  Cnited  States.  Heeding  the 
advice  of  the  .American  \ewspa|K‘r  Publishers 
.VsscHiation.  Eimtou  &  I’rm.isiiKH.  and  others  in¬ 
formed  on  newsprint  conditions,  publishers  have 
avoided  the  creation  of  an  artificial  shortage 
.scare.  Tonnage  has  Ikhmi  taken  from  the  mills 
in  approximately  even  monthly  amounts,  en¬ 
abling  the  manufacturers  to  kee|>  regidar  i>ro- 
diiction  .schedules  ami  avoiding  exiMUisive  iM'aks 
aiul  valleys.  That  flidn’t  .seem  of  major  im|M>rt 
when  it  was  first  adv<Kated.  but  it  was  j)rac- 
ticed  by  many  larg«-  consumers  as  a  common 
s<‘nse  procedure,  and  the  jiractice  has  brought 
its  own  reward.  To  the  buyers  and  sellers  of 
m-wsprint.  we  fender  our  congratidations  on  the 
businesslike  and  statesmanlike  treatment  of  a 
situation  which  might  easily  have  In'en  mishan¬ 
dled  to  disaster. 

KEEPING  THEIR  lOBS 

ONE  OF  THE  problems  of  converting  a  thor¬ 
oughly  j)eac-eful  economy  to  intensive  training 
for  defense  is  that  of  preserving  for  men  who  are 
failed  to  military  training  their  places  in  civil  life. 
It  is  esjK'cially  j)ressing  for  inendHTs  of  the  Na¬ 
tional  Guard  now,  but  it  will  lose  none  of  its 
im|K)rtance  to  men  called  uj)  under  the  pro|)osed 
selective  .service  law. 

It  was  a  problem  in  the  1917-1918  war.  t<K).  but 
its  nature  was  not  .so  acute  as  it  promises  to  Ik* 
this  time.  In  1917,  unemployment  was  jfractically 
nil.  Union  organization  covered  only  a  small  pro- 
|M>rtion  of  tho.se  employed.  In  1919.  the  country 
was  .still  in  a  boom,  and  returned  .srddiers  found 
little  difficulty  in  readjusting  themselves  to  civil 
pursuits.  If  their  ohl  place  wa.sn’t  waiting  for 
them,  they  hafl  a  wide  choice  of  ftthers.  and  for 
most  white-collar  workers  the  old  job  was  open, 
often  at  the  higher  pay  that  the  increased  co.st  of 
living  hafl  brf»ught  to  pass. 

Emplffyers  will  be  right  up  against  this  fpiestifni 
within  a  few  weeks,  if  the  .\rmy  carries  fuit  its 
l>re.sent  plans.  Between  employers  ami  the  Fed¬ 
eral  gfivernment,  .some  prfivi.sifui  mu.st  Ik*  mafle 
nf)t  f)nly  for  the  support  of  dependents  of  men 
called  to  .service,  but  for  the  prf»tection  of  the 
equity  that  a  man  has  built  intf>  his  jf)b  by  faith¬ 
ful  service.  The  Hartford  (Conn.)  Times  is  the 
first  new.spa|)er,  to  our  knowledge,  which  has  guar¬ 
anteed  a  safe  return  to  its  employment  of  men 
called  ff)r  training,  and,  as  this  is  written,  we  have 
in)t  heard  the  details  f»f  its  plan.  mere  prf>mise 
is  not  sufficient.  .A  definite  plan  must  lx*  formed 
for  the  tenqKfrary  replacement  f)f  men  in  military 
.«ervice  ami  ff)r  the  reafljustment  f)f  the.se  tem- 
jK)rary  employes  to  .some  other  occui)ation  when 
the  ladders  f)f  the  de.sks  cfmu*  back.  j»romi.se 
withf)ut  a  plan,  no  matter  how  .sincerely  juil  for- 
wanl.  is  likely  to  be  wrecked  fui  the  rf)ck.s  of 
practicality. 


Wisdom  is  good  with  an  inheritance:  and  by  it 
there  is  profit  to  them  that  see  the  sun. — Eicclesi- 
astes  VII:  11. 


WHY  CONSCRIPTION? 

LIRER.VL  FRIEND  takes  exce|ition  to  jin  edi- 
toriid  in  the  issue  of  .\ugust  .‘5  which  favored 
the  priticiple  of  |H*acc-timc  con.scriptifiti,  but  tir- 
gued  thiit  tiatiotial  enrolhnetit  should  tifit  itnply 
any  restriction  fif  free  utterance  by  tho.se  enrolled. 
To  our  correspondent’s  tnitid.  jieace-time  cfiti.scrii)- 
tion  is  tnerely  the  first  step  toward  rcginientatioti 
of  all  opitiion.  sti|)pre.s.sion  of  free  speech,  atid  a 
tree  prc.ss.  atid  shottid  be  o|)]Miscd  by  all  who  watit 
to  keep  America  free. 

It’s  an  alluring  argutnent,  bitt  it  fl(K*sn’t  staml 
up  well  in  the  light  fif  recent  history. 

I'his  writer  favors  |K'ace-time  traitiitig  of  men 
tor  military  life  iH'cau.se  iti  the  prc.scnt  world  the 
evident  ability  tfi  op|K».sc  force  with  force  .seems 
the  only  means  by  which  this  nation  can  avoid 
humiliation  or  wur.se.  Military  for<«*  cannot  Ik* 
wi(*ldcd  by  untrained  men.  ami  soldiers  who  have 
to  learn  the  elements  of  their  grisly  trade  on  the 
field  of  battle  j)ay  a  fearful  price  for  their  training. 
\Vc  .saw  that  once.  We  do  not  want  to  see  it  again. 
.\nd  we  see  no  rea.son  why  a  young  man  cannot 
be  trained  for  infantry,  artillery,  commnnications. 
or  aviation  with  no  more  dang(*r  to  onr  e.s.sential 
lilK*rtie.s  than  if  he  were  learning  to  Ik*  a  news¬ 
paperman.  an  electrician,  or  a  stereoty|K*r.  Na¬ 
tional  defense  is  the  national  busine.ss.  id  concern 
to  every  citizen  and  not  mcrt*ly  to  a  few  who 
would  volunt(H*r  for  the  .sake  of  duty,  romance,  or 
adventure. 

.As  for  freedom  under  an  economy  geared  to  a 
tremendous  defen.si*  program,  we  need  it  more 
than  at  any  other  |K*riod  in  our  history.  If  the 
defense  program  is  perverted  to  shut  ilowii  on 
fr«H*dom  of  prc.ss,  .s|K*i*ch,  and  assembly,  the  de- 
fcn.st*  program  will  Ik*  crifipled.  The  winner  under 
any  such  .scheme  wouhl  be  the  .s<»-<*alled  Fifth 
(’olumnists  of  the  totalitarian  followers  in  .Amer¬ 
ica — a  hidden  mena<*e  which  cannot  Ik*  met  by  a 
dumb  and  blinded  democracy. 

GUIDE  TO  LOSING  MONEY 

HOW  MUCH  circulation  metro|K)Iitan  news- 
pa|K*rs  get  and  keeji  by  the  printing  of  race¬ 
track  “.selei'tions.”  we’ve  never  lieen  able  to  learn 
from  any  official  stati.stic*s.  Probably  for  most 
pa|K*rs.  the  followers  of  the  [Kinies  constitute  a 
negligible  portion  of  total  net  paid.  Nevertheless, 
the  race-track  ckIcIs,  entries,  .scratches,  and  .selt*c- 
tions  of  probable  winners  are  a  combined  edi¬ 
torial  feature  that  most  circulation  managers 
would  fight  to  keep. 

We  wonder  why?  We  wonder  also  why  the 
doiKvs  w  ho  put  dow  n  a  daily  lK*t  have  any  faith  in 
the  choices  of  the  ex|)erts.  It’s  a  banner  day  when 
a  m*w.spa|K*r  .seIc*c*tor’.s  c*hoices  come  home,  as  he 
pickt*d  them,  in  half  of  the  .scheduh*d  rac-es.  .Ac¬ 
cording  to  the  daily  chart  of  PM.  which  has  l)ecn 
running  .since  June  18,  on  the  .selections  cjf  the 
bc*.st  known  New  A’ork  winner-|)ic*kc*r.s.  the  average 

Our  c*c)untry’s  welfare  is  our  first  c*oncern. 

.And  who  proinotc*.s  that  lK*.st,  lK*.st  prcjves  his  duty. 

— WiLi.i.vM  H.xv.xho.  “  Reg  III  us.” 


is  hardly  lK*tter  than  one  out  of  three  for  the  !)e.t 
and  far  1k*1ow  that  for  the  worst. 

Even  in  the  old  da.vs.  nc*wspa|H*rs  wen*  usiialv 
guardc*d  in  their  advic-c*  to  st(«k-inaiket  .s|K*ei. 
lators — and  there,  at  least,  a  knowledge  of  bus. 
nc*.ss  trc*nds  and  the  o|K*rating  couditioii>  of 
(•or|K)ration.s  lc*nt  some  tangible  foundation  for 
market  c*oun.sc*l.  'riierc  isn’t  any  >uch  basis  in 
))ic*king  the  w  inner  of  a  horse*  race,  hours  or  even 
days  in  advanc-e,  with  a  thousaiul  unknown  aw 
unknowable  possibilities  likelv  to  arise  Intwra 
the  hour  of  .sc*lc*ctiou  and  the  bugle  for  the  race. 

The  8'-.’  bettor  is  usuallv  a  suckc*r  w  ho  can’t  »f 
ford  to  lose*  even  that  sum  on  a  gandcle.  He  can: 
w  in  over  a  .sc*a.son,  uidess  by  phenomenal  luck.  aiM 
c*very  dollar  that  he  hands  a  bookmaker  w 
pushes  through  a  mutuel  window  is  a  dollar  tUl 
d(K*sn't  buy  gnK*c*ric*s,  shoes,  or  any  other  graci- 
that  arc*  adverti.st*<l  in  nc*wspa|M*rs.  Frankly. 
don't  believe  that  newspapers  are  doing  then. 
sc*lvc*s  or  their  rc*adc*rs  any  .service  by  encoiiragiw 
gandding  on  the  (Krides  by  the  (M)or.  Thc*y  ei- 
tainly  do  their  rc*|>utation  for  judgment  and  aeui- 
rac.v  no  gcMal  with  a  one-in-three  average  k* 
picking  race  w  inners.  There’s  no  c*asicr  way  to  Icr 


ALL  TO  THE  GOOD 

rr  IS  GR.VTIFVING  to  note  that  re,s|K)nsihl 

lc*aders  of  lK)th  DenuK-ratic*  and  Repiihliea 
parties  criticize  the  campaign  book  advertisin. 
subterfuge*  of  the  Dcmoc-ratic*  National  Com 
mittc*c*. 

Mr.  Willkic*  warns,  a  bit  hastily,  it  wouli 
.sc*em.  that  j)ro.sc*c*ution  awaits  advc*rtisc*rs  in  tli 
DcnuKTatic  laaek  if  the  Repidelicans  win.  At 
tornc*y  General  Jackson  and  Senator  Hatch  can 
tion  their  fellow  DemcKTats  to  k(*e|)  the  .spirit  a 
well  as  the  letter  of  the  law,  in  the  di.strihutio; 
of  the  vednme. 

While  a  lot  of  the  talk  .sc*c*m.s  to  Ik*  souml  air 
fury  preliminary  to  the  rc*al  campaign,  it  is  ju? 
as  well  to  get  this  issue  out  of  the  way  quickh 
The  I)c*mcK*ratic*  party’s  activity  in  19.S(5  was 
bare-fac*ed  eva.sion  ctf  the  Corrupt  Practices  .Ac 
Ot  that  there  is  little  dispute.  It  was  a  diversio 
of  lc*gitimatc*  advertising  fumls  into  iwlitici 
channels  forbidden  by  law  to  cor|K»rations.  Tlier 
should  be*  net  more  of  it,  and  b.v  the  .same  tokri 
the  re  ought  to  lx*  a  lot  Ic.ss  money  .s[)ent  fn 
“campaign  pur|K).se.s’’  than  has  lK*c*n  customarc  u 
rc*ct*nt  .vears.  This  is  no  time  for  profligacy. 

We  .sc*e  no  rea.son  to  rai.se  the  i.ssue  of  pr^ 
frc*c*dc)m  in  connc*<*tion  with  Mr.  Willkie’s  tlirea 
to  pro.secntc*  the  advertising  patrons  of  his  o|' 
|K)nc*nts.  The  rxmstitutional  freedom  of  the  pir* 
should  not  lx*  invoked  to  cover  violations  of  • 
.statute.  jKisitive  or  potential. 

If  Mr.  Willkic  is  .sent  to  the  White  House  nf' 
Jannar.v,  his  first  duties  will  be  much  more  pi^*' 
ing  than  the  prond.sed  pro.secidion  of  campaif 
lKK»k  advertisers.  We  have  no  brief  for  "I' 
ti.sers  who  are  suckers  enough  to  fall  for  a  r*’’" 
paign  IxKck — but  we  still  Imlievc*  thc*y  wont 
of  suprc*mc*  im|K)rtancv  in  this  nations  affa>' 
as  of  January  ^0,  19  H. 

COMFORTERS'  SCHOOLING 

Do  not  believ’c  that  he  who  seeks  to  comfo 
you  lives  untroubled  among  the  simple  and  i 
words  that  sometimes  do  you  gocxl.  His  life 
much  difficulty  and  sorrow  .  .  .  were  it  otlur" 
he  would  never  have  been  able  to  fine!  those  w" 
— Rain'ek  M.vri.x  Rilke,  i" 
“Letters  to  a  Young  P**’ 


Chicago  Tribune  -  New  York  News  &uicr,/c 
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FOLKS  WORTH 
KNOWING 


econd  child,  a  TEN  YEARS  AGO  last  April,  while 
working  on  the  Nebraska  State 
sociate  editor  '^our7ial,  Alan  Klein,  won  $125  in  an 
recently  ^ 

^  ^  York  anyway, 

c  r'  m  ^ut  that  settled 

n  ot  G.  1.  ■  ..  . 

tdenton  (Mo.)  drawing  the  daily 

kly^  pubhsh^  news  cartoon  for 

V  Press  Feature 

sher.  Portage  Service.  Klein’s 

■rat,  has  re-  first  pen  and  ink 

iwing  his  an-  Alan  Klein  work  appeared 

33st.  in  the  Beatrice 

is  now  man-  (Neb.)  Daily  Sun.  He  is  a  native  of 
aging  editor  of  the  Trayisportation  Beatrice. 

News  Commentator.  Dockarty  was  on  Before  attending  the  University  of 
the  staff  of  the  Washington  Herald  Nebraska,  he  spent  a  summer  at  the 
for  7  years  and  for  the  past  3  years  Chicago  Academy  of  Fine  Arts,  where 
_  has  been  active  in  publicity  work  in  a  cartoon  class  conducted  by  Carey 
Bed^ford  New  Jersey.  Orr,  Chicago  Tribune  cartoonist,  on 

md  the  Andrew  F.  Wiley,  assistant  business  afternoon  was  the  highlight  of 

manager,  Cincinnati  Enquirer  was  week.  While  at  Nebraska  he 


lEORGE  A.  RILEY,  publisher,  Cape 
Cod  Standard-Times  at  Hyannis, 
'lass.,  was  elected  a  director  of  E. 

inthony  &  Sons,  _ 

•1C.,  of  New 
idford.  Mass., 
succeed  Oliver 
Prescott,  Jr.,  re-  ^ 

signed, 

the 

:ockholders  o  f 
ie  company, 

^ug.  10.  Miss 
iertrude  L.  Per- 
ana  was  elected  ' 

3  the  position  ^Hp 

i  clerk  formerly  - - 

:eld  by  Mr.  George  A.  Riley 

Prescott.  Mem- 


macaonam,  uavid  Uunton,  managing  editor,  bury  (Conn)  Revublican  and  Amer- 

peg,  secretary-treasurer  Montreal  Standard,  addressed  Mon-  i  ^  Baldwin.  Niantic. 

Roger  Andrews,  publisher,  Menom-  treal  Kiwanis  on  Newspapers  and  Conn.,  where  he  is  on  duty  as  a  staff 
(Mich.)  Herald-Leader,  and  for-  the  War,  stressing  the  need  for  more  the  Sa^^and  Company, 

raer  publisher  of  the  Detroit  Times,  information  from  government  sources  Governor’s  Foot  Guard  His  son 
ha  been  chosen  executive  secretary  regarding  Canada’s  war  effort.  Eric  Pape,  assistant  secretary  of  the 

of  the  Blue  Water  Trail  Associaticm,  Roy  A.  Brown,  publisher,  San  corporation  and  assistant  business 
organized  to  promote  a  scenic  high-  Rafael  (Cal.)  Independent,  was  guest  manager  of  Radio  Station  WBRY,  who 
way  route  from  Toledo,  O.,  up  the  of  a  surprise  dinner  tendered  him  by  is  a  lieutenant  on  the  staff  of  the 
eastern  coast  of  Michigan,  through  the  members  of  the  Marin  Newspaper  First  Company,  Governor’s  Foot 
Upper  Peninsula,  and  down  from  the  Publishers  Association  in  honor  of  Guard,  has  just  returned  home  from 
^tern  coast  of  Wisconsin  and  Illinois  fiis  election  to  the  presidency  of  the  field  training.  Another  son,  William 
to  Chicago.  National  Editorial  Association.  John  b.  Pape,  business  manager  of  the  Re- 

W.  T.  Anderson,  editor,  Macon  (Ga.)  M.  Harlan,  publisher,  Sausalito  News  publican- American,  who  is  a  private 
Telegraph,  was  the  guest  speaker  at  and  president  of  the  Marin  Associa-  m  the  Second  company  was  excused 
0  meeting  of  the  Hawkinsville  Rotary  tion,  was  master  of  ceremonies.  from  camp  duty  because  he  also  is  a 

Club,  Aug.  7.  William  J.  Pape,  publisher.  Water-  lieutenant  in  the  naval  militia. 

S.  S.  Wallace,  Jr.,  publisher,  Spar¬ 
tanburg  (S.  C.)  Herald-Journal,  has 
been  named  on  the  citizens  board  to 
co-operate  in  Spartanburg  area  naval 
reserves  enlistments. 

Carter  Glass,  Jr.,  publisher,  Lynch- 
burg  (Va.)  News  and  Daily  Advocate, 
immediate  past  president,  Amer¬ 
ican  Philatelic  Society,  will  be  toast¬ 
master  at  the  Society’s  annual  con- 
''ention  banquet  in  Buffalo,  Aug. 

16-17. 

John  S.  Knight,  publisher,  Akron 
Ueacon  Journal,  was  one  of  the  prin- 
c'Pal  speakers  Aug.  11  in  Akron  at 
me  Soap  Box  Derby  banquet  during 
which  presentation  of  awards  was 
made. 

Z.  Dimitman,  executive  editor, 
nl^elphia  Inquirer,  is  on  vacation 


Fashions 


The  vanguard  of  all  fashion  features — 
for  news  and  styles.  Brought  to  you  daily 
by  Betlina  Bedwell,  brilliant  reporter 
and  international  fashion  authority.  In 
France  for  years  where  she  had  entre  to 
salons  of  all  famous  couturiers.  Miss 
Bedwell  is  now  covering  the  fashion  cen¬ 
ters  in  America.  For  the  feature  that 
informs  and  inspires  the  well-groomed 
woman  and  helps  advertisers  move  their 
merchandise,  buy  “FASHIONS.” 


Write,  Phone  or  Wire  for  pricey 


21 


No.l 

in  reader 


preference 


More  astounding  than  John  Hix's 
oddities  themselves  is  the  fact 
that  oddities  cartoons  pull  more 
readers  than  the  BEST  READ 
NEWS  STORIES! 

This  information  comes  in  the 
Continued  Study  of  Newspaper 
Reading,  conducted  hy  the  Ad¬ 
vertising  Research  Foundation  in 
its  summary  covering  15  papers. 

In  a  survey  just  completed  by  The 
Kansas  City  Journal,  STRANGE 
AS  IT  SEEMS  heads  the  whole 
list  of  features  tested  for  reader 
preference. 

For  samples — daily  or  Sunday — 
write  to  .  .  . 

FEATURE 

SYNDICATE 

220  EAST  42nd  STREET 
NEW  YORK  CITY 
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EDITOR  &  PUBLISH  EIFC 


In  Tke  Business  Office 


manager  were  scheduled  speakers  at 
this  week’s  meeting  of  the  San  Fran¬ 
cisco  Advertising  Club. 

Shandy  Hill,  general  manager, 
Pottstown  (Pa.)  Mercury,  was  named 
public  relations  counsel  of  a  Citizens’ 
Committee  to  aid  in  the  erection  of 


CHARLES  COLEMAN,  circulation 
manager,  Montgomery  Alabama 
Journal,  and  president  of  the  South¬ 
ern  Circulation  Managers  Association,  _  _ _ ^  _ 

has  resigned  as  circulation  manager  low  rent  houses  in  that  place,  subject  Chicago  Aug.  8  upon  her  arrival  Havana  conference  for  the  Daily  New 
of  the  Journal  and  has  established  to  the  Montgomery  County  House  from  Los  Angeles.  The  Jackson  participated  in  the  University  of  C: 

Authority  ~  ' 


Field,  Tex.,  where  he  joined  the  U.  S. 
Army  Air  Corps. 

Jay  F.  Fleming,  city  editor,  Jack- 
son  (Mich.)  Citizeri  Patriot,  and  Mrs. 
Fleming,  were  included  in  a  group 
of  Jackson  residents  who  met  Mrs. 
Carrie  Jacobs  Bond,  noted  composer. 


tor,  Kansas  City  Journal,  will  j 
the  news  staff  of  Radio  Station 
of  Kansas  City  Aug.  25.  Swa- 
previously  had  been  a  reporter 
radio  newsman  for  the  Journal. 

Carroll  Binder,  Chicago  Daily  Nt 
foreign  editor,  who  reported 


temporary  offices  in  the  Walton  Build¬ 
ing,  Atlanta,  Ga. 

Thor  Smith,  promotion  manager, 
San  Francisco  Call-Bulletin;  McKee 
Thompson,  account  executive  of  Los 
Angeles  offices,  McCann-Erickson,  Inc., 
and  Bob  McAndrews,  NBC  promotion 
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Every  Saturday  Since  1884 
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Seventeenth  Floor  Old  Time*  Building 
42nd  Street  and  Broadway,  New  York  Gty,  N.  Y. 
Telephones; 

BRyant  9-3052,  305.3,  3054,  3055  and  3056 
The  Oldest  Publishers’  and  Advertisers’ 
_ Journal  in  America _ 


J.  A.  Gallimore,  editor,  Lancaster 
(S.  C.)  News,  a  weekly,  has  resigned 
to  join  the  advertising  department  of 
the  Columbia  (S.  C.)  Record- 

Dan  Putnam,  Spokane  (Wash.) 
Spokesman-Review’s  promotion  de¬ 
partment.  delivered  a  talk  on  Ad¬ 
vertiser-Consumer  relations  before  the 
Spokane  Advertising  and  Sales  Club 
Aug.  7. 

Herbert  Coveney,  John  Flaherty 
and  Robert  Thompson,  Boston  (Mass.) 
Herald-Traveler  circulation  depart¬ 
ment,  were  in  charge  of  a  group  of 
nearly  40  suburban  carriers  who  won 
a  three  day  trip  to  the  New  York 
World’s  Fair  last  week  as  a  reward 
for  leading  other  carriers  in  the 
Greater  Boston  subscription  contest 
conducted  recently  by  the  Herald 
and  Traveler. 


group  escorted  Mrs.  Bond  to  Jackson, 
where  her  appearance  was  a  high¬ 
light  of  the  annual  Cascades  festival. 

Mrs.  Helen  Black,  former  city  hall 
reporter,  Spartanburg  (S.  C.)  Jour¬ 
nal,  has  heen  named  director  of 
women’s  activities  news  and  promo- 


cago  Round  Table  radio  progri:: 
Aug.  11,  devoted  to  the  significd.;i 
of  that  conference. 

W.  Erie  Homan,  telegraph  edi 
Reading  (Pa.)  Eagle  spoke  before : 
Lions  Club  of  Reading  at  the  Wyon^- 
sing  Club  on  “Fishing  North  of  Fift 


tion  for  the  Herald  and  Journal.  He  gave  a  description  of  his  angL 


Arthur  T.  Robb,  Editor;  Warren  L.  Bassett, 
Uanagine  Editor;  Robert  U.  Brown,  News  Editor; 
Walter  E.  Schneideil  Associate  Editor;  John  J. 
Clougher,  Steehen  J.  Moncbak,  Jace  Price, 
Frane  Fehlman.  Mr*.  L.  Dare,  Librarian. 
James  Wright  Brown,  Jr.,  Publisher;  Charles  B. 
Groomes,  General  Manager;  Charles  T.  Stuart, 
Advertising  Director;  George  H.  Strate,  Circulation 
Manager;  Louis  A.  Fontaine,  Classified  Manager; 
John  Johnson,  Placement  Manager. _ 


In  The  Editorial  Rooms 


ffashinglon,  D.  C.  Qams^-ndsnt;  General  Press 
Association,  James  J.  Butler  ind  George  H. 
Manning,  Jr.,  1376  National  Press  Club  Bldg., 
Phone  Metfopolitin  1080. _ 


Chicago  Editor:  George  A.  Brandenburg,  921 
London  Guarantee  and  Accident  Building,  360  North 
Michigan  Ave.,  Tel.  DeRiborn  6771. 
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LORIN  L.  ARNOLD,  state  house  cor¬ 
respondent  for  the  Associated  Press, 
was  married  to  Miss  Goldie  Brooks 
Simons,  Aug.  10.  Wedding  music  was 
played  on  the  organ  by  T.  Doyle 
Votoe,  correspondent  for  United  Press 
and  several  Boston  papers,  John  Rod¬ 
erick,  AP  Portland  bureau,  and  Paul 
Plummer,  city  editor,  Kennebec  Jour¬ 
nal,  were  ushers.  Arnold  was  Boston 
Post  correspondent  in  Augusta  before 
joining  the  AP  about  four  years  ago. 

Mr.  and  Mrs.  Robert  Ackerman  an¬ 
nounce  the  birth  in  Washington  July 
25  of  a  son,  Douglas  Vanderhoof. 
Ackerman,  who  is  with  the  editorial 
staff  of  the  Washington  Star  during 
the  summer,  is  the  son  of  Carl  W. 
Ackerman,  dean  of  the  Columbia 
University  School  of  Journalism. 

Nelson  Hampton,  of  Spartanburg, 
S.  C.,  has  resigned  as  manager  of  the 
State  Theater  in  that  city  to  join  the 
staff  of  the  Spartanburg  Herald- 
Journal. 

Mrs.  Evelyn  S.  Tufts,  Ottawa  Parli¬ 
ament  correspondent,  Halifax  (N.  S.) 
Herald  and  the  Halifax  Mail,  only 
woman  member  of  the  press  gallery 
of  the  Canadian  Parliament,  has  been 
assigned  to  Washington  to  cover 
events  there  until  the  Presidential 
election. 

Harold  Hamil,  for  nine  years  man¬ 
aging  editor,  Hastings  (Neb.)  Daily 
Tribune,  has  joined  the  feature  ser¬ 
vice  of  the  Associated  Press  in  New 
York.  His  successor  at  Hastings  is 
Carl  Rott,  formerly  of  Topeka,  Kan. 

William  David  Adamson,  news  edi¬ 
tor,  morning  edition  of  the  Ottawa 
(Ont.)  Journal,  has  been  appointed 
private  secretary  to  the  Hon.  William 
P.  Mulock,  Postmaster-General  of 
Canada. 

Edward  J.  O’Dea,  Springfield 
(Mass.)  Republican  editorial  staff, 
succeeds  John  M.  Gorton,  Springfield 
Union,  as  president  of  the  Northamp¬ 
ton,  Mass.,  Press  Club  by  unanimous 
election.  W.  Francis  Sheehey,  Spring- 


James  F.  Tindall,  of  the  Journal  news 
staff,  replaces  Mrs.  Black  at  city  hall. 

Donald  Shoemaker,  Asheville  (N. 
C.)  Times  telegraph  editor,  has  been 
elected  secretary  of  the  Asheville 
Chapter,  National  Committee  to 
Defend  America,  affiliated  with  Pub¬ 
lisher  William  Allen  White’s  Commit¬ 
tee  to  Defend  America  by  Aiding  the 
Allies. 

T.  M.  Pridgen,  Charlotte  (N.  C.) 
News  reporter,  is  the  author  of  “Tory 
Oath,”  a  175,000-words  history  of 
Scottish  Highlanders  in  the  North 
Carolina  Cape  Fear  River  country, 
to  be  published  by  Doubleday  Doran. 

A.  DeWitt  Brewer,  of  the  editorial 
staff.  Mount  Clemens  (Mich.)  Daily 
Leader,  was  among  judges  in  a  con¬ 
test  to  select  “Miss  Macomb  County” 
for  the  Romeo  Peach  Festival  re¬ 
cently. 

William  Chipman,  formerly  of  the 
Philadelphia  Bulletin  and  the  New 
York  Journal- American,  has  been 
added  to  the  staff  of  the  National  Press 
Service,  where  he  assumed  his  post 
Aug.  1. 

Ray  Joseph,  former  reporter  and 
rewriteman,  Philadelphia  Evening 
Bulletin,  is  now  writing  a  gossip  col¬ 
umn  for  the  Buenos  Aires  Herald, 
largest  English  language  newspaper 
in  South  America. 

Eddie  Donahue,  formerly  a  member 
of  the  Times-Leader  staff  in  Wilkes- 
Barre,  Pa.,  recently  joined  the  Scran¬ 
ton  (Pa.)  Times  news  staff. 

J.  Harold  Brislin,  member  of  the 
Scranton  (Pa.)  Times  news  staff,  is 
recovering  from  an  appendicitis  opera¬ 
tion. 

Thomas  Murphy,  associate  editor, 
Scranton  (Pa.)  Times,  who  recently 
suffered  a  sprain  to  his  knee  due  to  a 
fall,  is  recovering. 

Paul  O.  Nafe,  former  Christian 
Science  Monitor  feature  editor,  has 
bought  the  McDowell  News,  weekly 
published  at  Marion,  N.  C.  Nafe  was 
sports  editor  of  the  El  Paso  (Tex.) 
Herald  before  going  to  Boston  in  1922. 

Mabel  Scacheri,  widow  of  Mario 
Scacheri,  New  York  World-Telegram 
camera  editor,  who  died  Aug  1,  has 
been  named  to  succeed  him.  She 
had  collaborated  with  him  in  con¬ 
ducting  the  World-Telegram’s  daily 
camera  column  since  its  inception. 

Ward  Moore,  business  editor,  Cin¬ 
cinnati  Post,  who  recently  returned 
from  Paterson,  N.  J.,  where  he  visited 
the  plant  of  the  Wright  Aeronautical 
Corporation,  is  writing  a  series  of 
articles  descriptive  of  the  plant  and  its 
operations. 

Rufus  Terral,  a  member  of  the  edi 


experiences  in  the  Canadian  wildk 

C.  R.  Roseberry,  dramatic  cn. 
Albany  (N.  Y.)  Knickerbocker  Ne.; 
is  acting  as  critic  for  a  series  of  rai 
presentations  in  which  guest  r.:: 
from  three  summer  theaters  in  i-. 
capital  district  participate.  The  p:; 
gram  is  aired  over  WABY. 

Alfred  Ligourie,  city  editor,  .)'■ 
London  (Conn.)  Day,  who  is  a  lis. 
tenant  colonel  in  the  Connecticut  .N; 
tional  Guard,  on  the  43rd  divk 
headquarters  staff,  is  on  duty  with 
troops  in  upper  New  York  State, 
divisional  plans  and  training  officer 

Henry  P.  Kaliss,  reporter.  Water' 
bury  (Conn.)  Republican,  has  bt 
appointed  to  the  state  police  staff  a 
has  resigned  to  enter  the  police  tra: 
ing  school. 

Roger  Connelly,  managing  edi' 
New  Haven  (Conn.)  Register,  who 
a  staff  captain  in  the  Second  Compa: 
Governor’s  Foot  Guard,  is  at  Niar 
Conn,  with  the  unit,  undergoing  fi 
service  training. 


Wedding  Bells 


LAWRENCE  S.  HEMBREE,  edi: 

Anderson  (S.  C.)  Independent, 
Miss  Caroline  Cromer,  secretarj- 
Wilton  E.  Hall,  publisher,  Indepcr.d' 
Publishing  Co.,  at  Anderson,  Aug. 

Frank  Harper  Wardlaw,  Jr,  t 
structor  in  journalism  at  the  Ul 
versity  of  South  Carolina,  and  fon: 
staff  writer  for  the  Associated  Pr-- 
in  Columbia,  to  Miss  Jane  Wa";' 
Williamston,  of  Columbia,  at  the  he: 
of  the  bride,  near  Florence,  Aug.  •• 

Albert  R.  Johnson,  news  st.3 
Providence  (R.  I.)  Journal,  to 
Ann  Gregg,  Providence,  at  Worces'- 
Mass.,  Aug.  1. 

Albion  Merle  Carleton,  Brock 
(Mass.)  Daily  Enterprise-Times  st. 
to  Miss  Frances  Woodward  Wrip 
Brockton,  at  the  Universalist  Chu: 
parsonage,  that  city,  recently. 

Leslie  Gordon  Elmes,  Bos 
(Mass.)  Evening  Transcript  ne^l 
staff,  to  Mrs.  Ruth  Adams  Mayr: 
of  Plymouth,  N.  H.,  at  the  Plyme 
Congregational  Church  July  21- 

Joseph  Lawrence  Desroches,  £ 
ton  (Mass.)  Herald  Traveler  circ-- 
tion  department,  to  Miss  Lois  J- 
ephine  Bombardier  of  Rockland,  Mi 
at  the  Church  of  the  Holy  F®'- 
Rockland,  July  21. 

Arthur  Cutting  Walsh,  cd::: 
staff.  Providence  (R.  I.)  Jounw*- 
Miss  Helen  Eleanor  Simmons  of  ^ 
Bedford,  Mass.,  at  St.  John  the  Bar 
Church,  New  Bedford,  Aug.  5. 
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a-  r-,  rw,  r  -n  Mlss  Madeline  Trastek  to 

field  Daily  News,  was  named  vice-  tonal  staff,  Chattanooga  Times  for  12  ohde,  Jr.,  at  Manitowoc,  Wis.,  Au?  4 

president,  with  Miss  Margaret  P.  years,  has  accepted  a  position  with  ohde  jg  gQ^  ©f  general  ma'  * 

Ryan,  Springfield  Union,  secretary  the  information  division  of  the  Ten-  Manitowoc  Newspapers  * 

and  treasurer.  nessee  Valley  Authority.  He  will  as-  publishers  of  the  Manitowoc  Her'A 

Lance  S.  Zavitz,  Buffalo  (N.  Y.)  sume  his  new  duties  Aug.  26  and  will  Times,  with  which  young  Ohde 

Evening  News  editorial  writer,  spoke  stationed  in  Knoxville,  Term, 
on  “America  in  This  Changing  World”  Spencer  H.  Windsor,  former  editor 

of  the  Colby  (Me.)  Echo,  has  been 
added  to  the  city  staff  of  the  Bangor 
Daily  News. 

John  Cameron  Swayze,  feature  edi- 


at  the  annual  community  picnic  at 
Conewango,  N.  Y.,  recently. 

Dave  Gleuck,  staff  reporter,  Boston 
American,  reported  Aug.  15  to  Kelly 


sociated  as  a  member  of  its  aavi 
ing  staff. 

Ralph  C.  Guell,  advertising  ‘-'■'r- 
ment.  Fond  du  Lac  (Wis.) 
Wealth-Reporter,  to  Margaret  K- 1' » 
Aug.  9. 
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Photogs  Offer  to 
Install  Complete 
PhotoDepartments 

To  Provide  Own  Equipment, 
Services  to  Publishers  Seek¬ 
ing  Picture  Department 
By  JACK  PRICE 

During  the  past  several  years  many 
requests  for  information  relating  to 
the  installation  of  photographic  de¬ 
partments  have  been  received  from 
newspapers.  In  a  recent  article  we 
summarized  the  essentials  of  such  a 
set-up  and  established  $1,000  as  the 
approximate  cost,  allowing  for  certain 
variations. 

Some  response  to  this  article  came 
from  a  quite  unexpected  direction. 
Several  newspaper  photographers 
operating  their  own  small  plants  have 
approached  this  correspondent  with 
the  suggestion  that  they  have  some¬ 
thing  made  to  order  for  any  news¬ 
paper  that  contemplates  such  an  in¬ 
stallation.  Each  one  of  them  was  of 
the  opinion  that  any  of  these  news¬ 
papers  would  welcome  the  idea  of 
having  them  move  their  equipment 
into  the  plant  along  with  the  services 
of  the  owner  of  the  equipment,  who 
in  each  instance  is  an  experienced 
news  cameraman. 

No  Publisher  Investment 
This  proposal  entails  no  initial  in¬ 
vestment  on  the  part  of  the  publisher 
beyond  the  construction  of  a  dark¬ 
room  with  the  required  piping  and 
siring  for  water  and  electricity.  The 
working  apparatus  would  be  installed 
by  the  cameraman-owner  who  would 
also  act  in  the  capacity  of  photog¬ 
rapher  for  the  paper  for  some 
reasonable  salary  guarantee  to  be 
determined  by  the  parties  to  the 
arrangement.  The  publisher  could,  if 
be  so  desired,  acquire  the  equipment 
by  paying  for  it  outright-  or  amortiz¬ 
ing  the  purchase  price  during  a  speci¬ 
fied  period. 

This  looks  like  a  sound  proposition 
equally  advantageous  to  all  concerned 
and  well  worth  consideration  by  any 
newspaper  that  wants  such  a  plant, 
plus  the  services  of  an  experienced 
nan.  Publishers  who  may  be  inter¬ 
ested  will  be  provided  with  the  names 
addresses  of  the  photographers 
if  a  request  is  addressed  to  this 
department. 

Exchange  Idea  for  Girl 
A  GIRLS’  COLLEGE  in  one  of  the 
Southern  states  is  on  record  as 
wanting  to  exchange  a  full  course 
education  for  the  services  of  a  lass 
who  knows  how  to  operate  a  speed 
^phic.  Our  informant  has  requested 
fbat  the  name  of  the  institution  be 
withheld  from  publication.  Never- 


however,  is  not  so  well  known  for 
his  work  as  a  dry  point  etcher,  at 
which  he  is  also  expert. 

The  Aug.  3  issue  of  the  Daily  News 
ran  a  full  page  in  the  roto  section  of 
old  world  etchings  by  Mr.  Brown. 
The  layout  consisted  of  seven  beauti¬ 
fully  executed  subjects.  As  a  feature 
they  were  a  welcome  departure  from 
the  run-of-the-mill  straight  photo 
material  usually  run  in  the  sepia  sec¬ 
tions. 

Photogs  Meet 

THE  North  Carolina  Press  Photog¬ 
raphers  Association  met  at  Blowing 
Rock,  N.  C.,  Aug.  4,  for  a  business 
session  and  a  banquet.  Jake  Houston, 
chief  for  the  Charlotte  (N.  C.)  Ob¬ 
server,  is  president  of  the  association. 
■ 

13  Newsmen  on 
Clipper  Flight 
To  New  Zealand 

To  Visit  Australia.  Dutch 
East  Indies,  Singapore, 

Hong  Kong 

Thirteen  newspapermen  left  Los 
Angeles  Aug.  10  aboard  the  Pan  Amer¬ 
ican  “California  Clipper”  for  a  press 
preview  flight  across  the  Pacific  on 
the  new  run  to  New  Zealand.  Two 
Australians,  Keith  Palmer  and  Jack 
Percival,  accompanied  the  11  Ameri¬ 
cans.  Director  of  public  relations  for 
Pan  American  Airways,  W.  I.  Van 
Deusen,  made  the  fourteenth. 

The  American  newspapermen  will 
spend  approximately  a  month  in  tour¬ 
ing  the  Far  East  by  plane  through 
the  courtesy  of  Pan  American,  the 
Australian  Commonwealth  and  the 
Dutch  KLM  line. 

They  were  scheduled  to  arrive  in 
Auckland,  New  Zealand,  Aug.  15  from 
where  they  are  to  continue  on  to 
Sydney  and  then  to  the  Dutch  East 
Indies — Borneo,  Java,  Sumatra.  They 
will  spend  two  days  in  and  around 
Singapore  and  go  up  to  Hong  Kong 
from  where  they  will  leave  Sept.  4 
for  Manila  and  Pan  American’s  north¬ 
ern  route  home  via  Wake  and  Mid¬ 
way  Islands,  Honolulu,  arriving  in  the 
United  States,  Sept.  10. 

The  list  of  newsmen  follows: 

Roy  Howard,  Scripps  -  Howard 
Newspapers;  Jack  Walsh,  editor  of 
the  Kalamazoo  (Mich.)  Gazette  repre¬ 
senting  the  Associated  Press,  Chicago; 
James  Bassett,  AP  Feature  Service, 
Los  Angeles;  Stephen  Richards,  United 
Press,  Chicago;  Peter  Edson,  NEA 
Service,  Chicago;  W.  W.  Chaplin,  In¬ 
ternational  News  Service,  New  York; 
Michael  Forstadt,  King  Features  Syn¬ 
dicate,  New  York;  Royal  Gunnison, 
North  American  Newspaper  Alliance, 
San  Francisco;  Ward  Morehouse,  As¬ 
sociated  Newspapers  Syndicate,  New 


Camera  Knights 


tbeless  this  department  is  privileged  York;  Ansel  Talbert,  Herald  Tribune 


is  disclose  it  to  any  girl  with  the 
required  qualifications.  Whether  the 
oiler  is  in  the  nature  of  a  scholarship 
including  maintenance  has  not  been 
eiated.  But  even  if  this  is  not  pro- 
V'.ded  the  offer  is  a  generous  one  and 
well  worth  the  attention  of  any  girl 


Martin  Hyman 


BACK  in  1930  the  Philadelphia  Rec¬ 
ord’s  photographic  department  was 
short-handed  and  Martin  Hyman 
needed  a  job.  He 
wasn’t  a  news 
camerman  but  he 
managed  to  keep 
that  fact  a  secret 
until  the  paper 
hired  him  and 
sent  him  200 
miles  away  on 
his  first  assign¬ 
ment. 

That  turned 
out  to  be  a 
failure,  but  the 
management  ad¬ 
mired  Hyman’s 
nerve  if  not  his  pictures  and  kept  him 
on.  He  has  been  on  the  staff  ever 
since  and  has  become  an  outstanding 
news  cameraman. 

He  has  won  wide  recognition  for 
the  artistic  features  of  his  work.  A 
collection  of  his  pictures,  taken  on 
daily  assignments,  has  been  placed  on 
a  touring  exhibit  by  the  National  Ex¬ 
hibition  Section  of  the  WPA  Art 
Project. 

Titled  “Human  Interest,”  the  ex¬ 
hibit  is  made  up  mainly  of  photo¬ 
graphs  taken  as  part  of  Hyman’s  daily 
work  for  the  Record,  but  the  pictures 
have  more  than  a  news  value  and  the 
exhibit  demonstrates  the  recognition 
of  the  ordinary  daily  work  of  a  news 
camerman  as  art. 

Hyman,  who  is  married  and  has  two 
children,  doesn’t  confine  himself  to 
human  interest  assignments,  although 
he  is  especially  adept  in  that  field. 
He  is  a  good  spot  news  man  as  well. 


Syndicate,  New  York;  Harold  Cal¬ 
lender,  New  York  Times. 


Photog  Is  Etcher 

CLYDE  BROWN,  chief  of  the  photo 
^®partment  of  the  Chicago  (Ill.) 

News,  is  noted  as  one  of  the 
^untry’s  foremost  news  cameramen. 


Publicity  Man  Tries  to 
Censor  Photographer 

New  York  State’s  law  aimed  at  the 
protection  of  newspaper  photograph¬ 
ers  got  a  partly  successfuly  tryout 
Aug.  9  when  F.  Leonard  Ottman, 
Albany  Times-Union  photographer, 
went  to  Bolton  Landing,  N.  Y.,  for 
the  annual  Sagamore  (hotel)  horse 
show. 

When  Ottman  appeared,  he  encoun¬ 
tered  a  man  who  was  identified  as  the 
hotel’s  official  photographer  and  as¬ 
sistant  publicity  man,  P.  J.  DeSantis. 
DeSantis  immediately  ordered  Ott¬ 
man  to  stay  outside  the  horse  show 
ring. 

During  the  hunting  class  exhibition, 
one  of  the  riders  fell.  DeSantis  ap¬ 
proached  Ottman  and  said:  “I’m  told 
you  took  a  picture  of  that  fall.  Give 
me  your  plates.” 

Ottman  denied  he  had  taken  a  pic¬ 
ture  of  the  fall,  since  he  had  not  been 
on  that  particular  spot  at  the  time, 
but  DeSantis  would  not  be  denied. 
He  and  his  chief  seized  all  of  Ott- 
man’s  plates  and  started  for  the  hotel. 
Ottman  followed  them  and,  as  they 
passed  Trooper  Earl  Doxsee  on  the 
way,  he  protested  to  that  official. 

“Better  give  those  plates  back,” 
was  the  terse  advice  of  the  officer  to 
the  hotel’s  agents,  “he  can  have  you 
arrested  for  assault  if  you  don’t.” 

Reluctantly,  the  pair  returned  the 
plates  still  in  their  holders  but,  at 
the  same  time,  banished  Ottman  from 
the  hotel  grounds. 

Only  three  of  six  negatives  escaped 
exposure. 

The  Times-Union  printed  two  of  the 
pictures  Aug.  10,  alongside  an  ac¬ 
count  of  Oilman’s  experience. 


DOLAN  AT  FARIS'  DESK 

Leo  Dolan,  news  editor  of  Inter- 

. -  - -  — o---  national  News  Service,  is  m  charge 

Incidentally  the  camera  work  required  at  New  York  during  the  absence  of 
her  under  the  terms  of  the  ex-  Barry  Faris,  editor-in-chief,  who  left 
|*®nge  should  certainly  perfect  her  recently  for  a  month’s  vacation  at 
®  photographic  technique  by  the  time  Virginia  Beach,  Va. 
of  her  graduation. 


AP  NEWS  PROGRAM 

The  Manhattan  Soap  Company  be¬ 
gan  sponsorship  of  an  Associated  Press 
news  program  this  week  over  WMAQ 

,  -  _ _  _ _  in  the  interest  of  Sweetheart  Soap. 

f^or  sheer  artistry  many  of  his  routine  The  program  was  the  second  AP  news 
Pews  shots  are  unsurpassed.  He,  show  to  be  aired  by  NBC  in  Chicago. 


SIIA  RM^ENMNG 

YOUR  LOCAL 
CORRESPONDENTS’ 
NOSE  FOR  NEWS 


What 

EDITORS 

Say 

“  .  .  .  invaluable  to 
any  newspaperman. 
Just  what  I  have 
been  looking  for.” 

“Consider  it  the  best 
presentation  of  the 
subject  1  have  ever 
seen.” 

“Very  useful  to  our 
editorial  staff.” 

“Find  that  your 
textbook  is  still  the 
best  of  its  kind.” 

“One  of  the  most 
complete  exposi¬ 
tions  of  tire  subject 
I  have  had  the 
pleasure  of  seeing.” 


riO  your  local  correspond¬ 
ents  know  real  NEWS 
when  it  happens?  Do  they 
know  the  priceless  ingredi¬ 
ents  of  the  kind  of  stories  you 
and  your  readers  want? 
Many  editors  have  found  a 
chapter  of  our  text  material 
called  “WHAT  IS  NEWS?” 
of  great  value  in  sharpening 
their  correspondents’  nose 
for  news.  In  response  to  re¬ 
quests  we  have  printed  a  spe¬ 
cial  edition  of  this  chapter  in 
handy  pamphlet  form. 

We  shall  be  glad  to  send  a 
copy  to  any  editor — and  as 
many  additional  copies  as  he 
requires,  with  our  compli¬ 
ments,  for  distribution  to  his 
correspondents. 
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Berndt  Bases  “Smitty” 

On  His  Own  Experiences 


By  STEPHEN  J.  MONCHAK 


WALTER  BERNDT  likes  to  talk  about  Time  has  proven  that  thrillers  come 
the  good  old  days  more  than  20  and  go  in  cycles,  he  holds.  “It’s  the 
years  ago  when  he  was  office  boy  to  old  flash-in-the-pan  stuff,”  he  re- 


$500,000  worth  of 
cartoonist  talent 
on  the  old  New 
York  Journal, 
now  the  Joumal- 
American.  That 
was  down  in  the 
old  Journal 
building  50  steps 
away  from  Andy 
Horn’s  on  Park 
Row. 

Berndt  was 
just  a  kid  then, 
a  tough,  eager 
kid  from  across 


marks  in  typical  New  York  slang. 
“It  hasn’t  got  what  it  takes  for  the 
long  pull.” 

Berndt  is  married  and  the  proud 
dad  of  two  sons,  16  and  12.  The 
Berndt’s  live  in  Port  Jefferson,  Long 
Island,  where  much  of  the  cartoonist’s 
time  is  spent  racing  his  boat  across 
the  Sound. 

He  likes  to  read  biography  and 
sit  in  on  a  game  of  cards.  But  bet¬ 
ter  than  anything  else,  he  likes  to 
draw.  It’s  always  been  more  fun  than 


Walter  Berndt 


work,  he  says,  because  he  hasn  t  lost  British  censor's  caption  says  Acme's  picture 
any  of  his  zest  for  it  since  those  shows  five  flaming  Nazi  planes  plunging 


days  he  ran  copy  for  TAD  and  the 
others. 


toward  the  English  Channel 


Controversial 
Picture  Draws 
Explanation 


our  pilots  who  took  part  in  the  ej. 
gagement.” 

Since  the  picture  was  not  issued  by 
the  Air  Ministry  or  the  Bureau  of  In. 
formation,  as  propaganda,  the  Air 
Ministry  issued  its  statement  announc- 
ing  that  it  was  not  an  “official”  pic. 
ture,  Mr.  Ferguson  explained.  He 
continued; 

“The  Daily  Sketch  today  publishes 
an  extended  statement  defending  the 
picture  and  says,  in  part,  ‘The  picture 
was  justly  described  as  the  most  drj. 
matic  of  the  war,  and  it  is  difficult  to 
understand  why  the  Air  Ministry 
should  have  gone  out  of  its  way  to 
broadcast  that  the  picture  was  not  of¬ 
ficial.  No  one  suggested  that  it  was 
The  picture  was  simply  the  rewards 
a  cameraman’s  enterprise,  initiative 
and  energy.’  “ 

The  fact  that  the  Air  Ministry  an¬ 
nounced  that  this  picture  was  not  of¬ 
ficial  does  not  warrant  the  assumption 
evidenced  in  some  quarters  that  there 
is  reason  to  question  its  authentidtj 
Mr.  Ferguson  pointed  out. 

Photog  Cables  Statement 

“In  order  to  assure  as  good  a  trans¬ 
mission  as  possible  by  cable,  the  orig¬ 
inal  print  was  retouched  somewhat 
before  filing,  but  both  the  un-re- 
touched  original  print  and  the  re 
touched  print  were  passed  by  the 
British  censor  before  publication  in 
London  and  before  transmission  to 
New  York,”  Mr.  Ferguson  continued 
The  following  statement  from  An 


What  has  been  described  as  one  of  drews,  who  took  the  picture  of  the 


the  Blast  River  in  Brooklyn.  His 
salary  was  small  but  he  didn’t  care; 

he  wanted  to  learn  cartooning,  and  Coincidence  Department 
he  was  a  hustler.  Men  like  the  late  ^Ag^j.  Alfred  Andriola,  who 

Thomas  A.  (  TAD  )  Dorgan,  Harr>  draws  “Charlie  Chan”  for  McNaught 
Hershfield,  C.  D.  Batchelor,  whose  Syndicate,  conceived  an  episode  in 

cartoons  since  have  made  newspaper  contrived  to  end  the 

history,  thought  highly  of  the  aggres-  European  wars  by  re-routing  the  Gulf 
sive,  intelligent  kid.  Stream  and  “putting  the  European 

H«  Had  the  Stuff  war  on  ice.”  Early  in  July  a  reader’s  ,  ,  ,  .  ,  n-  i 

They  saw  he  had  talent.  They  en-  letter  was  published  in  Life  maga-  most  dramatic  pictures  of  the  war,  fallmg  planes,  was  received  by  cake 
couraged  him.  And  even  though  he  zine,  asking  if  it  would  not  be  feasible  German  planes  Aug.  12. 

saw  ihe  inside  of  a  high  school  only  to  attempt  the  scheme  Andriola  had  to  earth  m  frames  and  smoke,  .  On  -Thursday  afternoon  as  I  sto«! 

six  months,  he  was  quick  to  grasp  suggested.  In  his  column  July  27,  published  exclusively  by  ^  P^ion  with  my  cameras  ovei_ 

things,  knew  a  good  gag  when  he  met  distributed  nationally  by  United  Fea-  Acme  Newpetures  and  NEA  Ser- 

one,  and,  in  fact,  many  a  time  saved  ture  Syndicate,  Gen.  Hugh  Johnson  newspapers  throughout  aircraft  sounded,  followed  by  a  bee 

the  day  for  the  artists  for  whom  he  wrote  on  the  same  line,  saying  that  week,  was  made  Aug.  lam  of  machine  gun  and  anti-aircra.-; 

worked 
for  gags 

good  ones.  on  ice. 

So  they  weren’t  surprised  one  day 
when  he  told  them  he  signed  a  con- 

We  ought  to  mention  that  even  before  orSuctions  thirieek  JJhen  it  s^nt  plunging  toward  the  Tl  J 

he  sianed  his  first  contract  he  had  P*^°^n‘=tions  this  week  when  it  sent  simultaneously,  raised  a  number  stendmg  behind  me,  and  I  gti 

o  t  dummies  of  a  28-page  tabloid  r  Queries  in  newsnaner  Tn  two  quick  exposures.  There  can  be  n; 

vTeek  ^two-cLumn  gag  panel  called  J*®  individual  London,  where  it  was  carried  in  the  ‘fuestion  but  Aat  the  flaming  object 

^^en  the  Fun  Bia?’  newspapers  for  a  color  contest  de-  the  Air  Ministry  issued  “f 

He  with  fhe  He„st  pap.„  '“'‘-i"? 

five  years  at  $15  per  week.  Later  hw  proved  to  jje  highly  successful,  Miniitry  i  Disclaimar  , 

went  to  Bell  Syndicate  to  try  some-  according  to  George  Kearney,  presi-  “The  Air  Ministry  desires  it  to  be  TROWER  SAILS 


y  for  the  artists  for  whom  he  wrote  on  the  same  line,  saying  that  was  made  Aug.  mm  or  macnine  gun  ana  ami-aircix 

I.  He  was  always  offering  ideas  deflection  of  the  Gulf  Stream  would  «  *e  South  coast  of  England  by  f  re  I^w  clouds  obscured  the  acUo; 
gs,  and  many  of  them  were  “put  most  of  Mr.  Hitler’s  conquests  Herbert  Andrews  a  staff  photog-  to  the  left  I  saw  a  !)«• 

„  ’  »  rapher  of  Planet  News,  Acme  s  affili-  lage  balloon  falling  m  flames,  but  to; 


Ledger  Eyes  Xmas 


ated  picture  organization  in  London,  it  far  away  for  a  picture.  Then  direct]; 
was  stated  Aug.  12  by  Fred  S.  Fer-  m  front  and  before  me  I  saw  five  dis- 
guson,  NEA-Acme  president.  tinct,  flaming  objects  trailing  spirai 


thing  called  “That’s  Different.”  It 
was.  “I  couldn’t  draw  it  and  the 


dent. 


syndicate  couldn’t  sell  it,  so  after  a  _  „  .  . 

year  we  tore  up  the  contract,”  he  beries  tor  AP 

chuckles.  IN  A  BYLINED  article  written  for 


known  that  a  photograph  published  Allan  O.  Trower,  veteran  membe 

fi  of  the  Reuters  News  Agency  staff  fc 

to  show  five  enemy  aircraft  falling  in  New  York  and  former  secretary- 
flames  m  line  together  during  Thurs-  treasurer  of  the  Association  of  For 


not  an  official  photograph.  ^  England  for  the  home  oic 

No  such  incident  was  reported  by  where  he  will  be  reassigned. 


Art 

Fffoturffs 


SYNDICATE 


Ntws 

Photos 


lUCkles.  IIN  A  article  written  for  da v’s  attack  on  a  channel  con^vnv  wac  uw- 

Although  those  early  days  are  over  AP  Feature  Service  and  released  to  not  an  official  nhotoeranh  Press  Corresjpondents,  sailed 

the  dam,  Berndt  likes  to  reminisce  morning  papers  Aug.  17,  Carrie  Chap- 
about  them  because  they  molded  his  man  Catt  reviews  the  first  20  years 
career  and  gave  him  the  idea  for  the  of  women’s  suffrage,  stating  their  big- 
popular  comic  strip  he  now  draws,  gest  task  lies  ahead.  Patty  Berg  has 
“Smitty,”  the  story  of  the  adventures  written  a  series  of  articles  on  golfing 
of  an  office  boy,  currently  appears  in  for  girls.  They  were  distributed  by 
95  daily  and  Sunday  newspapers,  ac-  the  AP  Feature  Service  this  week  for 
cording  to  the  Chicago  Tribune-New  immediate  use. 

York  News  Syndicate,  which  distrib- 

it.  IPA  Organized 

Nineteenth  Year  TO  SERVICE  news,  features  and 

This  month,  Berndt’s  strip  is  be-  photos  concerning  foreign  born  and 
ginning  its  19th  year  of  continuous  foreign  language  Americans,  Inter- 
publication.  “Smitty”  hasn’t  grown  national  Press  Associates  has  been 
any  older,  in  fact,  he  has  changed  very  organized  with  offices  at  489  Fifth 
little.  But  the  Journal’s  kid  is  now  Avenue,  New  York.  H.  L.  Lane  is 
in  his  forties,  a  bit  on  the  heavy  side,  executive  manager,  with  Lesley  Kuhn 

and  still  full  of  the  devil.  But  sue-  as  editor.  Lane  was  for  many  years 
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ADVERTISING 


.\l>.M.\NA(iKK.S!  Stll  2.000  inohes 
with  niy  flawk'ss  “PUZZLE  PAGE.” 

4.  Norman  McKenzie 
I^roy  St. _ Binghamton,  N.  V. 


FEATURES 


ART 


Ml  LK  SKXSpK,  daily  column  of  hoiMlJ 
mor.  Brijrht  spot  for  your  editorial  PiT' 
Write  for  samples.  8outhueHtern  NcwfpjP* 
Syndicate,  Box  977,  .\lbu(|uen|iie.  New  31^' 


ico. 


"A  GOOD  PICTURE  IS  WORTH 
10.000  WORDS"— 


in  ANY  languaicc 

.\nd  here  are  some  of  the  forelgndanguage 
paiiers  regularly  using 


cess  hasn’t  changed  him  much,  his  reporter,  correspondent  and  writer  •‘RKSSI’KR  editorial  c.\rtoons 
friends  tell  you.  He’s  still  “a  regular  fnr  fr.r<.i’on  nourenano.-.,  >e»*szava 

(Oldfwt  U.  S.  HuiiKarian  Daily) 


friends  tell  you.  He’s  still  “a  regular  for  foreign  newspapers, 
guy.” 

He’s  still  got  an  infectious  grin,  ,  -i _ ,  ^ 

likes  horseplay,  and  you  know  he’s  ^  Comics 

a  native  New  Yorker  as  soon  as  he  MORRIS  MARKEY’S  little  boy  can 
lets  fly  with  the  words.  read  all  the  comics  he  wants  be- 

As  you  might  expect,  he  doesn’t  cause  his  dad  hasn’t  the  slightest 
think  much  of  the  “blood  and  thun-  worry  that  reading  them  is  a  bad 
der”  comics,  the  thrillers.  He’s  kept  influence  on  the  lad,  the  author  writes 
his  free  from  that  and  by  so  doing  iu  the  Aug.  13  issue  of  Liberty  maga- 
feels  he’s  got  the  right  formula  for  a  zine  in  “The  Comics  .  .  .  and  Little 
successful  strip.  Willie.’ 


XOVY  SWI.\T 

d/t-Hdiiic  N.  Y.  PoliHh  Daily) 
IRISH  ECHO 
(Crusading  Weekly) 
HRV.XTSKI  LIST 
(Leading  Croatian  Organ) 

DER  MORGEN  JOURNAL 
(I^rgeHt  CnnHervative  JeulHh  Weekly) 
DANICA  HRVATSKA 
(Slaronic-Daliiiatiaii  Tri-weekly) 


PSYCH0L(KJV.  Dr.  Crane’s  “C'aj*e  Recotili 
Daily  illiistrate<l.  “S-in-l"  feature,  corero' 
love  and  marriage  problems,  ohildren.  P** 
soiiality  improvement,  business  psycholor 
nu-ntal  iiygiem-,  every  week,  plus  mail  ^ 
viee.  Hopkins  S.vnd!eate.  Ine.,  Chirac*,  •* 

Syndicate,  Ine.,  New  York. _ _ 

PI  BI.ISHERSi  EDITORS,  .XDVERTISIN*' 
M.VNACERS!  a. 

Write  for  details  of  our  aelf-supportinl  w 
Tc-Church  page — outstanding  in  the 
Religious  News  Service  _ 

■f®®  Eoiirth  Avenue  New  YorkJ® 

RELIGIOI'S.  "Our  I^aoher  Says."  a  75 
sermonette  with  a  punch.  10  ets.  per  » 
Beirin  any  time,  quit  any  time  An  allrW^ 
mat  heailing.  Intemagional  ReligloBt 
Sers  iee,  18.11  .ShHden  Rd.,  E.  ClevelanJ. 


NEWS 


BRESSLER  EDITORIAL  CARTOONS 

Times  Bldg.  New  Y’ork 


HARRISBURG  tPA.)  CORRESPOND^ 
oilers  news  service  lor  tra<le  joumalaJJJ 
aes8  paperK  and  new8pap<*ri».  Photo  serw 
R<  porti*.  Kryatone  »w»  Byr«nif 
IfarrUhlirg*  Pa. 


CLINE 

HIGH  SPEED  PASTERS 

AND 

AUTOMATIC  TENSIONS 

ARE  USED  ON 

Color  Rotogravure  Presses 
High  Speed  Newspaper  Prjpsses 

TO  MAINTAIN  COLOR  REGISTER  ' 

Cline  Electric  Mfg.  Co. 


kSYSTEMi 


EASTERN  OFFICE 
220  East  42nd  Street 
New  York  City 


HOUSTON  POST  "GIVES  INSIDE  PAGES  A  BREAK' 


NEWSPAPER  PROMOTION 
REVIEW 

By  T.  S.  mVIN 


THE  HOUSTON  POST 


i  htm-  In  (Ml  Tnnipt  |)ri«na  FriNB  ^Nnik 
lirr«lri»  ‘  %tr  Itttukrirf ’  ••••  Rritoiii  Kcimm  (Wycni 
••  ■  i  if  timm 

Thiitl 


kftrr  ««f  r«4»7i 


Quality  Stuii 

THE  San  Francisco  Call-Bulletin  does 
a  neat  job  of  selling  its  market  as 
a  quality  market  in  a  folder  which 
analyzes  women’s  wear  advertising  in 
San  Francisco  evening  newspapers  by 
price  ranges.  This  price  range  study 
continues  an  effort  begun  last  year 
by  the  Call-Bulletin,  the  present  fold¬ 
er  covering  the  first  quarter  of  this 
year.  Advertising  in  two  papers  is 
covered  in  the  study  and  1,325  items 

_  checked.  The  study  is  necessarily 

slorful  folder  which  hit  our  desk  sharply  competitive  in  that  it  is  an 
aly  this  week.  The  cornerstone  of  out  and  out  comparison;  but  the  com- 
e  tower  carries  an  inscription  which  petitive  feature  is  held  to  the  figures 
retty  much  tells  the  story.  “Dedi-  and  does  not  enter  the  argument.  The 
3ted  to  peace  in  honor  of  Nancy  folder  is  well  designed  and  executed 
Brown.  Built  by  readers  of  her  and  is  altogether  an  impressive  job. 
Experience  column  in  The  Detroit 
Sews,  A.D.  1939.” 

Nancy  Brown,  the  folder  quotes  Spokane  Speakie 
jme,  is  Detroit’s  “mother  confessor.”  ADD  to  your  list  of  newspaper  films 
Ber  column.  “Exf>erience,”  has  ap-  to  see  when  available  one  that  the 
;eared  in  the  News  since  1919.  Last  Spokane  (Wash.)  Spokesman- Review 
.ear,  her  readers  raised  $48,000  to  is  now  busily  making  for  fall  re¬ 
vise  this  monument  to  her.  The  lease.  Promotion  Manager  Ralph  E. 
•der  reports  that  more  than  70,000  Dyar  authored  the  scenario  and  Ray 
i  them  came  to  Belle  Isle  park  for  Paulsen,  Seattle  cameraman,  is  cur¬ 
ie  sunrise  dedication  of  a  tower  to  ,ently  shooting  wheat  fields,  fruit 
eace— and  Nancy  Brown.  ^  orchards,  forests  and  market  gardens 

“■Nowhere  else  in  America,  the  jp  Spokane  area.  What  sounds 
Ider  says,  “has  such  reader  response  g  smart  idea  is  the  fact  that  two 

seen  so  tangibly  expressed.  The  vprsinn<;  nf  thp  film  will  be  released. 


lower  of  Peace 

tns  WEEK  we  doff  our  hat  respect¬ 
fully  to  the  Detroit  News  for  on* 


campaign  is  tops  Pittsburgh  Population  four.  Oftentimes  the  page  one  jumps  underlines  are  7  p 

-Mts  kind.  Pittsburgh  (Pa.)  Press  performs  are  held  to  two  or  three.  and  10  pt.  for  twe 

k^°fiiis  ^  service  quickly  with  a  map  - - - - 

^  ®  it  has  just  issued  showing  the  1940  editorial  columns  of  the  two  sections,  ings — all  superimp 

preliminary  population  figures  for  a.11  captions  being  stripped  into  the  ly  adapted  world 
..  minor  civil  divisions  in  Alleghany  engravings.  Combinations  of 

across  County.  The  map  is  arranged  to  show  Using  168  photographs,  the  story  chronological  ord« 

comparisons  with  the  1930  Census.  of  fhe  automobile  was  told  from  the  quarter  page  units 

_  ,  ■  law  material  stage,  through  the  fab-  pages  capable  of  1 

,  that  All  Pictures,  No  Text,  processes  and  along  the  final  or  horizontally. 

,  _  CJ"  •  assembly  lines  of  the  Flint  factories,  special  sections  al 

n  In  6o-PCI^e  Edition  a  cover  page  showed  air,  water,  rail  forming  units,  s: 

their  Flint,  Mich.,  Aug.  9-The  problem  and  motor  transport  lines  converging  and  makeup. 

The  of  a  varied  approach  to  an  old  story  .Jl^nt  from  raw  material  sources  Previews  of  ths 

was  solved  with  pictures  by  the  type  wash  draw-  off  with  the  ad  sf 

Flint  (Mich.)  Journal  in  its  annual 
Motor 

the  former  plan 

de- 

the  68-page  two 

special  sections  told  the  story  of  the  i  W 

birth  of  an  automobile  in  pictures. 
a  type 


This  year’s  campaign  consists 
if  30  ads,  each  100  lines 
olumn,  each  illustrated  with  a  small 
i«i  and  ink  drawing  and  each  featur- 
ns  a  different  drink  ~ 

id  is  scheduled  to  run 


sun  sends  out  a  folder  announc- 
-ig  the  campaign,  enclosing  in  it  a 
proof  sheet  of  the  ads.  Some  20-odd 
papers  over  the  country  are  co-oper- 
Jting  with  the  Sun  in  the  promotion. 
It  will  pay  you  to  get  one  of  these 
^^rupaign  folders  and  keep  it  in  your 
as  a  model  of  this  type  of  pro- 


^  pONT  KNOW  how  long  it’s  been 
going  on,  but  what  strikes  us  as  an 
-*cellent  market  promotion  is  a  sim- 
fuller  sent  out  by  the  Cincinnati 
(Ohio)  Times-Star  that  answers  the 
question,  “What  are  the  best  days  to 
advertise  in  Cincinnati?”  The  answer, 
**.  ^'rrse  is  a  compilation  by  days 
'!  ^  week  for  the  month  of  Septem- 
“*r  of  the  planned  payroll  disburse- 
^^ts  of  217  leading  Cincinnati  manu- 
seturers.  We  can  hardly  think  of  a 
tier  way  to  show  how  much  spend- 
rnoney  will  be  loose  in  Cincin- 
•oti  this  fall.  No  tricks.  No  forcing. 
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26— A  DVERTISING 


EDITOR  &  PUBLISHEHfO 


HOW  NEWSPAPER 
ADVERTISING  WORKS 

By  FRANK  E.  FEHLMAN 


Size  of  Copy  ticular  brands  by  advertising.  And 

IN  PREPARING  a  long-term  schedule  disputes  that  as  a  consequence 

for  a  prospect,  we  must  keep  in  cigar  stores  seeking  to  do  as  large 
mind  the  cost  of  the  campaign.  Copy  ^  volume  of  business  as  possible  hav® 
can  be  written,  displayed  properly,  in  obliged  to  sell  all  of  those  par- 

as  little  as  50  lines.  But,  if  it  is  run  f ocular  brands.  As  a  result  the  con- 
three  times  a  week  for  50  weeks,  it  sumer  has  a  wicie  range  of  choice.  It 
represents  a  considerable  amount  of  not  true,  nor  is  it  charged,  that  the 
linage  for  the  average  record  shop,  nianufacturers  have  brought  pressure 


TM/\  1Q9  represents  a  considerable  amount  of  tnai  me 

1^0.  10/..  necoras  average  record  shop,  nianufacturers  have  brought  pressure 

SOME  OF  US  can  recall  the  “good  arc  sold  in  department  stores,  old-Iine  9,“ “'F  »  "‘'k  Xrin'g 'othS'brands  t^‘’sa’le*  or^’ 

old  days"  way  back  In  the  nineUes,  musical  stores  that  have  installed  a  “  ^Ss  ^wme  r^S  In  ot 

when  as  yoimgsters  we  stood  in  line,  record  department,  and  radio  stores. 


waiting  our  turn  to  insert  in  each  ear  In  most  instances,  these  three  different  of  rrequency 


a  button  which  was  attached  to  a  types  of  outlets  are  doing  some  adver- 
rubber  tube,  which  in  turn  was  tising,  so  that  it  is  not  difficult  to 


plugged  in  on  a  multiple  outlet,  at-  locate  a  prospect.  It  is  difficult,  how-  ^^r^  ads  a  week,  can  level  off  their  , 

tached  to  an  Edison  phonograph.  For  ever,  to  sell  these  stores  a  continuous  P^^^s  and  valleys  more  quickly  than  p  y  a  ^  in 

5  cents  we  heard  a  John  Phillip  Sousa  three  times  a  week  schedule,  12  months  ^an  almost  any  other  retail  store.  Day 

march  or  a  Strauss  waltz.  a  year;  yet  we  see  no  reason  why  any  and  day  out,  consumers  are  hearing  °  ^  “ 

rru--  _ J- _ -1 _ -i  ’cut.  _  f.c.t  .  1  let.  -V  fVio  finoci  mucin  in  fVm  nrnrid  nn  +imin  vvoulcl  Seem  that  the  ledei  31  govem- 


Then  flat  records  came  along,  and  store  with  a  fairly  good  library  of  the  fines^^usic  in  the  world  on  their  would  be  the  last  to  comnlar 

the  phonograph  business  expanded  by  records  should  not  be  in  some  one  radios.  They  are  constantly  reminded  ^  ^  ®  ^ 

leaps  and  bounds,  until  sound  pictures  paper  at  least  three  times  a  week,  of  new  music,  hit  tunes,  new  selections,  ^  ^ 

and  radio  made  their  appearance,  every  week  in  the  year.  as  well  as  old  classics.  Telling  them  f  i  s  T  mT 

-  -  .  in  a  newspaper  advertisement  three  hciary.  Every  time  a  15-cent  pack- 


Within  five  years,  record  sales  fell  off 
more  than  50%. 


If  an  exclusive  shop  can  be  found.  *“  -  — ■■-r-t-w  „i«o..u>ic  ic 

one  that  is  devoted  to  the  sale  of  hn^es  a  week,  about  the  records  of  the  I,® 


ulc  timii  one  mat  is  aevoiea  to  me  saie  oi  . —  «...  ppnfQ  in  tavpQ  T>io 

Alljorls  of  reasons  have  been  ad-  recorj  only,  it  should  not  be  diflicuft  they  hear,  produces  quick  ae- 

innpn  a5  tn  wnv  rpmrH  crIac  nrA  frk  caIi  fViAm  a  /v%nfinii/Mic  lnnc»_4oT-m  lion. 


vanced  as  to  why  record  sales  are  to  sell  them  a  continuous  long-term 
again  climbing  to  new  highs,  but  our  schedule. 


guess  is  that  lots  of  people  decided 

that  they  wanted  to  dance  in  their  Copy  Themes 

own  homes,  and  hear  over  and  over 

again  some  popular  song  they  heard  SINCE  it  is  a  generally  accepted  fact 


on  the  air  or  in  some  musical  motion  that  90%  of  all  records  are  sold  to 


picture.  Whatever  the  reason  or  rea-  the  three  groups  already  listed  it  seems 
sons,  the  record  business  today  repre-  only  reasonable  to  plan  the  advertis- 


sents  a  fine  opportunity  to  sell  a  con-  ing  to  reach  these  three  groups.  If,  . . ^  _ _ _ 

tinuous  schedule  of  advertising.  however,  the  prosp>ect  is  obtaining  but  Thurman  W.  Arnold’s  recent  anti-  consumer  acceptance.  AwertL'- 

10%  of  his  volume  from  group  A,  and  trust  action  against  leading  tobacco  *'’8  has  been  one  of  the  most  effectiw 
Who  Buys  Records?  hut  5%  from  group  C,  he  might  decide  companies  “a  new  way  to  amend  the  foof®  raising  the  standard  of  hv- 

FROM  several  shops  that  specialize  in  that  he  wanted  all  of  his  copy  devoted  constitution,”  the  Chicago  Tribune  ing  of  the  people  of  the  county 
the  sale  of  records,  we  have  learned  to  group  C.  Our  judgment  would  be  presented  a  logical  and  forceful  edi-  py  broadening  the  market  it  has  mart 


Group  A.  The  so-called  “musical  profit.  This  is  a  matter  that  should  cigaret  manufacturers. 


use  of  advertising  by  the  leading  my  in  which  every  one  is  free  to  olle- 

his  wares  to  all  the  people  he  is  abu 


people.”  Men,  women  and  youngsters  be  decided  by  the  advertiser.  The  “Mr.  Arnold  attempts  to  restrict  the  reach, 

who  can  sit  still  and  really  enjoy  a  simplest  way  to  prepare  copy  for  of  columns  of  the  newspapers  and 
Brahms  Symphony  or  an  Etude  in  C  group  A,  is  to  obtain  a  Victor  catalogue  radio  channels  by  these  manu- 

Major  by  Chopin.  ^nd  spend  some  time  reading  the  short  facturers  in  publicizing  their  wares,” 

Group  B.  The  tens  of  thousands  of  biographical  sketches,  of  the  gr^t  comments  the  Tribune  editorial  of 
young  musicians  who  are  studying  artists,  who  have  contributed  to  the  Aug.  9.  “He  would  make  bureaucrats 
violin,  cello,  viola,  piano,  or  some  uiaking  of  their  records.  Hundreds  of  ^jjg  arbiters  of  what  manufacturers 
other  instrument.  These  students  will  artists  are  listed  in  this  catalogue,  niay  say  about  their  products,  and 
spend  their  last  dollar  to  own  a  re-  Select  one  artist,  write  a  short  sketch  }iow  often  they  may  say  it.  The  anti¬ 
cording  of  Iturbi,  the  famous  pianist,  as  to  what  he  has  accomplished  in  the  trust  law  cannot  be  construed  to  have 
Group  C.  The  millions  of  buyers,  world  of  music,  and  then  list  aboiff  placed  such  limitations  upon  any  one, 
who  are  in  the  market  constantly,  four  of  his  double-faced  records,  with  because  the  constitution  withholds 
They  consume  popular  records  as  fast  prices.  Keep  in  mind  that  the  from  Congress  authority  to  pass  any 

as  they  are  released.  Some  are  col-  musician  does  not  need  to  be  sold  abridging  the  freedom  of  speech 

lectors.  tbe  idea  of  having  more  records.  He  press.  Some  companies 


SCOTT 


“Extra-Hi-Speed” 


PRESSES 


Size  of  Market 

EVERY  PERSON  who  owns  a  radio 


wants  them.  It’s  just  a  question  of  y/hen  attacked  by  the  federal  govern 


which  record  should  he  buy  first. 


ment  have  weakened.  Mr.  Arnold  is 


'^Fastest  in  the  World- 
Bar  None** 


Much  the  same  type  of  copy  can  be  attempting  to  repeal  the  first  amend- 


with  a  nhonograph  attachment,  is  used  on  group  B,  the  student  group,  ment  by  consent  decree. 

.  -  .  ,  •  _ _ _ Ti-:! _ - 


today  a  prospect  for  one  or  more  but  it  is  our  suggestion  that  most  of  The  Tribune  editorial,  answering 


Write  for  Catalog 


records  VTe  do  not  know  how  many  the  copy  be  devoted  to  students  who  the  specific  charge  made  by  Arnold 


radio  sets  in  operation  today  have  are  studying  violin,  piano,  or  cello,  that  extensive  advertising  has  forced 


phonograph  attachments,  but  there  The  reason  for  this  is  simple.  There  retail  outlets  to  handle  the  products 


must  be  upwards  of  10  million  in  are  more  fine  records  of  these  three 


homes,  school  houses,  churches,  private 
clubs,  restaurants,  hotels,  etc.  In  ad¬ 
dition  to  this  market,  there  is  the  corn- 


instruments  than  any  other  instru¬ 
ments.  and  these  three  instruments  to- 


of  the  leading  cigaret  advertisers, 
states: 

“It  is  true  that  tobacco  companies 


mercial  market  that  consists  of  more  other  three  instruments. 


gether  have  more  students  than  any  have  created  a  demand  for  their  par-  - 


than  a  quarter  million  automatic  ma¬ 
chines  that  are,  in  most  cases,  in- 


Copy  for  group  C  is  simple.  You 
simply  go  through  the  list  of  the 


stalled  in  restaurants,  hotels,  road  so-called  “hot  bands”  and  tell  a  brief 
houses,  billiard  halls,  small  dance  story  of  a  new  recording,  and  then 


casinos,  on  boats,  etc.,  etc.  list  four  or  five 

These  leased  machines  literally  de-  and  their  prices, 
veur  millions  of  popular  song  hits  and 

swing  band  tunes  each  year.  l'::;';illllllli:iill!lll!:illi:illi:i!!::i;!""i 

They  also  have  a  great  deal  to  do  g 
with  the  sale  of  records  in  retail  shops,  g  WANTE 
Every  day,  thousands  of  people  hear  g 
one  or  more  records  on  one  of  these  g  NEW! 
leased  machines,  and  within  an  hour  g 
or  a  few  hours,  they  go  to  a  retail  g  Clients  wek  b 

shop  and  buy  the  record  they  have  =  sonabiy  'justify^ 

heard,  to  be  played  on  their  own  s  payments.  Indi\ 

phonograph.  |  “P  «b000.000 

Also,  60%  of  all  records  sold  today  =  nEWSPAP 
have  a  retail  price  of  35  cents  or  less,  g 


list  four  or  five  double-faced  records 


Radiant 

Heavy 


J] 


ruin  a  small  competitor.  The  offense 


EVERY  BUSINESS  has  its  peaks  and  ‘^‘S^ret  manufacturers  consists 

valleys,  but  a  record  shop  running  successful  use  of  advertising. 


“No  one  will  question  that  advertis- 


emment  will  receive  600  million  dol- 
B  lars  in  taxes  this  year  from  the  tobac- 

companies.  The  companies’  net 
V^niCCl^O  1  lUDUne  profit  is  less  than  100  million  dollars 
mm  —  -  a  year.  Thus  the  government  makes 

AnSWGrS  /VrnOlQ  S  ®  times  as  much  out  of  the  cigaret 
^  business  as  the  manufacturers  do. 

f^iCfQKOt  ChCIirCfGS  Amold  goes  beyond  comrao: 

^  ^  sense  when  he  stretches  ‘restraint  of 

Terming  Assistant  Attorney  General  trade  to  cover  the  use  of  advertising 


A-  dCVCldl  Ulelt  Ul  - -  , -  %.VAA.,V*I,X*WV1A,  fcAAt  X  f  ~  ,  J  •  alT  1  4  •*  k 

the  sale  of  records,  we  have  learned  to  group  C.  Our  judgment  would  be  presented  a  logical  and  forceful  edi-  py  broadening  the  rnarket  it  has  mart 

that  three  major  classifications  account  to  spend  more  money  on  groups  A  and  torial  in  answer  to  Arnold’s  charges  large-scale  production  possible.  Ad- 

for  more  than  90%  of  all  their  con-  B,  because  these  records  are  sold  at  of  “restraint  of  trade”  to  cover  the  vertising  is  indispensable  in  an  eco^ 

sumer  sales.  a  higher  price  and  they  return  a  higher  use  of  advertising  by  the  leading  my  in  which  every  one  is  free  00 


Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 


ustr  a  li^ 


WANTED— TO  BUY 
NEWSPAPERS 


Clients  seek  both  large  anj  small 
dailies  with  earnings  record  to  rea¬ 
sonably  justify  price.  Substantial  cash 
payments.  Individual  investme.it  funds 
up  to  $1,000,000.  Write  or  wire  today. 


Newest  member  of  the  Ludlow 
Radiant  family— Radiant  Heavy 
demands  attention.  Here  is  a 
strong,  simply  designed  face 
that  will  serve  equally  well  for 
aggressive  style-copy  or  for 
heavy-duty  selling  demands. 


•  The  only  journal  giving 
news  of  advertisers,  advert 
ing,  publishing,  printing 
commercial  broadcasting  'j' 
Australia  and  New  Zeals'*®' 


If  you  are  planning  sales  car" 
paigns  or  are  interested  " 
these  territories  read 


Selection  of  a  Prospect 
HERE  AND  THERE  may  be  found  an 
exclusive  record  shop,  but  they  are 
the  exception.  Most  records  today 


NEWSPAPER  APPRAISAL 
CORPORATION 

L.  Parker  Likely,  Free. 

101  Park  .4ve.  New  York 

LExington  3-0013 


NEWSPAPER  NEWS 
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I  llffel  I  **‘*''*''b 

«  Subscription  rate  $1.50  P«r  y«* 

Typograph  Lo. _ _ 

2032  Clybourn  Ave.,  Chicago  I  Warwick  Bldg.,  Hamilton  St.,  S 
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^hat  Is  Best  Day  for 
llassified  Advertising? 

By  LOYAL  PHILLIPS  and  HOWARD  PARISH 
Parish-Phillips  Tested  Want  Ad  Selling  Plans 


quenoe 
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THAT  IS  the  best  day  on  which  to  ter  day  than  Monday  or  Tuesday.  In 

Washington,  Omaha,  and  other  cities, 
has  Wednesday  is  “Real  Estate  and  Rental 
a  lot  of  answers  among  Day”  in  the  Want  Ads.  In  these  cities 
the  Wednesday  papers  carry  two  or 
three  times  as  much  Real  Estate  linage 
few  of  the  advan-  as  do  either  the  Tuesday  or  Thursday 

4es  which  each  day  offers  starting  papers.  The  sole  reason  for  this  Wed- 

m  left  to  right  on  the  calendar.  nesday  splurge  may  be  the  fact  that 

Analysis  of  Each  Day  the  sales  staffs  did  a  good  job  of 

Sunday:  Has  many  advantages;  no  selling  the  Wednesday  paper.  In  a 
ire  however  than  six  other  days,  in  cities  Wednesday  is  a  half 

aiy  cities  at  least.  Many  of  the  ad-  ^o“°®y  in  the  Summer  time.  In  the 
.ntages  of  Sunday  advertising  are  Winter,  too,  many  people  who  work 
.ilified  imless  the  advertisers  can  be  ^  days  per  week  prefer  to  be 

itacted  on  Sunday.  Many  experi-  n"  nn  Wednesdays. 

'ced  advertising  men  feel  that  80%  Maid's  Day  Off 

:  the  mental  impression  which  is  Thursday:  Maid’s  night  off  must 
ade  by  Sunday  ads  is  lost  by  Monday  have  some  advantages.  In  a  great 
ming.  In  almost  every  American  many  of  the  larger  cities  Thursday 
-:y  the  Sunday  paper  has  a  larger  papers  carry  more  total  advertising 
-•culation  than  the  accompanying  than  any  other  of  the  seven  daily  and 
iily-sometimes  25%  to  50%  more.  Sunday  editions.  There  has  been  a 
.16  fact  that  the  Sunday  papers  have  gradual  trend  toward  the  Thursday 
r  years  carried  more  Want  Ads  than  edition  for  several  years.  In  the  case 


advertise?” 

Ihis  oft-repeated 
lught  forth 
oich  are  these:  “Sunday;”  “Satur- 
4;"  “Everyday;”  etc.,  ad  infinatum. 
Let’s  analyze 


CAROLINAS  ADMEN  MEET 


Members  of  Carolines  Advertising  Executives  Association  in  meeting  at  Wrightesville 
Beach,  N.  C.,  recently,  express  much  optimism  for  business  during  the  remainder  of 
1940.  Shown  above  are  officers  and  directors:  front  row,  left  to  right,  N.  E.  Brown, 
Columbia  (S.  C.)  Record,  first  vice-president;  Marshall  Murdaugh,  Durham  Herald 
and  Sun,  president;  Joe  Daniels,  Jr.,,  Raleigh  News  &  Observer,  2nd  vice-president; 
Roy  Philips,  Asheville  Citizen  and  Times,  sec.-treas.  Back  row,  left  to  right:  Rex  Free¬ 
man,  Winston-Salem  Journal  and  Sentinel;  Chas.  Patterson,  High-Point  |N.  C.)  Enter¬ 
prise;  A.  L.  Brandon,  Rocky  Mount  (N.  C.)  Telegram;  D.  P.  Self,  Greenville  |S.  C.) 
News  and  Piedmont;  R.  E.  Bradham,  Charleston  News  &  Courier  and  Post,  directors. 

H.  H.  Kynett  of  Aitkin-Kynett  Agency  was  the  principal  speaker. 


Most  Canadian  newspapers  carry  a  urday  paper  by  selling  and  promoting 
e  daily  editions  should  have  built  up  of  Rentals,  Automobiles,  Furniture,  fine  volume  of  classified  on  Saturdays,  this  idea. 

Iditional  reading  habit  for  the  Sun-  etc.,  many  Want  Ad  shoppers  like  to  As  the  work  week  gets  shorter  and  Now,  are  we  ready  to  make  a  deci- 
ly  editions.  Obviously,  the  average  make  a  deal  on  Friday  or  Saturday;  shorter,  Saturday  becomes  just  about  sion  on  the  question,  “What  is  the  best 
;:son  has  more  leisure  time  on  Sim-  these  people  start  watching  the  Want  as  much  of  a  holiday  to  many  people  day  on  which  to  advertise?  Obviously, 
ly.  Do  these  advantages  outweigh  Ads  no  later  than  Wednesday  or  as  Sunday.  In  the  case  of  six  day  there  is  no  way  of  picking  the  best 
:e  fact  that  Sunday  Want  Ads  must  Thursday.  Thursday  is  Used  Car  day  papers,  Saturday  offers,  two  days  re-  day  of  the  week.  Any  salesman  who 
V  compete  with  almost  every  form  in  many  newspapers.  Thursday  is  a  suits  for  the  price  of  one  day” — or,  attempts  to  do  so  will  do  the  gravest 
;  diversion  known  to  the  civilized  great  favorite  with  national  advertis-  “1*4  days  response  for  the  price  of  1  injustice  to  his  accounts.  Anything 
:  d?  ers.  Thursday  is  an  ideal  day  to  ad-  day.”  which  is  really  worth  advertising  is 

Monday:  If  the  dope  sheets  can  be  vertise  for  a  maid;  most  of  them  are  Several  six  day  papers  have  worth  describing  and  inserting  for 

;.;ed  on,  then  Monday  is  one  of  the  off  and  have  time  to  look  for  better  done  a  good  job  of  building  the  Sat-  several  consecutive  days. 

LiT.pion  days  of  the  week.  It  is  jobs. 

:.jwn  that  a  small  i>ercentage  of  those  Friday:  Doesn’t  seem  to  enjoy  the 
tjp.c  who  read  the  Want  Ads  on  strong  preference  as  a  week  day  which 
ur.day  get  around  to  answering  them  once  did.  People  who  want  to  buy 
Sunday.  Those  families  whose  3  rent  an  apartment,  get  a  refrig- 
ur.day  papers  met  their  demise  as  orator,  etc.,  before  the  weekend  will 
icr.ic  tablecloths,  fire  kindling,  etc.,  eagerly  read  the  ads  on  Fridays  so 
naturally  continue  their  Want  Ad  they  can  go  on  a  personal  tour 

hipping  in  the  Monday  editions  inspection  on  Friday  evening  or 

=rt;cularly  so  in  the  case  of  morning  Saturday.  Friday  has  always  been  one 
“Pers  Radio  ILstening  surveys  show  retail  advertising  days. 

Hi’,  more  people  are  at  home  on  ^j^y  is  a  good  retail  day  can 

'londay  evenings  than  during  any  p  good  classified  advertising 


Editor  A  PiBblislicr 

(JANUARY  -  JUNE) 
CAREFULLY  INDEXED 


.^OW  READY 


TN  re[)ly  to  an  insistent  and  growing  demand,  Editor 
&  Publisher  is  now'  prepared  to  supply  cloth  and 
leatherette  volumes  of  the  weekly  issues  at  the  end 
of  each  six  months  of  the  year,  accompanied  hy  a 
thoroughly  topical  index. 

These  hound  volumes  are  an  attractive  addition  to 
any  desk  or  library,  especially  appropriate  for  news¬ 
paper  libraries,  advertising  offices  and  schools  of 
journalism. 

Each  book  will  contain  between  fifteen  and  seventeen 
hundred  pages  and  is  ready  the  middle  of  January 
and  the  middle  of  July. 

Advanced  orders  are  required.  Make  your  reserva¬ 
tion  for  the  Jannary-June  volume  now. 


Mondays.  Why? — probably  from  force 
habit,  superstition,  or  because  we, 
salesmen,  do  a  better  job  of  selling 
<he  Tuesday  paper.  Those  people  who 
take  long  weekend  trips  get  back  into 
wir  normal  routine  by  Tuesday.  In 
case  of  used  car  and  home  buyers, 
Ciost  people  watch  the  Want  Ads  for 
^^veral  days  before  contacting  an  ad- 
'chiser.  It  seems  that  many  people 
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Thiesings,  Syracuse's 
Father-Son  Unit 

The  desire  of  a  young  man  to 
study  the  problems  and  ramifica¬ 
tions  of  the  newspaper  business  as 


Karl  H.  Thiesing  Robert  H.  Tbiesing 


they  are  handled  in  a  state  or  re¬ 
gional  office,  is  the  crux  of  a  father 
and  son  combination  in  the  central 
office  of  the  New  York  State  Pub¬ 
lishers’  Association  in  Syracuse. 

It  is  composed  of  Karl  H.  Thies¬ 
ing,  executive  secretary  of  the  as¬ 
sociation  since  1931,  and  his  son, 
Robert  H.  Thiesing,  who  became 
a  member  of  the  Central  office  in 
1938. 

The  father  began  his  career  in 
the  office  of  the  Special  Standing 
Committee  of  the  ANPA  on  June 
16,  1913,  when  it  was  located  in 
Indianapolis,  a  year  after  he  was 
graduated  from  the  Richmond  (O.) 
Business  College.  In  1917  he  be¬ 
came  secretary  to  H.  N.  Kellogg, 
chairman  of  the  Special  Standing 
Committee  and  served  until  1926 
when  he  was  made  assistant  to  Harvey 
J.  Kelly,  Chairman  of  the  Special 
Standing  Committee  in  Chicago.  He 
was  with  Mr.  Kelly  until  1931  when 
he  became  executive  secretary  of  the 
New  York  State  Publishers’  Associa¬ 
tion  in  Syracuse. 

Choosing  his  vocation  early,  Robert, 
following  his  graduation  from  Syra¬ 
cuse  Nottingham  High  School  in  June, 
1937,  enrolled  in  the  Powelson  Busi¬ 
ness  Institute  of  Syracuse  and  later 
joined  the  association’s  office.  He  is 
now  studying  all  forms  of  advertising 
outside  his  office  work. 

Despite  the  wide  range  in  their  pres¬ 
ent  positions,  both  father  and  son  en¬ 
tered  the  newspaper  business  as  car¬ 
rier  boys.  Mr.  Iliiesing  at  one  time 
was  a  carrier  boy  for  the  Newark 
(O.)  American-Tribune  and  his  son, 
carried  for  the  Indianapolis  Times, 
m 

500  Newsmen  Cover 
Acceptance  Speech 

Ellwood,  Ind.,  Aug.  15 — Last  min¬ 
ute  arrangements  were  being  made 
here  today  to  accommodate  nearly 
500  reporters,  photographers,  radio 
broadcasters  and  news  reel  camera¬ 
men  for  the  Wendell  L.  Willkie  noti¬ 
fication  ceremonies  Saturday.  Ar¬ 
rangements  were  being  completed  to 
take  care  of  200  newspapermen  at  the 
local  high  school  where  Willkie  will  be 
officially  greeted. 

Nearly  400  reporters  and  special 
writers  are  expected  to  cover  his  ac¬ 
ceptance  speech  at  the  local  park 
later  in  the  day.  Three  camera  plat¬ 
forms  have  been  erected  for  the  bene¬ 
fit  of  photographers.  Building  No.  24 
in  the  Park  has  been  set  aside  for 
press  and  radio  use,  with  telephone 
lines,  dark  rooms  and  other  facilities 
provided.  Postal  and  Western  Union 
have  augmented  their  regular  offices 
with  press  rooms  downtown,  in  addi¬ 
tion  to  circuits  in  the  press  stands. 

The  Indiana  Bell  Telephone  Com¬ 
pany  has  provided  services  for  six 
telephoto  agencies,  the  three  major 
broadcasting  systems  and  four  local 
radio  stations. 


ME.  GROUP  TO  MEET 

Rockland,  Me.,  Aug.  12 — ^The  an¬ 
nual  meeting  of  the  Maine  Press  As¬ 
sociation  will  be  held  here  Aug.  23 
with  John  R.  Richardson,  president, 
presiding  and  W.  Fletcher  Twombley, 
president  of  the  Massachtisetts  Press 
Association  the  principal  speaker. 
The  morning  session  will  feature  a 
round  table  discussion  of  various  mat¬ 
ters  led  by  Frank  A.  Winslow,  Ber¬ 
nard  E.  Esters,  Mrs.  Edna  T.  Small, 
Miss  Louise  Miller,  Kenneth  B.  Or- 
cutt  and  Philip  G.  Daniels. 

“Ad  Facts"  Bulletin  on 
Cigar  Soles 

How  newspaper  advertising  has 
helped  sell  Muriel  Senator  cigars  dur¬ 
ing  the  past  two  years  is  reported  in 
an  “Advertising  Facts”  bulletin  issued 
Thursday  by  the  Research  &  Promo¬ 
tion  Department  of  The  Bureau  of 
Advertising,  ANPA. 

P.  Lorillard  Co.  brought  out  the 
brand  in  February,  1933,  as  a  con¬ 
tender  for  honors  in  the  five-cent 
cigar  field.  Without  benefit  of  adver¬ 
tising,  Muriels  were  distributed  in  a 
few  scattered  markets  by  Lorillard 
jobbers  handling  the  company’s  other 
lines. 

An  advertising  campaign  was  ar¬ 
ranged,  through  Lennen  &  Mitchell, 
Inc.,  to  appear  in  20  newspapers  in 
18  cities.  Ads  112  lines  deep  and  one 
column  wide  were  placed  for  13 
weeks,  starting  in  April,  1939.  An¬ 
other  series  ran  last  fall,  and  when 
the  first  1940  schedule  was  planned, 
the  list  of  newspapers  and  markets 
was  more  than  doubled,  to  include  42 
dailies  in  40  cities. 

As  for  results,  William  Gold¬ 
stein,  manager  of  the  Lorillard  cigar 
department,  is  quoted  in  the  Bureau 
bulletin  thus;  “While  total  sales  in 
this  class  last  year  increased  only  a 
small  percentage  over  the  previous 
year,  Muriel’s  gain  was  well  in  excess 
of  general  increase.  Newspapers  of 
course  deserve  considerable  credit 
for  Muriel’s  fine  showing,  and  we 
look  forward  to  an  even  more  exten¬ 
sive  use  of  this  effective  sales  medium 
in  the  future.” 

■ 

Minn.  Editors  Act 
For  Traffic  Safety 

A  CIT  traffic  safety  seminar  for 
newspapermen  conducted  at  Duluth, 
Minn.,  has  brought  a  pledge  from 
Minnesota  editors  and  special  writers 
to  save  at  least  100  lives  in  that  state 
during  the  next  12  months. 

The  three-day  meeting,  at  which 
leading  traffic  educators  of  the  nation 
discussed  the  terrific  highway  slaugh¬ 
ter,  was  concluded  with  appointment 
of  a  special  editorial  committee  which 
is  shaping  plans  for  an  unrelenting 
educational  campaign  to  end  the  fatal¬ 
istic  attitude  toward  accidents. 

The  seminar,  which  closed  Aug.  9, 
followed  the  annual  meeting  of  the 
Mirmesota  Safety  Council.  Among 
the  speakers  were  Dr.  Miller  McClin- 
tock,  of  Yale  university;  E.  Ray  Corey, 
of  the  National  Automobile  Associa¬ 
tion;  Col.  John  Stilwell,  president  of 
the  National  Safety  Council,  and  Sid¬ 
ney  J.  Williams,  director  of  the  Na¬ 
tional  Safety  Council’s  public  safety 
program. 

The  editorial  committee  includes: 
Basil  L.  Walters,  Minneapolis  Star- 
Journal,  chairman;  John  E.  Casey, 
Jordan  Independent;  C.  N.  Swanson, 
Fairmont  Sentinel;  Clarence  M.  Hill¬ 
man,  Two  Harbors  Sentinel;  Ludwig 
Roe,  Montevideo  News;  Kenneth  L. 
Larson,  Mountain  Lake  Observer; 
Alton  Smalley,  St.  Paul  Dispatch;  Ray 
L.  Sicord,  Duluth  Herald  News-Trib¬ 
une,  and  Rolf  K.  Mills,  Minneapolis 
Tribune. 


NEW  FHA  HOME  DRIVE 

Proof  sheets  of  specimen  Federal 
Housing  Administration  advertise¬ 
ments  to  be  used  by  local  concerns 
to  tie  in  with  a  new  FHA  campaign 
for  home  modernization  are  being 
made  available  to  these  firms  through 
local  newspapers.  The  art  work  is 
furnished  through  the  newspapers  in 
mat  form  without  charge.  In  addi¬ 
tion  to  the  material  being  distributed 
by  the  FHA  for  the  drive  which 
started  Aug.  15,  national  manufac¬ 
turers  are  producing  their  own  ma¬ 
terial  for  the  use  of  their  dealers  to 
advertise  their  products  which  can  be 
sold  on  the  FHA  Pay-by-the-Month 
Plan.  Newspaper  and  magazine  ad¬ 
vertisements  also  will  tie  in  with  in¬ 
dustry’s  program. 

■ 

LUCIUS  G.  PADDOCK 

Lucius  Grover  Paddock,  for  more 
than  fifty  years  a  newspaper  publisher 
in  Boulder,  Colo.,  died  July  31  of 
a  heart  attack.  He  would  have  been 
eighty-one  years  old  on  Aug.  10. 
A  native  of  Grand  Rapids,  Mich., 
Lucius  Grover  Paddock  began  his 
career  as  a  reporter  in  Boulder,  Col., 
in  1880.  He  later  worked  for  the 
Leadville  Di.spafcJi  and  the  Aspen 
Chronicle.  He  founded  the  Boulder 
Tribune  in  1888,  merging  this  paper 
with  the  Boulder  Camera  in  1891.  He 
was  editor  and  publisher  of  the  com¬ 
bined  papers  until  his  death.  He  re¬ 
ceived  a  Master  of  Journalism  degree 
from  the  University  of  Colorado  in 
1927. 

TEXAS  MEETING 

Colorado  City,  Tex.,  Aug.  10 — Ced¬ 
ric  Harrison,  Seymour,  was  moved  up 
to  the  presidency  of  the  West  Texas 
Press  Association  at  the  organiza¬ 
tion’s  annual  convention  here  today. 
Grady  Roberts,  Munday,  and  N.  H. 
Pierce,  Menard,  were  named  vice- 
presidents,  and  Williard  Jones,  Snyder, 
was  re-elected  secretary-treasurer. 
The  Menard  News  was  awarded  the 
loving  cup  presented  by  the  Lubbock 
Avalanche- Journal  and  Abilene  Re¬ 
porter-News  for  the  best  weekly.  The 
best  job  printing  display  plaque, 
awarded  by  the  Southwestern  Paper 
Company,  Fort  Worth,  went  to  the 
Pecos  Enterprise. 

COLUMNIST  NAMED 

Cleveland,  Aug.  12  —  Miss  Erma 
Kruse  was  appointed  last  week  to 
write  the  “Mrs.  Maxwell”  column  on 
the  Cleveland  Press,  a  post  made  vac¬ 
ant  by  the  recent  death  of  Mrs.  Wini¬ 
fred  Rogers,  who  had  conducted  the 
column  for  14  years.  Miss  Kruse,  a 
member  of  the  Press  Public  Service 
Bureau  for  the  past  five  years,  has 
been  closely  associated  with  the  work 
of  the  paper’s  Christmas  Fund  and 
Child  Vacation  Fund.  She  is  suc¬ 
ceeded  in  the  Service  Bureau  by 
Pauline  Leonhard,  who  has  been  edi¬ 
torial  department  receptionist  and 
assistant  radio  editor. 

PULP  COURSE  ENDS 

A  six  weeks’  course  in  paper  and 
pulp  technology  offered  at  the  Uni¬ 
versity  of  Maine,  Orono,  Me.,  closed 
Aug.  9.  The  course  included  labora¬ 
tory  and  lectures  on  chemical  en¬ 
gineering  equipment  with  emphasis 
on  those  particularly  suited  for  the 
paper  and  pulp  industry. 

o'flaherty’s  son  wed 

Barry  O’Flaherty,  of  the  United 
Press  staff  at  Lansing,  Mich.,  and  son 
of  Hal  O'Flaherty,  managing  editor  of 
the  Chicago  Daily  News,  and  Miss 
Virginia  Lee  Goodrich,  of  Fort  Atkin¬ 
son,  Wis.,  were  married  Aug.  3  in  Fort 
Atkinson. 


Canadians  Losing 
Less  Linage  Than  in  '15 

Comparison  of  the  linage  measure- 
ments  of  two  large  and  representative 
Canadian  daily  newspapers  by  Afar- 
keting,  Canadian  advertisers’  publica¬ 
tion,  indicates  that  the  shrinkage  in 
linage  was  heavier  following  the  out¬ 
break  of  war  in  1914  than  that  ex¬ 
perienced  since  the  present  war  be- 
gan. 

In  the  case  of  one  daily,  total  lin¬ 
age  dropped  5.5%  during  the  July 
1939-June,  1940,  period,  compared  wii 
total  linage  for  the  previous  12 
months.  For  the  years  ending  Sept 
30  in  1914  and  1915  the  declines  were 
12.1%  and  27.1%  respectively,  froi. 
linage  of  the  12  months  ended  Sep; 
30,  1913  (taking  1913  as  100"r). 

The  second  daily  showed  a  loss  is 
Image  of  4.5%  for  July,  1939,  to  June 
1940,  in  comparison  with  the  previous 
12  months.  From  July,  1914,  to  June, 
1915  (again  taking  1913  as  lOO'li)  this 
paper  had  a  decline  of  26.8%. 

“The  heavier  shrinkage  in  linage 
following  the  outbreak  of  the  war  u 
1914  was  due  in  part  to  the  fact  that 
the  country  at  that  time  had  come  to 
the  end  of  a  boom  period  and  the  op¬ 
portunity  was  seized  by  some  adve: 
tisers  to  cancel  their  commitment'" 
said  Marketing.  “Le.ss  shrinkage  is 
noticeable  following  the  outbreak  of 
the  present  war  because  industry  had 
been  able  to  adjust  itself  to  the  cor¬ 
ing  storm  during  a  time  of  stead;, 
business  improvement.” 

NEA  to  Launch  Selling 
Program  for  Its  Papers 

Announcement  of  a  plan  to  sell  tk 
home  town  newspapers  of  Americ 
to  the  nation’s  industries  was  mad: 
by  Roy  A.  Brown,  president.  Natiom 
Editorial  Association,  at  this  month 
meeting  of  the  Northern  California 
Newspaper  Managers’  Associatio: 
The  plan  was  unfolded  Monday  * 
the  organization’s  meeting  in  Sa; 
Francisco. 

The  newspaper  promotion  prograr 
will  be  initiated  in  a  series  of  adver 
tisements  in  the  National  Publishr 
NEA  publication,  Mr.  Brown  sak 
Later  it  is  expected  the  program  ^ 
be  expanded  to  include  advertisin: 
promoting  newspapers  in  newspapc 
and  business  trade  publications,  tk 
San  Rafael  (Cal.)  Independent’s  puk 
Usher  stated. 

“Fifty-two  per  cent  of  the  popula 
tion  is  in  the  small  cities  and  countn 
and  90%  of  the  advertising  money  > 
now  being  spent  in  the  cities,”  JusW 
Craemer,  publisher.  Orange  (Cal 
News,  commented  in  advocating  tb 
need  of  stressing  the  part  the  news¬ 
paper  plays  in  molding  opinion. 

Mr.  Brown  asked  the  advertish 
men  to  support  the  move  “to  sell  tk 
publisher  on  the  necessity  of 
chandising  for  his  own  account.”  & 
estimated  the  charge  per  newspapf 
would  be  around  Dk  times  the  ^ 
tional  advertising  rate,  or  from  ^ 
to  $15  for  a  small  to  medium  siiK 
newspaper. 

B 

ARTHUR  I.  TORMEY 

Arthur  J.  Tormey,  50,  business 
ager  of  the  San  Francisco  News  w 
the  past  three  years,  died  Aug-^ 
after  an  illness  lasting  three  montk 
Mr.  Tormey  had  been  with  the  Ne** 
since  1929,  previously  he  served 
cessively  in  advertising  departme"- 
of  the  Oakland  Post  Enquirer,  Oc-' 
land  Tribune  and  San  Francisco  C 
Bulletin  beginning  in  1915,  except  - 
war  time  service  as  an  army  tran.'?' 
corps  captain.  He  went  to  the 
as  advertising  director,  advancing  ^ 
the  business  managership  eight  ye^^ 
later. 
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imes-Tribune 
Marks  Birthday 
In  Minneapolis 

August  14  Was  First 

Anniversary  of 
New  Evening  Daily 

Aug.  14  marked  the  first  anni- 
ersary  of  the  new  Minneapolis 
.imes-Tribune,  p.m.  daily  which  re- 
jlaced  the  evening  Minneapolis  Trib¬ 
in*  shortly  after  acquisition  of  the 
'mneapolis  Journal  by  the  Minnea- 
roiis  Stor,  now  the  Star-Journal,  p.m. 
The  p.m.  daily  looks  back  on  a  year 
j  which  it  has  enjoyed  a  healthy 
lowth  in  circulation,  advertising  lin- 
ge  and  in  its  staff,  according  to  A.  C. 
Cartwright,  promotion  manager,  Trib- 
me  Newspapers,  which  also  publishes 
he  a  m.  Tribune. 

Cites  Circulation  Rise 
For  instance,  according  to  Mr.  Cart- 
srright,  the  average  net  paid  circula- 
of  the  Times-Tribune — from  Aug. 
14,  1939,  through  June  30,  1940 — has 
.acreased  by  49,454  new  readers. 

In  staffing  the  Times-Tribune,  the 
rianagement  added  many  of  the  edi- 
:orial  employes  of  the  absorbed  Jour¬ 
nal  to  its  regular  staff  of  p.m.  Tribune 
omployes. 

Thomas  J.  Dillon,  editorial  writer, 
was  named  editor-in-chief,  while 
Bradley  Morrison,  another  Tribune 
editorial  figure,  concentrated  his  at¬ 
tention  on  the  a.m.  Tribune  editorial 
page. 

George  H.  Adams,  whose  diversi¬ 
fied  newspaper  career  carried  him 
from  the  editor’s  chair  of  the  Journal 
to  the  editorship  of  the  Star,  then 
back  to  the  Journal  again,  was 
brought  in  as  managing  editor  of  the 
Times-Tribune,  and  subsequently  be¬ 
came  executive  editor  of  the  Tribune 
trio,  which  includes  the  a.m.  Tribune 
and  the  Minneapolis  Sunday  Tribune 
in  addition  to  the  Times-*Tribune. 

Many  Staff  Additions 
Around  him,  Adams  gathered  such 
former  Journal  writers  as  Dick  Cullum 
as  sports  editor,  who  brought  with 
him  A1  Wold,  golf  reporter,  Ralph 
Zcuthen  and  Earl  Kirmser  for  general 
nwrts;  Jack  Connor  for  outdoor  news; 
frvin  Rudick,  baseball  and  hockey 
witer  for  the  old  Evening  Tribune, 
continued  on  the  Times-Tribune  to 
cover  those  fields. 

Dow  Congdon,  former  Journalite, 
JJioved  into  the  news  editor’s  chair; 
Charles  Cheney,  ex-head  of  the  Jour¬ 
nal  editorial  page,  conducted  his  dis- 
ciwion  of  state- wide  political  and 
other  problems  in  the  Times;  Leif 
yiistad,  political  writer,  took  a  desk 
*n  the  Times-Tribune  news  room. 

Mrs.  Vivian  Thorpe  turns  out  regu- 
^  features,  played  as  front  page  for 
lection  2;  and  Manus  McFadden,  for- 
•ner  assistant  M.E.  at  the  .Journal, 
™oved  into  the  Tribune  as  Sunday 
™*tor,  after  a  brief  stay  at  the  Star- 
Journal. 
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Poaque  Photo  Chief 


dition.  Potter  conducts  a  daily  gossip 
column  on  the  Times  back  page. 

Herbert  Foster,  ex-Journal  mechan¬ 
ical  superintendent,  moved  to  the  Star 
following  the  consolidation,  but  trans¬ 
ferred  to  the  Tribune  to  head  the 
mechanical  departments  of  the  three 
papers,  bringing  George  Englund  as 
composing  room  superintendent  and 
Frank  Malchow  as  press  room  super¬ 
intendent.  Throughout  the  mechan¬ 
ical  departments,  composing,  stereo, 
engraving,  and  pre.ss  rooms,  many 
former  Journal  people  found  employ¬ 
ment. 

New  Country  Chief  Named 

In  circulation,  Sid  Harris  took  over 
the  country  distribution — the  same  job 
he  held  at  the  Journal — while  many 
other  former  Journal  employes  joined 
circulation  in  various  capacities  for 
the  Tribune  Newspapers. 

In  the  advertising  department,  John 
Jerome,  former  Journal  advertising 
director,  became  national  advertising 
manager;  Louis  R.  Mohs  moved  be¬ 
hind  the  advertising  manager’s  desk, 
while  Art  Peterson,  former  Tribune 
advertising  manager,  became  business 
manager. 

The  Times-Tribune  is  an  entirely 
new  paper  from  the  first  page  to  the 
last.  A  new  name-plate  was  designed 
by  the  head  of  the  Tribune  advertis¬ 
ing-art  department,  Saul  Burnett, 
fonner  Journal  art  chief.  New  type 
faces  were  purchased  and  the  entire 
makeup  and  dress  of  the  paper  is  new. 

Another  innovation  is  the  Times- 
Tribune’s  page-1,  column-1  “Today’s 
News  Spotlight,”  an  idea  with  which 
Executive  Editor  George  Adams  has 
been  toying  for  years.  The  column  is 
a  brief,  concise  resume  of  the  day’s 
news;  two  rewrite  men  begin  work  at 
7  a.m.,  reading,  digesting,  and  boiling 
down  news  for  the  first  run  of  the 
Times. 

Another  innovation  which  has 
brought  many  replies  has  been  the 
“Ask  the  Times-Tribune”  corner,  a 
feature  which  answers  questions  by 
readers.  Authorities  quoted  are  city, 
state,  and  federal  government  officials. 

GEORGE  V.  HEADLEY 

George  Vincent  Headley,  51,  city 
editor  of  the  Jersey  City  (N.  J.)  Jer¬ 
sey  Journal,  died  Aug.  9  after  suffer¬ 
ing  a  heart  attack  while  driving  to 
work.  When  Mr.  Headley  collapsed 
in  the  driver’s  seat,  William  Shannon, 
assistant  city  editor  of  the  Jersey 
Journal,  who  was  with  him  in  the  car, 
seized  the  steering  wheel  and  drove 
to  West  Hudson  Hospital,  Kearny, 
where  Headley  died  a  few  minutes 
after  admi.ssion.  A  native  of  Harri¬ 
son,  N.  J.,  Mr.  Headley  was  with  the 
old  Neroark  (N.  J.)  Star-Eagle  19 
years,  serving  as  West  Hudson  re¬ 
porter,  suburban  editor  and  makeup 
editor.  He  also  worked  more  than 
20  years  for  the  Neioark  Sunday  Call. 
He  went  to  the  Jensey  Journal  in 
1925  as  makeup  editor  and  had  been 
city  editor  since  1930. 

■ 

COURT  REVIEW  DENIED 

Richmond,  Va.,  Aug.  12— The  West 
Virginia  supreme  court  of  appeals  has 


Praises  Phila. 
Newspapers'  Aid 
In  Recruiting 

Mentions  Dailies'  "Patriotic 
Sense"  .  .  .  One  of 
Leading  Recruiting  Stations 

Philadelphia,  Aug.  12 — The  leading 
role  played  by  Philadelphia  newspa¬ 
pers  in  .spurring  army  enlistments  in 
this  area  was  revealed  to  Editor  & 
Publisher  todav  bv  Colonel  Frederick 
Schoenfeld,  recruiting  officer  in  charge 
of  the  Philadelphia  station.  , 

He  .said  that  Philadelphia  has  be¬ 
come  one  of  the  leading  recruiting 
stations  in  the  country  and  highly 
praised  the  newspapers  here  for  their 
“patriotic  sense”  in  reporting  the 
army’s  activities  here. 

No  Hiqh-Pressure  Publicity 

The  army’s  press  relations  have  be¬ 
come  so  successful  at  Philadelphia 
they  may  well  set  a  precedent  eLse- 
where.  An  Editor  &  Publisher  rep¬ 
resentative  discovered  that  one  of  the 
chief  reasons  for  that  success  was  the 
fact  that  recruiting  offices  refrained 
from  high-pre.ssure  publicity  methods 
in  dealing  with  newspapermen  but 
confined  themselves  to  dispensing 
facts.  This  was  borne  out  in  an  in¬ 
terview  with  Colonel  Schoenfeld. 

“We  have  noticed  a  splendid  spirit 
of  co-operation  among  the  Philadel¬ 
phia  newspapers,”  he  said.  “To  them 
goes  much  of  the  credit  for  the  fine 
recruiting  record  we  have  made  here. 
During  the  month  of  July  we  enlisted 
803  men,  a  new  record.  During  the 
first  seven  days  of  August  we  en¬ 
listed  247  men  and  the  total  for  this 
month  will  more  than  likely  go  over 
1,000. 

“In  our  relations  with  the  press  we 
do  not  attempt  to  sell  propaganda. 
That  would  be  the  last  thing  we  would 
want  to  do  to  make  new  friends  for 
the  army.  We  merely  supply  facts 
on  the  army  and  let  the  reporters  do 
their  own  thinking.  They  know  their 
jobs  much  better  than  we  do.  We 
don’t  use  ‘canned’  copy,  except  when 
special  vacancies  exist  in  different 
branches  of  the  service.  In  these  re¬ 
leases  we  merely  state  what  the  va¬ 
cancies  are  and  these  facts  can  be 
used  in  spot  news  or  feature  stories.” 

The  recruiting  station  here  has  no 
funds  for  publicity.  Press  relations 
are  handled  by  Lieutenant  Daniel  F. 
Munster,  Colonel  Schoenfeld’s  assist¬ 
ant,  who  handles  this  work  in  addi¬ 
tion  to  his  other  regular  duties. 

“We  get  a  story  in  all  Philadelphia 
newspapers  almost  every  day,”  he 
said,  “without  using  any  high-pres- 
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Harry  Poague,  former  Journal  chief 
P  otographer,  now  specializes  in 
^Porb  for  the  Times-Tribune  and  the 
^un^y  Tribune.  Typical  of  his  lead- 
fsnip  in  the  news-photo  field  are  his 
evelopment  of  a  second-splitter  to 

pictures  in  1/100,000  of  a  sec-  ^  , 

and  special  lighting  devices  for  Charles  Hodel  is  president  and  pub 
J^J^^vure  work.  Henry  Kierstad 
I  ,  Berg  joined  Poague  in  the 


review  a  certified  ruling  dismissing 
a  $10,000  libel  suit  by  Lucile  Adams 
against  the  Beckley  Newspaper  Cor¬ 
poration,  publisher  of  the  Beckley  (W. 
Va.)  Post-Herald,  Raleigh  Register 
and  the  Sunday  Register,  of  which 
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DhM.,  J  joiiieu  j-oague  , 

h-noA  “®P®*'f'Tient,  to  bring  the 
PHoto  staff  to  nine  men. 
vie  Potter,  ex-Journal  movie  re- 
friend  of  cinema  stars,  is 

®  reviewing  for  the  Times-  aaveriisemeni  caning  on  men  lo  < 
reviews  and  picture  rat-  list  in  the  U.  S.  Army  appeared 
or  the  Sunday  Tribune.  In  ad-  the  Advocate  Aug.  11. 


AD  SEEKS  RECRUITS 

Paid  for  by  leading  business  men 
of  the  community  and  by  the  Victoria 
(Tex.)  Daily  Advocate,  a  full-page 
advertisement  calling  on  men  to  en- 
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sure  methods  to  obtain  them.  When 
a  reporter  comes  in  here  he  has  the 
run  of  the  office.  We  will  take  time  to 
dig  up  any  facts  he  may  need,  but 
we  do  not  attempt  to  tell  him  how  to 
write  the  story.  What  he  does  with 
the  material  is  his  business,  not  ours. 
This  system  has  won  many  friends 
for  the  army  and  we  are  indebted  to 
the  newspaper  profession  for  its  help 
in  getting  recruits.” 

Lieutenant  Munster  is  a  regular  line 
officer  and  has  had  no  special  army 
training  in  press  relations,  although  he 
had  done  publicity  and  advertising 
work  in  civilian  life. 

■ 

ANWA  FILES  WITH  NLRB 

The  American  Newspaper  Writers 
Association,  AFL-affiliate,  set  up  last 
month  in  the  editorial  department  of 
the  New  York  Times  to  oppose  the 
American  Newspaper  Guild,  last  week 
filed  an  application  with  the  National 
Labor  Relations  Board  asking  the 
board  to  hold  an  election  among  the 
editorial  department  employes  of  the 
Times,  according  to  an  announcement 
by  Joseph  Shaplen,  Times  labor  re¬ 
porter  and  ANWA  secretary-treasurer. 
If  the  NLRB  agrees  to  a  formal  hear¬ 
ing,  at  which  both  the  ANG,  CIO- 
affiliate,  and  the  ANWA  will  be  heard, 
the  latter,  strictly  a  craft  union,  will 
argue  for  a  full  and  complete  separa¬ 
tion  election  among  Times  editorial 
department  employes. 

lOINS  CHICAGO  AGENCY 

Ken  Robinson,  formerly  circulation 
promotion  manager  for  the  old  Chi¬ 
cago  Evening  American  and  continu¬ 
ity  editor  for  NBC  central  division 
since  1936,  has  resigned  to  join  the 
radio  department  of  Neisser-Meyer- 
hof,  Chicago  advertising  agency. 
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July  Linage  in  Leading  Cities 


AKRON,  OHIO 

1940  1939  Gain  or  Loss 


Beacon  Journal . (e)  981,690  858, &35 

Beacon  Journal . IS)  141,909  164,965 

Total  Dmly .  981,690  858,835 

Total  Sunday . 141,909  164,965 

Grand  Total .  1,123,599  1,023,800 


ALBANY,  N.  Y. 

.  (e)  531,829  570,.578 

.'ml  .392,790  410,783 

,  ,  ,  (SI  146,921  179,012 


122,8,55  G 
23,056  L 

122,8,55  G 
23,0.56  L 
99,799  G 


Knickerbocker  Xews 

Times  I'nion . 

♦Times  Union . 


Total  Daily .  924,619  981 .361 

Total  Sunday .  146.921  179,012 

Grand  Total .  1,071,540  1,160,373 

ALBUQUERQUE,  N.  M. 


. . . .  fm) 

333.725 

. . .  .  (e) 

.37.5,.575 

Jo  jrnal . 

. f.S) 

51,163 

Total  D-aily 

709,300 

Total  Sunday 

51,163 

('.rand  Total . 

760,463 

ATLANTA,  GA. 


Constitution . (otl 

Georgian . (cl 

Journal . 'cl 

tConstitution  . *S' 

American . 'S’ 

♦Journal . 


Total  Daily. . 
T  ital  S  » idar. 
Grand  Total. . 


1,180,945  1,.383,460 
437.164  614.2.54 

1,618,109  1,997,714 


202,515  L 
177,090  L 
379,605  L 


ATLANTIC  CITY,  N.  J. 


Press^nion^(sae  mtel . 
Press . 


Total  Daily .  390,975  351..5.58  .39.417  G 

Total  Sunday .  44.114  68,028  23,914  L 

Grand  Total  .  43.5,0,89  419,.586  1.5..503G 

XoTE.  Press  Union  sold  in  combination  morning  and  evening. 
Linage  of  one  edition  given. 

BALTIMORE,  MD. 


. fe) 

576.697 

578.309 

. (e) 

933,391 

848,078 

. . . .  fm) 

.509,361 

461.99S 

188.648 

211.236 

. (S’ 

.360,431 

400.232 

.  kJDBT 

— - 

— 

Total  Daily . 

.010,449 

1.RSH.376 

Total  Sunday.  . . 

549,079 

620.468 

Grand  Total . 

o 

,.5,59,528 

2,.50S.S44 

BIRMINGHAM,  ALA. 


Age-Herald . 

Xews . 

P  ost . 

tXews  S:  .\ge  Herald. 

Total  Daily . 

'Total  Sunday . 

Grand  Total . 


1,216.145  1,211,618 
2.54,284  26.3.34.3 

1,470,429  1,474,961 


BOSTON.  MASS. 

Recor.l  .American . 'ml  270,9.53  2.52,8.52  18.101  G 

Glolie . (mS,c)  379  113  382.224  3.111  L 

Herald-'Traveler  (see  note)..  .529,976  ,561,260  31,284  1. 

l><«t . (nO  314,.3.33  317,744  3.409  L 

Transcript . fel  160,046  166..501  6.4.55  1, 

♦Advertiser . (S’  10.3,832  127 ..311  2.3,479  I. 

Globe  . (.S)  219,058  264,636  45,.578  L 

tHerald  . (S’  242,.521  248,.540  6,019  1. 

Post . (S’  72,872  75,072  2,200  L 

Total  Daily .  1  6.54,423  1.6S0..5.S1  26,1.58  1. 

Total  Sunday .  638,283  71.5..5.59  77,276  1. 

Grand  Total .  2.292,706  2,396,140  103,434  1. 

Glolie  (niA-e’  sold  in  daily  co  nbination.  Herald  (morning  or 
Sunday)  sold  in  combination  with  Traveler  (evening).  Record 
(m)  is  sold  in  coir.bination  with  the  American  (e). 

BUFFALO,  N.  Y. 

Courier  Express . (m)  468.789  391,099  77,690  G 

Xews . .fe)  835,788  725,290  110,498  G 

Times . (e)  .  296,564  . 


♦♦Courier  Express . (S)  198,363  212,988 

Times . (.S)  .  75,787 


Total  Daily .  1,304,.577  1,412,9.53  108,376  1. 

Total  Sunday .  198  .363  288,775  90,412  L 

Grand  Total .  1,502,940  1,701,728  198,788  L 

CAMDEN.  N.  J. 

Courier .  564,397  442,538  121,859  G 

Courier  (e)  and  Post  (m)  sold  in  combination.  I.inage  of  one 
edition.  Courier  (e),  only  is  given. 

CEDAR  RAPIDS.  IOWA 

Gaiette . (e)  349,.5.59  387,897  38,338  1. 

Gazette . (S)  68,140  104,210  .36,070  1. 


Total  Daily. . . 
■Total  Sunday. 
Grand  Total. . 


349,5.59  .387,897  38,338 1. 

68,140  104,210  36,070  L 

417,699  492,107  74,408  L 


CHARLOTTE,  N.  C. 

News . (e)  404,523  366,800  37,723  G 

Observer . (m)  447,015  412,.538  34,477  G 

News . (S)  85,010  123,.327  38,317  L 

Observer . (S)  192,755  232,325  39,570  L 

Total  Daily .  851,5.38  779,338  72,200  G 

Total  Sunday .  277,765  355,652  77,887  L 

Grand  Total .  1,129,303  1,134,990  6,687  L 


(Compiled  by  Media  Records,  Inc.) 
CHATTANOOGA,  TENN. 

1940  1939  Gain  or  Loss 

Times . (m)  347,716  327,082  20,634  G 

Xews . (e)  .348,116  . 

Xews  Free  ITess . (e)  511,803  411,229  100,574  G 

Tribune . fe)  169,6.56  .  . 

Times . (S)  78,640  104,.549  25,909  1. 

X'ews  Free  Press . (S)  169,311 


Total  D,'uly . 

Total  .Sunday . 

Grand  Total . 


...  1,029.175  1,088,427  57,252  L 

247.951  296,289  48,338  L 

...  1,277,123  1,382,713  105,599  L 


CHICAGO.  ILL. 


Tribune . 

, . .  (m) 

816,113 

814.248 

1,835  G 

tDaily  Vews . 

...(e) 

744.'261 

716,029 

28.232  G 

ITerald-American .  .  . . 

. . . (e) 

493,703 

416,034 

77,612  G 

Times. . . . 

. . . .  (e) 

408,247 

390,.523 

17.724  G 

§Herald-lvxamincr 

.  (m) 

148,013 

148,013  L 

Tribune . 

. . .  (S) 

382,342 

516,9.34 

134,592  L 

♦Herald-American 

. . .  (S) 

207,332 

177,424 

29,998  (i 

Times . 

...(.S) 

70,963 

54,612 

16,351  G 

Total  Daily . 

2,462,327 

2,484.877 

22.55  )  L 

Total  Sunday . 

669,637 

748,970 

88  333  L 

Grand  Total . 

3.122,934 

.3.233,847 

119,883  L 

5  Herald- Examiner  sutpendel  publication  .\ujust  28 

CINCINNATI.  OHIO 


Enquirer . 

. . . .  (m) 

325,584 

.319,494 

15,0’1 ,1 

P«t . 

. (e) 

.54;).553 

475,773 

7.3.78  IG 

Tines-.Star . 

. fe) 

641,194 

61),952 

41,242  :i 

tEnquirer . 

....(S) 

317,053 

399,579 

73.523  L 

Total  Daily . 

1.516.334 

1,387,219 

129.115G 

Total  S. inlay  . . , 

317.055 

.3:)9..579 

73,523  L 

Grand  Total . 

1,833,399 

1,777,798 

55,592  G 

CLEVELAND,  OHIO 


Plain  Dealer . 

559,876 

522.585 

28,291  G 

Kews . 

. (e) 

467,243 

415,456 

51,777  G 

ITess . 

. fe) 

791,859 

77.1,417 

12,452  G 

♦♦fPIain  Dealer. . 

355,.324 

443,.558 

88,244  L 

Total  Daily .  1,809,988  1,717,468 

Total  .Sunday .  3.55,324  443  .538 

Grand  Total .  2,165,312  2,161,0.36 

COLUMBUS.  OHIO 

Dispatch . fe)  7.59,12.5  757,199 

Citizen . fe)  417,156  493,271 

Ohio  State  Journal . (ml  27.5.138  216,611 

Dispatch . (SI  162.897  212,987 

Citizen . f.S)  68,733  78.790 

Ohio  State  Journal . fS)  .  46,738 

.Star . (S)  29,835  53,204 

Total  n,iily .  1,442,419  1.377,081 

Total  Sunday .  261.46.5  391.719 

Grand 'Total  .  1,70.3,884  1.768,890 


DALLAS.  TEXAS 


Xews . 

'Times  Herald . 

Dispatch  Journal  . . . 

tXews . 

Times  Herald . 

T.ital  Daily . 

Total  Sun.iay . 

Grand  'Total . 


1.844,0.38  1,851.697 
4.50,461  607,178 

2,294,199  2,4.59.175 


6.5,338  G 
130.2.54  L 
64,916  L 


92.992  G 
81,962  G 
1S2,.523  L 
41,871  L 
115,146  L 

7.659  L 
157,917  L 
164,676  L 


DAYTON,  OHIO 


Tourmal . (m)  287,971  287 ..387 

i  ferald  ...  . fe)  .5(«,8S.8  502.62.5 

Xews . (e)  6.50,9.37  6.39,7.56 

Journal  Herald . (.S’  94.818  110,840 

Xews . (S)  102,431  113,548 

Total  Daily .  1,44.5,796  1,429.768 

Total  .Sunday .  197,249  224,388 

Grand  Total .  1,643,045  1,654,1.56 

DENVER,  COL. 

Rocky  Mt.  Xews _ (m)  218,929  209,.596 

Post . (e)  683,629  645.801 

Rocky  Mt  .  Xews . (S’  43,401  51,406 

Post . (S)  183,595  215,994 

Total  Daily  .  902,558  855,397 

Total  .Sunday  .  226.996  267,400 

e.rand  Total .  1,129,554  1,122,797 

DES  MOINES,  IOWA 


Register . 

. . . .  (m) 

277,021 

272,2.50 

4,771 

G 

Tribune . 

_ (e) 

409,276 

409,041 

8,765 

I, 

Register . 

....(S) 

176,721 

220,138 

43,417 

L 

Total  Daily . 

677,297 

681,291 

3,994 

L 

Total  Sunday. . . . 

176,721 

220,138 

43,417 

L 

Grand  Total . 

854,018 

901,429 

47,411 

L 

DETROIT,  MICH. 

Times . (e)  555,701  482,098 

Free  Press . (m)  467,659  430,.349 

Xews . (e)  960,441  8.5.5,0'20 

♦Times . f.S)  218,353  2.51,258 

Free  Press . (S)  135,666  157,460 

tXews . (S)  344,790  397,916 

Total  Daily .  1,983,801  1,767,467 

Total  .Sunday . .  698,809  806,634 

Grand  Total .  2,682,610  2,574,101 

DULUTH,  MINN. 


73,603  G 
.37,310  G 
105,421  G 
32,905  L 
21,794  L 
53,126  L 

216,334  G 
107,825  L 
108,509  G 


Xews  Tribune. . . 

Total  Daily. . . 
Total  Sunday. 
Grand  Total. . 


393,948 

385,178 

8,770 

G 

302..505 

290,604 

11,901 

G 

88,446 

113,265 

24,819 

L 

698,453 

675,782 

20,671 

G 

88,446 

113.265 

24,819 

L 

84,899 

789,047 

4,148 

L 

EL  PASO,  TEXAS 

1940  1939  Gainorl,, 

Times . (m)  309,863  313,480  3gi- 

HeraldPost . fe)  340,647  .339,2.53  ij!] 

Times . (S)  99,241  129.886 

Total  Daily .  6.50.510  6.52,733  2  23’ 

Total  Sunday .  99,241  129,886  3fl6l5’ 

Grand  lotal .  749,751  782,619  32^8683 

ERIE,  PA. 

Dispatch  Herald . fe’  438,.50,5  376.066  62  4'  ' 

Times . (e)  4.50.42.3  385,165  65.2.5>' 

Dispatch  Herald . (S)  172,197  270,8,80 

Total  Daily .  888,928  761.231  ~l27fi.-^ 

Total  Sunday .  172,197  270.880  98  jg 

Grand  lotal .  1,061.125  l,a32,lU  29n:; 

EVANSVILLE.  IND. 


Courier . . 

, . . .  (m) 

478.00ft 

414.761 

fi1 

Press. . . 

, . . . .  fe) 

.567..596 

512.702 

.'4  s  - 

Courier  &  Press . . . , 

....(S) 

166,201 

219.706 

53,» 

Total  Daily . 

1,045,605 

927,46.3 

H8.lt 

Total  Sunday. . . . 

166.201 

219,706 

■55..5IS 

Grand  Total . 

1.211,806 

1,147,169 

fii.er 

FALL  RIVER,  MASS. 

Herald  Xews . (e)  377,691  .321,98175  •’ 55711^ 

FLINT,  MICH. 

Journal . fe)  793,894  6.32,470  161.4.’(1 

Journal . (S)  108,462  120,246  11.7si; 


lotal  Daily..., 
Total  Sunday. 
Grand  1  otal . . 


793,894  632.470  1614;. 

108,462  120,245  I1,75L 

902,356  7.52,716  149,64') 


FORT  WAYNE,  IND. 

Jimmal  Gazette . (m)  .318,433  2.58..546V  59.88'' 

Xews  Sentinel . (e)  677,6.52  614,298  6.1.1); 

Journal  Gazette . (S)  163,243  18.5,316  22,07:: 

Total  Daily .  996,085  872.844  123.24: '. 

Total  .Sunday .  16.3.24.3  185,316  22,07: 

Grand  Total .  1,1.59,328  1,0.5.8,160  101,16!) 

FORT  WORTH.  TEXAS 

Sun-Telegraph . (m)  228,641  213.675  14.96f 

Sun-Telegraph . (e)  473,472  442,812  .30,6(r 

l*rcss . fe)  322,588  .307 ,'247  DO: 

Sun-Telegraph . (S)  122,'206  1.5.3,360  .11  D6 


Tt»f al  Daily. . 

1.024.701 

96.3,734 

Total  Sun  iay 

122,206 

15.3,.360 

31 1); 

(•rand  Total. 

1,146,907  1,117,094 

20^1 

FREEPORT-HEMPSTEAD, 

N.  Y. 

Xassau  Review 

S:  St  .nr, .  .  (e) 

3.50.4.'>.5 

.320,771 

mt.i'sr 

FRESNO.  CALIF 

Bee . 

. fe) 

309.331 

37.3713 

4.4i:' 

Itec . 

. fS) 

69.874 

90,407 

M' 

Grand  Total. 

439,205 

404,150 

24,M:’ 

GLENS  FALLS.  N.  Y. 

Post-Star .  380,015  353.026 

I’nst-Star  fm)  sol.l  in  Cfimbination  with  Times  (e).  Umst 
one  edition,  Post-Star  (m)  only,  is  given. 

HARRISBURG.  PA. 

Patriot . (m)  426,446  390,070  ' 

Telegraph . fe)  371,211  .329.489  41 T- 

Total  Daily .  797,6.57  719,.559  7'  ■ 


Total  Daily .  797,6.57  719,.559  7'  ■ 

Total  Sunday .  .  .  . 

Grantl  Total .  797,6.57  719, .5,59 

Evening  Xews  carries  the  same  amount  of  advertismj  « - 
Patriot  (ni). 

HARTFORD.  CONN.  . 

Courant . fm)  .311..5.36  269.007  Cx 

Times . fe)  782,876  70.S.644  <<-• 

Omrant. . (S)  182,239  239.S78  57A 

Total  Daily .  1,094,412  974.651 

Total  Sunday . .  182,2.39  2.39.878  57.P 

Grand  Total .  1,276,651  1,2I4,.529  ' 

HOUSTON,  TEXAS 


Chronicle . 

. fe) 

793,203 

720,639 

Post . 

. . .  .(m) 

509,114 

4.56.889 

Press . . 

. fe) 

407,057 

377.517 

Chronicle . 

_ fSl 

241,998 

2.54,699 

♦♦Post . 

.... (S) 

191,751 

237,605 

Total  Daily . 

1,709 ,.374 

1,. 5.55.045 

Total  vSunday. . . . 

433,749 

492,304 

Grand  Total . 

2,143,123 

2,047,349 

INDIANAPOLIS,  IND. 


Xews . 

. (e> 

805,376 

780,022 

Star . 

572.014 

485.180 

Ti  nes . 

. fe’ 

516.284 

481.763 

tStar . 

. (S) 

252,542 

231.511 

Total  Daily. . . . 

1,893,674 

1,746,965 

Total  Sunday. . 

2.52,542 

291,511 

Grand  Total . . . 

2,146,216 

2,038,476 

JACKSONVILLE. 

FLA. 

Times  Union.  . . 

685,278 

591,782 

Toumat . 

. (e) 

6.55,473 

461.974 

Times  Union. . . . 

. (S) 

198,070 

256,623 

ToUl  Daily .  1,,340,751  1,053.756 

Total  Sunday .  198.079  2.56.623 

Grand  Total .  1,538,830  1,310..379 
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H  K 


July  Linage  in  Leading  Cities 


JAMESTOWN,  N.  Y. 


MUNCIE,  INO. 


ain  or 
3,6i: 

30.«tS 

2,2a 

30, «C 
32,86» 


62.4r. 

65,25i 


roul  Sunday. 


1940 

1939 

Gain  or  Loss 

1940 

1900 

.  .(e) 

308,869 

328,216 

296,442 

289,841 

12,427  G 
38,375  G 

. (e) 

368,651 

.354,329 

.353,403 

353,865 

.  (m) 

Stur . 

. (m) 

637,085 

586,283 

50,802  G 

Star . 

. (.S) 

79,640 

100,.599 

722,980 

79,640 

802,620 

707,268 

100,590 

807,858 

637,085 

586,283 

50,802  G 

Grand  Total. . . . 

127,89: 

9S,6S 

29,01) 


63.2« 

53.5V 


JOHNSTOWN,  PA. 

.  .  510,021  494,634 

Tribune  (e)  sold  in  coiiiliination  with  Democrat 

lioe  edition.  Tribune  (e),  only  is  given. 

KANSAS  CITY,  MO. 

(e)  364,669  256,0.57 

550,643  519,074 

606,524  572,872 

74,214  73,842 

296,600  381,235 


. (el 

. (Ill) 

. (S) 

. (S) 


118,1); 

.W..50S 


'55,71' 


161.4.’) 

ll.Ts) 


15,387  O 
(m).  Linage 


108,612  G 
SL.WOG 
33,652  G 
372  G 
84,635  L 

Total  Dailv .  1,. 521.836  1,348,003  17.3,833  G 

Total  Sunday .  370.814  45.5,077  84,26.3  L 

.:^dTotal .  1,892,650  1,803,080  89,570G 

KNOXVILLE,  TENN. 

r-oal . (m)  30.5„504  351,435 

ss.Sentinel  . (e)  413,231  405,619 

. (S)  96,9.58  111,734 

.-Sentinel . (S)  113,414  137,668 

Total  Daily . 

Total  .Sunday . 

Trand  Total . 


45,931  L 
7,612  G 
14,776  L 
24,254  L 


718,735  757,0,54  38,319  L 

210,372  249,402  .39,0.30  L 

929,107  1,006,456  77,349  L 


LOS  ANGELES,  CALIF. 


161 .4a 
11.79) 
149,64' 


59.8S- 

63.35) 

22,07 


arrioer . tin) 

e- . (m) 

[ralJ-Iixprc'-s . te) 

. (<1) 

iner . I S) 

t . (S) 


619,.590 

90.5,489 

669,178 

.393,500 

.366,179 

317,970 


586,060 

835,8.52 

641,710 

317,182 

390,515 

338,092 


3.3,.5.30  G 
69,6.37  G 
27,468  G 
76,318  G 
24  ,.336  L 
20,122  L 


123.24' 

22.07 

101,16: 


14.96f 
.30,66) 
15, .341 
31,l-.4 


31.15) 

29S13 


441. 

20,.vi:. 


Total  Daily .  2..587,7.57  2,.380,804 

Total  Sunday . .  684,149  728,607 

Grand  Total .  .3,271,906  .3,109,411 

N'ein  became  an  ALL  DAY  paper  April  1st. 

LOUISVILLE,  KY. 

:rier  Journal . (ni)  579,.346  584,299 

^ . (e)  6.59..529  6.57,494 

u:l;r  Journal . (S)  277,922  3.34,976 


206,953  G 
44,4.58  L 
162,495  G 


4,9.53  L 
2,035  G 
57,054  L 


Total  Daily .  1,2.38,87.5  1,241,793 

Total  Sunday .  277,922  .3.34,976 

(aand  Total .  1,516,797  1,. 576,769 


2,918  L 
57,0.54  L 
59,972  L 


MANCHESTER.  N.  H. 

Leader .  4.30,.510  3.54,10.5  76,40.5  G 

Manchester  I'nion  (in)  and  Lcailer  (cl  s  dd  in  combination 
Linage  of  one  cilition,  L'nion  (m)  only,  is  given. 


MEMPHIS,  TENN. 


24, m: 


28.W 

Linage 


36.3:f 


inmercial  Appeal .  . 

Scimitar . 

T  i  i  Ap)Kal 

Total  Daily . 

Total  Sunilay . 

'.rand  Total  _ 


.  (m) 
. . . (e) 
. .  (S) 


600,397 

412*S)m 

266,388 


MIAMI.  FLA. 

. (m)  .5<).5,442 

. (e)  449.700 

. (S)  197.329 

. (.S)  83.212 


6.52.6,56 

373,1.58 

306,383 


578,089 

412,2.39 

22.5.,59.3 

101.904 


Total  Daily .  . . 
Tttal  .Sunclav . 
Orand  Total' . 


1,0:46,148  990,328 

280..541  .3'.>7,497 

1.310,689  1,317,825 


.52,2.59  L 
.39,048  G 
39,99.5  L 


17,3.5.3  G 
28.467  G 
28,264  I, 
18,692  L 

45,820  G 
46,9.56  L 
1,136  L 


ising  as  'J 


4: 

tt;’. 

lift.:*: 
.IT.P 
62 1:- 


MILWAUKEE.  WIS. 


. (in) 

. (el 

. (e) 

. (S) 

. t.S) 


.362,876 

890,737 

97,780 

1(H),692 

263,697 


TiW  Daily .  1,3.51,393 

total  Way .  373,389 

brand  Total .  1  724  782 


298  218 
843,60.3 
KM,  109 
140,316 
290,508 

1,245,9.30 

430,824 

1,676,754 


.6.58  G 
,134  G 
.•3  >9  L 
,624  L 
,811  L 


105 

5' 

48, 


,463  G 
,435  L 
,028  G 


527,467 

575,080 


s:  ■■ 


u 

ISAS 
1.54  3-’' 

95  r 


MINNEAPOLIS.  MINN. 

.  ^  Tribune . (me) 

pf  Journal .  . , .  (e) 

fc?*' . !!!;(e)  . 

. 202,405 

Journal . (S)  1,38,497 

P**'? .  1,102,547 

.  040.902 

J^«l . . . . .  1,443,449 

Vbun( 


459,942 

410,810 

485,736 

261,518 

145,689 

1,2.56.488 

407,207 

1,763,695 


67. . 525  G 
164,270  G 
485,7.36  L 

59,11.3  L 
7,192  L 

253,941  L 

66.. 305  L 
320,246  L 


.sold  in  combinatl  in.  Tribune  (m)  and  Times- 
)i  c.*  Times-Tribune  linage  shown.  Journal  merged 
It  Star  elTective  August  1.  1939 


25,W 

81.SM 

34.5.’! 


MODESTO.  CALIF. 

. (e) 


38.1* 

107, 


. 

raid .  . . 

''anada . 

.Devoir  • 

^‘lustration _  r„,i 


otal  Daily 

,'8«i  st^y  • 

■twd  Total 


294,872 

307,172 

12,300  L 

1.  CANADA  ■ 

802,365 

774,943 

27,422  G 

316,240 

326,8.53 

10,613  L 

684,008 

699,970 

15,962  L 

92,728 

102,165 

9,437  L 

170,002 

198,865 

28,863  L 

98,656 

64,477 

34,179  G 

69,214 

72,805 

3,591  L 

51,683 

51,418 

265G 

68,391 

68,871 

480  L 

75,905 

83,290 

7,385  L 

2,284,896  2,291,496 
75,905  83,290 

68,391  68,871 

2,429,192  2,443,657 


6.600  L 
7..38.5  L 
480  L 
4,465  L 


NASHVILLE.  TENN. 


Danner . (e)  370,1.36 

Tennessean . (m'i  347,962 

Times  (see  note) . (e)  95,942 

**Tennessean . (S)  208, .544 

Times  (see  note) . (S)  33,366 


347,178 

346,733 


236,796 


Total  Daily .  814.040  693,911  1‘20,1‘29G 

Total  .Sunday .  241,910  2.36.796  5,114  G 

Grand  Total .  1,0.5.5,9.50  930,707  1  2,5, ‘>4:4  G 

Times  suspeniled  publication  July  28,  1940. 


NEWARK.  N.  J. 


Star-Ledger 

Xews . 

Call . 

Star- Ledger. 


.  (m) 
,.(e) 
.(S) 
.(S) 


361,745 

898,316 

148,120 

64,1.37 


139,4  48 
860,141 
217,.593 
42,971 


222  297  G 
‘.38,175 
69.47.3  L 
21,166  G 


Total  Daily.  . 
Total  .Sunday. 
Grand  Total. . 


1,260.061  999..589  260,472  ('. 

212,2.57  260,.564  48,307  L 

1.472,318  1,260,1.5.3  212,165  G 


NEW  BEDFORD.  MASS. 

336,618 


Standard  Times.  .  .  , 

. (e) 

385,0.31 

i  Mercurv . 

. . . .  (in) 

380.384 

Standard  Times . 

....(.S) 

29,099 

48,41.3  G 


37,1.56 


8,0.57  L 


Total  Dailv .  .3,95,031  .336,618 

Total  Sun  lav .  29,099  37,1.56 

Grand  Total .  414,1.30  .373.774 

§Xot  included  in  Daily  Total  or  (Grand  Total. 

NEW  HAVEN.  CONN. 


Tournal  Courier. . . . 

....(m) 

270,213 

2,59,218 

Register . 

. (e) 

620,131 

.538,165 

Register . 

....(S) 

124.236 

139.071 

Total  Daily . 

890,344 

797,383 

Total  Sunday. .  . . 

124,2.36 

139.071 

(»rand  Total . 

1,014,580 

936,454 

48,413  G 
8,057  L 
40,356  G 


10,995  G 
81,966  G 
14,8.3.5  L 


NEW  ORLEANS,  LA. 


Times  Picayune . (m) 

Tribune . (m) 

Item . (e) 

.States . (e) 

Times  Picayune  &  States. (■)) 
titem  Tribune . (.S) 


Total  Daily . 

Total  Sunday . 

Grand  Total . 


694,397 

267,078 

514,00.3 

412,981 

349,303 

227,937 

1,888,4.59 

.577,240 

2,465,699 


7.5.3,800 

2.34.125 

496,884 

429,198 

.388,069 

272,6.53 

1,914,007 

660,722 

2,.574,729 


NEW  YORK,  N.  Y. 


Times . 

Herald  Tribune. . . . 

Xews . 

Mirror . . 

Journal  .‘Vmerican 

.Sun . 

Worlil  Telegram . . . 

Post  . 

♦loiirnal  .\ireriean 

Ti'i'cs . 

Miror . 

Xews . 

■flleraM  Tribune.  . 


....  (m) 
...  (in) 
_ (m) 

....  (Ill) 

....  (e) 

. (el 

. le) 

. (e) 

....  (.-s) 

. (S) 

. (S> 

. (SI 

. (S) 


725.2.52 
.509.321 
780.862 

234.2.52 
434.:’.95 
.546.076 
589.767 
301,014 
186,‘262 
515,800 

93,775 
323,4 17 
371,226 


670,902 
,501 ,298 

247  J29 
4.52,666 
.587,9.53 
601,599 
293.671 
238,649 
669,871 
116,792 
.381.850 
467,022 


To‘aI  Daily  . 
Total  Sunday. 
Grand  Total 


4  1‘20,939  4.133.030 
1.490,519  1,874.184 

5,611,4.58  6,007,214 


NEW  YORK— (Brooklyn) 


. (e) 

366,865 

406,070 

lb.  ee  Talk  .. 

36,112 

36.069 

Island  Xews  . . 

. (e) 

4,629 

16,674 

Hagle . 

. (v-) 

99,099 

136,769 

Total  Daily .  . 

407.606 

4.58.813 

Total  Suiidav 

99,099 

136.769 

(■'.rand  Total 

506,705 

595,582 

NIAGARA  FALLS, 

N.  Y. 

92,961  r. 
14,835  L 
7.8,126  G 


59,403  L 
32,9.53  C. 
17,119G 
16,217  L 
38,766  I. 
44,716  L 

25,548  L 
83,482  L 
109,030  L 


54,3.50  (5 
S,0‘2.3G 
3.6.50  G 
13,477  L 
18.271  L 
41.877  L 
11,832  L 
7,343  G 
52.387  L 
154,0'.2  L 
23.017  L 
58.403  L 
95.796  L 

12,091  L 
.383,66.5  L 
395,7.56  L 


39,205  L 


Gazette . (e)  485,.597  496,244 

OAKLAND.  CALIF. 

Post-Rn-iuirer . (e)  4.52,6.55  387,882 

Tribune . (e)  687,680  643,.522 

Tribune . (SI  143,148  159,493 


Total  Daily.  . 
Total  Sunday. 
Grand  Total. . 


1,140,335  l,a31,404  108,931  G 

143,148  1.59,49.3  16,345  L 

1,283,483  1,190,897  92,586  G 


OKLAHOMA  CITY,  OKLA. 


Oklaho-t  an  . (m) 

Times . (e) 

Oklahoman . (S) 


360,132 

4.39,497 

17.5,,590 


36.3,451  3,319  L 

434,914  4..583G 

202,132  26,1542  L 


Total  Daily .  . 
Total  Sunday. 
Grand  Total . . 


799,629  798,365 

175,590  202,132 

975,219  1,000,497 


1,264  G 
26,1542  L 
25,278  L 


OMAHA,  NEB. 


494,702 

210,120 


22,403  G 
37,592  L 


Wia-ld  Herald . (e)  517,108 

tWorld  Herald . (.S)  172,528 

Total  Daily .  .517,108  494,702  22,406  G 

Total  Sunday .  172,1528  210,120  37,592  L 

Grand  Total .  689,636  704,822  1.5,186  L 

Advertising  sold  in  combination  (m)  and  (e),  linage  of  erne 
edition  shown. 

PEORIA,  ILL. 


(Daily) 

568,972 

533,612 

35,.360 

G 

. (e) 

505,001 

543,401 

38,400 

L 

. (K) 

123,256 

1.39,.548 

16,292 

L 

. (S) 

87,866 

109,204 

21,338 

L 

Total  Daily .  1,073,973  1,077,013  3,040  1. 

Total  Sunday .  211,122  248,752  37,6.30  1, 

Grand  Total .  1,285,095  1,325,765  40,670  L 


PHILADELPHIA,  PA. 


Gain  or  Loss 

1940 

1939 

15,248  G 

Evening  Bulletin . 

,  (e) 

810,528 

733„576 

464  G 

Inquirer . 

.(m) 

708,888 

573,377 

20,9.50  L 

Xew.s . . 

,.(e) 

234,3.33 

1.50,132 

— 

Evening  Public  Ledger. 

..(e) 

564,369 

584,911 

15,712  G 

Record . 

.  (m) 

419„501 

346,7.31 

20,9.50  L 

Inquirer . 

.(.S) 

345,1,58 

432,054 

5,238  L 

t  Record . 

,.(S) 

227,<J79 

2.50,419 

Total  Daily . 

2,7.37,619 

2,388,727 

22,958  G 

Total  Sunday . 

.573.137 

6,82,473 

1,229  G 

Grand  Total . 

3,310,7.56 

3,071,200 

PHOENIX,  ARIZ. 


Republic . 

. , . .  (m> 

.3  43.128 

.3  45,743 

('.azette . 

. (e) 

427,931 

415,770 

Republic . 

....(SI 

1)).44J 

128,443 

Total  D.iily./.  .  . . 

771.059 

761,. 5-22 

Total  S  inday. .  . . 

100,4  49 

128.443 

Grand  Total . 

871,508 

880,935 

PITTSBURGH.  PA. 


Sun-Telegraph. . . . 

. (e) 

5.33,765 

616.123 

Post-(  .azette . 

. (m) 

446,362 

.398,161 

Press . 

. (e) 

812,471 

747,.5.5.3 

*Sun  Telegraph. . . 

. (S) 

188,949 

212,143 

fPress . 

. (S) 

253,534 

2.89.639 

Total  Daily.  .  .  . 

1,79 ’..598 

1,661,837 

Total  Sunday. . . 

442,483 

.501,832 

(»rand  Total. . . . 

2,2.35,081 

2,16.3,660 

PORTLAND.  ORE. 

Oregonian . (m)  571.188  511,698 

Journal . (e)  6)7,858  608,591 

X'ews-Tclegram . (e)  .  263,949 

**Oregonian . (S)  256,-317  297,402 

tjournal . (S)  112,913  i:i0,310 

Total  Daily .  1,259,044  1,384,148 

Total  Sunday .  369,2.30  427,712 

Grand  Total .  1.62S,‘274  1,811,880 

X'ews-Telegra  n  discontinued  publication  .August  2 

PROVIDENCE.  R.  I. 

Bulletin . (e)  787,219  730,229 

Journal . till  .320.555  .301,521 

Journal . (S)  124,274  178,388 


Total  Daily .  1,107,774 


Total  Sunday. 
Grand  Total. 


Da.'tle  (see  note) .  . . 
Hagle . 

Total  Daily . 

Total  .Sunday. . . . 
Grand  Total. 


124.‘274 


1,0.31,7.50 

178,3.88 


1,232,048  1,210,138 


READING,  PA. 


.(el 

.(.S) 


508,4.57 

30,366 

508,4.57 

30,366 

.5:).S,823 


477,275 

.3.3,331 

^iVV.rcil 

.510,608 


X’oTi;:  Magle  &  Times  (m)  s.'ld  in  combinat 
one  edition  (Kagle — c)  only  is  given. 


Xews  Leader. . . , 
Times  Disiiatch. 
Times  Disiiateli. 

'r.ital  Daily.  . 
Total  S’liulay. 
Grand  Total. . 


RICHMOND,  VA. 

....(e) 

...(m) 

.... (S) 


81  4, .5.53 
493,417 
204,8.52 

1.307  '.'70 
2IM..S52 
1,512., 822 


770.197 

4.54,858 

2:)0.7.88 

1 .225,055 
230.7.88 
1,4.5.5,8  43 


ROANOKE,  VA. 


Times . 

. . .  .  (m) 

208,212 

191,467 

World-Xews.  ..... 

.381,821 

.366,0)17 

Times . 

. I.St 

138,745 

1.56,0.54 

Total  Daily . 

590.0;{.3 

.5.57,474 

Total  Sunday  .  . . 

i:{8.7l.5 

1.56,0.54 

( '.rand  Tola!  .  .  . 

728,778 

713, .528 

43  G 
12.045  I, 

ROCHESTER,  N 

37,670  L 

Times  l’nion  .  .  . 

. (e) 

672,17.5 

- - - 

DeiiuKTat  <S:  Chr  * 

nicle. .  (m'i 

6;{4.408 

51,207  L 

Democrat  it  Cliroi 

lide..  (S) 

248,423 

37,670  L 

- - - 

88,877  L 

Total  Daily.  .  . 

1,.306.,5,S3 

T«»tal  Sunday 

248,423 

(’*rand  Total  . 

1,. 5.55,006 

10,647  I. 

ROCKFORD,  11 

Register-Republic 

.500,(M7 

64,773  G 

St(ir . 

. (m) 

363,180 

44,1.58  G 

Star . 

. t.S) 

95,926 

16,345  L 

■  - 

Total  Daily .  ,  , 

86.3,227 

Total  Sunday. . 
Grand  Total. 


9.5.<»26 

9.59,153 


6.3.5,128 

599,305 

313,899 

1,2.34.4:{.3 

313,899 

1,548,3:J2 


463,725 

366,344 

91,679 

830,069 

91,679 

921,748 


SACRAMENTO,  CALIF. 

Union . (ml  245,601 

Bee . (e)  64.5,447 

Uni.m . (Si  88,352 

Total  Daily .  891,048 

Total  Sunday .  88,352 

Grand  Total .  979,400 

ST.  LOUIS,  MO. 

Glolie  Democrat . (m)  427,157  420,0(M 

Post- Dispatch . (e)  636,154  609,758 

-Star-Tin.es . (e)  460,607  461,071 

tGlolie-Dcmocrat . (S)  200,385  228,229 

Post-Dispatch . (S)  311,903  340,514 


Total  Daily . 

Total  Sunday . 

Grand  Total . 


1,-523,918  1,490,8.33 
512,288  .568,743 

2,0.36,208  2,059,576 


ST.  PAUL,  MINN. 


Irioneer  Press . (m) 

Dispatch . (e) 

Pioneer  Press . (S) 

Total  Daily . 

Total  Sunday . 

('.rand  Total . 


4',M,602 

485,8-28 

160,278 


521,975 

539,354 

178,810 


980,4.30  1,061, .329 
160,278  178,810 

1,140,708  1,240, i;i9 


Gain  or  Loss 
76,9.52  G 
1,35,511  G 
84,201  G 
20,542  L 
72,770  G 
86,896  I, 
22,440  L 


348,892  G 
103,336  L 
239,556  G 


2,615  L 
12,1.52  G 
27,934  L 

9,537  G 
27,994  L 
18,457  L 


17,642  G 
48,201  G 
64,918  (J 
23,194  L 
36,1.55  L 

1.30,761  G 
59,.349  L 
71,412  G 


59,488  G 
79,3.57  G 
263,949  L 
41,085  L 
17,397  L 

125,104  L 
.58,482  L 
183,586  L 
:l,  19:)9, 


56,990  G 
19,034  G 
54,114  L 

76,024  G 
54,114  L 
21,910  G 


31,182G 

2.965  L 

31,182  G 

2.965  L 
2.8,217  G 

Linage  of 


4  4,3.56  G 
,38,.5.59  G 
2.5,9.36  L 

82,915  G 
25,936  L 
56,979  G 


16,745  G 
15,814  G 
17,309  L 

.32,.5.59  G 
17,309  L 
15,250  ('. 


37,047  G 
35,103  G 

6.5.476  L 

72,1.50  G 

65.476  L 
6,674  G 


36,322  G 
3,164  L 
4,247  G 

33,1.58  G 
4,‘247  G 
37,405  G 


34,951  G 
15,875  G 
10,586  L 

50,826  G 
10,586  L 
40,240  G 


7,153  G 
26,396  G 
464  L 
27,844  L 
28,611  L 


33,085  G 
56,455  L 
23,370  L 


27,373  L 
53,526  L 
18,532  L 

80,899  L 
18,5.32  L 
99,431  L 
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EDITOR  6,  PUBLISHEH 


{Journal . 

Herald  Journal . . 
I’ost-Stanilard . .  . 

♦American . 

Herald  American 
Post-Standard . . . 


Light . 

Bitpress . 

News . 

♦Light . 

Express . 

Total  Daily.  . 
Total  Sunday 
('.rand  Total. 


Total 


Group  Total 


Grand  To.:al. 


Tribune , 
World.  . 
Tribune 
World.. 


July  Linage  in  Leading  Cities 


SAN  ANTONIO,  TEXAS 


1940 

1939 

Gain  or  Loss 

.(c) 

4.50,312 

396,921 

53.391  G 

.(m) 

314,314 

259,248 

55,086  G 

. .  (e) 

536,796 

544,900 

8,104  L 

.(S) 

236.623 

252,264 

15,641  L 

.(S) 

215,894 

254,047 

38,153  L 

1,301,422 

1.201,069 

100,353  G 

4.52,517 

506,311 

.5.3,794  L 

1,7.53,9.39 

1,707  ,.380 

46,559  G 

SAN  DIEGO.  CALIF. 

I'nion . (ml  447,394  .382.491 

Sun  . (rl  .  3M.768 

Tribune-Sun . (el  684.701  .mSeS 

Vnion . (SI  222,240  202,^ 

Total  Daily .  1,132,09.5  1..3.35,624 

Total  Sunday. .  .  222,240  272,074 

Grand  Total  . . . .  1.354,335  1,607,698 

Sun  discontinued  publication  Nov.  25,  19.39. 


SAN  FRANCISCO.  CALIF. 

Chronicle . (ml  398,150  406,094 

Examiner . (ml  617,888  ,590,697 

Call-Bulletin . (el  429,3.55 

Xews . (el  498,703  500,770 

tChronicle . (SI  166,522  161,^2 

♦Examiner . (SI  299,53  1  369,247 

Total  Daily .  1,944,096  1,918,315 

Total  Sunday .  466,053  5,31,079 

Grand  Total .  2,410,149  2,449,394 


SCHENECTADY.  N.  Y. 

Gazette . (m)  581 ,707  581 ,426 

l^nion  Star . (e)  535,855  525,744 

Total  Daily .  1.117,562  1,107,170 

Total  Sunday .  .  . 

Grand  Total .  1,117,562  1,107,170 

SCRANTON.  PA. 

Tribune . (m)  425,579  411,715 

Times . (e)  582,005  553,716 

Scrantonian . (S)  120,935  183,561 


Total  Daily. . 
Total  Sunday 
C.rand  Total 


64,9a3  C. 
384,768  I. 
116..3.36  G 
19,354  G 
69,188  L 

203,529  L 
49,8.34  L 
253,363  L 


.  1,007,584  965,431 

120,935  183,561 

.  1,128,519  1,148,992 


SEATTLE.  WASH. 

Post-Intelligencer . (m)  411,023  375,636 

Star  (el  218,365  285,079 

Times . (e)  648,665  639,207 

♦Post-Intelligencer . (S)  276,144  299,505 

tTimes . (SI  203.875  178,835 

Total  Daily .  1,278.053  1,299,922 

Total  Sunday .  480,019  478,340 

Grand  Total .  1,758,072  1,778,262 

SOUTH  BEND.  IND. 

Tribune . (e)  549,318  480,059 

Tribune . (S)  87,778  94,036 

Total  Daily .  549,318  480,059 

Total  Sunday .  87,778  94,0.36 

Grand  Total .  637,096  574,095 


SPOKANE.  WASH. 

Spokesman-Review . (m)  287,255  288.411 

Chronicle . (e)  481.768  491,644 

tSpokesman-Review .  .  . .  (S)  175,666  201,544 


Total  Daily.  .  . 
Total  Sunday. 
Grand  Total. . 


769.023  780,055 
175,666  201,544 
944.689  981,599 


(Continued  from  page  31) 

SYRACUSE,  N.  Y. 


(e) 

1940 

1939  Ctain  or  L'>ss 
31‘>S72  . 

(e) 

(ni) 

717.6.54 

404,264 

530,247 

395,978 

10.3,720 

187,407  G 
8,286  G 

(S) 

(.S) 

121.371 

62,640 

79,960 

77,902 

41,411  G 
15,262  L 

1,121,918 

1,238,797 

116,879  1, 

184,011 

261. .582 

77.571  L 

1.. 305,929 

1  ..5(H), 379 

194,4.50  I. 

Total  Sunday .  184,011 

Grand  Total .  1.. 305,929 

{Suspended  publication  July  23.  1939 


TACOMA,  WASH. 

News-Tribune . (el  428,231  420,8.53  7,378  G 

Times . (el  .327,360  31.5,107  12,2.53  G 

News-Tribune . (SI  117,0.34  143,67.3  26.639  1, 

Total  Daily .  7.5.5,591  735,960  19.6.31  G 

Total  .Sunday  .  117,0.34  143,673  26.639  1, 

Grand  Total .  872,625  879,63.3  7.008  1, 


TOLEDO.  OHIO 

Times . (ml  122,772  127.2.58 

Blade . (el  7.52.498  677.006 

Times . (SI  177,981  240.987 

Total  Daily .  87.5,270  804.264 

Total  Sunday .  177,981  240,987 

Grand  Total .  1,053,251  1  04.5,2.51 


TORONTO.  CAN. 

Globe  S:  Mail . (ml  387.888  482,2.5.5 

Telegram.. . (el  7.58,9.58  79.3.397 

Star . (el  864,691  884,49.3 

Star . (Weeklyl  52,312  80,227 

Grand  Total .  2,063.849  2.240,372 


TRENTON.  N.  J. 


Evening  Times .  .  . 
Times  Advertiser. 


589,.369  588,513 

64,999  74,702 


Total  Daily .  589 ,.369  .588..51.3  8,56  G 

Total  Sunday .  64,999  74.702  9,7ft3  L 

Grand  Total .  6.54,368  663,215  8,847  1, 

Trenton  Times  (el,  and  State  Gazette,  (ml  are  sold  in  combi¬ 
nation. 


TROY,  N.  Y. 

Record .  417,803  431.704  13,901  L 

Record  (ml  sold  in  combination  with  Time«  Record  (e).  Linage 
of  one  edition.  Record  (ml  only  is  given. 


TULSA.  OKLA. 


Total  Daily.  . 
Total  Sunday. 
Grand  Total. . 


,.(e) 

.369,176 

36.3,575 

5,601 

G 

.  (if) 

421,157 

396,555 

24,602 

G 

.(S) 

97,254 

111,673 

14,419 

L 

.(S) 

144,341 

180,918 

36,577 

L 

790,3.33 

760,130 

30.2a3 

G 

241,595 

292,591 

50,996 

L 

1,031,928 

1,052,721 

20.793 

L 

WASHINGTON,  D.  C. 


Times-Herald .  .  . 

. .  (Daily) 

693,531 

601,1.53 

92  ..378  G 

Post . 

539,588 

505,028 

34,560  G 

News . 

465,264 

415,882 

49.382  G 

Star . 

1,217,873 

1,127,8.37 

90,a36  G 

♦Times-Herald  . . , 

. (S) 

274.709 

.335.662 

60,9.A3  L 

tStar . 

. (S) 

386,536 

439,492 

52.956  L 

Post . 

. (S) 

219,250 

257,941 

38,691  L 

WESTCHESTER  COUNTY  MACY  GROUP  (N.  J 


Maniaroncck  Times . (e> 

Mt.  Vernon  Argus . (c) 

Xew  Rochelle  Standard 

Star . (e) 

Ossining  Citizen  Register  (e> 

P<irt  Chester  Item . (e) 

Tarrytown  Xews . (e) 

Wmkers  Herald  States¬ 
man  . (c) 

White  Plains  Dispatch. .  (e) 
Peekskill  Star . (e) 


1940 

19.39 

185,819 

195,265 

36.3,588 

.376,855 

.362,5.59 

.369,903 

192,906 

209,660 

277,876 

306,279 

192,432 

202.707 

334,9.58 

316,670 

.398.59.3 

.3.34.323 

223,444 

2.3.3,264 

2.532,175 

2,.544,926 

WICHITA.  KAN. 


lieacon . 

...(e) 

389,363 

.373..524 

Eacle . 

..(in) 

286.373 

272.8.56 

Easle . 

...(e) 

425,756 

326.283 

Heacon . 

...(S) 

246,284 

293.752 

RaKle . 

...(S) 

245,8.30 

236,351 

Total  Daily . 

1,101,492 

972,663 

Total  Sunday . 

492,114 

530.ia3 

Grand  Total . 

1,593,606 

1,502,766 

WINSTON-SALEM, 

N.  C. 

Twin  City  Sentinel. . . 

. . . .  (e) 

3.59..549 

323.063 

Journal . 

. . .  (m) 

286,822 

266,.381 

journal  &  Sentinel. . . 

...(S) 

93,733 

11.3,318 

Total  Daily . 

646,371 

.589,444 

Total  Sunday . 

93.7.^3 

11.3,318 

('.rand  Total . 

740,104 

702,762 

WORCESTER,  MASS. 


Telegram . 

. . . .  (m) 

443,973 

4.36,298 

Gazette  &  Post . 

. (e) 

520,155 

477,9.57 

Telegram . 

....(S) 

127,901 

154,005 

Total  Daily . 

964,128 

914,255 

Total  Sunday. . . . 

127.901 

154,005 

Grand  Total . 

1,092,029 

1,068,260 

YOUNGSTOWN.  OHIO 

Vindicator  Telegram. ...  (el  711,618  645,764  tS.Si' 
Vindicator  Telegram (S)  140,089  161.213  -11.  ; 


Total  Daily.  . 
Total  Sunday. 
Grand  Total. . 


711,618  645,764  (13,S.V 

140,089  161.213  ill;. 

851,707  806,977  447.. 


BRONX,  N.  Y. 

Home  News . (el  1.30,927  152  914  2D'l 

Home  News . (S}  48.62.3  67,709  190'; 

Grand  Total .  178,550  220,623  41 OC 


KANSAS  CITY,  KANSAS 

Kansan . (el  211,176  1  8,5,724 

Kansan . (SI  78,519  83,825 


Total  Daily .  2,916,2.56  2,649.900  266,3.56  G 

Total  Sunday  .  .  880,495  l,ft3.3,09.5  1.52.600  L 

Grand  Total .  3,796.751  3,682,995  113,756  G 


MEMORANDUM  OF  ADVERTISING  IN  AMERICA 
WEEKLY.  COMIC  WEEKLY  and  "THIS  WEEK- 
JULY.  1940 

♦  AMERICAN  WEEKLY  Linage  3.3,409  lines  and  ("i; 
WEEKLY  Linage  12,320  lines  is  included  in  the  Sunday  ti>. 
of  the  following  papers;  Albany  Times  Union,  Atlanta  Jo'i 
Baltimore  American,  Boston  Advertiser,  Chicago  Hera'.d 
ican,  Detroit  Times,  Milwaukee  Sentinel,  New  York  Joa; 
■American,  Pittsburgh  Sun-Telegraph,  San  .Antonio  U- 
Syracuse  Herald-American.  Washington  Times-Herald. 

♦  AMBRI(:AN  weekly  Linage  37,13.3  lines  in  tk  - 
Angeles  Examiner,  San  Francisco  Examiner  and  Seattle  F" 
Intelligencer. 

♦♦  AMERICAN  WEEKLY  Linage  33,409  lines  in  the  Bii 
Courier  Egress,  Cleveland  Plain  Dealer,  Iloustoo  Post/ 
Nashville  Tennessean.  31,505  lines  in  the  NlinneapoHs 
Journal,  35,229  lines  in  the  Poitland  (jregonian, 
t  THI.S  WEEK  Linage  24,163  lines  is  included  in  the  t 
6)mres  of  the  lollowi  'g  papers:  27,249  lines  in  the  bos 
Times.  Portland  Journal,  San  Francisco  Chronicle  aid  ■ 
Spokesman  Review.  25,699  lines  in  the  .Seattle  Times 


Emphasizes  Right  of 
Accused  to  Counsel 

Washington,  D.  C.,  Aug.  12 — ^Files 
of  the  National  Labor  Relations 
Board  defending  employment  of  A. 
I..  Wirin,  an  attorney  who  had  rep¬ 
resented  known  communists  in  pri¬ 
vate  practice,  have  been  made  public 
by  the  Smith  Committee,  among  the 
exhibits  being  a  letter  written  by 
Chairman  J.  Warren  Madden  em¬ 
phasizing  the  right  of  accused  per¬ 
sons  to  have  counsel,  and  including 
this  assertion: 

“It  is  well  known  that  the  Chicago 
Tribune  and  Mr.  Robert  McCormick, 
the  publisher  of  that  paper,  furnished 
counsel  for  Mr.  Mear,  a  publisher  of 
a  disreputable  newspaper  in  Minne¬ 
sota,  for  the  purpose  of  protecting  the 
freedom  of  the  press.” 

Editor’s  Note. — Col.  R.  R.  McCormick  and 
the  Chicago  Tribune  did  furnish  counsel,  as  a 
public  service,  in  the  case  of  Near  vs.  Minne¬ 
sota  (not  Mear,  as  Mr.  Madden’s  letter  spells 
the  name)  in  1930.  This  case  involved  the 
construction  of  a  Minnesota  law,  ostensibly 


<lc,-igned  to  protect  the  public  against  scur¬ 
rilous  and  ilisrepntable  publications,  but 
v.hich  was  so  broadly  worded  as  to  include 
all  publications  objectionable  to  the  group  in 
pt.litical  power  at  the  moment.  The  United 
States  Supreme  Court  nphebl  the  argumint 
of  the  newspaper’s  counsel,  in  a  decision  writ¬ 
ten  by  Chief  Justice  Hughes. 

■ 

Herald  Tribune  Plans 
Buenos  Aires  Bureau 

The  New  York  Herald  Tribune  has 
completed  arrangements  for  estab¬ 
lishing  a  permanent  Herald  Tribune 
bureau  in  Buenos  Aires,  Argentina. 

Assigned  to  head  the  first  such  bu¬ 
reau  of  its  kind  in  the  paper’s  history 
is  Walter  Kerr,  Herald  Tribune  Euro¬ 
pean  correspondent,  who  returned  to 
the  U.  S.  several  weeks  ago. 

He  said  he  would  leave  for  his  new 
post  “within  the  next  ten  days.”  If 
events  warrant,  he  stated,  the  new 
bureau  will  be  expanded  with  addi¬ 
tion  of  one  or  two  men  from  the  New 
York  office.  This  will  give  him  a 
chance  to  get  aroimd  the  continent. 


Civil  Service  Allows 
Newsmen  More  Credit 

Washington.  D.  C.,  Aug.  14 — The 
Civil  Service  Commission  which  sel¬ 
dom  yields  any  of  its  rights  to  grade 
examination  papers  of  candidates  for 
government  positions,  has  asked  Felix 
Morley,  former  editor  of  the  Washing¬ 
ton  Post,  and  Milton  Eisenhower,  in¬ 
formation  director  for  the  Department 
of  Agriculture,  to  assist  in  fixing  rat¬ 
ings  for  several  hundred  persons  who 
took  the  test  for  “principal  informa¬ 
tion  specialist.” 

Assisting  Morley  and  Eisenhower 
will  be  Clayton  Taylor  of  the  Com¬ 
mission’s  staff. 

The  papers  to  be  reviewed  are  those 
submitted  as  a  result  of  a  second  call 
for  candidates,  the  first  having  re¬ 
sulted  in  rejection  of  many  of  Wash¬ 
ington’s  leading  newspapermen  as  well 
as  candidates  from  other  cities  includ¬ 
ing  the  managing  editor  of  a  New 
York  newspaper.  , 

The  basis  for  rating  has  been 


changed  to  substitute  higher  c:<ri 
for  newspaper  work  and  lower  ra  1 
for  management,  public  speaking 
other  accomplishments  no  longer;' 
sidered  by  the  Commission  as 
tial  to  good  press  agentry. 

CENTRAL  STATES  MEEl 

The  Fall  meeting  of  the  Cei  ^ 
States  Circulation  Managers’  - 
tion,  previously  announced  for 
10-11  in  Chicago,  has  been  p  'stp  ' 
until  Sept.  24  and  25,  according 
President  Rex  Fisher,  East  St.  I' 
(Ill.)  Journal.  'The  convention 
be  held  at  the  Stevens  Hotel. 


MASON  BRITTON  N 

Washington,  D.  C.,  -A.ug.  12-'., 
pointment  of  Mason  Britton, 
president,  McGraw-Hill  Pubn^' 
Company,  to  be  supervisor  of  ma'- 
tools  in  the  machine  tool  seetk^ 
the  Production  Division  of  the  • 
tional  Defense  Advisory  Conunw 
headed  by  William  S.  Knudsen, 
atmounced  here  last  week. 


AUGUST 
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restrictions  of  Sweden’s 
V^OV  I  “deeply  anchored”  principle  of  free- 

H  1  i*  •  01-.  speech  and  expression  have 

r\ClVGrtlS1119  OJIOTVS  been  “rather  grudgingly  accepted,” 

but  “any  too  brutal  attack  against  the 
InClTGCIS©  fundamentals  would  have  created  a 

'  serious  stir  in  this  country.”  How- 

A  507c  increase  in  Canadian  govern-  ever,  to  safeguard  these  fundamentals, 
ment  advertising  as  a  result  of  the  the  Swedes  are  sometimes  prepared 
war  was  disclosed  in  Ottawa  in  a  re-  to  compromise  on  minor  issues,  ac- 


irculators  Soy  rrs  now  Canadian  Gov't 

ar  News  Has  Advertising  Shows 

by  a  headline  writer,  George  Shaw,  rf\rrf  T 
ut  SlimniGr  t^iuinp  head  of  the  Hartford  (Conn.)  Times  uU  /o  lllCrGQS© 

copy  desk,  coined  to  fit  the  combina- 

New  England  Men  Also  tion  of  air  power  with  large  numbers  A  50%  increase  in  Canadian  govern- 

,T  TU-*  •low  being  employed  by  the  Nazi  ment  advertising  as  a  result  of  the 

Hear  That  Dealers  Prefer  military  forces.  ^  ^  war  was  disclosed  in  Ottawa  in  a  re- 

Fewer  Editions  b  turn  tabled  in  parliament  at  the  re- 

_  .  .  quest  of  H.  R.  Jackman  (Cons.,  Rose- 

BosTON,  Aug.  14— News  dealers  pre-  AuVOrtlSlIlQ  Oorp.  dale).  The  return  showed  that  dur- 

:  fewer,  rather  than  more,  editions,  «  TM.— -  mS  fbe  year  ending  March  31  last, 

:dwar  news  has  helped  to  lesson  nOS  I'lGW  V^IIlCerS  various  government  departments  spent 

s  usu^  summer  slump  in  subscrip-  ^  g  Advertising  Corporation,  $1,287,738.83,  of  which  $805,834.96  was 
.ns.  These  were  among  the  con-  Agency,  announced  this  week  ascribed  to  normal  peacetime  adver- 

.sions  reached  by  a  n^jority  ot  the  officers,  ownership,  management  tising,  according  to  an  article  in  the 

:  members  of  the  New  England  *'■  ^  Financial  Post. 


isociation  of  Circulation  Managers 
meting  here  today  for  their  semi- 
[flual  convention.  Frank  Brailsford 
[the  Lawrence  (Mass.)  Eagle  Trib- 
■e,  and  president  of  the  Association, 
resided  at  the  round  table  discus- 
.as. 

Mr.  Brailsford  contributed  one  of 
s  most  interesting  case  histories  of 
meeting  when  he  described  the 
.ccess  of  a  sampling  campaign  con- 
scted  by  his  paper.  The  campaign 
n  10  weeks,  with  the  home  delivery 
.•ea  split  up  into  as  many  districts. 
V.e  carriers  delivered  free  sample 
ipies  to  prospective  subscribers  for 


Harold  Menllat 


Ward  Canaday 


tese  prospects  and  queried  them  as  Harold  Merillat,  formerly  executive  ^ 

c  why  they  did  not  subscribe  to  the  vice-president,  becomes  president  and 

jgle  Tribune  active  head  of  the  compmny.  For  four  Advertisii 

~  "Smollest  Merchant"  Appeal  years  he  was  with  Grace  and  Holliday  departr 

.  ,  ,  ,  ,  ..  and  for  seven  years  maintained  an  pi.idp  the  fr 

A  ^es  approach  based  on  the  independent  merchandising  and  lay- 
smallest  merchant  idea  was  pre-  Detroit.  For  the  last  Agriculture: 

fared  for  the  b^s  before  they  went  in  Toledo,  and  Canadian  . 

aejr  rounds.  The  campaign  netted  .g^gntly,  in  addition  to  his  executive  ^  Ltd..  .Mo, 

i  poss  increase  of  1.504  and  a  total  ^  U  S 

Let  gain  of  600,  Brailsford  reported.  *^1  t  ui.  c.  mhui 

It  was  indicated  that  a  vote  will  account  executive  on  the  Libbey-  Canadian  . 

k  taken  at  the  next  January  meeting  wens-  or  a^oun  .  Cockfidd,  I 

1,  aoTiirtair,  Succeeding  Mr.  Menllat  as  execu-  A  Rroup  c 


years  he  was  with  Grace  and  Holliday  deoartments  were  shown  to  in- 

and  for  seven  years  maintained  an  elude  Uie  following; 


:  poss  increase  of  1.504  and  a  total 
et  gain  of  600,  Brailsford  reported. 

It  was  indicated  that  a  vote  will 
e  taken  at  the  next  January  meeting 
s  ascertain  the  advisability  of  chang- 


•g  the  semi-annual  convention  dates  vice-president  and  general  man- 

AprU  and  October.  The  summer  /°hn  Toigo  formerly  yice- 

netiings  of  this  organization  are  usu-  President  of  Campbell-Ewald  Detroit 
llyheld  in  northern  New  England  account  executive  with  such 

esaru,  and  this  year’s  location  was  * 

«  experiment  Thomas,  and  BBD&O.  He  will  func- 


turn  tabled  in  parliament  at  the  re-  cording  to  the  Times  correspondent, 
quest  of  H.  R.  Jackman  (Cons.,  Rose-  " 

dale).  The  return  showed  that  dur-  2  ISSUGS 

ing  the  year  ending  March  31  last,  *  " 

various  government  departments  spent  QT 

$1,287,738.83,  of  which  $805,834.96  was  »  ^2  V.'* 

ascribed  to  normal  peacetime  adver-  Pvinfing 
tising,  according  to  an  article  in  the  *  A**J'‘***y  *  VAy 

Financial  Post.  ,  Washington,  D.  C.,  Aug.  14 — The 

The  information  disclosed  also  in-  average  union  wage  rate  per  hour 
eluded  the  contracts  given  by  depart-  was  $1,193  for  all  of  the  printing 
merits  to  advertising  agencies.  trades  in  the  72  cities  covered  in  a 

Biggest  advertiser  was  the  depart-  survey  made  by  the  Bureau  of  Labor 
ment  of  trade  and  commerce,  whose  Statistics  on  June  1,  1939,  with  book 
$377,643.88  was  entirely  for  peace  ac-  and  job  trades  paying  a  $1,135  average 
tivities.  and  the  newspaper  trades,  1.302. 

Leading  figures  for  departments  as  The  report  shows  an  average  in- 
listed  in  the  Financial  Post  were;  crease  of  .9%  in  the  wage  rates  of 
p  .y  _  union  members  in  all  printing  trades 

*^^5^  ‘’*1  between  June  1,  1938,  and  June  1, 

.'iRriculi.  .  77,343.19  166,747.79  243.990.98  1939.  Book  and  job  Wage  rate  index 

Kinanep  . .  4,938.03  97,514.53  102.4a2.56  rose  8^}j  and  the  newsnaner  indev 

Fisheries  ..  4,375.25  197,479.23  201,854.48  „  ana  me  newspaper  maex 

.Nat.  Def...  19,996.17  5,099.92  26,096.09  rose  1.1%,  making  the  respective  in- 

Fostniaster  dexes  11.2  and  11.1%  higher  than  in 

(■en .  19.616.69  .  19,616.69  .qoq  ° 

T’lib.  wks..  28.869.74  635.17  29,504.91 

Tr.  Jt  Com.. 337,643. 88  .  377.643.88  The  average  maximum  workweek 

irans.H.rt.  266,61)2.99  _  176.64  ^66.77_^  provided  in  Union  agreements  for  all 

805,834.96  481,903.87  1,287,738.83  printing  trades  was  39  hours  in  1929. 
A  j  ...  *  i  1  i  V  About  one-fourth  of  the  total  mem- 

Adyertising  contracts  let  by  van-  ^ership,  for  whom  both  1938  and  1939 
ous  de^rtments  were  shown  to  in-  received,  had  increases 

elude  the  following; 

.Agriculture:  Found  in  the  book  and  job  trades 

„  ..  , .  ..  .  .  ^  was  an  average  workweek  of  39.6 

Montreal  241,035.41  hours,  while  the  newspaper  trades 

Finance;  ,  averages  38.4  hours  on  day  shifts  and 

K.  C.  .Smith  &  Son  Ltd .  1,576.40  07  o  hnnrs  r>n  nitrht  shiftc 

Canadian  Advertising  Agency  ShlttS. 

Lid .  753.00  The  report,  released  today,  covers 

Cockfield,  Brown  &  Co.  Ltd...  2,608.63  such  headings  as  wage  and  hour 

A  group  consisting  of  K.  C.  ,  j  r  ^  1000  •  1 

Smith  &  Son  Ltd.;  Canadian  trends  from  1907  to  1939;  night  wage- 

Ailvertising  Agency  Ltd.;  rate  differentials;  overtime  pay;  rates 

Ltd..  J.  J.  Gibbons  Ltd.;  Size  of  Cities  and  regions;  working 

McConnell,  Eastman  &  Co.,  agreements;  hiring;  hour  and  leave 

Ageticy  regulations;  overtinie;  leaves  of  ab- 

Brown  &  Co.,  Ltd .  97,514.53  sence;  holidays  and  vacations;  dis- 

''Advertising  Co  ltd  charges  and  quits;  apprenticeship; 


-ARricull. 

.  77,243.19 

166,747.79 

243.990.98 

Finance 

4.938.03 

97,514.53 

102,452.56 

Fisheries  . 

.  4,375.25 

197,479.23 

201,854.48 

N at.  Def. . 

.  19,996.17 

5,099.92 

26,096.09 

I’ostniaster 

Gen.  . . . 

.  19.616.69 

19,616.69 

T’lib.  wks. 

.  28.869.74 

635.17 

29,504.91 

Tr.  Jt  Com. 

.337,643.88 

377.643.88 

TransjHirt . 

266,602.99 

176.64 

266,779.63 

805,834.96 

481,903.87  1 

1,287.738.83 

Advertising  contracts  let  by  vari- 


Canadian  Advertising  Agency 

Ltd.,  .Montreal  .  241,035.41 

Finance; 

K.  C.  Smith  &  Son  Ltd .  1,576.40 

Canadian  Advertising  Agency 

Ltd .  753.00 

Cockfield,  Brown  &  Co.  Ltd. .  .  2,608.63 

A  group  consisting  of  K.  C. 

Smith  &  Son  Ltd.;  Canadian 
Ailvertising  Agency  Ltd.; 

Thornton  I’urkist;  A.  McKim 
Ltd..  J.  J.  Gibbons  Ltd.; 

McConnell,  Eastman  &  Co., 

Ltd. ;  Ronalds  .Advertising 
.Agency  Ltd. ;  and  Cockfield, 


MACM  was  treated  to  a  double  tion  as  creative  head  of  the  agency,  Adyenising  Co.  Ltd.,  Srges  arbUrr^^^^^^^^ 

cader  ball  game  at  National  League  George  Piper  of  Chicago  joins  the  .  -o... 50.85 

'ield.  Wednesday  afternoon,  with  Bob  apney  as  second  vice-president  in  W^.h  ^  Ltd.,  Included  as  supplements  to  the  text 


ijuinn  of  the  Boston  Bees  as  host, 
Discussion  of  special  events  and  edi-. 


charge  of  market  analysis  and  re¬ 
search.  He  was  for  eight  years  direc- 


ons  designed  to  increase  circulation'  research  for  Montgomery  Ward 


Ioiaged  the  attention  of  the  mcm- 
6rs  at  the  closing  session  of  the  con- 
ention  this  morning. 


and  Company,  and  has  for  the  past 
several  years  conducted  his  own  re¬ 
search  and  market  analysis  firm  in 


It  was  voted  to  hold  the  next  semi-  Chicago.  _  ,  ,  j  , 

nnual  meeting  at  the  Hotel  Bradford  Ward  M.  Canaday,  former  president, 
'ere,  on  the  third  Wednesday  and  becomes  chairman  of  the  board. 
I^ursday  of  January.  owners  will  be  completely 

■  responsible  for  the  management  of 

fo  Co-ordinate  Ads  On 

Southern  Califomia  nnrHin  rivir.  awards 


Co-ordination  of  all  advertising  that 
^es  on  in  behalf  of  Southern  Cali- 


Post  Office : 

WaNb  Advertising  Co.  Ltd., 

Windsor  .  13,393.15 

Trade  and  Commerce: 

McLaren  Advertising  Co.  Ltd..  225,225.11 

Thds.  Skinner  &  Sons  .  636.30 

K.  C.  Smith  &  Son  T.ld .  36,O.S.S.65 

James  Fisher  Co.  Ltd .  33,947.05 

Irsnsport: 

Co^kfieM,  Brown  Advertising 

Co.  Ltd .  204,790.08 

Mcl.arcn  A<lvcrtising  Co.  Ltd..  3,609.41 

■ 

Swedish  Press  Resists 
Nazi  Propaganda 

A  Stockholm  dispatch  to  the  New 
York  Times  Aug.  10  said  that  for  two 
days  the  Swedish  newspapers  had  en¬ 
ergetically  reacted  against  a  new 


BXX/BnnC  days  the  Swedish  newspapers  had  en- 
OKCmU  ergetically  reacted  against  a  new 

An  orchid  award  to  an  outstanding  Qg^man  attempt  to  synchronize  Swed- 


win  ot  Southern  Cali-  is  being  made  weekly  pre^s  Tnd  radio  ne^^^^ 

s-mia  will  be  sought  in  a  program  nnntnna  Reach  fFla )  Sun  Pfess  ^na  raaio  news  wiin  ijer 

t'dertaken  bv  the  All  Year  Club  of  c  (  •)  interests  and  aspirations.  tons  came  from  overseas,  the  rest 

Southern  Califomia  DeteUs  of  the  Promotion  feature  was  semi-official  Swedish  news  from  Canada  and  Newfoundland, 

plan  were  announced  by  Don  Thomas,  of’^hf^Gore  PublicationJ  an^d'^^has  Tidnigama  Telegrambyra  was  This  was  a  gain  in  imports  of  9%  over 

ravaging  director  of  ffie  tourist  or-  uLu^ht  ^Sbstantial  circulation  gains  focused  last  week  by  the  Berliner  last  year,  but  the  total  of  importe  from 
lanization,  at  a  luncheon  meeting  a  ^rmallv  slack  period^  ac-  Boersenzeitung  of  giving  preferential  over^as  during  the  six  months  was 

*“g  l3  at  the  Biltmore  Hotel  in  Los  w  E  ^Parsons  ^^nublisher  treatment  to  the  enemy  s  news  and  132,000  tons  less  than  a  year  ago. 

cording  to  W.  E.  Parsons  publisher.  quoting  “too  many  Consolidated  Paper  Corporation  is 

Readers  are  invi  o  su  mi  -  ^j^^rican  newspapers,”  and  also  crit-  considering  reopening  its  Cap  de  la 
mations  of  women  who  have  contrffi-  j^j^ed  publication  of  news  of  General  Madeleine  mill  in  the  St.  Maurice 


lockouts. 

Included  as  supplements  to  the  text 
are  numerous  charts  and  tables  set¬ 
ting  up  the  data  in  graphic  form. 

Newsprint  Price 
Stabilized  to  April 

continued  from  page  3 

the  United  States  have  been  of  slight 
consequence  for  many  years.  How¬ 
ever,  during  the  first  half  of  this  year 
they  totaled  19,000  tons,  compared 
with  5,000  tons  last  year. 

Imports  of  newsprint  into  the 
United  States  during  the  six  months 
totaled  1,289,000  tons,  of  which  28,000 
tons  came  from  overseas,  the  rest 
from  Canada  and  Newfoundland. 


!“g  l3  at  the  Biltmore  Hotel  in  Los  ^ing  to  W  E  Parsons  publisher  treatment  to  the  enemy’s  news  and  13^000  tons  less  than  a  year  ago. 

■geles.  For  the  club’s  share  in  the  0° -defs  are  invited  to  submit  nom-  "material  and  quoting  ‘too  many  Consolidated  Paper  Corporation  is 
•ogram,  its  winter  advertising  budget  •  ^  ^  ^  *  u  u  ♦..;u  American  newspapers.”  and  also  crit-  considering  reopening  its  Cap  de  la 

■ill  be  mcrealed  50%  he  S  °  'll  t/ta  icized  publication  of  news  of  General  Madeleine  mill  in  the  St.  Maurice 

D.  D.  Durr,  chairman  of  the  Los  munitt°”™^'rhe  ^  orchids  awarded  are  Charles  de  Gaulle’s  communique  from  division,  which  would  add  consider- 
■ngeles  Newspaper  Publishers  Asso-  the  Fort  Lauderdale  green-  Lo'^do"-  Th®  agency  replied  em-  ably  to  the  supply  available.  This 

^tion.  Wac  _ _  ..  -.-vl  grown  in  +ViQf  fn  c^rvp  mill  wViirb  Viac  a  rattfw4  oarxa/^ifv  r\f 


ably  to  the  supply  available.  This 
was  namk  chairman  of  a  vol-  “p  ""h  '  R^^  phatically  that  it  endeavored  to  serve  mill,  which  has  a  rated  capacity  of 

trustee.  The  idea  was’ tested  in  the  exclusively  Swedish  interests  wWle  about  260  tons  of  newsprint  a  day,  has 

I*  aer  the  program,  designed  to  offset  r  „,,A^rAale  Record  another  Gore  trymg  to  avoid  anything  that  might  not  been  in  operation  for  a  number 

alias  cause  “usaUss  irritaW  to  th.  bellig-  ot  years  and  putting  it  back  in  pro 

a.  Daytona  Beach  five  weeks  age.  arentt  _  Jetton  would  tnvolv.  a  very  sub 


-own  as  the  “Sun  Carnival,”  in  which 
^proximately  300  winter  events  will 
^  ®f.e'^Ped  and  promoted.  Trans- 
companies  wUl  tie  in  their 


and  promoted.  Trans-  INTERSTATE  AD  ^4EET  which  with  two  frankly  pro-German  account  in  determining  Consolidated’s 

dv  *^°'”P3»iies  will  tie  in  their  The  Interstate  Advertising  Man-  exceptions,  takes  great  pains  to  give  prorated  tonnage,  so  that  the  net  re- 

^^ertising  with  this  theme,  and  hotels  agers’  Association  will  hold  its  Fall  the  most  objective  treatment  to  the  suit  of  reopening  it  would  be  to 

“Iso  will  key  their  adver-  convention  at  the  Abraham  Lincoln  news  from  the  belligerents,  the  dis-  spread  over  five  mills  the  tonnage 

g  to  the  campaign.  Hotel,  Reading,  Pa.,  Sept.  27-28.  patch  states.  Since  the  beginning  of  now  being  produced  by  four. 


Until  now,  no  official  step  has  been  stantial  outlay.  Although  not  oper- 
taken  to  muzzle  the  Swedish  press,  ating,  this  mill  has  been  taken  into 
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EDITOR  6,  PUBLISHER 


d^faituarp 

LAWRENCjS  T.  SMYTH,  78,  dean  of 
Maine  newspapermen,  and  for  half 
a  century  or  more  associated  with 
Bangor  newspapers,  died  July  30  fol¬ 
lowing  a  long  illness.  He  recently  re¬ 
tired  as  editor  of  the  Bangor  News  and 
was  succeeded  by  Monte  Bourjaily, 
a  former  general  manager  of  the 
United  Features  Syndicate  (E.  &  P., 
July  20).  Mr.  Smyth  had  worked  on 
a  number  of  New  England  newspa¬ 
pers,  including  Boston  and  New  York, 
and  also  the  Bangor  Commercial  60 
years  ago.  Surviving  are  his  widow, 
a  son,  Lawrence  A.  Smyth  of  the 
Boston  (Mass.)  Globe,  and  a  daughter. 


CHARLES  M.  CAMPBELL 

Charles  M.  Campbell,  88,  founder 
and  for  10  years  editor  of  the  Hamil¬ 
ton  (Ohio)  Daily  News,  said  to  have 
been  the  first  penny  daily  west  of  the 
Allegheny  Mountains,  died  Aug.  11  in 
a  New  York  hospital.  Sixty-five  years 
a  journalist,  Campbell  was  Washing¬ 
ton  correspondent  for  the  St.  Louis 
Post-Dispatch  in  1876,  was  publisher 
and  editor  of  the  Washington  (Pa.) 
Observer  and  edited  the  Hamilton 
Telegraph,  a  weekly,  before  he 
founded  the  Hamilton  Daily  News. 
Retiring  from  active  newspaper  work 
in  1889,  Campbell  devoted  his  full 
time  to  writing  on  medicine. 

MARKS  SOth  YEAR 


CLASSIFIED 

RATES 

“SITUATIONS  WANTED" 

(Cath  with  Order] 

I  fima  —  .50  par  lina 
4  timai  —  .40  par  lina 

OTH€R  CLASSIFICATIONS 
(Cath  with  Order] 

I  time  —  .90  par  line 
4  timet  —  .70  par  lina 

Count  live  words  to  line,  box  number  to 
be  counted  at  three  words.  Minimum 
space,  ^rea  lines.  Relerences  required 
with  "Business  Opportunities"  and  other 
ads  involving  sale  of  property  or  goods. 


E.  Lee  Renno,  67,  co-owner,  St. 
Charles  (Mo.)  Cosmos -Monitor  and 
former  St.  Charles  postmaster,  died 
Aug.  9  in  that  city. 

J.  J.  Baugh,  82,  editor  and  publish¬ 
er,  Searcy  (Ark.)  Citizen,  died  re¬ 
cently  in  Searcy.  A  veteran  of  64 
years  in  newspaper  work,  he  was  a 
former  president  of  the  Arkansas 
Press  Association. 

Daniel  J.  Toomey,  65,  co-owner, 
Cambridge  (Mass.)  Sentinel,  died 
Aug.  10  at  his  home  in  that  city.  He 
was  secretary  to  many  committees  in 
the  Cambridge  city  government  27 
years. 

Harold  F.  Scranton,  correspondent 
and  circulation  agent,  Hartford 
(Conn.)  Times  in  East  Hampton, 
Conn.,  a  small  community  not  far 
from  Hartford,  was  killed  instantly  in 
an  automobile  collision  in  East  Hamp¬ 
ton  Aug.  13. 

Mrs.  Annie  Speer  Anderson,  wife 
of  Eugene  Anderson,  Macon  (Ga.) 
Telegraph  columnist,  died  Aug.  10. 

Charles  Poelnitz  Johnson,  80, 
sports  reporter.  New  Orleans  Times- 
Democrat,  now  the  Times-Picayunc, 
died  Aug.  6  at  Greensboro,  N.  C. 

A.  R.  Babbington,  62,  editor  and 
publisher,  Melfort  (Sask.)  Moon  for 
more  than  25  years,  died  Aug.  11  in 
Melfort. 

Mrs.  Roselia  Ruskiewicz,  59,  co¬ 
publisher,  Buffalo  (N.  Y.)  Polish 
Everybody’s  Daily,  died  Aug.  8  after 
a  long  illness.  She  was  the  widow  of 
Francis  Ruskiewicz,  founder  of  the 
newspaper,  who  died  in  1933. 

James  Alden  Miller,  81,  a  Mid- 
Western  and  Pacific  Coast  editor  and 
publisher  for  more  than  50  years, 
died  Aug.  10  at  Pasadena,  Cal.  He 
was  at  one  time  city  editor  of  the 
Kansas  City  Times,  and  held  the  same 
position  on  the  Des  Moines  Register. 
Later  he  was  editor  and  publisher  of 
the  Railway  Conductor  of  Cedar 
Rapids,  la.  He  went  to  California  in 
1898,  becoming  editor  and  publisher 
of  the  Long  Beach  (Cal.)  Press.  In 
1912  he  became  editor  of  the  Pasa¬ 
dena  (Cal.)  News.  For  a  number  of 
years  he  was  Pasadena  correspondent 
for  the  Los  Angeles  Times. 

Thomas  F.  Burns,  until  recently 
connected  with  the  advertising  de¬ 
partment  of  the  New  York  World- 


The  Marietta  (O.)  Times,  on  Aug.  1 
began  its  second  half-century  under 
the  ownership  and  control  of  the  Mc¬ 
Kinley  family.  Fifty  years  ago,  Aug. 
1,  1890,  Benjamin  J.  McKinley, 

acquired  the  paper  from  S.  M.  Mc- 
Millen.  When  he  retired  in  1908,  he 
was  succeeded  by  his  sons,  Frank  B. 
and  William  P.  McKinney,  present 
owners  and  publishers.  The  Times 
has  been  in  continuous  publication 
under  the  same  name  for  76  years, 
having  been  founded  by  Walter  C. 
Hood  in  1864. 

rosewater'  will 

An  estate  of  $50,000  was  left  by 
Victor  Rosewater,  former  editor  and 
owner  of  the  Omaha  Bee,  who  died  on 
July  12,  according  to  his  will  filed  for 
probate  at  Philadelphia,  on  Aug.  1. 
The  will  stated:  “My  intention  and 
purpose  is  to  divide  my  estate  equally 
between  my  two  children  (Harriet  and 
Edward),  one  half  to  go  to  them  at 
once  upon  my  death  and  the  other 
half  after  their  mother  shall  have  the 
income  during  her  lifetime.” 

LEWEY  E.  BONTZ 

Lewey  E.  Bontz,  76,  former  pub¬ 
lisher  of  the  Sacramento  (Cal.)  Union, 
died  in  San  Francisgo  Aug.  5  of  a 
heart  ailm.ent.  Mr.  Bontz  was  gen¬ 
eral  manager  of  the  San  Jose  (Cal.) 
Mercury  Herald  at  the  start  of  the 
century.  He  joined  the  Sacremento 
Union  in  1905  as  managing  editor  and 
became  publisher  in  1909.  A  decade 
later  he  left  the  newspaper  to  enter 
the  insurance  business  in  San  Fran¬ 
cisco. 

TO  DEDICATE  BLDGS. 

The  Burroughs  Newsboys  Founda¬ 
tion  on  Aug.  23  will  celebrate  the  fifth 
anniversary  of  Agassiz  Village,  its 
Summer  headquarters  at  West  Poland, 
Me.,  with  the  dedication  of  a  new  din¬ 
ing  hall  and  other  buildings  and  roads. 
The  dining  hall,  which  has  a  seating 
capacity  of  600,  is  the  gift  of  Mr.  and 
Mrs.  Maxmillian  Agassiz,  trustees  of 
the  foundation. 

■ 

itu  TO  MISS  AFL  PARLEY 

ITU  delegates  will  be  absent  for 
the  first  time  in  the  48-year  historj' 
of  the  Wisconsin  State  Federation  of 


FORMS  CIOSE  THURS  NOON 


_ Business  Opportunity 

UNUSUAL  OPPORTUNITY 

A  fine  opportunity  for  capable  party  to  in¬ 
vest  $25,000  in  a  RoinR  Southern  news¬ 
paper  in  city  of  150,000.  This  carries 
an  opportunity  for  investor  to  become 
officer  and  important  factor  in  corporation 
and  has  larfrest  opportunity  for  profit 
p.-n.  offprpA  K-  .  newspaper.  Box  1423, 
Editor  &  Publisher. 

Circulation  Promotion 

Successful  subscription  contests  for  over 
30  years.  CHARLES  PARTLOWE  CO., 
Occidental  Building,  Indianapolis. 

Miscellaneous 

Save  On  Sales  Literature! 

With  Laurel’s  Improved  Process.  Repro¬ 
duces  direct  from  copy.  Eliminates  ex¬ 
pensive  enftravinfts.  typesetting.  500  (8V4 
X  11")  copies  $2.63;  additional  hundreds 
22c.  Ideal  for  Booklets,  Sales  Letters, 
Broadsides,  etc.  Send  for  free  descriptive 
manual.  In  Metropolitan  N.  Y.  ask  for 
Representative.  WAlker  5  0526.  Laurel 
Process,  480  Canal  St.,  N.  Y.  C. 

Nuwspapers  For  Sole 

S246 — 40%  interest  at  $25,000  cash  in  an 
outstanding  Daily.  Pop.  25.000.  Cir. 
8.000.  Good  opening  for  either  business 
mgr.,  adv.  mgr.,  or  editor.  Murray  E. 
Hill  &  Associates.  Nashville,  Tennessee, 
Newspaper  Brokers. 

Century-Old  Weekly  fine  Eastern  town, 
county-seat.  Splendid  plant.  $6,000 
down  payment.  Harwell  &  Fell,  Birming¬ 
ham,  Ala.  Brokers  since  1910. 

Newspaper  Brokers 

NEWSPAPERS.  MAGAZINES  AND 
BROADCASTING 

Stations  bought  and  sold.  D.  J.  Dwyer,  Box 
573,  Grand  Central  Annex,  New  York 
City,  N.  Y.  WAtkins  9  2341. 

Capable  handling,  buying,  selling,  mergers. 

No  leases  or  trades.  Highest  references. 

LEN  FEIGHNER  AGENCY.  Nashville.  Mich. 

PACIFIC  COAST — Newspaper  properties. 
Write  me  in  confidence.  Arthur  W.  Stypes, 
Newspaper  Broker,  Mills  Tower,  San 
Francisco. 


_ Nowspopers  Wonted _ 

Experienced  publisher  wishes  to  purchase 
small  daily.  East,  South,  or  Middle  West. 
In  early  forties,  excellent  record  with 
references.  Write  fully  and  in  confi¬ 
dence  to  Box  1369,  Editor  &  Publisher. 


Wanted — Daily;  population  20,000  to  50,- 
000;  circulation  5,000  to  25,000.  $25,- 

000  cash.  To  close  deal  by  October  1st. 
Send  complete  details,  paid  circulation, 
price  and  terms,  gross  income  by  the 
month. 

MURRAY  E.  HILL  &  ASSOCIATES 
Newspaper  Brokers  Nashville,  Tennessee 


Telegram,  died  Aug.  4  in  Mary  Im¬ 
maculate  Hospital,  Jamaica,  N.  Y. 
Duiing  his  30  years  in  the  newspaper 
business.  Burns  worked  for  the  old 
New  York  Evening  Mail,  the  Evening 
Telegram  and  was  local  advertising 
manager  of  the  old  New  York  World. 
He  recently  resigned  from  the  World- 
Telegram  to  join  the  New  York  Post. 

William  F.  Kenney,  formerly  day 
editor  of  the  Boston  Globe,  died  Aug. 
9  in  the  Francis  Scott  Convalescent 
Home  in  Brighton,  Mass.,  after  an  ill¬ 
ness  of  several  weeks.  At  the  time 
of  his  resignation  from  the  Globe  in 
1918  he  had  been  day  editor  for  28 
years. 


Labor  at  its  1940  convention  at  Janes¬ 
ville,  opening  Aug.  19.  The  13  ITU 
locals  represent  about  1,000  members. 
The  ITU  was  ousted  from  the  AFL 
last  spring  for  refusal  to  pay  a  special 
assessment  for  a  “war  chest”  to  com¬ 
bat  the  rival  CIO. 

HARRY  L.  SHAVER 

Harry  L.  Shaver,  advertising  man¬ 
ager  of  the  Bayonne  (N.  J.)  Timfs, 
died  Aug.  7  at  his  home,  Wst 
New  Brighton,  Staten  Island,  N.  Y-i 
after  a  three  months’  illness.  Mr. 
Shaver  formerly  was  national  adver¬ 
tising  manager  of  the  Staten  Island 
Advance. 


NEW  EVENING  DAILY  OPENINGS 


For  some  months,  I  have  been 
making  surveys  of  certain  Eastern 
markets  where  evening  daily  pa¬ 
pers  can  be  established  with  no 
local  competition  other  than  week¬ 
lies  which  can  be  absorbed  when 
and  if  advisable.  These  openings 
should  attract  experienced  news¬ 
paper  men  who  can  command  the 
relatively  modest  amount  of 
capital  required.  My  information 
and  my  cooperation  are  available 
on  a  fee  basis. 

Box  1375,  Editor  tc  Publisher 


Help  Wanted 

A  well-known  religious  syndicate, 
furnishes  newspapers  with  a  fast-sel  -, 
Go-to-Church  page  tied  up  with  local  i' 
vertising,  has  openings  for  salesmen  e 
district  sales-managers.  An  excellni 
opportunity  for  advertising  salesmen  wit- 
a  dignified  selling  approach.  Write  fsili 
giving  age,  experience,  references,  J 
territory  desired.  Box  1419,  Editor  t 
Publisher. _  * 

All-around  Salesman  to  supervise  circulat;;,- 
and  classified  departments  of  expandiu 
weekly.  Salary,  plus  commission. 
opportunity  for  right  man  or  womt 
Record.  East  Orange,  New  Jersey. 

National  Organization  has  an  opening  for^ 
experienced  weekly  busines.s  review  i:t 
industrial  page.  Salesmen  references  » 
quired.  Write,  giving  details. 

BRIGGS  BROS.  ADVERTISING  COMPAM 
Charles  £.  Briggs 
Key  Building 
Oklahoma  City, 

Oklahoma. 

Publishing  New  Magazine.  Writers  tci 
for  descriptive  booklet.  World  Opinia 
Associates,  35  VV.  32nd  St.,  N.  Y.  C. 

Situotleni  Wonted 

Administrative 

Business  Manager  on  small  daily  with  ow 
15  years’  experience,  seeks  ‘position  a 
manager  or  assistant  of  new.-.paper  and/c 
job  department.  Box  1409,  Editor  t 
Publisher. 

Ebcecutive  Secretary,  Woman,  publiihig. 
newspaper;  dependable  on  detail  iii 
personnel ;  handle  correspondence,  god 
stenographer.  Can  rewrite.  Box  1301 

_ Editor  &  Publisher. 

General  Manager 
or  Publisher’s  Assistant 

Actual  working  experience  in  every  depir- 
ment,  including  10  years’  editorial.  Fi't 
years’  assistant  advertising  manager  larp 
automobile  company.  At  present  vice  pi- 
sident  nationally  known  firm.  Family  mg. 
40.  Familiar  with  every  detail  nem- 
paper  administration.  Right  connectia 
more  important  than  money.  Excellcl 
references.  Write  or  wire  Box  131' 
Editor  &  Publisher.  _ 

I  never  promise  more  than  I  can  delive: 
Just  a  competent,  seasoned  worker  seekii; 
advertising  or  business-office  connectio; 
with  sound  conservative  publication.  Bo: 
1415,  Editor  &  Publisher. 

Situations  Wanted 

_  Advertising  _ 

Advertising  Manager  —  experienced  Loci 
Clas.sified  and  National;  good  reference 
intelligent  producer.  Box  1354,  Edito: 

_ &  Publisher.  _ _ 

Advertising  Salesman,  experienced,  can  ir 
crease  your  lin.ige;  good  promotion  idei! 
copy  layouts.  East  preferre-d.  AvailiW- 
for  personal  interview ;  newspaper  refer 
ences.  Box  1400,  Editor  &  Publisher. 


ADVERTISING  SALESMAN 

Available  Sept.  1 

I  .Twenty  years  experience — selling  npice 
I  for  magazines — newspapers — radio  and 
I  business  papers — Thorough  knowledge  or 
I  national  market  —  Wide  acquaintinee 
I  with  top  executives  among  agencies,  and 
I  national  advertisers — Would  prefer  mu- ' 
I  agement  of  national  dept,  of  newspapers 
I  in  East  part  of  U.  S.  Familiar  with  eveiT 
I  detail  of  ’’front  office”  newspaper  ad- 
I  ministration.  Have  travelled  to  all  puti 
I  of  country  and  Canada.  Excellent  refer 
I  ences.  Write  or  wire 


Editor  &  Publisher 


Classified  Manager-Assistant.  Now  workist 
as  Classified  Manager  morningeveni^ 
small  dailies  and  doing  a  good  job  (w 
G.M.  says  so).  Seven  years’  expeM*" 
large  and  small  dailies  and  a  gsio  " 
linage  every  year.  Know  every 
and  a  good  daily  can  get  me  as  msnsp 
or  assistant  for  $35-$40,  dependmi® 
location.  P.S. — I’m  a  woman  and  I 
be  as  tough  with  a  used  car  dealer  • 
I  can  gossip  with  the  new  accountt  » 
the  women’s  classifications  I  8®* 
my  paper.  Box  1349,  Editor  St  Pnblisl^ 

Creative  Advertising  Salesman. 
producer.  Expert  layouts,  copy, 
managerial.  Seven  years’  experience. 
1377,  Editor  &  Publisher. _ 

National-local  Advertising,  10  years  1»^ 
2nd  papers.  Available  manager  or  •»* 
man.  Box  1360,  Editor  &•  Publishrt^ 

Space  talesman,  executive  type,  v>tj! 
sales  record  and  good  contacts  ** 
vertising  executive,  wants  to  hear  ^ 
publisher  desiring  to  improve  nsu  . 
linage.  Experienced  in  i 

merchandising.  Box  1376,  Ediwr 
Publisher. _ _ 

Successful  Advertising  Manager, 

on  small  daily,  desires  greater  ^ 
ity.  Excellent  record  of 
and  number  of  accounts. 
grounded  in  local,  national,  jj. 
References  from  present  and  P»M  *7' 
era.  Box  1416,  Editor  &  Publisher- 
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SItuatioBS  WantBCl 
CircolatioB 


Isnlitlon  Manager — Build  sound  circu- 
jtion  at  minimum  cost.  Fifteen  years’ 
,ell  rounded  experience.  Expert  carrier 
wesniiation  and  training,  contests, 
■unals.  Excellent  record.  Age  35,  mar- 
led  two  children.  Central  or  Eastern 
sUtca  preferred.  Box  1323,  Editor.  & 
hiblisher _ 

^tor,  30,  college  graduate,  prolific 
[jickground  including  four  years  Des 
Moines  Register-Tribune,  West  Coast  pre¬ 
ferred.  Box  1361,  Editor  &  Publisher. 

[^^^afuT^oung  District  Manager  avail- 
ible.  Reliable,  age  28.  Prominent  circula- 
lion  manager  references.  Box  1336,  Edi- 
:or  4  Publisher. 

Situations  Wanted 
Editorial 


Situations  Wanted 

Editorial  (Coat’d) 


Editors  New  bqmpmtnt  and  oupplte 

small  or  large-town  dailies  who  desire  p  .i 

editorial  writer,  editorial  assistant,  or  *OT  Iflr  rnniin 

general  news  reporter  with  foreign  ex- 
perience,  contact  American  newspaper¬ 
man  20  years’  newspaper  and  magazine -  -  - 

experience  in  France  as  editor,  writer  of  Composing  Room  Equipment  For  Sole 


Shop  at-  THE  EQUIPMENT  MART  —And  Savt 


New  Eqmpment  end  Supplies  —  Used  Machinery  Bargains 
For  the  Printing-Pablishing  Field 


Mechanical  Equipment  Wanted 


feature  articles,  and  news  correspondence.  - -  .  - -  - - - 

Have  had  personal  contacts  with  people  Buy  Linotypes,  Intertypes  from  practical  Wanted— Complete  printing  plant,  large 
now  in  the  news.  Ex-^ryceman,  for-  machinists.  Unequalled  values.  Large  weekly  or  small  daily.  Give  full  details, 

merly  editor  1  ams  Post  mapziny  stock ;  all  models  on  hand  for  quick  turn-  terms.  Quick  action.  Box  1410,  Editor 

American  Legion.  Write  Box  1330,  Edi-  over.  Everything  for  the  composing  ^  Publisher. 

tor  &  Publisher.  room.  Linotype  Maintenance  Co.,  237  - ^ - ^ - - - - - - 

- ; - : - -  Lafayette  St.,  N.  Y.  Wanted — Fonts,  molds,  magazines,  motors. 


weekly  or  small  daily.  Give  full  details, 
terms.  Quick  action.  Box  1410,  Editor 
&  Publisher. 


Experience  CountsI  Sixteen  years  city,  coun¬ 
try  reporter,  editor  features,  editorials. 
Moderate  salary.  Healthy,  energetic.  Box 
1286,  Editor  &  Publisher. 

Experienced  Editor,  editorial  writer,  desires 
to  purchase  minority  interest  in  medium¬ 
sized  daily  and  participate  actively  in 
operation  of  paper — preferably  in  Cali¬ 
fornia  or  South.  Box  1308,  Editor  & 
Publisher. 


Ure-Wire  Writer,  three  years  New  York  fornia  or  South.  Box  1308,  Editor  & 

diily,  desk  work  World’s  Pair  Press  Publisher. 

Depsrtment,  seeks  steady  work  as  re-  - — - - 

porter,  rewrite  or  with  Radio  Station  or  Farm  Writer,  eleven  years’  experience, 

Publicity  Firm.  College  graduate,  have  wants  agricultural  editor’s  job,  small-city  '’”£,lnotym*s'”"nr<)d< 
•peed  graphic.  Box  1309,  Editor  &  daily.  Have  Speed  Graphic.  Will  start  itnn.s  Northern 

Publisher.  investment,  right  paper.  Box  1303,  Edi-  x-  .TpfTersnn  Phi 

"ttiesslvc,  34.' 10  years  New  York,  Wash-  tor  &  Publisher.  - ! - 

jinon,  nationally  known  photo  editor  — —  ;  t  T  „  Guaranteed  Bebuil 

niVlifik  in  editorial,  sports,  publicity  experienced  copy,  telegraph-ed.ting 

ields,  go  anywhere,  top  references.  Box  proof,  makeup.  University  literary  gg^  HOOD-F 

13S1  Editor  &  Publisher.  '.hami'ipn.  Can’t  be  drafted:  slightly 

- - lx - j - TtsTVTmrhrs — (lenf.  24.  Work  anywhere  except  hast,  Varick  Street 

:le.  alert,  experienced  piTOR  -  RE-  Box  1405,  Editor  Publisher.  varick  street 


Curie  Matrix  Anvil  and 
Tool  Gauge  Assembly 

Complete  equipment  for  reconditioning  old 
matrices  including  anvil,  files,  punches, 
chisels,  hammer,  etc.  Eleven  accurately 
machined,  sturdy,  precision  pieces.  Cuts 
matrix  cost.s,  saves  space-band  repairs, 
quickly  pays  for  itself.  Priced  right. 
MONO.MELT  Company,  Dept.  C,  Minneap¬ 
olis,  Minn. 

Goss  Mat  Rolling  Press;  Rouse  Band  Saw; 
Linotyiies,  models  5-8-14.  Many  other 
items.  Northern  Machine  W’orks,  Marshall 
&  Jefferson,  Phila.,  Penna. 


and/ir|qn*hfied  in  editorial,  sports,  publicity 


kids,  go  anywhere,  top  references.  Box 

1331,  Editor  &  Publisher. _ 

iile.  alert,  experienced  EDITOR  -  RE¬ 
PORTER;  31;  married;  11  years  copy 


Guaranteed  Rebuilt  Linotypes  &  Intertypes 
See  HOOD  FALCO  CORP.  First 


New  York,  N.  Y. 


L.V  makeiin’all  beats’  now  with  large  Wrl  desires  reportorial  position.  Three  Linotype  Machines  are  rebuilt  much  more  5?°  . 

daUy;  Lsires’  Southwest  col-  years’  experience  society  editor  Refer-  economically  through  our  specialized  serv-  5^0_:^,ils_t_±treet 


lection;  available  now;  nominal  salary. 
Bex  1390,  Editor  &  Publisher. 

AMERICAN  IMMIGRANTS  AND 
ALIENS  ARE  NEW'S 
;is  your  town  a  large  foreign  born  popu¬ 
lation!  Becau.se  of  the  National 
emergency  the  immigrant  and  alien  pro- 
lem  grows  every  day.  I  am  a  newspaper¬ 
man  of  twenty  years’  standing,  with  well 
rounded  practical  knowledge  of  the  field 
augmented  by  special  studies  of  all  phases 
ol  the  American  immigrants  problems. 
I  aeek  to  put  my  talent  to  use  on  an 
American  Daily,  anywhere.  Age  39. 
Good,  conscientious,  fast  worker. 

Background :  1923-30  employed  as  re¬ 
porter  and  staff-writer  of  the  following 
Budapest  Dailies:  “8-Orai  Ujsag”  (8- 
0’ clock  News),  “Nemzeti  Ujsag”  (Na¬ 
tional  News),  editor  for  three  years  of 


ences.  Box  1328,  Editor  &  Publisher. 

Newspaperman,  age  29,  Protestant,  married, 
desires  connection  as  deskman,  reporter, 
or  feature  writer.  All  ’round  Metropoli¬ 
tan  experience.  Now  employed  but  avail¬ 
able  immediately.  Reliable,  accurate,  with 
thorough  knowledge  on  every  news  run ; 
courts  specialty  assuring  safe  copy.  Loca¬ 
tion  no  object.  Box  1388,  Editor  &  Pub- 
lisher. _ _ 

NEW’S  PHOTOGRAPHER 
Fifteen  years  on  Chicago  Daily.  Have  own 
equipment.  Go  anywhere.  Box  1387, 

Editor  &  Publisher. _ 

Now  working — Eight  years  on  best  midwest 
dailies.  Produce  bright,  concise  copy, 
good  jihotographs  and  good  features.  Ex- 


possible  only  through  Camera  complete  for 


STAR  improved  parts.  Ask  for  details. 
Linotype  Parts  Company,  203  Lafayette 
St.,  New  York  City. _ 

Model  GSM  42-Plca  Intertype,  serial  num¬ 
ber  over  10,000.  Also  rebuilt  Linotypes 
and  Intertypes  of  all  models;  Monotypes, 
Cylinder  Presses,  Job  Presses,  Automatics. 
W'e  guarantee  new  machine  performance. 

PAYNE  &  W’ALSH  CORPORATION 
82  Beekman  Street  New  York,  N.  Y. 

Mechanical  Equipment  For  Sale 

All  sizes  cylinder  presses,  job  presses, 
Kelly  pres.ses,  Kluge  Units,  John  Thomp¬ 
son  presses.  Linotypes,  Intertypes,  com¬ 
plete  plants  bought  and  sold. 


perience  oti  state.  ‘Jl^'^Kruph  and  sports  graphic  MACHINERY  EXCHANGE,  Inc. 
department  desks.  Box  1380,  Editor  &  jj  y 


lock  News),  “Nemzeti  Ujsag”  (Na-  department  desks.  Box  1380,  Editor  & 

ul  News),  editor  for  three  years  of  Publisher^ _ _ _ _ 

illustrated  sport  monthly.  Since  1930  photographer— Single,  22  yrs.  old,'  good 
m  the  States  active  as  American  Corre-  personality,  college,  car,  cameras  and 

s[«ndent  of  largest  Budapest  Daily  equipment.  Experience  in  aerial,  style, 

Pesti  Hirlnp,  Kditor  of  Detroit  Hun*  publicity,  features,  and  general  news  pic- 

Journal  and  Detroit  Hung.  >iews,  tures.  At  present  partner  in  successful  and 

M«fF-writer  of  New  \ork  Hungarian  growing  news  picture  business,  but  desir* 

Daily  “Peoples  Voice,  *  Editor  Passaic  change.  Box  1334.  Editor  &  Pub- 

nuneanan  “Free  Press/*  Correspondent  li^hpr 

of  Cleveland  Hung.  Dailv  •“Sabadsag**  - ^ C  ^ - 2 — i - i — IxT 

•nd  other  Hungarian  publications  from  Photographer-Reporter,  tvyelve  years  ex- 
Wuhington,  D.  C.  References  available. 

Box  1412,  Editor  &  Publisher. 


Hoe  Double  Fly  Can  Folder, 
Cut-off  22  %" 

ADVOCATE,  NEWARK,  OHIO 


Situations  Wantud 

Mechanical 


other  lliinirnri'on  niiblieitinns  from  Photographer-Reporter,  twelve  years  ex-  — - - - 

lington,^  D.  C.  References  available.  perience,  widely  traveled,  ^od  education.  Photo-Engraver  —  competent  all  branches. 


ARE  YOU  PLANNING 
A  PHOTO  DEPARTMENT! 


Go  anywhere.  Excellent  references.  Age 
35.  Box  1395,  Editor  &  Publisher. 

Reporter,  29,  six  years  N.Y.C.,  looking  for 
berth  on  small  city  daily.  South  or  South¬ 
west.  Box  1373,  Editor  &  Publisher. 


At;  buy  expensive  equipment!  I  will  fur-  west.  Box  1373,  Editor  &  Publisher. 

« t‘.d  «:  i.g.  mk 

lDifri,d.  For  (ttrtber  details,  address  years^  trade  paper;  ape  27.  college 


Newspaper  and  commercial  experience. 
Operate  .••mall  plant  alone.  Box  1421, 
Editor  &  Publisher. 


Situations  Wanted 

Publicity 


•juried.  For  further  details,  address 
Box  1352,  Editor  &  Publisher. 


4«*t-30,  versatile,  8  years’  experience  Reporter  or  Reyite,  small 


>a  metropolitan  field;  retouching,  maga- 
nae  experience,  capable  draftsman.  Mar- 
fod.  seeks  position  with  newspaper  or 
sdrertising  agency.  Box  1342,  Editor  & 
“ublisher. 

Cspshle  Young  Reporter:  features,  news, 
•ports.  Also  publicity  and  radio  news 
osperience.  Box  1371,  Editor  &  Publisher. 

Csitoonlst;  21;  editorial,  sports  ex- 
Pwience  with  newspaper  of  60,000 
tirculation;  know'ledge  of  layout  and 
^touching;  samples  on  request.  Box 
— 1324,  Editor  &  Publisher. 


anywhere.  Age  28.  Reporter-Editor 
Westchester  (N.  Y.)  weekly  three  years. 
Box  1413,  Editor  &  Publisher. 

Sports  Editor  —  Eleven  years’  newspaper 
and  radio  experience;  close  cooperation 
with  advertising  and  circulation  depart¬ 
ments.  Box  1418,  Editor  &  Publisher. 

Telegraph  Editor,  Massachusetts  daily,  wants 
California  job.  Moving  in  fall.  Journalism 
graduate.  Box  1307,  Elditor  &  Publisher. 

Top-Notch  Reporter,  24.  now  working  three 
years  in  100,000  city,  seeks  opportunity 
anywhere.  Dependable.  Excels  in  fea¬ 
tures.  College  graduate,  offers  highest 
recommendations.  Box  1295,  Editor  A 
Publisher. 


CoUege  Graduate,  21.  journalism  student.  Co’lege  graduate  offers  highest 

«per.ence  on  high-school  publications.  recoinmendations.  Box  1295,  Editor  & 

tlMires  reportorial  job  within  250  mile  Publisher. _ 

,  oi  New  York  City.  Is  also  touch 

.•ypist.  Box  1382,  Editor  &  Publisher.  Weekly  editor  two  years.  24,  desires  report- 
Copyreider  o7  n  7Z  ‘"B  O"  preferably  midwest.  Col- 

°"e  year  weekly,  three  |,.„e  graduate.  Box  1321,  Editor  &  Pub- 

flaily  experience  covering  all  liRher 

•aBlei  news  and  desk  work.  Excellent  _ ! _ _ _ 

lUher"*'**  1328,  Editor  &  Pub-  Woman-editor,  reporter,  author,  seeks  Chi- 

caeo  connection.  Versatile,  accurate,  ex- 
Cub  RennrtRb.  nn  ■  •  j  pericnced.  Box  1408,  Editor  &  Publisher. 

j  ■"Partei’  22,  reviewing  and  writing  - - - - — 

wrience;  college  graduate  high  honors;  young  Woman  wants  position  as  general 
Box  135i*^°pa*'^^’  world-travelled.  news  reporter  or  photographer,  reporter 


R™  ^^f^'^^o^ary.  East,  world-travelled. 
r  1351,  Editor  &  Publisher, 

*’'^,J^?®rter’  23,  journalism  graduate,  some 
wnence,  neu-spaper  references;  small 

*  PubUsheT'^'^’ 

to  medium  sized  newspaper 
m*. harvard  honors  graduate,  college 
'’®  experience,  for  apprentice  re- 
Mri.S*’  .a^'lorial,  feature  work,  and  t-x- 
enced  book,  movie,  and  music  review- 
1^1-  Box  1338^  Editor  &  Publisher. _ 

Man.  Eight  years’  experi- 
tridii  ^  years  night  editor  leading 
trtv.iRj”**!?’  College  trained — world 

*‘*®-  Box  1422,  Editor  &  Publisher. 


and  photographer,  or  apprentice  in  print¬ 
ing  trade.  Eleven  years’  experience. 
University  of  Michigan  graduate.  Single. 
Box  1386,  Editor  &  Publisher. 

Young  writing  executive  with  six  years’ 
newspaper,  news  agency,  public  rela¬ 
tions  work.  Handle  account  for  small 
progressive  publicity  agency  or  publicity 
for  growing  firm.  Box  1346,  Editor  A 
Publisher. 

1940  JoumtUism  griuluate^ — 23.  School  edi¬ 
tor.  Wants  opportunity  to  prove  ability. 
Go  anywhere.  Box  1420,  Editor  A  Pub- 
lisher. _ 

Mora  Situations  bottom  next  coinmn. 


If  You  Seek 

A  JOB 

In  Any  of  These  Fields: 
Administrative  Management 

Advertising  Mechanical 

Circalation  Promotion 

Editorial  Publicity 

k  Utilize  These  Services 


1.  Draft  a  four-time  ad  setting  forth 
your  qualifications  and  send  it  to  us 
with  payment.  (Count  five  words  to 
the  line  40c  per  line,  per  issue).  For 
four  consecutive  issues,  your  message 
will  reach  prospective  employers.  Many 
are  placed  directly  through  this 
source. 

2.  Fill  out  completely  the  registration 
blank  that  will  be  sent  you  upon  re¬ 
ceipt  of  copy.  Registration  is  good 
for  six  months,  and  this  procedure 
makes  your  record  available  to  the 
publishers  and  executives  calling  upon 
us  constantly  for  help  for  all  depart¬ 
ments  of  a  newspaper  and  its  allied 
Journalistic  fields.  Your  confidence 
respected,  of  course. 

3.  Deadline,  12:00  Thursday,  noon. 

E&PPERSONNELSERVICE 

nOO  Time*  Bldg.  N.  Y.  C. 


Wanted — F'onts,  molds,  magazines,  motors, 
e.scai>emeuts,  magazine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  us 
your  needs.  Montgomery  &  Bacon,  To- 
waiida,  Penna. 

Offset  Plate-Making  Equipment 

Offset  Plate-Making  Equipment.  Supplies, 
in.struction,  installation,  at  your  shop. 
Photo-Lith  Sales,  5741B  Division,  Chi¬ 
cago,  Illinois. 

Photo-Engraving  Equipment  For  Sola 

Photo-engraving  Equipment  and  Metals 
E.  'T.  SULLEBARGER  CO. 

110  Fulton  St.  538  S.  Clark  St. 

New  York,  N.  Y. _ Chicago,  Ill. 

CHEMCO 

Photo-Engraving  Equipment 
complete  film  plants 
Chemco  FbotoProducts  Company 

230  W.  41st  Street _ New  York  City 

Used  Camera  complete  for  one  man  engrav¬ 
ing  plant,  60-line  cuts  up  to  11x17;  also 
120  and  133-line,  14x17,  screens;  Wesel 
beveler;  Wesel  Washington  handpress, 
22x28.  Tribune-Herald,  Casper,  Wyo. 

Press  Room  Equipment  For  Sale 

Scott  Former  with  associate  parts  $600. 
Geo.  O.  Heffelman,  406  W.  Pico, 

Los  Angeles,  California. 

Used  16-page  one  to  one  Duplex  Tubular 
Press  with  stereotyping  machinery.  In¬ 
terested  in  quick  sale  and  can  offer  term 
payments.  Box  1385,  Editor  &  Publisher. 

Used  Hoe  4-unit  or  6-unit  straight-pattern 
design  steel-cylinder  roller-bearing  presses, 
with  or  without  pancoast-desigii  2  color 
couples  ;  also  Z  ■  pattern  super  -  speed 
pres.ses;  available  for  immediate  sbip- 
iiumt.  R.  HOE  &  CO.,  Inc.,  910  East 
138th  Ht.,  New  York.  Ns  Y. 


STARTED  IN  THE  WEST... 
SEASONED  IN  THE  EAST... 


trained  S^ks  berth  on  daHy  or  weekly,  Man-Specialist  in  industrial  field 

Box  1417,  Kdi^r  &  Publisher. _ change  Box  1322,  Editor  A 


George 

A. 

McDevitt 


Only  24  years  of  age,  and 
formerly  reporter  on  the  Boise 
(Idaho)  Statesman,  McDevitt 
didn’t  wait  until  the  Fall  pick¬ 
up — he  registered  with  the 
E  &  P  Personnel  Service  less 
than  a  month  ago,  and  this 
week  joined  the  publicity  de¬ 
partment  of  the  Westinghouse 
Electric  &  Mfg.,  Company,  here 
in  New  York  City. 

The  E  &  P  Personnel  Service 
is  proud  of  the  part  it  plays  in 
the  placement  and  advancement 
of  newspapermen  and  those 
associated  in  the  printing  and 
journalistic  fields. 
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SHOP  TALK  AT  THIRTY 

By  ARTHUR  ROBB 


St.  Louis 
Guild  Unit  Re¬ 
sents  Charges 


SOME  ARDENT  guild  members  on 

the  stcifT  of  the  St.  Louis  Post-Dis¬ 
patch  are  riled  because  the  Saturday 
Evening  Post  recent¬ 
ly  used  pictures  of 
the  P.-D.  office  to 
illustrate  an  anti- 
Guild  article  by 
Joseph  F.  Dinneen  of 
the  Boston  Globe.  Because  Editor  & 
PuBUSHER  foimd  enough  merit  in 
Dinneen’s  piece  to  reprint  parts  of 
it,  the  Post-Dispatch  xmit  directed  its 
chairman  to  send  us  a  copy  of  his 
letter  to  the  Guild  Reporter,  with  the 
request  that,  “in  common  justice,”  we 
print  that,  too. 

We  couldn’t  find  any  question  of 
justice,  either  common  or  extraordi¬ 
nary,  in  the  situation,  since  E.  &  P. 
had  not  mentioned  the  Post-Dispatch 
in  its  condensation  of  the  Dinneen 
article.  So  we  are  not  publishing  the 
unit’s  letter,  as  such.  We  did  find  in 
it,  over  the  signature  of  John  P. 
Fletcher,  unit  chairman,  some  state¬ 
ments  which  should  interest  news¬ 
paper  people,  in  and  out  of  the  Guild. 

The  P.-D.  unit  proudly  states  that 
it  is  one  of  the  strongest  in  the  coun¬ 
try,  that  it  has  95%  membership  in 
the  editorial  department  and  ,80% 
membership  in  its  entire  jurisdiction. 
It  states,  with  truth,  that  the  Guild 
has  signed  a  series  of  contracts  with 
the  Post-Dispatch  and  adds  “the  man¬ 
agement  has  always  been  most  liberal 
and  humane  (but  never  a  benevolent 
despot)  in  its  treatment  of  people, 
and  these  contracts  have  put  a  total 
of  about  $150,000  a  year  more  pay  in 
the  pockets  of  Post-Dispatch  em¬ 
ployes.” 

The  letter  goes  on  to  state  that 
“there  has  never  been  a  question  of 
the  loyalty  of  Guild  members,  indi¬ 
vidually  or  collectively,  to  the  Post- 
Dispatch,  and  the  Guild  has  over¬ 
looked  few  opportunities  to  stress  the 
members’  responsibility  to  the  paper 
and  to  tighten  the  bonds  in  spots,  if 
that  is  possible  or  necessary. 

“The  relations  between  the  Guild 
and  the  Post-Dispatch  have  been  such 
and  the  mutual  benefits  such,  that  in 
our  latest  contract  the  following  ap¬ 
pears  as  Article  II: 

“  ‘The  publisher  believes,  and  here¬ 
by  formally  states  his  belief,  that  the 
Guild,  through  its  democratic  func¬ 
tioning  and  in  its  consequent  ability 
to  make  known  the  collective  needs 
and  desires  of  its  membership,  has 
contributed  to  the  high  morale  tradi¬ 
tional  on  the  Post-Dispatch.  The 
publisher  and  the  Guild  pledge  them¬ 
selves  to  maintain  this  morale.’  ” 


Why  Peace 
Reigns  in 
St.  Louis 


WE  ARE  glad  to  present  that  side  of 
the  picture.  We  wish  sincerely  that 
it  might  be  true  of  the  relations  be¬ 
tween  all  guilds  and 
all  publishers.  It 
isn’t,  and  all  the  gold 
paint  and  red  ribbon 
in  the  world  can’t 
make  it  so.  The  Post- 
Dispatch  office  is  one  in  which  inter¬ 
nal  conditions  at  no  time  dictated  the 
formation  of  a  Guild  imit.  It’s  a  shop 
where  men  are  glad  to  put  in  their 
whole  working  lives,  as  many  have. 
The  newspaper  has  always  been  in¬ 
tensely  vital  and  alert  to  journalistic 
duty  —  a  tradition  from  the  elder 
Joseph  Pulitzer  that  has  survived, 
without  noticeable  dilution,  through 
generations  of  editors  and  managing 
editors.  Pay  has  always  been  better 
than  average,  and  the  management  has 
always  seen  to  it  that  the  staff  was 


worth  its  pay.  Incompetents  have 
seldom  found  a  place  on  the  staff, 
seldom  lasted  long  when  they  did. 

Why,  then,  a  Guild? 

There  is  no  need  to  strain  for  the 
right  answer.  The  Guild  was  origi¬ 
nally  formed  in  Cleveland,  New  York, 
St.  Louis,  Washington,  and  other  cities 
by  men  who  had  no  immediate  gains 
for  themselves  in  mind.  Their  pur¬ 
pose  was  to  benefit  their  fellows  in 
the  writing  departments  who  had 
been  hammered  hard  by  the  exigen¬ 
cies  of  the  early  depression.  They 
saw  the  benefits  of  organization  in 
other  branches  of  newspaper  produc¬ 
tion  and  they  proposed  to  get  those 
benefits  for  editorial  people.  A  good 
many  of  us  then  heartily  approved  the 
idea  of  editorial  organization.  In¬ 
cluded  in  the  “us”  were  publishers  who 
knew  that  the  organized  crafts  had 
been  able  to  avoid  the  heaviest  eco¬ 
nomic  blows  of  1930-33,  and  that  the 
unorganized  people  had  provided 
most  of  the  slack  that  had  to  be  taken 
up. 

The  Post-Dispatch  management 
watched  the  local  unit  develop,  in  the 
NRA  days,  and  lived  up  to  its  long 
tradition  of  liberalism  by  making  a 
fair  contract. 

You  might  explain  it  by  saying  that 
St.  Louis  is  that  kind  of  newspaper 
town.  It  has  been  for  generations. 
Its  newspapers  are  locally  owned  and 
operated  under  the  direct  supervision 
of  the  men  who  sign  the  checks.  De¬ 
cisions  are  made  on  the  spot,  with¬ 
out  navigating  tortuous  channels  and 
reference  of  questions  to  higher  au¬ 
thority.  From  office  boy  to  editor  or 
business  manager,  every  man  is  hired 
by  and  responsible  to  his  immediate 
superior,  and  his  job  is  his  so  long 
as  he  performs  up  to  specifications. 

That  these  conditions  are  not  true 
in  other  large  cities  where  newspapers 
are  directed  from  a  distant  chain 
headquarters  needs  no  argument.  And 
these  conditions  go  far  to  explain  why 
Guild  relationships  in  St.  Louis  are 
comfortable  and  satisfactory.  The  St. 
Louis  Guild  is  dominated  by  news¬ 
paper  men,  thinking  as  newspaper¬ 
men,  and  not  as  politicians  or  union 
labor  partisans.  The  newspapers  are 
prosperous.  They  were  relatively 
prosperous  when  many  were  not, 
partly,  we  suppose,  because  of  their 
character,  partly  because  of  the  field 
they  serve,  and  partly  because  their 
managements  did  not  permit  business 
office  cares  to  submerge  concern  for 
top-notch  editorial  performance. 

The  first-class  men  on  these  papers 
— all  three  of  them — would  do  well 
without  a  Guild,  so  far  as  pay  and 
other  attributes  of  employment  are 
concerned.  The  office  boys,  clerks,  li¬ 
brarians,  and  building  service  em¬ 
ployes  have  probably  done  better 
with  Guild  membership  than  they 
would  otherwise. 

*  •  • 


Gaild  Shop 
Biggest 
Hurdle 


IF  WE  read  Mr.  Fletcher’s  letter  cor¬ 
rectly,  there  is  no  guild  shop  in  the 
Post-Dispatch  office.  He  says  that  95 
per  cent  of  the  edi¬ 
torial  people  and  80 
per  cent  of  others 
eligible  are  Guild 
members,  indicating 
that  possession  of  a 
Guild  card  is  not  an  essential  for  re¬ 
maining  on  the  payroll.  Men  and 
women  in  that  unit  are  members  be¬ 
cause  they  want  to  be.  They  can  get 
out,  we  assume,  whenever  they  feel 
that  they  are  not  getting  their  money’s 
worth  or  because  they  disagree  on 


matters  of  conscience  or  policy,  with¬ 
out  endangering  their  right  to  work 
at  their  chosen  occupation. 

That  is  as  it  ought  to  be.  We  have 
never  heard  one  convincing  argument, 
fiom  the  viewpoint  of  a  working 
newspaperman,  in  favor  of  the  closed- 
shop  editorial  room.  The  strongest 
reason  that  guild  shop  partisans  can 
advance  is  that  enemies  of  the  Guild 
would  peck  it  to  death  if  employers 
were  at  liberty  to  hire  staffs  without 
regard  to  present  or  future  enrollment 
in  the  Guild. 

We’ve  never  been  able  to  see  it  that 
way.  It  is  an  effort  to  stand  the  news¬ 
paper  pyramid  on  its  point.  The  first 
requisite  for  newspaper  success  is 
ownership  that  can  lead  and  inspire  a 
staff  and  convince  readers  and  adver¬ 
tisers  that  the  organization  is  honestly 
striving  to  serve  the  public.  You  can 
be  as  cynical  as  you  wish  about  that, 
and  point  to  apparently  flagrant  vio¬ 
lations.  We’ll  answer  after  a  quarter- 
century  on  this  sentry-go  that  no  per¬ 
manent  newspaper  success  has  ever 
been  built  on  any  other  foundation. 
The  second  requisite  is  a  field  eco¬ 
nomically  able  to  support  a  newspaper 
of  the  indicated  character.  The  third 
requisite  is  a  competent  staff,  in  sym¬ 
pathy  with  the  objective  set  by  the 
ownership,  alert  to  extension  of  those 
objectives  in  the  public  interest,  able 
to  translate  its  sympathy  and  alert¬ 
ness  to  the  printed  page  in  interesting 
and  informative  language. 

Given  those  essentials,  prudent  man¬ 
agement,  expert  printing  craftsman¬ 
ship,  and  enterprising  sales  organiza¬ 
tions  are  not  too  hard  to  find.  And 
bear  in  mind  that  no  newspaper  ever 
perished  solely  because  its  editorial 
organization  was  too  capable. 

*  *  * 


Newspaper 
Must  Take 
First  Place 


WE  believe  the  history  of  successful 
newspapers  demonstrates  our  point 
that  an  active,  on-the-job,  ownership- 
management  and  a 
staff  completely  loyal 
to  the  ideas  and 
ideals  of  the  owner¬ 
ship  must  work 
hand  -  in  -  hand  if 
either  is  to  win  the  spiritual  and  eco¬ 
nomic  rewards  of  achievement.  Own¬ 
ership  to  which  a  newspaper  is  merely 
a  bank  from  which  to  draw  spending 
money  and  to  which  a  hard-working 
staff  is  a  bunch  of  expendible,  replace¬ 
able  robots,  is  a  guarantee  of  news¬ 
paper  failure.  There  aren’t  many  such, 
now. 

On  the  other  hand,  a  staff  which 
puts  loyalty  to  a  union  ahead  of  duty 
— and  much  more  than  routine  duty — 
to  the  paper  can’t  turn  out  a  product 
with  the  distinction  that  permanent 
newspaper  success  demands.  A  staff 
honeycombed  with  agitation,  with  dis¬ 
content,  with  union  politics,  with  spy¬ 
ing  on  executives  and  fellow  workers, 
with  factionalism — such  a  staff  can  go 
on  for  quite  a  while,  but  it  is  heading, 
with  its  paper,  for  slow  destruction. 
Newspapers  don’t  die  easily;  they  are 
seldom  killed  by  outside  forces.  They 
die  because  of  disruptive  internal 
forces,  usually,  and  when  they  die, 
they  stay  dead.  The  Guild  has  at¬ 
tended  a  few  of  these  funerals.  It  will 
have  more  of  them,  unless  it  adapts 
its  hard-boiled  imion  “realism”  to  the 
facts  of  newspaper  life. 

The  Guild  can’t  seal  incompetents 
into  newspaper  payrolls  by  a  guild 
shop  clause  without  imperilling  the 
whole  structure  upon  which  its  own 
prosperity  rests.  It  can’t  protect  shirk¬ 
ers  and  incompetents  by  its  constant 


cry  that  merited  discipline  of  its  me#, 
bers  by  their  superiors  is  persecuti® 
for  “union  activity,”  We  believe  tk 
the  most  Guild  members,  especia! 
editorial  men  and  women,  realize  tlift 
They  should,  because  the  compete 
have  to  pick  up  behind  the  slacken 

We  know  of  one  man,  thorouA 
competent  except  for  his  custom  of 
going  on  extended  binges.  Three  a 
four  times  before  the  Guild  era,  k 
had  been  discharged  for  this  rea*c 
and  re-hired  by  a  humane  boss  wk 
didn’t  want  the  man’s  faults  to  be  ve- 
ited  on  his  family.  After  his  last  sk; 
off  and  on  the  payroll,  he  joined  kt 
Guild  and  became  active  in  its  coti- 
cils.  The  boss  doesn’t  dare  to  fire  hk 
now,  regardless  of  his  record;  he’s  it 
active  Guildsman  and  his 
would  be  cited  before  some  lak 
tribunal  as  having  been  caused  I9 
union  activity.  He’s  tolerated,  and  k 
friends  who  have  covered  him  up  far 
years  still  do  his  work  when  he  ^ 
ports  “ill,”  well  aware  that  he  is  ke«(- 
ing  another  good  man  on  the  sidewaL 

That  can’t  go  on.  If  the  Guild,  wit 
its  thousands  of  able  and  conscientiw 
members,  is  to  prosper,  it  will  havefc 
deliver  to  newspapers  more  than  1 
brazen  claim  to  monopoly  on  the  wok 
of  newspaper  people.  It  cannot  <k- 
mand  that  a  Guild  membership  card 
be  the  primary  requirement  for  newv 
paper  employment.  It  cannot 
newspaper  people  the  tools  of  unia 
factionalism  and  Communist  politia 
It  cannot  assert  that  writers  for  news 
papers  are  day  laborers,  without  tk 
professional  attributes  that  educatkn 
experience  and  native  skill  have  giva 
them.  It  cannot  continue  to  mass  d» 
creative  writing  man,  the  trained  ed¬ 
itor  of  copy,  the  specialist  reporte 
with  people  whose  work  partakes  ei 
none  of  those  qualities.  It  cannot  mab 
loyalty  to  the  Guild  and  to  any  brand 
of  the  labor  union  movement  men 
important  to  a  writing  newsman  thai 
his  duty  to  the  paper  and  beyond  thk 
to  the  paper’s  readers. 

If  the  Guild  persists  in  its  presad 
course  and  seeks  to  force  on  its  ro® 
bers.  and  on  their  employers,  closed 
shop  contracts  that  usurp  the  ri^ 
of  both,  it  can  expect  a  gradual  exoda 
of  its  editorial  members.  Many 
out  before  the  closed  shop  stran^ 
hold  becomes  permanent.  Meanwhia 
more  newspapers  will  fold  and  moB 
newspaper  workers  will  join  the  un¬ 
employed. 

We  believe  that  the  St.  Louis 
is  proof  that  the  Guild  and  the  pub 
lishers  can  get  along  in  harmony,  pd®" 
vlded  both  parties  keep  their  eyes  • 
the  realities  of  newspaper 
their  mutual  economic  welfare. 
word  mutual  is  important,  and  it  ^ 
been  too  often  overlooked  by  ho® 
sides. 

B 

U.  of  Illinois  Revamps 
Advertising  Courses 

Champaign-Urbana,  Ill.,  Aug.  U* 
Reorganization  of  its  advertising  cu^ 
riculum  to  provide  students  witn  * 
new,  closely-correlated  program  • 
courses  in  tjrpography,  copywfiW 
and  layout,  circulation  and 
ment  problems,  has  been  comply 
by  the  University  of  Illinois  SchflM* 
Journalism.  j 

Courses  in  the  program  inch® 
printing  and  publishing,  newspifd 
advertising  copy  and  layout,  ne®* 
paper  advertising  problems,  manap 
ment  problems  of  the  new^>Ni* 
newspaper  circulation,  and  advan® 
practice  problems.  , 

Related  studies  which  may 
elected  include  survey  of  adverti* 
advertising  campaigns,  salesman^ 
publicity  methods,  trade  and  tech^ 
journalism,  community  and  coua® 
journalism,  and  public  relations.  T 

J 


